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File No. CT-2004-009

COMPETITION TRIBUNAL
CANADA COMPETITION TRIBUNAL TRIBUNAL DE LA CONCURRENCE b
| %
BETWEEN: t e
QUINLAN'S OF HUNTSVILLEINC. |- wosts - o T

OTTAW Apphiddht [QIﬂA

- and -

FRED DEELEY IMPORTS LIMITED carrying on business as
DEELEY HARLEY-DAVIDSON CANADA

Respondent

AFFIDAVIT OF BREMNER J. GREEN
(sworn July 21, 2004)

I, Bremner ). Green, of the City of Toronto, in the Province of Ontario, MAKE OATH
AND SAY:

1 I am the General Manager of Fred Deeley Imports Ltd. (“Deeley”) and, accordingly, I
have personal knowledge of the matters set out below, except where stated to be based on

information and belief, in which case I believe such statements to be true.
Fred Deeley Imports Ltd.

2, Deeley is the exclusive distributor of Harley-Davidson motorcycles and related products

in Canada.

3. In the normal course of its business, Deeley distributes Harley-Davidson products
through retail dealerships located across Canada.

4. By letter dated December 9, 2003, Deeley informed Quinlan’s of Huntsville Inc.
(“Quinlan’s”) that Deeley would not be entering into a new retailer agreement with Quinlan’s

once the current retailer agreement runs out on July 31, 2004,

5. Deeley has no obligation to enter into a new retailer agreement or to extend a retailer

agreement following the expiry of a dealer’s existing retailer agreement. Under its existing
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retailer agreement, Quinlan’s has no right to a new agreement or an extension of its existing

agreement.

6. For valid business reasons, Deeley has decided not to enter into 8 new retailer agreement
with Quinlan’s. Deeley's decision in this regard is completely unrelated to Mr. Quinlan’s

involvement with the Ontario Dealers’ Association,
Motorcycles — A Competitive Market

7 The motorcycle market in North America, including Canada, comprises many competing
brands. Honda, Suzuki, Kawasaki, Yamaha, BMW, Ducati, Polaris, Aprilia and Triumph all
compete vigorously with Harley-Davidson for sales of motorcycles and related products
throughout Canada.

8 The motorcycle market in both Canada and North America is very competitive. In its
Form 10K filing made to the US. Securities Exchange Commission, Harley-Davidson
characterizes the heavyweight motorcycle market (comprising motorcycles having an engine
displacement of 651 cubic centimetres or more) as being “highly competitive”. Attached as
Exhibit “A” hereto is a true copy of the “Competition” section from Harley-Davidson, Inc.’s
Form 10-K filing for the year ending December 31, 2003.

9. In Canada, in the category of heavyweight “street” motorcycles (the “street” category
includes all street-legal motorcycles), the market share of Harley-Davidson motorcycles between
September 2003 and May 2004 was approximately 30.9%. During the same period, its share of
the Ontario motorcycle market was approximately 35.7%. Since the early 1990's, Harley-
Davidson’s share of the Canadian motorcycle market has declined from 55.6% in 1991 to 30.9%
for the current riding season. Attached as Exhibits “B” and “C" respectively hereto is a copy of
data taken from the May 2004 Motorcycle and Moped Industry Council (“MMIC") market share
reports, and a chart showing Harley-Davidson’s historical sales and share of the Canadian
motorcycle market as based on MMIC data,

10.  Due to the highly competitive nature of the Canadian motorcycle market Deeley
constantly monitors and tracks the market share data provided in the MMIC reports, These

reports allow Deeley to compare the sales of Harley-Davidson-brand motorcycles with those of
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the other brands. Deeley uses these reports as the basis for creating its confidential business
plans and to develop its strategy to compete with other brands of motorcycle.

11.  Harley-Davidson offers customers financing that is competitive with similar programs
offered by competitors and in 2004 increased the warranty period on its motorcycles from one to

two years to better compete with other motorcycle manufacturers.

12.  The ever-increasing competition between Harley-Davidson and other brands of
motorcycles was recently addressed in an interview of the Chairman and Chief Executive Officer
of Deeley, Don James, published in the in the Globe and Mail. In that interview, one of the

questions asked of Mr, James was:

“It seems the Japanese manufacturers who dominate the global motorcycle
business have finally figured out how to make a mororcycle that looks and even
sounds like a Harley. Are they going to give you some serious competition this
time? (emphasis added)”

In response, Mr, James acknowledged that Harley-Davidson faces increasing competition from
other brands of motorcycles and stated that “We [Deeley] view competition as healthy.”
Attached hereto as Exhibit “D” is a copy of the above-referenced Globe and Mail article, dated
Tuly 15, 2004,

13.  The fact that Harley-Davidson competes with other brands of motorcycles is evidenced
by the fact that professional analysts in the popular motorcycle press conduct comparison tests
and publish articles comparing equivalent models of Harley-Davidson motorcycles and other
manufacturers, For example, the August 2004 issue of Motorcycle Cruiser magazine contains a
comparative article in which the Harley-Davidson 883 Sportster Custom is found to be
comparable to the Honda Shadow Aero 750, the Kawasaki 800 Vulcan Classic, the Suzuki
Intruder 800, the Suzuki Volusia 800, the Triumph Speemaster and the Yamaha V-Star Classic

650. Attached as Exhibit “B” hereto is a copy of the Motorcycle Cruiser article referred to
above.

21297799.2
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Motorcycle Parts/Accessories and Apparel - Competitive Markets

14. In addition to competing with other motorcycle manufacturers for the sale of
motorcycles, Harley-Davidson competes with both other motorcycle manufacturers and third-

party manufacturers in motorcycle parts/accessories and apparel markets,

15.  With respect to motorcycle parts/accessories, Harley-Davidson's many competitors in
this highly competitive field include: Custom Chrome, Cobra, SuperTrapp, K&N, S&S, STD,
Progressive, Corbin, Kuryakyn, Avon, Performance Machine, and Drag Specialties, amongst

others.

16.  In the similarly highly competitive appare]l market, Harley-Davidson rider apparel
competes with Bristol, Wolf, Joe Rocket, Gericke, FIRSTGEAR, and Indian, amongst several

others.
Quinlan’s Sales

17. At paragraph 9 of his affidavit of June 26, 2004, Jim Quinlan reports that Quinlan’s sales
of Harley-Davidson products for every one of the past 5 years have been exactly 64.9995% of
Quinlan’s total sales. It is unclear from Jim Quinlan’s affidavit whether those sales figures
include revenues derived from Quinlan’s sales of previously-owned products. 1 am advised by
the distnct manager responsible for Quinlan’s that Quinlan’s also sold snowmobiles until
sometime in 2001, Attached as Exhibit “F” hereto is a copy of two pages from the
AutoTrader.ca website, which indicate that Quinlan’s is engaged in the sale of previously-owned

products.
The Competitive Motorcycle Marketplace

18. At paragraph 8 of his affidavit of June 26, 2004, Jim Quinlan claims that Quinlan’s sells
motorcycles to customers in the geographic area that includes Huntsville, Bracebridge,
Gravenhurst, Bala, Parry Sound, and North Bay, and that its market extends south to Orillia,
north to North Bay, east to Algonquin Park, and west to Georgian Bay.

19.  Taking Mr. Quinlan’s statements in this regard at face value, Quinlan’s customers are
prepared to travel considerable distances to purchase Harley-Davidson products and have their

motorcycles serviced. Accordingly, Quinlan’s customers will continue to be well served by the
212977992
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Harley-Davidson dealers in Barrie, Lively, Owen Sound, Peterborough, Pembroke, Oshawa,
Richmond Hill. For many of Quinlan’s customers one or more of these dealers is within a

comparable distance to that they already travel to Quinlan’s,

20,  Further, these and other dealerships in Ontario already compete with each other in the
area Quinlan’s claims to service. These dealerships will continue to provide a full range of sales

and service choices to motorcycle customers in the areas previously serviced by Quinlan’s.

21. At paragraph 20 of his affidavit of June 26, 2004, Jim Quinlan claims that Quinlan’s
revenues over the past two months have “fallen 20% compared to the same period last year.” He
attributes this loss of revenues to customer concern about the fact that Deeley will not be
entering into a new Retailer Agreement with Quinlan’s. What Mr. Quinlan does not indicate is
that his claimed decrease in revenues is likely due, at least in part, to the fact that prices for
Harley-Davidson products were reduced in 2004, which has a corresponding impact on dealer

revenues.

22, Further, Quinlan’s claimed loss of customers indicates that these customers are being

well-served by competing dealerships.

23.  Inaddition to the Harley-Davidson dealers who can service Quinlan’s existing customers,
the area currently served by Quinlan’s is well served by dealers who sell competing brands of
motorcycles Further this area is and will continue to be well served by independent vendors of

parts/accessories and apparel, and independent service providers.

24. I swear this affidavit in support of Deeley's response to Quinlan’s application for leave to
make application under section 75 of the Competition Act.

SWORN BEFORE ME, on July 21,
2004, &t Concorcl ,Ontarig

ing Affidavits remner J. Green

”~
- VANESSA EMERY
A Commigeioner, exs., Provinca of
Ontaro, while 2 sfugent-at-law.
Exbires Aoril 20, 2007
21297798.2
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This is Exhibit “A” referred to in
the Affidavit of

Bremner J. Green

Affirmed before me this 21st day of July, 2004

A Commisioner, etc.

. I~
S
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UNITED STATES SECURITIES AND EXCHANGE COMMISSION

WASHINGTON, D. C. 20549

FORM 10-K

ANNUAL REPORT PURSUANT TO SECTIONI13 OR 15(d) OF THE SECURITIES EXCHANGE ACT

OF 1934
For the fiscal year ended: December31, 2003
o TRANSITION REPORT PURSUANT TO SECTION13 OR 15(d) OF THE SECURITIES EXCHANGE

ACT OF 1934
For the transition period fromto
Commission file number 1-9183
Harley-Davidson, Inc.
(Exact name of registrant as zpecified in its charter)
Wisconsin 39-1382328
{State of orgenization) (LR.S. Employer ldentification No.)
3700 West Junesu Avenue,
Milwaukee, Wisconsin 53208
(Address of principal executive offices) (Zip code)

Registrants telephone number: (414) 3424680
Securities registered pursuant to Section12(b) of the Act:

Title of eoeh cluss Neme of ench Exchange

on which reglsiersd
OOMMON STOCK, $.01 PAR VALUE PER NEW YORK STOCK EXCHANGE
SHARE
PREFERRED STOCK PURCHASE RIGHTS NEW YORK STOCK EXCHANGE

Securities registered pursuant to Saction12(g) of the Act: NONE

Indicate by check mark whether the registrant (1) has filed all reports required to be filed by Section!3 or 15(d) of the Securities
Exchange Act of 1934 during the preceding 12 months and (2) has been subject to such requirements for the past 90 days. Yes Noo.

Indicate by check mark if disclosure of delinquent filers pursuant to ltem 405 of Regulation S-K is not contained herein, and will not be

contained, to the best of the registrant's knowledge, in definitive proxy of information statements incorporeted by reference in Past 11
of thig Form 10-K or any amendment to this Form 10-K_ o

£ 2004. EDGAR Opline, Ing.
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Indicate by check mark whether the registrant is an accelerated filer (a5 defined in Rule 12b-2 of the Act). Yes Noo.

Aggregate markel valus of the voting stock held by non-affiliates of the registrant at June27, 2003;
$11,965,851,738
Number of shares of the registrant’s cemmen stock outstanding at March4, 2004
294,431,681 shares,

Documents Incorporated by Reference

Part J1I of thiz report incorporstes information by reference from registrant's Proxy Statemeat for the annual meeting of its shareholders
to be held on April25, 2004.
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Compstition . The heavyweight (651+cc) motorcycle market is highly competitive. The Company's major competitors are based outside
the U.S. and generally bave financial and markating resources that are substantislly greater than thoge of the Company. They also
have larger worldwide revenue and are more diversified than the Company. In addition to thess larger, established competitors, the
Company has competitors headquartered in the U.S. The U.S. competitors gencrally offer heavyweight motorcycles with traditional
styling that compete directly with many of ths Company's products. These competitors currently have production and sales volumes
that are lower than the Company's and do not held a significant market share,

Competition in the hsavyweight motorcycle market is based upon a number of factors, includiag price, quality, reliability, styling,
product features, customer preference and warranties. The Company emphasizes quality, reliability and styling in its products and
offers a 2 year warranty for ita motoreycles. The Company repards its support of the motorcyeling lifestyle in the form of events, rides,
rallies, H.O.G. and its financing through HDFS as a competitive advantage. In general, resale prices for used Harley-Davidson
motorcycles, as 8 percentage of prices when pew, are significantly higher than ressle prices for used motorcycles of the Company's
competitors,

£.2004. BDGAR Omline, Ipea,
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Domaestically, the Company competes most heavily in the touring and cusiom segments of the heavyweight motorcycle market. These
segments accounted for 82%, 80% and 79% of total heavyweighs retail unit sales in the U,8. during 2003, 2002 and 2001, respectively.
The custom and touring rootorcycles are generally the most cxpensive vehicles in the market and the most profitable for the Company.
During 2003, the heavyweight segment (including standard, performance, touring and custom rmotorcycles) represented approximstely
one-half of the total U.S. motoreycle market (on- and off-highwey motorcycles and scooters) in terms of new units regiastered.

For the last 16 years, the Company has Jed the industry in domestic (United States) retai! unit sales of heavyweight motorcycles. The

Company's share of the heavyweight market was 50.3% in 2003 compared 1o 48.2% in 2002. This share is significantly greater than the

Company's largest competitor in the domestic market which ended 2003 with an 18,4% market share,

The following chast includes U.S. retail registration data for the Company and jtg major competitors for the years 1999 through 2003.
Market share of U.S. Heavyweight Motorcycles (1)

(Engine Displacement of §51+<c)

Yesr Ended Derember3),

2003 2002 2000 17 1999
New U.S. Registrations (thousands of units):
Total market new registrations 4512 4423 394.3 3400 2756
Hagley-Davidson new registrations 284 2093 177.4 155.1 1345
Buell new registrations 35 5 26 42 19
Total Company pew registrations 2319 2122 180.0 1593 1384
Perceptage Maket Shave:
Harley-Davidson motorcycles 95% 475% 450% 456% 4B8 %
Buell motorcycles 08 0.7 0.7 12 14
Total Company 503 482 457 46.8 502
Honda 184 198 205 185 164
Suzuld 98 9.6 10.8 93 94
Kawasaki 67 6.9 8.0 9.0 103
Yamshs 85 8.9 79 84 70
Other 63 66 21 8.0 6.7
Total 1000% 1000% 1000% 1000% 100.0 %

(1) Motoreycle registration and market share information has been derived from data publighed by the Motoreycle Industry Council
MIC).

© 2004, EPGAR
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The Company faces unique competitive challenges in the international markets. The European heavyweight motorcycle market (as
defined balow) is roughly two-thirds of the sizs of the U.S. market; but unlike the domestic market, it is compriged of the unique tagtes
of many individual countries that together represent the total Europzan market. In addition, 81% of the European heavyweight (651 +cc)
motorcycle market ig comprised of the standard and psrformance segments. The Company's traditional Harley-Davidson products are
designed to compats in the custom and touring segments. However, the Company continues to expand its product offerings to include
pew motarcyclas like the VRSC, which can compete in both the custom and performance segmentg, and the Bue]l XB, a motorcycle
specifically designed to compete in the performance segment.

On a worldwide basig, the Company measures its market share using the heavyweight classification. Although definitive market share
information does not exiat for many of the smaller foreign markets, the Company estimates its worldwide competitive position, using
data reasonably available to the Company, to be as follows:

Worldwide Heavyweight Motorcycle Registration Data

(Engine Displacement of 651+cc)

(Units fn thoucands)
2003 2002 U]

Units % Bhare Usits % Share Unite % Share
North America(])
Harley-Davidson new registrations 2383 481 220 454 1856 429 %
Buell new registrations 37 08 30 6 27 6
Company registrations 242.0 489 % 2231 470 % 1883 4.5 %
Market new registrations 495.5 475.0 4228
Europe(2)
Harlsy-Davidson new registrations 263 B1% 235 1% 28 71 %
Buell new registrations 40 12 1.9 0.6 23 0.7
Company registrations 303 93 % 255 77 % 254 78 %
Market new registrations 323) 3318 3199
Japan/Australia(3)
Harley-Davidson new registratiops 152 258 % 136 213% 127 204 %
Buell new registrations 1.0 1.7 g 1.2 7 1.2
Company registrations 162 2715 % 143 25% 134 216 %
Market new registrations 589 639 62.1
Touli4) '
Harley-Davidson new registrations 2798 31.9 % 257.2 206 % 221.) 275 %
Buell new registrations 8.7 1.0 5.6 0.7 57 0.7
Company registrations 288.5 329 % 2628 303 % 2268 282 %
Market new regismations 8.5 870.7 804.8

(1) Includes ths United States and Canada. Data provided by the Motoreycle Industry Council (MIC).

) .Europe data, provided by Giral S.A., includes retail sales i Austria, Belgium, France, Germany, Italy, The Netherlands, Spain,
Switzerland, United Kingdom, Deamark, Finland, Greece, Norway, Portugal and Sweden.

(3) Data provided by ERG, Internations) and industry sources.

2 EDGAR Onlin



JUL, 22. 2004 2:01PM NO, 2574 P21

(4) Includes the North American, European end Japan/Australis markets ay defined above.

10
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This is Exhibit “B* referred to in
the Affidavit of

Bremner J. Green

Affirmed before me this 21st day of July, 2004
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Retail Motorcycle Sales Report (as of 2004/May)

National Categories
Engine Size: All
Regions Layer 1 of 8
MTD %of Volume Prlor % of Unit % YTID % of Prior % of Unit %5

Yeas Volume Ckange Change Volume YTD Volume Change Change

MTD
Street 7,786 » 61.43% 8,593 63.52% -807 -9.39% 30,487 5797 26,328 57.08% 4,159 15.80%
Dua) Purpose 323 2.55% 461 3.41% -138 -29.93% 1.565 2.98% 1.610 3.49% -45 -2.80%
Compeiition 1,587 12.52% 2.038 15.07% -451 -22.13% 9,673 18.39% 9.754 21.15% -81 -0.83%
O#-Aoad Rec 1.421 11.21% 1,102 8.15% 319 28.95% 5,488 10.44% 4,250 9.21% 1.238  29.13%
Mini Btk 446 3.52% 401 2.96% 45 11.22% 2,122 4.09% 1,753 3.80% 369 21.05%
Scooter 1.111 8.77% 932 6.89% 179 19.21% 3.254 6. 19% 2,433 5.27% 821 J3.74%
All Categories 12,674 100.00% 13,527 100.00% -853 -6.31% 62,589 100.00% 46,128 100.00% 6,461 14.01%

PowerPlay Report, Fred Deeley Imports Ltd. Confidential, Tuesday, June 08, 2004

Note: Reporting period starts in September.
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‘Retail Motorcycle Sales Report (as of 2004/May)

National Categories
Engine Size: All
Western Layer 2 of 6
MID %o Volume Prior % of Unit % YTD % of Prior % of Unit %

Year Volume Change Charge Volume YTD Volume Change Change

MTD
Streel 2.198 50.70% 2,287  52.08% -89 -3.89% 9.580 47.85% 7979  46.14% 1.610  20.18%
Dusl Purpose 126 291% 150 3.42% -24 -16.00% 650 3.24% 581 3.36% 69 11.88%
Compeliton 805 18.57% 1.041 23.71% -236  -22.67% 5.013 25.01% 5,130 29.66% -117 -2.28%
O#-Aoad Rac 6G6 15.36% 508 11.57% 158 31.10% 2.718 13.56% 2,010 11.62% 708 35.22%
My Blke 194 4.45% 192 4.37% 2 1.04% 1.003 5.00% 794 4.59% 209 26.92%
Scooler 346 7.98% 213 4.85% 133 62.44% 1,068 5.33% 800 4.63% 268 33.50%
All Categorles 4,336 100.00% 4,391 100.60% -68 -1.28% 20.041 100.00% 17,2904 100.00% 2,747 15.88%

PowerPlay Report, Fred Deeley Imports Ltd. Confidential, Tucsday, June 08, 2004

Note: Reporting period starts in September.
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Retail Motorcycle Sales Report {as of 2004/May)

National Categories
Engine Size: All
Ontario Layer 3 of 6
MTD % of Volume  Priorx % of Undt % YID % of Priox % of Unit %
Year Volume Change Change Volure YTD Votume Change Change
m .
Stroet 2,215 €67.24% 2,692 71.05% 477 -17.72% 8,619 61.37% 8.577 61.40% 42 0.99%
Dusl Purpose 66 2.00% 123 3.25% -57 -46.34% 359 2.56% 464 3.32% -105 -22.63%
Compaliion 408 12.39% 459 12.11% -51  -11.11% 2.480 17.66% 2.657 19.02% -177 -6.66%
Off-Road Rec 375 11.38% J20 8.45% 55 17.19% 1.623 11.56% 1,405 10.06% 218 I15.52%
MEn! Bike 134 4.07% 120 3.17% 14 11.67% 673 4.79% 626 4.48% 47 7.51%
Scooler 96 2.91% 75 1.98% 21 28.00% 291 2.07% 240 1.72% 51 21.25%
All Categories 3.294 100.00% 3,789 100.00% 405 -13.06% 14,045 100.00% 13,969 [00.00% 76 0.54%

PowerPlay Report, Fred Deeley Imports Ltd. Confidential, Tuesday, June 08, 2004

Note: Reporting pexiod starts in September.
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Retail Motorcycle Sales Report (as of 2004/May)

National Categories
Engine Size: Al
Quebec Layer 4 of 6
MTD %of Volume Prior % of Unit % YID % of Prior % of Undt %%

Year Volume Change Change Volume YTD Volume Change Change

MTD
Streel 2.751 69.24% 3,017 68.55% -266  -8.82% 10062 67.82% 8,155 67.59% 1,907 23.38%
Dusl Purpose 8s 2.14% 154 3.50% -69 -44.81% 411 2.77% 430 3.56% -19 4.42%
Compsiltion 274 6.90% 404 9.18% -130 -32.18% 1,715 11.56% 1,505 12.475%6 210  13.95%
Oft-Road Rec 196 4.93% 162 3.68% 34 20.99% 645 4.35% 472 3.91% 173 36.65%
Mini Blke 63 1.59% 68 1.55%6 -5 -7.35% 289 1.95% 2126 1.87% 63 27.88%
Scaater 604 15.20% 596 13.54% 8 1.34% 1.715 11.56% 1.277 10.58% 438 34.30%
Al Categories 3,973 100.00% 4,401 100.00% 428 -9.73% 14,837 100.00% 12,086 I100.00% 2772 22.98%

FowerPlay Report, Fred Deeley Imports Ltd. Confldential, Taesday, June 08, 2004

Note: Reporting period starts in September.
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Retail Motorcycle Sales Report {(as of 2004/May)

245  100.00% 121 12.80% 3,444

National Categories
Engine Size: All
Maritimes Layer 5 of 6
MTD % ofVolume Pror % of Unit % YTD % of Prior % of Unit %

Year Volume Cbange Change Volume YTD Volume Change Change

MTD
Shest 620 58.16% 597  63.17% 23 3.85% 2,042 59.29% 1613  59.11% 429  26.60%
Dusal Purpose 46 4.32% 34 3.60% 12 35.29% 145 4.21% 133 4.87% 12 9.02%
Competiion 99 9.29% 133 14.07% - -34 -25.56% 450 13.07% 422 15.46% 28 6.64%
OR-Road Rec 181 16.98% 112 11.85% 69 61.61% 471 13.68% 347 12.72% 124 35.73%
3Nl Bie 55 5.16% 21 2.22% 34 161.90% 156 4.53% 101 3.70% 55 54.46%
Scoalar 65 6.10% 48 5.08% 17 35.42% | 180 5.23% 113 4.14% 67 59.29%
AR Categories 1,066 100.00% 100.0056 2,729 100.00% 7156 26.20%

PowerPlay Report, Fred Deeley Imports Ltd. Confidential, Tuesday, June 08, 2004

Note: Reporting period starts In September.
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Retail Motorcycle Sales Report {as of 2004/May)

National Brands & Segments
All Regions Layer 1 of 6
Category: Street 851 cc +
MTD % of Priox % of Unlt 9% Chosge YTD % of Prior % of VUnit % Change
Volune Yoar Valume Change Vofure  YID Votlume Change
MTD
Aprilia 0 0.00% 0 0.00% 0 /0 2 0.01% 0 0.00% 2 /0
BMW 112 1.76% 90  1.33% 22 24.44% 452 1.87% 481 2.27% -19 -3.95%
Buell 35 0.55% 18 0.27% 17 94.44% 152 062% 119 0.55% 33 27.73%
Ducall 24 0.38% 19 0.28% 5 26.32% 183 0.74% 118 0.55% 65 55.06%
Harley-Davidson | 1954 30.79% 1,939 2856% 15 0.77% 7620 3089% 6.670  30.84% 950 14.24%
Honda 1316 20.74%  1.572 23.15% 256  -16.28% 4677  18.96% 4,939  22.79% -252 -5.11%
KM 0  0.00% 0 0.00% Q /0 o 0.00% 0 0.00% o 10
Kawasall 1,117 17.60% 968 14.26% 19 15.39% 13355 13.60% 2310 10.68% 1.045 45.24%
Polasts 25 0.39% 26 038% -t -3.85% 107 0.43% €0 0.25% a7 78.33%
Suzuly 7 12.15% 1085  15.96% 314 -28.94% 3438 J3.99% 32 14.97% 213 6.60%
Triumph 8  1.36% 0 0.44% 56 J86.67% 294 LI1g% 214 0.99% 8o 37.38%
Yamaha 906  14.28% 1043 15.36% 137 -IS.14% 4379 17.75% 3498  16.18% 881 25.19%
Bsands €386 100.00% 6,790 100.00% 444 -654% 24670 100.00% 21,625 100.00% 3,045 14.08%
Custom/Classic | 4,161 65.57%  4.562 67.19% -401 -8.79% 16,192 65.69% 13.833  63.97% 2,359 17.05%
Sport 1172 1847%  1.142  16.82% 30 2.63% 4440. 185.00% 3810  17.63% 630 16.54%
Touring 1.008  15.90% 1,086 15.99% 77 -7.09% 4026 1632% 3.982 18.4I% a4 1.10%
Custum/Classic 4  o006%m 0 000% 4 /0 12 0.05% 0 0.00% 12 /10
Segmrents 6346 100.00% 6,790 100.00% 444  -6.54% 20570 100.00% 21,525 100.00% 3.045 14.06%

PowerPlay Report, Fred Decley Imports Ltd. Confidential, Tuesday, June 08, 2004

Note: Reporting period starts in September.
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Retail Motorcycle Sales Report (as of 2004/May)

PowerPlay Report, Fred Decle_; Import

Note: Reporting period staxts in September.

National Brands & Segments
Western Layer 2 of 6
Categoxy: Styeel 651 cc +
MTD % of Prioe % of Unit % Change I %of  Prior % of Vnlt % Change
Volume Vonr Volwre Change Vofuwne YID Volume  Change
MTD
Aprilia 0  0.00% 0 0.00% 0 10 1 0.01% 0 0.00% i (i
BMwW 25 1.45% 23 1.34% 2 8.70% 95 1.26% £30 2.05% -35 -26.92%
Buell 13 0.75% 8 047% 5  62.50% 56 074% 41 0.64% 15 36.59%
Dueatl 10 0.58% 6 0.35% 4 6667 86 1.14% 42 0.66% 14 104.76%
Harley-Davidson 580  33.56% 593 34.62% -13 -2.19% 2695  35.73% 2231  34.91% 464 20.80%
Honda 389 22.51% 428 74.99% -39 -3.11% 1537 . 20.38% 1537  24.05% 0 0.00%
KTM ¢ 0.00% 0 0.00% Q o0 0 0.00% o 0.00% 0 /0
Kawasakt 198 11.52% 161 9.40% B 23.60% TS 1027%  s8B 9.20% 187 31.80%
Polaris 16 0.93% % 0.93% o 0.00% 56 0.74% 3 0.56% 20 55.56%
Suzuki M6 15.92% 246 14.36% 40 -16.26% 959  1271% 847  13.26% "2 13.22%
Taumph 7 277 8 055% 38 42222% 132 1.75% 94 1.47% 30 40.43%
Yamaha 243 14.06% 23 13.02% 20 8.97% 1154 15.26%  B44 13219 307 36.37™
Brands 1728 100.00% 1,713 100.00% 15 0.86% 7543  100.00% 6390 100.00% 1153 18.04%
Custom/Classic | 1.089 63.02% L105 6451% -16 -1.45% 4837 ©  64.13% 3958  61.2d% B79 22.21%
Sporl 52  20.37% 305 17.81% 47 15.41% 13221 1885 1213 18.98% 209 17.23%
Touring 284  16.44% 303  17.69% -19 -6.27% 1275  1680% 1213  19.08% 56 4.59%
Custum/Classic 3 01m% °  000% 3 10 ] 0.12% o 0.00% 9 /0
Segments 1,728 100.00% LT3  100.00% 15 0.85% 7543 100.00% 6390  100.00% 1,159 18.04%

s ltd. Confidential, Tuesday, June 08, 2004
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Retail Motorcycle Sales Report (as of 2004/May)
National Brands & Segments
Ontario Layer 3 of 6
Category: Btreet 861 cc +
MTD % of Frlor % of Unit % Change YD % of Prior % of Undt 9% Change
Volume Year Volume Change Volume YD Volume Change
MTD
Apriia )} 0.00% o  0.00% 0 J0 1 0.01% 1] 0.00% 1 /0
BMW 35  2.02% 30  1.50% s 16.67% 184 2.74% 168 251% 16 9.52%
Buel| 7 040% 5 0.25% 2 40.00% 7 0.55% 55 0.62% -18 -32.73%
Ducatt 8 0.46% 10  0.50% 2 -20.00% ED 0.89% 41 0.61% 19 46.34%
Harley-Davidson 678 39.06% 703  35.20% -25 -3.56% 2397 35.74% 2.337  34.98% 60 2.57%
Honda 350 20.68% 299  19.98% -40  -10.03% 132  I986% 1,426  21.34% 94 -6.59%
KT™ 0  000% 0 0.00% 0. /0 ] 0.00% (o] 0.00% o /0
Kawasakl 230 13.25% 243 12.17% -3 -5.35% - 689 10.27% 613 9.16% 76 12.40%
Polarta 5  0.29% 8 0.90% 3 37.50% 23 0.34% 19 0.28% 4 21.05%
Suzuk) 206  11.87% 324  16.22% -8 -36.42% T 97 13.67% 969 14.50% 52 -5.37%
Triumph 12 0.69% 10 0.50% 2  2000% 65 0.97% 72 1.06% 7 9.72%
Yamaha 196 11.29% 265 13.27% €9  -26.04% 1,001 14.93% 981 14.65% 20 2.04%
Brands 1,736  100.00% 1,997 100.00% 261  -13.07% 6,706 J00.00% 6,631 [00.00% 25 0.37%
Cuslom/Classic 1.086 62.56% 1.314  65.80% -228  -17.35% 4327 6453 4,112  61.55% 215 5.23%
Sport 29)  16.76% 310 15.52% -19 -6.13% 1085 . J§6.U6% 1.195  17.59% -110 -9.21%
Touring 358  20.62% 373  18.66% -15 -4.02% 1,291 19.25% 1,374  20.57% -83 -6.04%
Custum/Classic 1 0.06% 0 0.00% 1 /0 3 0.04% )] 0.00% 3 /0
Seguents 1,736 100.00% 1,997 100.00% 251 -13.07% 66 100.00% 6,661 JOO.00% 25 0.37%

PowerPlay Report, Fred Deeley Imports Ltd. Confidential, Tucsday, June 08, 2004

Note: Reporting period starts in September.
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Retail Motorcycle Sales Report (as of 2004/May)

National Brands & Segments
Quebec Layer 4 of 6
Category: Street 681 cc +
MTD % af Prior % of Umit % Change YID % of Prior % of Unit 9% Charnge
Volume Year Volume Change Volugwe YID Votume  Change
MTD
Aprilia 0 0.00% 0 000% 0 /0 0 0.067% ] 0.00% 0 /0
BMW 51 2.14% 36  1.38% IS 41.67% 180 208% 176 2.43% 4 2.27%
Buell 15  0.63% 5 0.19% 10 200.00% 50 0.55% 18 0.25% 32 177.78%
Ducats 5  0.21% 3 0.11% 2 66.67% 3% o4% 35  0.48% 1 2.80%
Harley-Davidson 557 23.33% 553 21.18% 4 0.72% 2027 2346% 1750  24.19% 2717 15.83%
Honda 464 19.44% 641 24.55% 377 -27.61% 1494 . 17.29% 1.685 23.90% -191 -11.34%
KT™ o 0.00% o 000% Q /0 0 0.00% 0 0.60% 0 /0
Kawasaki 579  24.26% 478 18.31% 101 21.13% 165 I9I3% %R 1247% 751 83.26%
Polaris 2 0.08% 0 0.00% 2 /0 11 0.13% 2 0.03% 9 450.00%
Suzuld 284 11.90% 398 15.24% 114 -28.64% 1,194  1382% 1174 16.23% 20 1.70%
Trviumph 25 1.05% 9 0.34% 16 177.76% 68 0.79% 40 0.55% 28 70.00%
Yamaha 405 16.97% 488 18.69% 8 -[7.01% 1926  22.29% 1451  20.06% 475 32.74%
Brands 2387 100.00% 2,611 100.00% 224  -955% 0639 100.00% 7233 100.00% 1,406 19.44%
Custom/Classic | 1.615 67.66% 1794 68.71% -179  9.96% 5795 67.08% 4.806  66.45% o989 20.58%
Sport 477  19.99% 459  17.50% 18 3.92% 1,627 . 18.83% 1231  17.02% 396 32.17%
Touring 295  12.36% 358 13.71% 63 -17.60% 1207 14.09% 1,196  16.56% 21 1.76%
Custum/Classic 0 0.00% 0 0.00% 0 Jo 0 0.00% (] 0.00% L)} /0
Sogments 2397  100.00% 2,611 100.00% 224  -856% 0639 100.00% T,233 100.00% 1,406 19.44%

PowerPlay Repoxt, Fred Deeley Imports Ltd. Confidential, Tuesday, June 08, 2004

Rote: Reporting period starts In September.
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" Retail Motorcycle Sales Report (as of 2004/May)

PowexPlay Report, Fred Decley Imports Ltd. Confidential, Tuesdsy, June 08, 2004
Note: Reporting period starts in Septeruber.

Nalional Brands & Segments
Maritimes Layer 65 of 6
Category: Street 6651 cc + '
MID % of Prior % of Ualt % Change YTD %of  Pder % of Unit % Change
VYolume Yeor Volwne Change Volune  YID Vaolume  Change
DETD
Apriia I} 0.00% 0 0.00% 0 /0 o 0.00% 0 0.00% 1] /0
MW 1  ozo0% I 0.2I% 0 0.00% 3 0.18% 7 0.53% -4 -57.14%
Bucll 0 0.00% 0 0.00% 0 /0 9 0.55% 5 0.35% 4 80.00%
Ducall 1 0.20% o 0.00% 1 /0 1 0.06% 0 0.00% 1 /0
Hartey-Davtdson 139 28.14% 90 I19.19% 49  5¢.44% 501 3040% 352 26.73% 149 42.33%
Henda 104 21.05% 104 22.17% 0.00% 314 . 1905% 2081  21.34% a3 11.74%
KT™M 0 000w 0 coow 0, /0 0 0.00% 0 0.00% 0 /0
Kawasakl 109 22.06% 86 18.34% 23 26.79% ;238 14.94% W7 15.72% 3 14.985%
Palarls 2 0.40% 2 043% 0 0.00% 17 1.03% 3 0.23% " 466.67%
Suzuld 75 1S.18% 17 24.95% -4z -35.90% T 236 1432% 236 17.97% 0 0.00%
Trumph 2 0.40% 2 043% ] 0.00% 29 1.76% 8 0.61% 21 262.50%
Yamaha 61  12.35% 67 14.29% -6 ~8.96% 300  18.20% 218 1655% 82 37.61%
Branda 484 100.00% 469 100.00% 25 5.33% 1649 100.00% 1317  100.00% & <) 25.13%
Custom /Classic 370 74.90% 349 74.4I% 21 6.02% 1,999 © 7275% 955  72.51% 25.55%
Sport 52  10.55% 68 I14.50% -16  -23.53% 206 . 12.50% 170 12.91% 36 21.18%
Touring 72 14.57% 52 11.05% 20 36.46% 243 14.75% 192 14.56% 51 26.56%
Cuslum/Classic 0 0.00% 0  0.00% \) 70 0 0.00% 0 0.00% o /0
Segmeuts 498 100.00% 463 100.00% 25 5.39% 1,548  100.00% 1,317  100.00% mn 25.13%
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This is Exhibit “C* referred to in
the Affidavit of

Bremuner J. Green

Affirmed before me this 21st day of July, 2004

JANEBSA EMERY
4 Luinmigsiones, eig., Provinea of
Onlarg, whilp & aluden-at-1av,
Expires Apdl 20, 3007,
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NO. 254

- Motorcycle Market Share Information for Canada -

As of May. 31, 2004

Harley-Davidson
(unite retailed)

Street Bikes (651¢cc+)
{units retailed)

H-D Market Share
(%)

YTD 9-03 to May-04
Sep-02 to Aug-03
Sep-01 to Aug-02
Sep-00 to Aug-01
Sep-99 to Aug-00
Sep-98 to Aug-99
Sep-97 to Aug-98
Sep-98 to Aug-87
8ep-95 to Aug-96
Sep-94 to Aug-95
Sep-93 to Aug-94
Sep-92 to Aug-83

Sep-91 to Aug-82

7.820
9,854
9,668
7,981
8,286
7,592
6.463
5,807
5,127
4,914
4312
4102

3,814

24,870
34,167
31,857
27,923
25,243
21,934
15,821
14,1686
11,835
10,962

8,715

8,042

6,855

30.9%
29.1%
30.3%
28.5%
32.9%
34.6%
41.0%
41.0%
43.3%
44.8%
49.5%
51.0%

55.6%

P,
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Thig is Exhibit “D* referred to in
the Affidavit of

Bremner J. Green

Affirmed before me this 2]st day of July, 2004

A Commugioner, etc.

Ac ANESSA
oNimissioner, [
Ontario whijg " o
Expires Avri 20, Sallh
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THE GLOREAND ML
THURSDAY. JULY 18, 2004

FIVE QUESTIONS FOR ...

CEO of Harley-Davidson,

on James is a founder,
principal shareholder,
; chairman and chiel execu-

tive officer of Deeley Har-
ley-Davidson Canada, the exclu-
sive Canadian distributor of Har-
{ey-Davidson and Buel)
motorcycles. He Is also 8 member
of the board of directors of Harley-
Davidson Ine.

Deeley Harley-Davidson Canada
has been among Canadd's SO Best
Managed Companies for nine con-
secutive years {1995-2003).

.+ BominEdmonton, Jamesat:
tended the University of Alberta
" and B.C.'s Simon Fraser Universi-
ty. He and his wile Ruth have two
children.

James divides hi4 recreational
time between Whistler Mountain,
an Asabian horse [arm in Saanich,
B.C., and riding Harley-Davidson
metarcycles.

Vaughan: It's the “oudaw” image
that sells Hagleys. You have been
s very successhul maintaining that
;image, which is good business, But
~  areyou occasionally upset or even
f disﬁ:asled tat mucdering. drug
{dealing, organized ciminalsin
‘motorsycle gangs ride around on
‘your product exclusively?

James: We seli far mare motorey-
cles to police and fire setvices than
we do to that particular segment.
One of the wonderful things about
Harley-Davidson is the beoad-
based appeal |t has to people from
all walks of life. You could be a doc-
tar, labourer, secretary or lawyer,
Once you put on you! leathers and

. &t on the seat of o HagleysDavid-
son motoicycle, you are un equal,
The common denominaloris the
love of Hurley-Davidson and a feel-
tng of carnagadetie.

YVaughan: Yow customets are old
white guys. lots of them in thei¢ 50s
and 60s. How are you goingtoin-
terest younget and more diverse

buyers in your traditiona) product
line?

James: Harloy-Davidson is always
svolving. Many of ow models have
grown from styles popular in the
past that honour the heritage and
legacy of Harley-Davidxon. Atthe
game time, we've brought ih many
tedical changes that appeal toa
broader demographic. The new
Sponsteris a great example. We
took & design that had notchanged
radically in many years and totally
re-engineered the motorcycle, By
using rubber to isolate the engine,
we smoothed out the performance,
providing usable horsepower and
torqus. It's ergonomically sound
and easy to ride bacause the seatis
lower, allowing both feet to easily
get to the ground, two festures that
appeal to the younger and entry-
level rider. Anather example is the
technologically groundbreaking
V-Rod, a water-cooled engine to-
tally unlike anything we had pre-
viausly designed. The V-Rod repre-
gents 8 whale new lamily within
Harley-Davidsop and is gmving
popular with younger riders both
male and fernale, We als0 intro-
duced Buell to Canads. Owned by
Harley-Davidson and poweted

out V-twin engine, this brand s de-
signed for the performance and
handiing market, which appeals to
younger niders.

Vaughan: Abaut 10 per cent of
Hasley owners are wamen, up from
2per centin the 1980's. Do you
think 10 per cent’s gbout the limit?

James: We know there is trsmen-
dous potendial to increase rider-
ship among women. After all, they
make up half of our population.
We'vasaen a huge trend in the past
Bve years of women getting off the
back of a motorcycle and onto the
bront. In {nct, we ase proud that fe-
male purchasers now comprise
n:]my 15 per cue‘nt of our Canadian
sajcs, a figure that is significantly
higher than in the United States.
My wile is 4 great example: After
years of back-seat riding, she de-
tided 1o take the Canada Safety
Course, obtained her M license
and is now an avid Harley owner.

Vaughan: There's everything un-
det the sun with a Harey-David-

Buell distributor

You could be a doctor, labowrer, secretary of lawyer. You cowld even be Don James, Canadian distributor of
Harley-Davidson. Once you put on your leathers and sit on the seat of a Harley, you are an equal, he says.’

sonlogoon it rom ashorglasstoa
Ford pickup truck. How far can you

ush the "officially licensed” Hal-
ay-Davidson merchandise before
the rugged individun) types on
their “hawgs" see chis as a sellout
to corporale profiteering?

James: Harley- Davidson tecog-
nized years ago thatft was inour
best intezasts o protect our image
and brand, so we decided to spread
ourreach by licznsing sclected
producte. We eoasulted with our
customers, something we have al-
ways done and continue to do, to
find out what they wanted, and
learned there was a preat desize for
praducts that supported the Har-
ley-Davidson lifestyle. That meant
anything from vacations, to remov-
able tattoas, o yes, s licensed Har-
ley-Davidsen Ford truck Ford is

another well-establishad American
manufaciurersoweleltitwas e
perfect fit and out relationship has
been murually beneficlal.

Vaughan ltseems the Japanese
manulacturers who dominate the
global motorcyele business have &-
nally Sgured out how tomakea
motorcycle that looks and evens
sounds like a Harley, Are they zo-
ing to give you some sarious com-
petition chis time?

James: Imitaton is the bigzest
Torm of Dattery. i HarJey-Davidron
hasn't pioneered it, we've been the
Bagbeaser for every hesvyweisht
motorcycle cruiser design in to-
day's market. Take the V-twin air-
cooled engine for example. I re-
member 3 time when the industry
said this design would never sur-

vive. Today, we are the marker
|sader, owning mote than 30 per
centof the market share in the 860-
ccandup, lurge-displacement cat-
egary,

. Weview competition g5 healthy.

We are confident that with our cur-
rent range of roodels, our Ameri-
can-designed and manufecrured
motoreycles will continue to suc-
cessfully compete with those of
any manufacturet from Eusope o
Japan.

Michael Yaughan is the co-host
with Jeremy Cato of Car/Businass,
Sunday afternconat | p.m. on
Toronto One.

Michaet Vaughan Live lson ar 8
p.m. Monday o Fridey on Report
on Businus Television,

muvauglian@roby.com
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This is Exhibit “E” referred to in
the Affidavit of

Bremner J. Green

Affirmed before me this 21st day of July, 2004

A Commisioner, etc.
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we (171} Cs 213C y i1
d " muich~ over the fast couple of
decades, and while it might not be in step
with its bigger, bolder brethren stylistically,
it can sometimes surprise us with its sleeper
appeal and cultish charm, This year we also
added another previously untested and
interesting opponent, Triumph's 2004
Speedmsster, the sporttier version of the
Bonneville America. Finally, we decided to
include Yamahas veneruble V-Star 650,
which perhaps should have been left in the
smaller-capacity, entry-level cruiser category
with bikes that more closely match it in
displacement, But the thing is, it always,
always kicks butt in chat arena, outclassing
the small bikes by such an extreme margin
we thought jt ought to have 2 go against
the bigger blokes.

We wanred to do g lirde bit of every-
thing with these bikes, s0 we decided to
take them on an extreme Sunday ride (in
addition to daily testing) chat would
include ridiculous urban waffic, hundreds
of freeway miles, crazy twisties and mean-
dering desert highways. Our destination
was  wind-torn  Borrego  Springs,
California, where one can find—at the
right tme of day—a tl} drink and palm-
thin sliver of shade.

In this test, instead of droning ot 13 we
compare the bikes in a long-winded story,
we've decided to separate them and ralk
about them individually, as well as how
each compares to the others in the group.
So say you are intcrested in just one or two

30 www.motoreyciecruissr.com

Harley-Davidson 883 Sportster Custom
Hasley-Davidson’s 883 models are leg-
endary, having turned the motorcycling
world upside down when they were first
introduced in 1957, In chose times, the
lightweight, aggtessively tuned bikes were
tough to beat. The latest versions of the
883 Spostsrer are ncwly competitive
thanks to some much-needed mods, the

Other upgrades include massive engific
refinement, berter finish, new brakes, a 21-
inch front wheel, lowered suspcnsion and
reconfigured ergonomics. You can tell the
Custom (tested here) from the standsrd
Sporty by its larger fucl tank (4.5 gallons
instead of 3.3), more forward footpegs, a
skinny front wheel, silvec powdercoated
engine cases and a slightly higher price tag
(abour $1000 more than the standard ver-

Larizy-Davidson 853 Sportstin Costom
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sion). The new frame (which has improved
chassis_ rigidity by o claimed 28 percent)
and ather upgrades added 50-plus pounds
to the cruiser’s dry weight.

If you are familiar with the previous
883s, you notice a couple of things about
the new version rtight away. First, ir's'way
smoother, A lide farther down the road
you nodice its also a bit heavier and, at
least'on the Custom, the rear suspension is
not very compliant. The lack of travel is g

be claimed. The Harley took the third slot
in our comparison this time, but it is one
of the most improved cruisers of 2004,

NEW QENERATION

Honda Shadow Aero 750

This year the Aero is the only 750cc cruiser
in Hondax line. Gone are the Magna,
Shadow Spirit and Sabre of the same capac-
ity. The biggest news about thig new V-twin
cruiser is it use of shaft drive—something

trade-off for the bike's extremely low zeat
height of 26,3 inches. The 883 is the
largest bike in this comparison, both in
weight and displacement, bur when it
comes to power, it rune about midpack,
behind the 800 Kawasaki, Suzuki Intruder
and Volusia, and abour equal with the
Triumph, We did enjoy it on twisty roads,
however, when the stout chassis, high
clearance and smooth drivetrain really
wotked in the rider'’s favor.

Smooth shifting, casier clutch action
and solid braking are sll subde yer notice-
sble and appreciated improvements on the
883. After riding both the Custom and
standard models, we'd recommend the lat-
ter for iu farter, more stable-feeling frone
tire, longer suspension travel, greater clear-
ance, sportier riding position and, oh yeah,
thar Jower price. We do like che looks of
both 883 Sporuters. As one rester said,
“This has always been a handsome, cle-
mental motoreycle, and this new version is
remarkably un-serewed-up.”

Overall, the Harley Custom is a very
much improved 883, Gerting rid of that
nasty vibration was just the cure, allowing
the rider o experience this machine as the
prince it is. The last time we did this com-
pacison we had ro draw straws to see who
would ride the Harley on the long stinc
home. This yeas, it was one of the fg'usc ©

Vawial 300 Volean Clyseic

rate in the economy-minded world of
encry-level cruisers. Most bikes in-this class
feature high-maintenance chain drivc sys-
tems, except the Harley, which uses a bele,
and the Honda and Yamaha V-Star, which
spring for the high-end cfficiency of a
maintenance-free shaft. The engine, an
updared version of che old A.C.E’s, uses a
single overhead camshalt, two spark plugs
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and three valves per cylinder, though it
employs a single carb instead of the two
found on the previous design, Power from
this bike is adequate, and it fell in line
where you'd expect it vo—behind the 800cc
units and ahead of the 650,

The shaft drive certainly answers the con-
cerns of consumers searching for & oouble-
free ride, and it does not create any notable
jacking effect. It's an undenisble improve-
‘ment over the messicr, high-maintenance
chains of yore. Handling on the Honda is
straightforward and honest, and there’s a
decent amount of comering clearance, Ivs
an easy bike vo ride, and one¢ 1 beginner will
fec! confident on. Two testers mentioned
vague front-end feedback on longitudinal
pavemncnt seams, though that is often reme-
died with a tire change, Suspension is soft
overall, especially when compared to the
other bikes in this class, Not a bad thing,
though a heavy rider can bottom the rear
end prerty easily. A passenger or a heavy
load would worsen the problem. Brakes,
again, were middle of the road, but chey
offered plenty of power, Wed like to see
more lever adjusters,

Although it's cerrainly aimed to fit riders
under six feer, everyone reporied being
fairly comfortable on the Shadow for short
distances. The largest among us suffercd
the most, complaining of being cramped
and crowded ac the bum. That samc rider

noted a buzzing through the handlebar ac
70 o 75 mph. Maybe he's just 2 com-
plainer. It’s vrue that everyone over 5 foot
10 thoughe the seat’s rear step was too far
forward, and we would prompdy replace it.

The Honda was popular foremost for its
good looks and attention to style, Two
testers placed it in their top three for style,
and ane chose it as the prettiest overall. The

August 2004 Motoscycls Cruiser 31



JUL 22,2004 21PN

only negative comments were pointed ar
the visible tank seam just ahead of the saddle
and the creatment of the rear license-plate
bolder and light. Everyone had to agree
that the overall Jook made the bike seem
like it was worth mote than it cost. And ac
$6200, we also had to agree it was a darn
good deal, Therefore, the easy-to-ride Acro
landed in fifth place, behind the V-Star,
+ which is even a slighdy better value,

VIVA THE VULCANS ninner-up
Kawasakl 800 Vulcan Classic

It was no surprise thar we all loved this
motarcycle. It’s a Vulean, The Classic is
one of four lightweight cruisers in
Kawasaki’s line, which includes the more
chopperesque, basic vetsion 800A, the
super-retro 800 Drifter and the good-
old-boy 750. The 750 Vulcan always
rates surprisingly well in these compar-
isons—especially for its power and cotner-
ing prowess (plus, it gives the Intruder
something to park next to). Unfortunawly,
the 750 wasn't available for testing, but ju
more classically styled stablemate kept the
Vulcan worch sflame.

Just look at che Classic’s full-fender
packaging and finish qualicy and you
know its a step above most lightweight
cruisers. None of the testers liked che pink-
ish-gray paint, but all praised the bike's
arrention to detail and overall visual bal-
ance. Those who hadnt ridden a Vulcan
800 before were blown away by it big-
bike feel and smooth, willing personality.

Those who are familiar with the bike were .

happy to have another go st its efficiency:
competent brakes, welcomingly compli-
ant, well-balanced suspension and good
power from the counterbalanced, single-
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work hard to keep up pace with the bigger bikes on the fraewsy. Surprisingly, the oldest madel here, Suzuki's Intruder, hat the
most powerfully tuned engine and fastest track times, easlly running 12-second miles against tha other bikes’ 138 and 14s,
Bottom right: This ‘05 paint option will festure a new V-Star emblem,
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Suzuke Intruder 801

pin, 55-degree V-twin. It's a mite faster
than even the Volusia, needing lirde fore-
thought for pasing or merging. Most of
the other bikes here require downshifts for
sudden momentum gain.
All of us were comfortable on this bike,
~and it probably has the best stock sear,
though bum comfort remains a subjective
issue. Certainly, the bike's ergos are roomy
enough for all types of riders, and the
Vulcan is well-suited to long stint and
even some two-up touring, “This bike felt
like Texas after riding most of the others,”
said onc tester. The bars, pegs and seac
hardly transfer any vibravion emitted by
the well-balanced cagine. One rider
noticed the tank buzzes at highway speeda,
though it doesn't seem to mater much,
since the rider has no physical conract
with it.

Overall, this bike has huge appeal and
echoes all the traits we have long admired
in the Valean line. Clastic good looks,
substantial feel, a pleasant exhaust tone,

- attention to quality and mechanical effi-
ciency and balance were all nored as this
bike's high poinw. Testers reporred few
negarives aside from paint, a slight hinge-
ing effect in fast sweepers (common on
cruisers and benign on this model) and, of
course, the messy chain drive. The Classic
Vulean comes in sccond place by a whispet
behind the Suzuki Volusia, which hay just
a tad more to offer.

DO THE HUSTLE

Suzukl Intruder 800

Yes, it’s a throwback to the disco era, But
you know how they say if you keep some-
thing around long enough it’s bound to
come back in style some day. That muat be
Suzukis thinking. And you know whar? It
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kinda works, becausc this bike is so cruly
retro, you almost have to dig iv, Or dig a
hole for it. That’s how it goes for the aged
Intruder—a Jove/hate thing. Of course,
we're dwelling on the bike’s visual appeal
here and, well, it ceating position, too,

which is predicated by the chopped style,

but once you get an Intruder 800 going,
well, it's a whole 'nother thang.

First off, it's quick. The class king in
rerms of acceleranon. The Intruders liquid-
cooled, four-valve-per-cylinder twin-casb
engine pulls better than any cruiser under
1100cc, thanks in part to the bike's lighe
weight of 477 pounds fully loaded with
fuel. It's been known to do a 13-second
quarter-mile when all these other bikes are
pulling 145 and 15s (except for the same-
era Vulean 750, sadly unavailable for chis
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test, which will also run 135 all day).

The Intruder also handles admirably in
intense cornering situations—it’s not
hugely precise, but its very stable and
flickable, thanks in part to its ight weight,
bur also to taur suspension and susprisingly
ample ground clearance. Funny how the
testets who rode the Intruder in the twisty
sections of our ride suddenly reported new,
fond feelings for the bike, ranking it close
to the top for handling. Those who didn't
get a spin in the fast sruff thought che sus-
pension and handling characteristics werc
unsatisfying. This might have ro do as
much with the cramped riding position,
forgorten when you're riding hard on curv-
ing roads. Interestingly, the BOO feels less
cramped chan Suzuki’s same-sryle 1400
Intruder, which uses & more invasive han-
dlebar. Brakes on the 800 were universally
shunned as outdared, especially the rear,
which offers little feedback. One tester did
note an sdvantage to the system, citing
enhanced control since you can get on the
front brake hard with little fear of lock-up.

Such distincrive style will always be a
love/hate thing. This nearly 20-year-old
model is more cult item chan new-world
competitor, and ir was unable 1o match
the fresh-fee) appeal of the more modern

Suzitkt Volusia 800

cruisers in this comparison. Despite irs
impressive power, high-quality finish and
nimble second nature, it brings up the rear
of our parade,

WHO'S YOUR DADDY?

Suzuki Volusia B0O
And here you have it: The nearly dispuced
winner of our Lightweight cruiser compar-
ison. It certainly wasn't a slam dunk, as all
the testers admired the Kawwsaki oh-so-
neasly as much. What pushed che Volusia
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The older bike, 8uzuld’s '80s-styfa intruder, and Harley's and
THumph's sport models, carry thelr speedometars up and forwerd
whers they're easier to view while riding. We applaud this, though it
doae distract from the clean lines easily admired on the V-8tar,
Volusis, Aero and Vulcsn, The Speedmaster Is the only bike with &
stock tachometar, Brove. All bikes should featurs one, Btyle-wise,
our favorite Instrument setups belong to the Kawasaki and the
Yamaha, though the Thumph's ranked easlest to read. Handiebar
shape and plscement can destroy a riding position, even when the
seat and footpegs fit tha rider, The most universally comfortable in
this group werg the wider bars on the Yolusia, Vulcan and 8hadew,
The Triumphy’s low, forward-mounted bar was a strefch for o/l of
us. The blkes’ tanks were &ll nicely shepud, though some had bet-
ter finighes than others. The Triumph wag an obviaus [ooker In this
categary, wiille the Honda drow negative remarks for a sesm right
in front of the seat's laading edge. Again, for the price, we're talking
nitpicks here. When alf was ssld and ridden we couldn’t get over
the fact that you can own so much machine for such ittle dough.
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BIKE Honda Shadow Aero 750
Suggested base prizs 57595&330& $6199-86499

Wet welght 825\ polindgias 577 poundz

Seathejght 26,3 /iEneE L Ig 25.9 inches

Liquid-cooled BOHC B-valve V-twin

Bingle, 34mm

41mm stanchions, 4.8 in. travel

Fvesspeed S
Shaft T2t
49 X215 Jchios. Wire-spoke, 17 x 3.0 inches .n o mm
Rear whee! Goat: 16 X0 INENS TS Wire-spoke, 15 x 3.5 inches mumam ¥ m&. 0
Eren} brake Sinie; wo-plstor calibas: HSm.“dssc . Bingle, two-piston caliper, 206mm dis¢ S| of: P Gpishs :
Rear brake _Singlé Bnechiglon cpe g.»‘n(ﬁ Thidisc. _bum D AY&KE‘?’"’&‘}E ’E 73

i mm%w e

Dual dampers, 3.5 In, ravel

3.7 gallong °

42.8 mpg

158.38 mog

a-nose ahead is it undeniable feel of sub-
stance—that big-bike heft none of the others
can match. Also, the Volusia is the only
stock bike here thar’s really ready ro po
with your passenger. Sure, the others will
carry them, bur this is the only bike that
will do it comfoctably right out of the box.

“ Introdueed in 2001, the Volusia imme-
diavely wowed consumers with a raft of
modern features and wim items, a long
wheelbase and plush comforr for both
rider and passenger, The lquid-cooled,
cight-valve, 45-degree twin, a derivative of
the elder 800 Intruders mill with two
carbs and diffetent styling cues, provides
plenty of power for a bike in this price
range, Only 2 squeak slower ' than
Kawasaki’s Vulcan, the Volusia packs more
weight than any other bike bere at 587

Trimph Speedimastec
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pounds. Its gearing is more racional than
that found on the chopper-style Intruder,
s0 you loge some of that off-the-line grunt,
but you gain ac freeway speeds, where the
engine is more relaxed.

Suspension on the Suzuki is compliant

and well-balanced—one of the best scrups;
in the bunch. It providcs a nice, plush ride;
on the highway, but it also feels stable in
fast cornering siruations. It suffers from!
less hingeing effect chan the similarly sus- -
pended and sized Kawasaki thanks to 1.
stiffer chassis that makes the Suzuki feel’
more planted and stable. The bike does
feel its size, yet it sreers easily, and the drive
shaft causes minimal jacking. Brakes are
sttong—an updared system over the
Intruder—though & drum on the rear did
fade and required one adjustment during
the time we rode ir.

The Volusia is 2 bunch of bike for the
money. Kawasaki’s Vulcan did come very,
very close to matching it, but it’s a smidgen
less machine for a smidgen more money.
There’s a presence abour the Suzuki that
can’t be matched by the other bikes in this
class, all bargains in their own right. One
tester described the advantsge a3 more
“euddly” than the others (and it wasn't
Elvidge). Another eaid, "The thing
almest belongs in another clagsg—the fit,
finish, paint, derails and overall ride
quality are simply excellent.” Not a bad
word was spoken.
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Suguk! Infyuder 800
§6303

477 pounds
27.6 inches

!
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And 10 the new ritleholder of he freshly
dubbed “Lightweight” class is the reigning
champion from the old “Middleweight”
guard. Seerns Suzuki’s Volusia can do no
wrong.

BLING MASTER

Triumph Speedmaster

This bike arrived a little overdressed for
the test, so please keep that in mind when
youre browsing the photos. When we
requested the unit, Triumph rep Todd
Andetien, phoning from Georgia, said he
indeed had one in California that we could
borrow, but was it OK if ir had a few acces-
sories. “How many?” we asked. “Ah, it just
gays here, 'Lots,"”

The stock Speedmaster is & good-looking
bike, but it was hard to sec ic for all the
bling-bling on this unit. One rtescer
summed it up when he said, “A precy
woman doesn’t need e lot of jewelry.” If we
had our way we'd have sens back every-
thing except the flyscreen, chin fairing and
exhaust system, which kicked up a nice
note bur didn't ser off too many car alarms.
(For details on Triumph's accessory line
visit www.einmph.co.uk.)

Moving on from the distracrions, chis is
another very distincrive cruiser—not your
classic Amcrican wannabe bike, The differ-
ence starss with Triumph's use of the classi-
cally British parallel twin, a 790cc DOHC
rendition of the Bonneville's original 650
pushrod. The Speedmaster, like the
America, uscs a 270-degree crankshaft, a
more raked steering head and a longer
wheelbase than the base-model Bonnie.
The Speedmaster’s blacked-our engine,
shortened gearing, flat handlebar and case

wheels position it as the line's sport-
intended cousin.

The engine is one of the brutes in this
bunch, punching off the line prety well
after a slighe off-idle lag. Revving for a it
tle-more spin is the way to. max efficiency
with this bike. Handling is high-end.
Sweering &t speed s all nimble and pre-
dicrable cfficiency, though at low speeds
the head feels a bit cumbersome (this may
have been exaggerated by the gigantic light
bar on our bike). Suspension is marginak
tight out back, bur a lictle dive-prone in
front, We'd alsa expect more ground clear-
ance from a sport-intended cruiser.

The Specdmaster’s brakes uare strong, but
several testers complained about poor feel.
The other consistent complaint regarded

the bike's seating position, which miffed
both short and rall riders. The low bar is
too far from the seat for anyone withour
ape arms to reach comfortably, and the geat
is stepped too carly and abruptly. As with
any distinct style, we're torn between
admiration and disdain. Most of us do like
the look of the Speedmaster, however,
without the bling.

[n the value column (its rhe most
expensive bike at $8500), the Triumph
loses all the points it gained with origi-
nality, landing it second to last in our
comparison. As one rester summed it up,
“The Speedmaster is pretty, much blown
out of the warer by the Japanese, bur not
so far out of reach that a Burophile mighe
not think is worth the extra cash.” Most
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of us, being more budget/efficiency ori-
ented, would buy the base Bonnie for a
grand less.

VALUE PACK

Yamaha V-Star Classgic 65D

This bike has remained one of bur favorites
since we honored it a5 “Cruiser of the Year”
when it was first released in 1998. We still
can't ger over how much bike it is for the
cash—only $5899 for this loaded Classic
version and $5599 for the dressed-down
Custom. It’s hard to convince people on
che street is 2 650, and even harder to0
believe it yourself once you ride the bike.
Much of the JJusion is in che derails. Por
example, this is the only cruiser in this class
with floorboards and heel-roe shifting. It
also uses shaft drive, something unheard of
on bikes under 700cc. The full-steel fend-
ers, wide wire-spoked wheels, stainless-sreel
fork covers, concealed rear suspension and
fat fuel tank also hint of larger displace-
ment (and price),

As we naid earlicr, this bike probably

shouldn'e be pitred against big boys like the
Harley 883 and Tnumph, but its such a
hard worker, we couldn't resist. And you
know what? It didn’t come up a loser in any
scnse, The air~ooled, SOHC, four-valve V-
twin delivers & surprising amount of smooth
power via even thrortle response. One tester
said, “It was hard 1o tell this was the smallese-
displacement bike here during most of our
riding, though when I got it on the freeway,
its shortcoming was more obvious.” As with
all smaller engines, the V-Star’s requires you
to usc higher revs and stir the box to gain
ample momentum. Thankfully, the gearbox
is smooth and precise, as is the clutch feel
once we adjusted the lever,
The Yamaha offers sdequate stabilicy
- and good suspension control, and it alio
steers lightly and holds a line well, It's irrl-
tatingly short on clearance, as seems to be
the V-Star tradition, Brakes are adequate,
though they may be overworked if you
carry a passenger. Interestingly, the passen-
ger accommodations on this bike are bet-
ter than all these bikes, save the Kawasaki
.and the Suzuki Volusia, .

In the Jooks departmens, we couldn's
find much to complain about. “It has the
stance and substance of a bigger bike,” one
tester sgid. “Finish and demails like the
floorboards really add to its starure,” com-
mented another, Seems hard o beat, right?
Still, most of us (as with the majority of

. Amcrican consumers) prefer a livde more
-power and status, and thus the V-Star
came in with & fourth-place ranking in our
test, right in front of the Honda 750,
which i5 also an exweme value, costing
only $300 more (but without the fat acti-
tude, cast wheels, floorboard, etc.). @
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HARLEY DAYIDSON

FLHTCV1 ELECTRA GLIDE ULTRA
CLABSIC

2004

Price: §30,114.00

HQNDA

OL1800 GOLDWING

2004

Price: $26.799.00

HARLEY DAYIDSON
VRECB V-ROD

2004
Price: $25329.00

HABRLEY DAVIDSON
FLHTCUI ULTRA CLBC
1999

34000 km
Price: $23,000.00

HARLEY DAVIDSON
RYNA CONVERTIBLE
15908

80958 km
Prics: $15,690 00

SUZUKI
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2003

3200 km
Price: $9,200.00
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V:-3TAR GUETOM 1180
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38339 km
Price; $8,858 00

HENOA

VY750 Cad SHAROW AERO
2004

Price: $8,899.00
xL1200

1996

98750 km

Priee: $8,500.00
SUZUKI
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1598

18000 km
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