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amended;
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AFFIDAVIT OF MICHAEL J. TREBILCOCK

(sworn September 22, 2003)

I, MICHAEL J. TREBILCOCK, of the City of Toronto, in the Province of Ontario,

SWEAR THAT:

1. I am Director of the Law and Economics Programme, Professor of Law and cross-
appointed to the Department of Economics at the University of Toronto. I have
written extensively on competition policy, trade and economic regulation during
my career. In 1999, the Social Sciences and Humanities Research Council of

Canada awarded me the 1998 Molson Prize for contributions to the social



sciences in Canada. Also in 1999, McGill University bestowed upon me an
Honorary Doctorate of Laws degree. I also received an Honorary Doctorate of
Laws degree from the Law Society of Upper Canada this year. For the past 20
years I have consulted widely to government and the private sector on matters of
competition policy and economic and social regulation. My qualifications are set

out in my curriculum vitae which is attached hereto as Exhibit “A”.
A. SCOPE OF RETAINER

2. I have been asked by counsel to Sears Canada Inc. (“Sears™) to address certain
economic issues in respect of the claims made by the Commissioner of
Competition (“Commissioner”) that Sears failed to comply with the requirements
of section 74.01(3) of the Competition Act with respect to its promotion of the

supply of five models of automotive tires sold in 1999.
B. BACKGROUND
3. The five models of automotive tires of relevance (hereafter referred to as the
“subject tires™) are:
a) The RoadHandler T Plus (manufactured by Michelin);
b) The BF Goodrich Plus (manufactured by BF Goodrich);
¢) The Weatherwise (manufactured by Michelin);
d) The Response RST Touring 2000 (manufactured by Cooper); and,
e) The Silverguard Ultra IV (manufactured by Bridgestone).
4. Each of the five tires were manufactured for exclusive sale by Sears during the

relevant period.! The Silverguard Ultra IV tires displayed the Sears’ brand name
only.” The RoadHandler T Plus and Weatherwise tires displayed Sears and

' Responding Statement of Grounds and Material Facts of Sears Canada Inc., (hereinafter the “Sears

Response™), at paragraph 68.

2 Sears Response at paragraph 68.



Michelin brand names.’ The BF Goodrich tire was a national brand tire, which
displayed the Sears and BF Goodrich brand names.* The Response RST Touring

2000 tires displayed only the Sears brand name.’

The particular economic issues that counsel for Sears have asked me to address
are:
a) Did Sears’ regular prices make economic sense in that they were

comparable to the regular prices for tires that were offered by Sears’

competitors?

b) Were Sears’ sales of the subject tires at regular prices indicative of

genuine prices?

¢) Were consumers harmed in any economically significant way by the

manner in which Sears advertised its tire sale prices?

These questions go to the Commissioner’s allegations at paragraph 5b)-d) and
paragraph 79d) and e) of his Notice of Application. In particular, at paragraph 5,
the “Commissioner states that Sears did not offer certain tires at its regular prices

in good faith in that...

- b) Sears’ regular prices for those tires were not comparable to, and in fact
were much higher than the regular prices for tires that were offered by

Sears’ competitors, which tires Sears had identified as being competitive

offerings;

- c) Sears’ regular prices on those tires were not reasonable in light of the
competitive forces that Sears itself had identified in the relevant market;

and

- d) Sears’ regular prices for those tires did not make rational economic

sense given the nature of the tire market.”

3

4

Sears Response at paragraph 68.
Sears Response at paragraph 69.
Sears Response at paragraph 70.



At paragraph 79, the Commissioner states that

- “d) in any event, Sears knew or ought to have known that the vast majority
of tires are purchased in multiples of two or more, and that as such, its
Regular Prices were only relevant for approximately 6% of the market;

and

- e) Sears knew or ought to have known that it was failing to generate
substantial sales at the Regular Prices for the Tires, yet failed to take
action to change either the Regular Prices for the Tires or to stop using
those Regular Prices as a reference price for promotional purposes.
Instead, Sears advertisements towards the end of 1999 continued to rely
heavily on alleged savings off the Regular Price to entice consumers and

drive sales.”

In preparing this affidavit, I have reviewed the following: the Commissioner’s
Notice of Application; Sears’ Responding Statement of Grounds and Material
Facts; the documents referenced in the Disclosure Statements of the Respondent
and Applicant; the Affidavit of Dr. Kenneth Deal; information provided to me by
individuals at Sears as referenced herein; and, related articles and scholarly

materials also referenced herein.

In preparing this affidavit, I have also requested exhibits from the affidavits of
Jim King and William Merkley. As of the date of swearing the affidavit, I have
not yet received this material, which I believe will support my opinion that Sears
has numerous competitors in the tire market. I am advised by counsel for Sears
and believe that production of the requested material is the subject of a pending
motion before this Honourable Tribunal. 1reserve the right to serve a
supplemental affidavit in the event that these documents are ordered to be

produced.

In summary, it is my opinion that:



a)

b)

The information available on regular prices in 1999 indicates that Sears’
regular prices were similar to or less than the regular prices of some of its
competitors for comparable tires. At least some of Sears’ regular prices
were also similar to or less than manufacturers’ suggested retail prices for
comparable tires. Such observations are not consistent with a claim that

Sears’ regular prices did not make economic sense;

Sears’ regular prices were genuine in that approximately 21% of all its tire

sales took place at regular prices; and,

Consumers were not harmed in any economically significant way by the
manner in which Sears advertised its tire sales since it is unlikely that
consumers would have made alternative tire purchase decisions absent the
alleged deception. The available evidence indicates that Sears had the
lowest tire sale prices for comparable tires of the same size, and that
consumers were satisfied with their Sears tire purchases. Moreover, the
available information indicates that consumers are primarily concerned

with final transaction price rather than advertised savings.

10.  The remainder of this report is organized as follows:

Section C addresses the market and competitive conditions within which
Sears sold the subject tires in 1999, and Sears’ regular prices in relation to

those of its competitors;

Section D addresses whether Sears’ regular prices were genuine by

examining the sales that Sears made at regular prices;

Section E addresses the question of consumer harm by discussing certain
economic principles of relevance in considering ordinary price claims and
by examining the factors of importance in driving consumers’ purchase

decisions; and,

Section F concludes.



11.

WERE SEARS’ REGULAR PRICES COMPARABLE TO THOSE OF ITS
COMPETITORS?

To understand whether Sears’ regular prices were comparable to those of its
competitors requires a market assessment. In this section, I consider the relevant
product and geographic market for the sale of the subject tires and identify the set
of competitors with whom to compare Sears’ prices. I then compare Sears’
regular prices to some of the prices charged by Sears’ competitors, as well as to

manufacturers’ suggested retail prices.

Relevant Product Market

12.

13.

Automotive tires are sold as both brand name and private label products, with
manufacturers attempting to differentiate their brands from those of their rivals
across a spectrum of characteristics. Such differentiation can make it difficult to
draw a line to identify those products “within” the line that compete against each
other versus those products “outside” the line that do not. Furthermore, even if
such a line could be drawn, differentiation means that products “within” the line
may compete with each other to varying degrees, depending upon how closely

substitutable the marginal consumer finds these products.

In the case of tires, there are several distinguishing physical characteristics
including tire size, tread wear, speed, traction and temperature ratings. In addition
to these physical characteristics, there are other distinguishing features of tires and
retailers such as price, warranty, and service. For example, in a document
prepared in 1999 for an internal presentation, Sears noted Canadian Tire’s
strengths in tire sales to be a good assortment of lines and locations and its
weaknesses to be poor product knowledge and warranty. Sears noted specialized
tire stores’ strengths in knowledgeable sales staff and in a large assortment of

product, but, as with Canadian Tire, characterized by a poor warranty.®

6

Sears Automotive Review Spring '99, (x-ref. to Competition Bureau’s Disclosure Statement #16).



Many Tire Brands On Offer:

14.

15.

16.

In order to meet a diverse set of consumer needs, tire manufacturers produce a
wide spectrum of quality tires in a range of prices.” In turn, tire retailers may

carry a large number and variety of tires.

For any particular vehicle, there are typically a large number of tire choices
available. For example, in the November 1999 Consumer Reports, six brands of
all-season tires for sport utility vehicles were tested, including BF Goodrich,
Cooper, Dunlop, Goodyear, Michelin and Yokohama.?® Similarly, the Toronto
Star tested five all-season tire models for family cars. The brands included
Goodyear Integrity, Yokohama Avid TC320, Uniroyal Tiger Paw Aquagrip,
Pirelli P400 Touring and Bridgestone BT70s.’ In another Toronto Star article, six
brands of tires were tested for the Honda Civic LX sedan, Canada’s best-selling
car during 1998 — 2002, including the Dunlop SP Sport A2, Goodyear Eagle HP,
Pirelli P4000 Super Touring, Yokohama Avid H4, BF Goodrich Touring T/A
HR4 and Bridgestone Turanza LS-H.'® In all of these tests, the various brands
were considered relatively close substitutes for each other, albeit each had

particular strengths and weaknesses.

Even a single manufacturer may produce tires that are relatively close substitutes
for each other. In affidavits produced in response to section 11 orders obtained by
the Commissioner, Bridgestone and Michelin indicated which of their respective
brands would be the closest substitutes to the models of tires sold exclusively to
Sears during the relevant period. In the case of Bridgestone, the tires most

comparable to Sears’ Silverguard Ultra IV are Gillette Concept S/R, Peerless

“Tire Choice Important”, articte by Tom Hnatiw in the Calgary Sun, October 21, 2002 (a true copy of
this article is attached as Exhibit “B”).

“All-season tires for SUVs” Consumer Reports, November 1999 (a true copy of this article is attached
as Exhibit “C”).

“Mainstream Tires on a Roll”, article by John Mahler, Toronto Star, December 13, 1998 (a true copy
of this article is attached as Exhibit “D”).

“Everyday tire test”, article by John Mahler, Toronto Star, May 4, 2002 (a true copy of this article is
attached as Exhibit “E”).



17.

18.

Sprint G/T /S/R, and Seiberling Tires Falcon Sport S/R."' Michelin considers its
Rainforce MX4 and MX4 series to be the closest substitutes for the Michelin
Weatherwise tires sold to Sears, and its Michelin X One tires to be the closest
substitute for its RoadHandler T-Plus tires sold to Sears. The criteria used to
determine the closest substitutes include physical attributes, brand identity and

P 1
pricing. 2

Thus, for any vehicle a consumer can choose from a relatively large number of

tire brands.

In terms of the brands most frequently purchased by Canadian consumers, Table 1
provides a listing of the brands noted in consumer research by DesRosiers
Automotive Consultants for the Rubber Association of Canada released in August
1996. For the 1,700 respondents, Goodyear and Michelin tires were purchased
most frequently at 16.4% and 15.6% respectively, followed by Canadian Tire’s
Motomaster brand at 12.8%. Sears is ranked eighth with 2.8% of respondents

purchasing Sears’ branded tires.

Exhibit “B” of the Affidavit of Jim King sworn April 24, 2001 (x-ref. to Sears Disclosure Statement
#127).

Production of Records and Responses by Michelin North America (Canada) Inc., Appendix B,
responses to questions 2.1 and 2.2 (x-ref. Sears Disclosure Statement #123).



Table 1: Tires Purchased by Brand"

Brand % Total
Goodyear 16.4%
Michelin 15.6%
Motomaster 12.8%
Bridgestone 4.6%
BF Goodrich 4.5%
Firestone 3.6%
Pirelli 3.0%
Sears 2.8%
Yokohama 2.8%
Uniroyal 2.7%
Toyo 2.1%
Dunlop 2.0%
Wal-Mart 1.0%
Other’ 11.3%

*Other includes “Misc. Other” (2.3%) and the following brands (each less than 1%):
Autopart, Cooper, General, Hankook, Atlas, No-Name/Generic, President, Sumitomo,
Dayton, Kelly, Nokia, Armstrong, Marshall, Cavalier, Kumho, Petro-Canada, Triumph,
Big-O, Continental, Electra, Hercules, Kleber, Riken, Irving, and Star. In addition,
“Don’t know” response constituted 15.7% of total, while “No Answer” comprised 0.2%.
[Note: the total slightly exceeds 100% due to rounding]

Consumers’ Tire Retailer Selection:

19. DesRosiers’ Tire Market Study also indicates where consumers buy tires.
Respondents purchased their tires most frequently at tire stores (35%), followed
by aftermarket service and repair channels like service stations (22%), Canadian
Tire (16%), department stores (11%), new car dealerships (6%) and warehouse
clubs (4%). Sears would fit within the department store category.

20. Echoing the DesRosiers’ findings, Toronto-based tire dealers regarded Canadian

Tire as their main competition in the mass tire market, with Costco and Wal-Mart

" DesRosiers Automotive Consultants, Tire Market Study #634, at 38-40 (x-ref. to Sears Disclosure

Statement #131).



21.

22.

establishing themselves and auto service chains such as Midas Muffler and

Speedy Mulffler also starting to carry tires around 1999."

In addition, around this time auto dealers were noted as promoting tire sales more
frequently, increasing the competition that traditional tire dealers faced.'® For
example, Dueck Chevrolet, Cadillac, Oldsmobile Ltd. in Vancouver had a tire
department with annual tire sales of about $1 million around 1999 and was the
largest Michelin/Uniroyal outlet in western Canada, according to its tire
department manager.'® As part of their sales efforts, auto dealers were noted as
advertising tires more aggressively than they had done previously. For example,
General Motors heavily advertised Uniroyal brands in the Winnipeg market “like
a Goodyear campaign” with advertisements appearing on television, radio and in

the newspaper. 7

A review of newspaper tire advertisements in September 1999 also indicates that
the following retailers, ranging from mass merchandisers (e.g. Wal-Mart), to
independent tire retailers (e.g. Tiremag), to auto dealers (e.g. Alberta Chrysler,

Dodge & Jeep) were actively promoting their tire sales (see Table 2).'8

“Toronto: one competitive tire town”, article by Miles Moore, Tire Business, January 17, 2000 (a true
copy of this article is attached as Exhibit “F”).

Don Frisby, owner of Frisby Tire Co. Ltd. in Ottawa and past president of the Ontario Tire Dealers
Association made this comment in the article “Canadian car dealers selling more tires more
aggressively” by Chris Collins, Tire Business, January 17, 2000 (a true copy of this article is attached
as Exhibit “G”).

“Canadian car dealers selling more tires more aggressively”, article by Chris Collins, Tire Business,
January 17, 2000 (see Exhibit “G”).

“Canadian car dealers selling more tires more aggressively”, article by Chris Collins, Tire Business,
January 17, 2000, (see Exhibit “G”).

Based on a review of tire advertisements in the Calgary Herald, The Ottawa Citizen, and The Toronto
Sun during the month of September 1999 (true copies of these advertisements are attached as Exhibit
llHY’).

10



Table 2: Retailers Advertising in September 1999

Calgary Herald Ottawa Citizen Toronto Sun

Alberta Chrysler GM Goodwrench | GM Goodwrench

Blaskin & Lane Sears Goodyear

Dodge & Jeep Wal-Mart Tire Centre

GM Goodwrench Performance Tread Shop (Bramalea)

Harper’s Tire Albion 5 Bay Tire & Auto Centre (Etobicoke)

Sears Ontario Auto Market & Tires (Kitchener)

Wal-Mart Triple Service Automotive & Tire Centre
(Mississauga)
National Tire Sales & Service (North York)
Second Time Around Tire Sales (Oshawa)
Trans Canada Nissan (Peterborough)
Discount Tire City (Richmond Hill)
Richmond Hill Tire (Richmond Hill)
Weston Tire & Auto Centre (Weston)
Viking Tire Sales (Weston)
Tirecraft
Tiremag
Tireworks Inc.
Tylos Tires Inc.

23.  Insum, Sears faced competition for the sale of the five subject tires from

independent tire retailers, service stations, auto dealers, Canadian Tire, and mass

merchandisers like Wal-Mart and Costco, with each retailer offering alternative

substitute brands to the five subject tires.

Relevant Geographic Market

24,

As with many other consumer products, tire retailers compete in local areas.

Consumers’ willingness to travel to purchase tires is likely to be limited to areas

such as census metropolitan areas as opposed to being province-wide, region-

wide or national. For example, I would not expect enough tire consumers in

Ottawa to consider purchasing replacement tires from retailers in Toronto for

11




25.

26.

competitive conditions in Toronto to influence significantly tire retailers’ pricing

practices in Ottawa. 19

A local market for tires is consistent with the Competition Bureau’s position on
local markets for many other consumer products and services. For example, the
Competition Bureau in the case of Trilogy Retail Enterprises L.P., Chapters Inc.
and Indigo Books & Music Inc., which involved “big-box™ and “traditional” book
retailing, took the position that Canada’s largest cities were single geographic
markets. Thus, Montreal, Toronto and Vancouver were identified as antitrust
markets. It was further noted that Brampton, Burlington and Toronto “are all part
of the Greater Toronto Area retail market”.?° This was similarly the case in the
proposed CIBC/TD and Royal Bank/Bank of Montreal mergers.2l 2

As well, public statements by tire dealers on competitive conditions within their

industry refer to local markets. For example, Toronto is compared to Los Angeles

and Miami in terms of competitiveness.23

20

21

22

23

Prices in Ottawa and Toronto may be similar nonetheless if each market is competitive. Competitive
conditions will drive prices towards marginal cost. Where marginal costs are similar across retailers in
the two markets, prices will be similar in turn.

Commissioner of Competition v. Trilogy Retail Enterprises L.P., Chapters Inc. and Indigo Books &
Music Inc. (2001) Competition Tribunal CT-2001/003, Statement of Grounds and Material Facts at
paragraphs 45 and 47, and Consent Order Impact Statement at paragraph 10 (true copies of these
documents are attached as Exhibit “I”).

The Competition Bureau identified 112 local markets in urban areas with populations of 10,000 to
100,000, using the integrated economic areas identified by Statistics Canada as census agglomerations
(“CA™), and 25 urban areas of more than 100,000 people, identified by Statistics Canada as census
metropolitan areas (“CMA"). Letter from Konrad von Finckenstein, Commissioner of Competition, to
John Cleghorn and Matthew Barrett, December 11, 1998 at 7, and letter from Konrad von Finckenstein
to A.L. Flood and A. Charles Baillie, December 11, 1998 at 7 (true copies of these letters are attached
as Exhibit “J”).

The Competition Tribunal, in its decision in the matter of the acquisition by Imperial Oil Limited of
the shares of Texaco Canada Inc., also recognized the concept of interlocking geographic areas
spanning a city to create a larger geographic market. The Direcror of Investigation and Research v.
Imperial Oil Limited, Competition Tribunal, CT — 89/3, at 22-23 (a true copy of this decision is
attached as Exhibit “K”).

“Toronto: one competitive tire town”, article by Miles Moore, Tire Business, January 17, 2000, (see
Exhibit “F”).

12



27.  Within any particular local market, consumers may purchase tires from any
number of retailers, as noted above. Using Ottawa-Carleton, Calgary and the
Greater Toronto Area as examples, Exhibit “L” (a true copy of this is attached)
provides a list of tire retailers as obtained from Yellow Pages online.**
Consumers may choose from some 45 retailers in the Ottawa-Carleton area,
several of which have multiple outlets. In the case of Toronto and Calgary,
consumers have available some 56 retailers in each city.? 2* In addition to these

retailers, mass merchandiser Costco also sells tires in all three of these regions.

28. Sears does not price its tires differently by geographic market. Instead, it hasa
national pricing policy. However, a national pricing policy does not imply, in and
of itself, a national geographic market. Markets are more appropriately delineated
by considering the alternatives available to consumers, or by adopting a demand-
side perspective. Taking Ottawa as our example, consumers within Ottawa may
choose to purchase their tires from many local retailers, including but not limited

to retailers with outlets across Canada.

29.  Whatever the scope of the geographic market, it is not the case that consumers in
any particular location in 1999 were limited to shopping for tires only at national

retailers.

Sears’ Pricing Practices

30. Given the large number of market participants, I would expect tires to be
competitively priced. Sears’ small share of national tires sales also indicates that
Sears’ prices are likely to be competitive. Ideally, a verification of this would

involve reference to competing tire retailers within a particular geographic market

* It should be noted that Yellow Pages online does not provide an exhaustive list of retailers. For

example, Bramalea Tire, a Toronto tire retailer, is not contained in the online service (see
www.bramaleatire.com, a true copy of this reference is attached as Exhibit “M”).

B www.yellowpages.ca.

% 1 have no reason to believe that the figures would have been substantially different in 1999, although

some retailers may not have been in operation in 1999, while others may have exited the market since
1999.

13



31.

32.

for the geographic markets in which Sears sells tires. There is, however, not a
great deal of information available on retailers’ regular selling prices in 1999.
This is due in part to the fact that other retailers advertised sale prices only (i.e.
their advertisements make no reference to regular prices). The information that is
available (as set out in greater detail below) suggests that Sears’ regular prices

were comparable to those of its competitors.

In making comparisons between Sears regular prices and those of its competitors,
the comparison should include Sears’ regular “2 for” price, also known as the
multiple regular price. Sears’ multiple regular prices were unadvertised, volume-
based ordinary prices offered to customers who wished to purchase
simultaneously two or more units of the same size of the same tire.?” The
multiple regular price was essentially a volume discount for a “bundled” product.
Since this volume discount was unadvertised, was available on all multiple
purchases of regularly priced tires, and was available at all times throughout the
year, it is not a sale price. That such multiple regular prices constitute regular
prices is further confirmed by the fact, as noted by the Commissioner in his
Notice of Application, that approximately 94% of tires sold in Canada are
purchased in multiples of two or more.?® This purchasing pattern is reasonable
since, for handling balance, “[i]deally, identical tires with the same size, ply
rating, tread design, speed rating and tread depth should be on the vehicle... As a
compromise, at least the tires on the same axle should be the same in size, ply

rating, speed rating, tread design, etc.””

Consumers appear to realize and expect that they would pay a lower price per tire

if they were purchasing more than one tire. In a survey of consumers who had

27

28

29

Sears Response at paragraph 63.
Notice of Application, at paragraph 37.
Affidavit of Jim King, April 24, 2001, at paragraph 6(d).

14



33.

34.

35.

purchased tires from Sears in 1999, 72% indicated that they thought they would

pay a lower price per tire when buying more than one.*

Moreover, Sears was also not the only retailer that priced its tires this way.
During September of the relevant period, GM Goodwrench advertised lower sale

prices for its tires when consumers purchased two.”!

The information available on regular tire prices, albeit limited, indicates that in
some instances Sears’ regular prices were lower compared to those of its

competitors for comparable tires.

Tire comparisons made by the Toronto Star in late 1998 provide pricing in the
Greater Toronto Area for five tire brands — Integrity (Goodyear), Yokohama Avid
TC320, Tiger Paw Aquagrip (Uniroyal), Bridgestone BT70s, and Pirelli P400
Touring.>? 1 am informed by Harry McKenna, Sears Retail Marketing Manager
Automotive, and believe that the BT70s, P400 Touring and the Avid TC320 are
all comparable to Sears’ Weatherwise tire, the Integrity is comparable to the
Sears’ BF Goodrich Plus tire, and the Tiger Paw Aquagrip is comparable to Sears’
Silverguard Ultra IV tire. As summarized in Table 3, Sears’ regular single and
multiple prices for the BF Goodrich Plus are less than Tiremag’s regular tire price
for the Integrity. In the case of the Weatherwise, both Sears’ regular single and
multiple prices were greater than the regular prices of comparable tires. In the
case of the Silverguard, the Silverguard regular single price was greater than that

of its comparable, but the multiple regular price was less.

30

31

32

Affidavit of Dr. Kenneth R. Deal, sworn September 19, 2003 (hereinafter “Affidavit of Dr. Kenneth R.
Deal”), at paragraph 34. The study findings are based on telephone interviews conducted with a
random sample of 601 Sears customers between August 27 and September 2, 2003. Data were
collected using a Computer Assisted Telephone Interviewing (CATI) system (Affidavit of Dr. Kenneth
R. Deal, at paragraph 14).

See, for example, “The GM Goodwrench One-Two Tire Sale”, advertisement, Calgary Herald,
September 22, 1999, at A1S5, and “The GM Goodwrench Truck Tire Sale”, advertisement, Calgary
Herald, September 20, 1999, at A10 (see Exhibit “H”).

“Mainstream Tires on a Roll”, article by John Mahler, Toronto Star, December 13, 1998, (see Exhibit
‘iD’!)‘

15



Table 3: Comparison of Retailer Regular Prices, Tire Size P205/70 - 15%

Retailer/Tire Regular Single/Multiple Price
Comparable Tires #1
Sears - BF Goodrich Plus $90.99/$74.99
Tiremag - Integrity $110
Comparable Tires #2
Sears - Weatherwise (Michelin) $181.99/$114.99
Tiremag — Bridgestone BT70s $110
Sam’s Garage — Pirelli P400 Touring $98
Tiremag — Yokohama Avid TC320 $99
Comparable Tires #3
Sears - Silverguard Ultra IV $133.99/$87.99
Tiremag — Tiger Paw Aquagrip $105

36.  Incomparing the subject tires with comparable brand name tires (as identified to
me by Harry McKenna and which information I believe), Sears’ regular single
price was anywhere between 24.2% greater than the manufacturer’s suggested
retail price to 43.7% less, depending on the tire in question. With respect to
Sears’ regular multiple price, these prices were always less than the
manufacturer’s suggested retail prices, by anywhere from 54.7% less to 20.2%
less, depending on the tire and the comparable. Attached hereto as Exhibit “N” is
a full listing of these price differentials.

37.  The Toronto Star article also suggests that discounting off the manufacturers’
suggested retail prices was common practice in tire retailing. The retailers
referred to in the Toronto Star article discounted off manufacturers’ suggested
retail prices by about 30-35%.

38.  The large variation in prices across comparable tires demonstrates the extent to

which even tires that are identified as relatively close substitutes are

3 Sears’ prices were obtained from “Competitive Profile”, x-ref. to Sears Disclosure Statement number

27. The regular prices for Tiremag and Sam’s Garage were obtained from “Mainstream Tires on a
Roll”, article by John Mabhler, Toronto Star, December 13, 1998, (see Exhibit “D”).

16



differentiated. However, even with product differentiation, the large number of
Sears’ regular tire prices, both single and multiple, that are less than or similar to
suggested retail prices is not consistent with a hypothesis that Sears’ regular
prices do not make economic sense. Such a hypothesis would require not only
that manufacturers” suggested retail prices not make economic sense but also, in a
number of instances, that prices well below these suggested list prices not make

economic sense.

39.  Insum, the available information is not consistent with a finding that Sears’

regular prices did not make economic sense.

40. It remains the case, however, that Canadian Tire’s regular everyday prices for
tires that are held by the Commissioner to be comparable to the five Sears tires in
question — i.e. Canadian Tire Motomaster AW+, Motomaster Touring LXR,
Michelin Rainforce MX4, and Michelin X One* - were consistently lower than
Sears’ regular single and multiple prices. In making these comparisons, it is

important to note three things:

a) As noted above in comparing manufacturers’ suggested retail prices to actual
retail prices, tires are differentiated products, meaning that even if a particular
set of tires are found to be comparable based on the characteristics of the tires
in question, they are not identical products. Consequently, one would not

expect retailers to price differentiated products exactly the same;

b) Canadian Tire and Sears followed different pricing strategies in the retail
market. Canadian Tire positioned itself as having “Every Day Low Prices”,

while Sears had higher regular prices and “off-price” sales;>> and

>

¢) The Canadian Tire tires and those of Sears differ in the retail offerings
included in the sale of the tire. Sears included in the price of its tires more

“add-ons”. A comparison of the add-ons included with the Sears’ tire retail

34 P . I
The Commissioner bases these comparables on a Sears document entitled “Competitive Profiles”

(Notice of Application, at paragraph 48).

35 Sears Response at paragraphs 86 and 89.
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sales versus those add-ons, which I am advised by Harry McKenna, and
believe were provided by Canadian Tire is summarized in Table 4. Table 5

specifies the add-ons available on each of the subject Sears’ tires.

18



Table 4: A Comparison of Sears and Canadian Tire Add-ons Included in

Their Respective Tire Sales

Add-On

Sears

Canadian Tire

Mileage wear-out warranty

Product guaranteed not to wear out
within warranted mileage.

Sears credits the customer toward the
purchase of a new tire by an amount
representing the difference between the
warranted mileage and the mileage
achieved®

Wear-out rating only
No warranty

Road hazard warranty

If a tire fails as a result of an accidental
road hazard, tire repaired or replaced
(based on a percentage of the original
kilometre wear-out warranty)”’

If a tire fails as a result of
an accidental road hazard,
tire replaced (based on a
percentage of the
remaining tread depth)

24-hour roadside assistance

Customer provided “1-800* number to
call if experiencing tire-related problem
on the road”®

No

Tire rotation

Free tire rotation each 10,000 km*

Free tire rotation (distance
uncertain)

Customer loyalty program

Sears Club points

No

Deferred payment plan

6-12 month deferral, depending on offer
equal payment plan over 6-24 months

90 day deferral of service
payment, not for tires

Free puncture repair

Yes*

- Yes

Free installation

Yes, not including valve
Balancing not included

- Yes, including valve
- Balancing not included

Satisfaction guaranteed or
money refunded

Yes

- No

36
#53), at paragraph 65.
37

#53), at paragraph 69.
38

#53), at paragraph 71.
39

#53), at paragraph 75.

#53), at paragraph 76.
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Table 5: Add-ons Included on Sears Tires

Add-on RoadHandler BF Weatherwise | Response | Silverguard
T Plus Goodrich RST Ultra 1V
Plus Touring
2000
Mileage wear- 6 years 90,000 km | 120,000 km { 120,000 km | 110,000 km
out warranty‘“
Road hazard Yes Yes Yes Yes Yes
warranty42
24-hour Yes No Yes No No
roadside
assistance®?
Tire rotation* Yes Yes Yes Yes Yes
Sears Club Yes Yes Yes Yes Yes
Deferred Yes, when Yes, when Yes, when Yes, when | Yes, when
payment plan offered offered offered offered offered
Free puncture Yes Yes Yes Yes Yes
repa.ir45
Free installation Yes Yes Yes Yes Yes
Satisfaction Yes Yes Yes Yes Yes
guaranteed or
money refunded
41.  Consumers value the additional features of the Sears tire offerings. Support for

this is contained in the survey responses of Sears’ customers who purchased tires

in 1999. When asked about the importance of various Sears “add-ons”, over 50%

of respondents indicated that the following features as very important to their tire

purchase decision: mileage wear-out warranty; road hazard warranty; free

41

#53), at paragraph 66.

42

#53), at paragraph 69.

43

#53), at paragraph 73.

#53), at paragraph 75.

45

#53), at paragraph 76.
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installation; and, Satisfaction Guaranteed or Money Refunded Policy. Sears’
reputation for standing behind its merchandise was also highly valued by
respondents, with 69% rating it as very important. Other features were also rated
highly (see Table 6). As noted above in Table S, a number of these features are

not duplicated by Canadian Tire.

Table 6: Features Valued by Consumers Who Purchased Tires
from Sears in 1999

Percentage of Respondents Rating
Feature as “Very Important”
Mileage wear-out warranty 50%
Road hazard warranty 51%
Free Installation 57%
Satisfaction Guaranteed or 64%
Money Refunded Policy
Roadside assistance 36%
warranty
Free tire rotation 43%
Free puncture repair 46%
42.  Given the value that consumers appear to place on the features included in Sears’

tire offerings, many of which are not offered by Canadian Tire, it is not
unreasonable that consumers would be willing to pay more for an otherwise

comparable tire.

D. WERE SEARS’ SALES AT REGULAR PRICES INDICATIVE OF
GENUINE PRICES?

43.  To understand whether Sears’ regular prices were genuine, as opposed to phantom
prices, in that the tires were offered for sale at regular prices in good faith, I

examine the sales that Sears actually made at regular prices.

“  Affidavit of Dr. Kenneth R. Deal, at paragraph 33.
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44.  If Sears’ regular prices were disingenuous, in that they were merely a ploy to
inflate the savings said to be available to consumers, I would expect Sears to have
sold very few tires at regular prices in light of the many competitive alternatives
available to consumers. As elaborated upon above, Sears is one of many tire
retailers available to consumers. Sears estimates its total market share in Canada
in respect to the sale of tires during 1999 to be only 5%.% If Sears were to set its
regular prices in excess of competitive market prices, it should sell very few tires

at regular prices.

45. Between January 1, 1999 and December 31, 1999, Sears sold about-.\nits
of the subject tires in total, of which more than-nits were sold at regular
prices.*® Thus, about 21% of the subject tires sold by Sears during 1999 were at
regular prices. Examining regular prices for single tire sales separately, I am
informed by Bonnie Drever, a Business Analyst at Sears, and believe that a total
o-ires were sold as singles of whicl'-or 31.8% were sold at regular
single tire prices. Attached hereto as Exhibit “O” is a copy of the material

provided to me by Bonnie Drever.

46.  Sears sales at the regular prices for single tires are consistent with genuine prices

given that:

a) A substantial percentage (31.8%) of single tire sales, that is, excluding

“bundled” sales, were sold at those prices; and,

b) They were offered in a retail environment where many competing tire sellers
offering national brand tires, which according to the DesRosiers Tire Market
Study represented 59% of all tires purchased, frequently discounted off the

manufacturers’ suggested retail price by 30-35%.

7 Affidavit of William F. McMahon (sworn February 1, 2001) (x-ref. Competition Bureau Disclosure

Statement #53) at paragraph 136.

®  Sears Response at paragraph 143.
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47.

48.

49.

WERE CONSUMERS MISLED IN AN ECONOMICALLY SIGNIFICANT
WAY BY SEARS’ SAVINGS CLAIMS?

The alleged deception in this case is that Sears exaggerated the bargain available
to consumers by referring to a regular price that was not offered as often as the

Commissioner believes it should have been. The Commissioner also claims that
the savings were always less than the advertised amount as a consequence of the

regular price not being offered in good faith and as often as it should have been.

In order for this alleged deception to affect consumers, their purchase decisions
would have to have been influenced by the magnitude$0f the claimed savings and
the claimed savings’ limited availability, as opposed to the final price compared
to the final prices of competing retailers. In order for consumers to have been
harmed by the alleged misrepresentations, consumers would have had to have
purchaseg Sears’ tires when they otherwise would have purchased competitors’
tires, by virtue of being induced to reduce or eliminate their efforts to search for

the best tire prices as a result of Sears’ advertised savings.

I first examine whether consumers relied unduly on the savings claimed in Sears’
advertisements or whether they would have likely relied primarily on the final
selling price. Next I examine the harm, if any, incurred by consumers purchasing
Sears’ tires assuming for the moment that the claim regarding savings was
misleading. Lastly, I examine the harm, if any, to Sears’ competitors assuming

for the moment that the claimed savings were misleading.

Were Tire Purchasers Likely to Have Been Influenced Unduly by Sears’ Advertised

Savings Claim?

50.

Economic theory informs us that false claims with respect to a characteristic of a
good are more common in respect of “experience” or “credence” qualities of a

good rather than “search” qualities.*’ A search quality is one that can be verified

49

This discussion is drawn from Carlton, Dennis W. and Jeffrey M. Perloff (1990) Modern Industrial
Organization, second edition (New York: Harper Collins College Publishers) at 616-617, (a true copy
of an excerpt from this book is attached as Exhibit “P™).
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51.

52.

by the consumer prior to the purchase, while an experience or credence quality is
one that can only be verified by the consumer by experiencing the good after
purchase or simply taken on faith. For example, the taste of a food or drink
product is an experience quality but the price of the food or drink is a search
quality. Similarly, the longevity of a tire tread is largely an experience quality,5 0

whereas the price of a tire is a search quality.

A false claim about an attribute that can be easily verified prior to purchase is not
likely to have any impact on consumers’ purchasing patterns since consumers will
just ignore the claim and not purchase the good.’! From an economic efficiency
perspective, we want consumers to have correct information about goods in order
that they allocate their purchases in a way that maximizes their ex post realized

utility thereby leading to an efficient allocation of goods and activities.

Given this, would consumer welfare and resource efficiency be improved if, for
any tire sales item, Sears’ regular price prevailed for a longer period of time? To

answer this question, I examine the importance of:

@) Advertised savings as opposed to final transaction prices in

determining consumers’ choice of tires;
(i1)  Price as a factor in consumers’ choice of tires; and,

(iii)  Sears’ position as a retailer within the tire marketplace.

(i) Importance of Advertised Savings versus Final Transaction Price:

53.

Consumers appear to be primarily concerned with the final transaction price

rather than advertised savings when making their tire decisions. Of surveyed

51

Consumers might be able to gain insight on the longevity of the tread through consumer reports and
the like.

In a competitive market, it is not necessary that all consumers carry out extensive searches in order for
a false claim to have minimal impact. If a sufficient number of consumers carry out such searches, the
retailer making the false claim will not be able to make sufficient sales of its product in order to
warrant having made the false claim. The false claim would thus be dropped.
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54.

55.

56.

Sears’ tire purchasers, 63% indicated that they would compare prices across stores
52

even when they see ads that indicate reduced tire prices.
Similarly, this survey found that 57% of consumers who had purchased tires from
Sears in 1999 compared prices across a variety of different retailers.”> Moreover,
consumers determined the prices at different stores in a variety of ways, including
means that did not rely on advertisements. Of those who compared prices, 34%
looked at newspaper ads, 34% visited the stores, 26% phoned various stores, and
28% looked at ﬂyers.54 Almost as many respondents relied on means other than
advertisements to determine prices (61%)5 3 as those who relied on advertisements
(70% ).56 57

In keeping with the above finding, the DesRosiers Tire Study found that 86% of
the 1,700 respondents did not read any consumer information, including
advertisements, brochures and flyers.® Even among the minority (221
respondents) who read consumer information prior to their brand decision, only
18% (40 respondents) read advertisements for tires.”® These 40 respondents

represent only 2% of the 1,700 sample.

Consequently, while there may be some value in referring to savings in

advertisements, other evidence suggests that this is insufficient to drive most

52

53

54

55

56

57

53

59

Affidavit of Dr. Kenneth R. Deal, at paragraph 31.
Affidavit of Dr. Kenneth R. Decal, at paragraph 25.
Affidavit of Dr. Kenneth R. Deal, at paragraph 27.

This consists of respondents who visited or phoned various stores, and consumers who relied on word-
of-mouth.

This consists of respondents who looked at newspaper ads, flyers, listened to radio ads, watched TV
ads, looked at catalogues, and the Internet.

5% of respondents could not recall or refused to answer how they determined prices at different stores,
and 2% of respondents relied on some unspecified means.

Competition Bureau’s Disclosure Statement #93 Tire Market Study — Consumer Retail Survey — The
Rubber Association of Canada — August 1996: (x.ref to Sears Disclosure Statement #131) at
NCBIJ 618.

Competition Bureau’s Disclosure Statement #93 Tire Market Study — Consumer Retail Survey — The
Rubber Association of Canada - August 1996: (x.ref to Sears Disclosure Statement #131) at
NCBJ 62S.
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consumers’ purchasing decisions. As a result, it is not evident that consumers’
purchasing behaviour would have been any different had Sears’ regular price been

available more frequently.

(ii) Importance of Price in Determining Consumers’ Tire Choice:

57.

38.

While price is important to consumers, consumers’ choice of tire is not driven
solely by price. The DesRosiers Tire Study identifies several characteristics of
importance to consumers when choosing among brands of automotive tires.*
When respondents were asked why they chose the brand they did, price was cited
most frequently, followed by quality, previous experience with the brand (or it
matched the other tires on the car), durability (or expected tread life), and
improved traction.®! However, when respondents were asked to rank the
importance of ten different factors in determining the brand they chose, quality
issues ranked far ahead of price.®? Best wear, long life and dependability was the
highest ranked category scoring 4.4 out of 5, followed closely by traction and
value offered by the brand, each scoring 4.3 out of 5. Warranty was ranked next
at a 4.1 scoring, followed by reputation of the manufacturer scoring 4.0. Less
important to consumers were availability at lowest price (3.5), manufacturing
technology (3.3), brand names (3.1), recommendations by friends (2.4) and the
make of the tire on vehicle (2.3).

In other customer research, a J.D. Power and Associates Canadian Replacement
Tire and Retailer Customer Satisfaction Study based on responses from more than
4,200 vehicle owners who purchased replacement tires for their passenger cars,

vans, trucks and sport-utility vehicles, found that the service customers receive at

61

62

See Competition Bureau’s Disclosure Statement #93 Tire Market Study — Consumer Retail Survey -
The Rubber Association of Canada — August 1996: (x.ref to Sears Disclosure Statement #131). The
total sample for the survey is 1700 responses across the country.

Competition Bureau’s Disclosure Statement #93 Tire Market Study — Consumer Retail Survey — The
Rubber Association of Canada — August 1996: (x.ref to Sears Disclosure Statement #131) at
NCBJ 418.

Competition Bureau’s Disclosure Statement #93 Tire Market Study — Consumer Retail Survey — The
Rubber Association of Canada — August 1996: (x.ref to Sears Disclosure Statement #131) at NCBJ 418
and NCBJ 41-428.
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59.

a tire retailer is highly important to their overall satisfaction, comprising 73% of
overall customer satisfaction, far outweighing factors such as competitive price
and selection. Independent tire dealers were found to offer the best customer
service, followed by stores owned by tire companies and tire chain outlets.
Canadian Tire, Costco and Wal-Mart all finished at or below the industry average

in terms of overall satisfaction with tire retailers.®

Again, I find that consumers make their choice of tire based on a number of
factors, of which price is an important but not the sole factor. In combination
with the fact that advertised savings are not the dominant factor in determining
consumers’ final tire selection choice, there is little to suggest that any
economically meaningful number of consumers would have made different tire
purchase decisions had Sears’ regular price been offered for longer periods of

time.

(iii) Importance of Sears within the Retail Tire Market:

60.

As noted above, Sears is a small player in the retail market for tires. It
represented only 5% of tire sales in Canada in 1999. In light of this, 95% of
Canadian tire consumers in 1999 were completely unaffected by Sears’
advertising behaviour — had Sears’ regular prices been available more often than
they were, this would not have affected the behaviour of consumers shopping

elsewhere other than at Sears.

Were Consumers Harmed by the Allegedly False Claim Regarding Savings and the

Allegedly Insubstantial Period of Time Tires Were Sold at Regular Prices?

61.

Consumers who purchased their tires at Sears would only have been harmed by

Sears’ allegedly false claim regarding the size of savings and the allegedly

63

“Michelin, Yokohama tops in J.D. Power Canadian study”, 7ire Business, February 18, 2002 (a true
copy of this article is attached as Exhibit “Q"”).

J.D. Power and Associates Reports, News Release, Michelin and Yokohama Brands Rank Highest as
Replacement Tires in Canadian Customer Satisfaction, January 17, 2002 (a true copy of this article is
attached as Exhibit “R”).
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insubstantial period of time tires were sold at regular prices if they would have
made different purchase decisions absent these alleged misrepresentations. I find
it unlikely that Sears’ consumers’ tire purchases would have differed substantially
absent these alleged misepresentations. I base this finding on a review of a
sample of retailers’ tire advertisements during September 1999.8° Based on the
advertised prices of comparable tires, the sample allowed for direct comparisons
between the prices of Sears’ and competitors’ tires of the same size in twelve
instances.’® In all twelve instances, Sears’ sale prices were lower than its
competitors’ sale prices for comparable tires of the same size. These results are

summarized in Table 7.

65

As noted above, this sample is based on all tire advertisements appearing the Calgary Herald, the
Ottawa Citizen, and the Toronto Sun during September 1999 (see Exhibit “H").

Sgars’ advertised sales prices in one city are also the prices that would have prevailed in other cities
given Sears’ national sales policy (see Notice of Application at paragraph 41).
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Table 7: Comparison of Advertised Tire Sale Prices as Advertised in the Calgary
Herald, the Ortawa Citizen, and the Toronto Sun, September 1-30, 1999

Tire Size Sears — Sears — Blaskin GM Goodyear —
Michelin Bridgestone | & Lane - | Goodwrench | Goodyear
Superguard | Silverguard | Firestone | - Uniroyal | Imvicta GS
60 (#61000 Touring FR410 Tiger Paw
Series) (#62000 ASC
Series)
P155/80R13 $39.49 $44.40
P175/70R13 $46.99 $51.81
P185/70R14 $53.99 $62.24
P185/75R14 $49.99 $51.99 $59.57 $64.95 $113.80
P195/75R14 $54.49 $62.24
P205/70R14 $59.49 $68.12
P205/70R15 $59.99 $65.49 $126.25
P205/75R15 $60.49 $70.45
P235/75R15 $69.49 $81.05
Sears — Goodyear —
Michelin Goodyear
Weatherwise Regatta

P185/70R14 $89.99 $97.65

62.  Inkeeping with the above findings, in a survey of consumers who purchased tires

from Sears in 1999, 78%°’ indicated that they felt that they had received good

value for their money, and 89% were at least somewhat satisfied with their tire

purchase (70% were very satisfied and 19% were somewhat satisfied).®®

Moreover, 84% would probably or definitely consider buying tires again from

Sears.®

63. Given that the available information indicates that Sears’ advertised tire prices

were lower than those of its competitors and that a large majority of surveyed

Sears’ tire customers were satisfied with their purchases, I do not believe an

67

68

69

Affidavit of Dr. Kenneth R. Deal, at paragraph 36.
Affidavit of Dr. Kenneth R. Deal, at paragraph 38.
Affidavit of Dr. Kenneth R. Deal, at paragraph 39.
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economically meaningful number of consumers would have made different tire
choices such that they would have been better off had Sears’ advertised in a
manner that would satisfy the Commissioner. Indeed, fewer consumers may have

had the benefit of Sears’ sale prices.

Were Sears’ Competitors Harmed by the Allegedly False Claim Regarding Savings and

the Allegedly Insubstantial Period of Time Tires Were Sold at Regular Prices?

64.

65.

66.

Sears’ competitors would have only been harmed by Sears’ alleged
misrepresentations if consumers would have made their tire purchases elsewhere
absent the alleged misrepresentations. As I note above, consumers who
purchased their tires from Sears would have been unlikely to have altered their
purchase decisions absent the alleged misrepresentations. Based on the available
sample, Sears’ sale prices were always the lowest sale prices available to

consumers.

CONCLUSION

I was asked to address the following issues:

a) Did Sears’ regular prices make economic sense in that they were
comparable to the regular prices for tires that were offered by Sears’

competitors?

b) Were Sears’ sales of the subject tires at regular prices indicative of

genuine prices?
¢) Were consumers harmed in any economically significant way by the
manner in which Sears advertised its tire sale prices?
I find in response to these questions that:

a) The information available on regular prices in 1999 indicates that Sears’
regular prices were similar to or less than the regular prices of some of its
competitors for comparable tires. Also, at least some of Sears’ regular

prices were similar to or less than manufacturers’ suggested retail prices
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for comparable tires. Such observations are not consistent with a claim

that Sears’ regular prices did not make economic sense;

b) Sears’ regular prices were genuine in that approximately 21% of all its tire

sales took place at regular prices; and,

¢) Consumers were not harmed in any economically significant way by the
manner in which Sears advertised its tire sales since it is unlikely that
consumers would have made alternative tire purchase decisions absent the
alleged deception. The available evidence indicates that Sears had the
lowest tire sale prices for comparable tires of the same size, and that
consumers were satisfied with their Sears tire purchases. Moreover, the
available information indicates that consumers are primarily concerned

with the final transaction price rather than advertised savings.

67. I swear this affidavit in support of Sears’ Response to the Commissioners’

Application in this matter and for no other or improper purpose.

N

SWORN BEFORE ME in the City of Toronto, J
in the Province of Ontario, this dayof )
September, 2003. )

M% J. Trebilcock

ERIN LOUISE MILLER, a
Commissioner, #ic., Provios of Ontarle,
studentab-iaw.,

whilsa
Bpteelya 8

.
RV
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ACADEMIC POSITIONS

1997 and 1999
1996
1972—present

1988—present

1976-present

1/1985-6/1985
1976
1972-present
1970-1972
1969-1970
1967

1964

1963

Graduate Supervision:

Global Law Professor, NYU Law School
Visiting Professor, University of Virginia Law School
Professor of Law, University of Toronto

Chairman, International Business and Trade Law Programme, University
of Toronto Law

Director, Law and Economics Programme, University of Toronto Law
School

Visiting Professor, Yale Law School
Fellow, Law and Economics, University of Chicago Law School
Professor of Law, University of Toronto Law School
Associate Professor of Law, McGill Law School
Visiting Professor of Law, McGill Law School
Senior Lecturer, University of Adelaide
Lecturer in Law, University of Adelaide
Tutor, Law School, University of Adelaide
30 LL.M’s since 1969 and 13 Ph.D.’s

Graduate Courses Taught: Alternative Approaches to Legal Scholarship; The Public Policy-

LL.B. Courses Taught:

Making Process; International Trade Regulation

Commercial Law, Corporate Law, Contract Law, Competition Law,
Government Regulation, Social Security Law, Economic Analysis of
Law, International Trade Regulation, The Limits of Freedom of
Contract, Debtor-Creditor Law, Consumer Protection Law

A COMMISSIONER FOR TAKING AFFIDAVITS



Charles
River
Associates

MICHAEL J. TREBILCOCK—Page 2

University Law School Committees: Admissions Committee, Curriculum Committee, Graduate

Committee, Hiring Committee

RESEARCH GRANTS

PROGRAMME GRANTS

Olin Grant to Law and Economics Programme (1989)
Connaught Grant to Legal Theory and Public Policy Programme (1985)
Connaught Seed Grant to Law and Economics Programme (1976-1980)

Donner Foundation Grant to Law and Economics Programme

JOINT PROJECT GRANTS

Tort Reform Project, American Law Institute (1990)

Medical Malpractice, Federal-Provincial Health Care Task Force (1988)

Adjusting to Trade, Economic Council of Canada (1988)

The Political Economy of Economic Adjustment, Macdonald Royal Commission (1985)
The Political Economy of Business Bailouts, Ontario Economic Council (1984)

The Choice of Governing Instrument, Economic Council of Canada (1980)

Federalism and the Canadian Economic Union, Ontario Economic Council and Canada-
US Law Institute (1980)

Crown Corporations in Canada, Ontario Economics Council (1978)

PROFESSIONAL AFFILIATIONS AND HONORS

Secretary-Treasurer, American Law & Economics Associates (2000)
Research Director, Ontario Electricity Market Design Committee (1998)
Research Director, Ontario legal Aid reform Task Force (1997)
Director, Centre for the Study of State and Market (1995-)

Director, Law & Economics Programme, University of Toronto (1976-)
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« Recipient of Molson Prize form the Canada Council for contributions to the Social
Services and Humanities (1999)
+ Elected Foreign Fellow of the American Academy of Arts and Services (1999)
» Awarded an Honorary Doctorate in Law, McGill University (1999)

+ Recipient, Joint Award of the Canadian Law Teachers Association and Law Reform
Commission of Canada for outstanding contributions to legal research and law reform
(1990)

« Appointed a University Professor, University of Toronto (1990)
« Lay Member, Canadian Competition Tribunal (1987-1989)
+ Elected Fellow, Royal Society of Canada (1987)

« Recipient, Walter Owen Prize for best English legal text in Canada, for The Common
Law of Restraint of Trade (1986—-1988)

+ Member, Research Board, University of Toronto (1986—1988)

« Recipient, University of Toronto Teaching Award (1986)

« Director, Laidlaw Foundation (1985-)

o Member, Research Council of the Canadian Institute of Advanced Research (1982-1986)

» Member, Presidential Advisory Committee on Institutional Strategy (PACIS), University
of Toronto (1982—1983)

» Acting Research Director, Institute of National Affairs, Papua New Guinea (1982)

» Research Director, Professional Organizations Committee, Government of Ontario
(1976-1980)

» Chairman, Consumer Research Council (1975-1976)
- Barrister and Solicitor of the High Court of Ontario (1975)
« Member of the Ontario Bar (1976-)

+ National Vice-President, Consumers Association of Canada (1974-1975)
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« Participant, Summer Institute, Economics for Law Professors, University of Rochester
(1974)

o Chairman, Regulated Industries Program, Consumers Association of Canada (1973—
1975)

« Member, Academic Advisory Panel, Department of Consumer and Corporate Affairs
(1973-1975)

« Barrister and Solicitor of the Supreme Court of New Zealand (1964 )

PUBLICATIONS

Books

The Law and Economics of Canandian Competition Policy (with Ralph Winter, Edward
Iacobucci, and Paul Collins). University of Toronto Press (forthcoming).

The Regulation of International Trade (with Howse). 2™ Edition. Routledge, 1999.

The Making of the Mosaic: A History of Canadian Immigration Policy (with Ninette Kelley).
University of Toronto Press, 1999.

Getting There: The Agreement on Internal Trade (with Schwannen, ed.). CD Howe Institute,
1995.

Exploring the Domain of Accident Law: Taking the Facts Seriously (with Dewees and Duff).
Oxford University Press, 1996.

Unfinished Business: Reforming Trade Remedy Laws in North America (with Boddez). CD
Howe, 1993,

The Limits of Freedom of Contract. Harvard University Press, 1993.

Fair Exchange: Reforming Trade Remedy Laws (with York, ed.). CD Howe Institute, 1990.
Trade and Transitions (with Chandler and Howse). Routledge, 1990.

Regulating Traffic Safety (with Friedland and Roach). University of Toronto Press, 1990.

Canadian Competition Policy: A Legal and Economic Analysis (with Dunlop and McQueen).
Canada Law Book Co., 1987.

The Common Law of Restraint of Trade: A Legal and Economic Analysis. Toronto, 1986.
(Winner of Walter Owen Prize.)
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The Political Economy of Economic Adjustment: The Case of Declining Sectors. Macdonald
Royal Commission, Research Monograph, 1986.

The Political Economy of Business Bailouts (with Chandler, Quinn, Halper, and Gunderson).
Ontario Economic Council, 1986.

Federalism and the Canadian Economic Union (with Prichard, Whalley, and Courchene, eds.).
University of Toronto Press, 1983.

Lawyers and the Consumer Interest (with Evans, ed.). Butterworths, 1982.
Professional Regulation (with Tuohy and Wolfson). Ontario Government Printer, 1979.
The Professions and Public Policy (with Slayton, ed.). University of Toronto Press, 1978.

CHAPTERS IN BOOKS

“The Value and Limits of Law and Economics,” in Hadfield and Richardson eds., The Second
Wave of Law and Economics, Federation Press, 1999.

“Competition Policy and Intellectual Property Rights” (with Gallini), in Anderson & Gallini, eds.
Competition Policy and Intelectual Property Rights, Industry Canada, 1998.

“Immigration Policy,” in Palgrave, Dictionary of Economics and the Law, 1998.

“What Makes Poor Countries Poor? The Role of Institutional Capital in Economic
Development” (Buscaglia and Cooter, eds.), The Law and Economics of Development, JAI Press,
1997.

“Choice of Policy Instrument in the Provision of Public Infrastructure” (with Daniels), in Mintz,
ed., Infrastructure and Competitiveness, John Deutsche Institute, 1994.

“The Future of Ontario Hydro: A Review of Structural and Regulatory Options” (with Daniels),
in Daniels, ed., Ontario Hydro at the Millennium: Has Monopoly’s Moment Passed?, McGill-
Queen’s Press, 1996.

“Throwing Deep: Trade Remedy Laws in a First-Best World” (in Trebilcock and York, eds.),
Fair Exchange: Reforming Trade Remedy Laws, CD Howe Institute, 1990.

“The Evolution of Competition Policy: A Comparative Perspective” (in Mathewson, Trebilcock,
and Walker, eds.), The Law and Economics of Competition Policy, Fraser Institute, 1990.

“BEconomic Analysis of Law” (in Devlin, ed.), Studies in Canadian Legal Theory, Carswell,
1990.
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“Can We Become Better Losers? The Political Economy of Economic Adjustment” (in Maslove
and Winer, eds.), Knocking on the Back Door, IRPP, 1987.

“Federalism and the Canadian Economic Union” (in Bakvis and Chandler, eds.), Federalism and
the Role of the State, University of Toronto Press, 1987.

“Customary Land Law Reform in Papua New Guinea,” Adelaide Law School Centenary Essays,
1983. .

“Crown Corporations in Canada” (with Prichard), in Chandler and Atkinson, eds., Public Policy
Making in Canada, University of Toronto Press, 1982.

Licensure in Law” (with Reiter), in Evans and Trebilcock, eds., Lawyers and the Consumer
Interest, Butterworths, 1982.

“Comparative Advertising” (in Evans and Trebilcock, eds.), Lawyers and the Consumer Interest,
Butterworths, 1982.

“Policy Options in Quality Regulation,” (with Dewees), in Dewees, ed., Quality Regulation,
1983.

“Regulating the Quality of Psychotherapeutic Services” (with Shaul), in Dewees, ed., Quality
Regulation, 1983. Also in Journal of Law and Human Behaviour, 1983.

“An Approach to Framing Regulatory Policies for the Professions” (with Tuohy and Wolfson), in
Rottenberg, ed., Occupation Licensure, American Enterprise Institute, 1980.

“Crown Corporations: The Calculus of Instrument Choice” (with Prichard), in Prichard, ed.,
Public Enterprise in Canada, Butterworths, 1983.

“The Consumer Interest and the Regulatory Process” (with Prichard and Waverman), in Duggan
and Dorvall, eds., Consumer Protection Law and Theory, Law Book Co., 1980.

“Interprovincial Restrictions on the Mobility of Resources” (with others), Ontario Economic
Council, 1977.

“Markets for Regulation” (with Prichard and Waverman), Government Regulation, Ontario
Economic Council, 1978.

“Economic Analysis of Commercial Law” (with Prichard), Annual Commercial Law Workshop
Volume, 1978.

“Problems of Economic Integration in a Decentralized Federation” (with Shiroky), The Canadian
Confederation at the Crossroads, Fraser Institute, 1978.
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“The Consumer Interest and Regulatory Reform” (in Doem, ed.), The Regulatory Process in
Canada, Macmillan, 1978.

“The Consumer in the Post-Industrial Market-Place” (in Lindgreen and Mason, eds.), The
Corporation and Australian Society, Law Book Co. of Australia, 1974.

“When is a Consumer Protection Bill not a Consumer Protection Bill?,” Wainwright Lecture
Collection, 1971.

ACADEMIC ARTICLES

“The State of Efficiencies in Canadian Merger Policy” (with Winter), Canadian Competition
Record 19, 106, 2000.

“Electricity Restructuring: The Ontario Experience” (with Daniels), Canadian Business Law
Journal, 33, 161, 2000.

“Government by Voucher” (with Daniels), Boston University Law Review, 80, 205, 2000.

“Market Power Issues in Electricity Industry Restructurings” (with Gal), Journal of World
Competition, 22, 119, 1999.

“Risk Regulation: Technocratic and Democratic Tools for Regulatory Reform” (with Fraiberg),
McGill Law Journal, 43 ,835, 1998.

“Rethinking Consumer Protection Policy” (with Hatfield and Howse), Journal of Consumer
Policy, 1998.

“Trade Liberalization and Regulatory Diversity: Reconciling Competitive Markets with
Competitive Politics” (with Howse), European Journal of Law and Economics, 6, 5, 1998.

“The Limits of the Full Court Press: Blood and Mergers” (with Austin), University of Toronto
Law Journal, 48, 1, 1998.

“Private Enforcement of Competition Laws” (with Roach), Osgoode Hall Law Journal, 34, 462,
1996.

‘“Rethinking the Role of the Competition Tribunal” (with Campbell and Janisch), Canadian Bar
Review, 76, 297, 1997.

“‘An Introduction to Law and Economics,” Monash University Law Review, 23, 124, 1997.

“Protecting the Employment Bargain” (with Howse), University of Toronto Law Journal
(forthcoming).
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“Rethinking Anti-Competitive Conspiracy Law” (with Warner), McGill Law Journal, 38:3 1993.

“Competition Policy and Trade Policy: Mediating the Interface,” Journal of World Competition,
1996.

“Public Accountability in an Age of Contracting Out” (with Atwood), Canadian Business Law
Journal 27, 1996.

“Private Provision of Public Infrastructure: An Organizational Analysis of the Next Privatisation
Frontier” (with Daniels), University of Toronto Law Journal 46, 375, 1996.

“The Economics of Nuclear Accident Law” (with Winter), International Review of Law and
Economics 17, 215, 1997.

“The Fair Trade — Free Trade Debate: Trade, Labour and the Environment” (with Howse),
International Review of Law and Economics, 1996.

“Do Institutions Matter: A Comparative Pathology of the HIV-Infected Blood Tragedy” (with
Howse and Daniels), Virginia Law Review 82, 1407, 1996.

“The Prospects for Reinventing Government,” CD Howe Institute, Toronto, 1994.

“Can Governments Be Reinvented?” (in Boston, ed.), The State in an Age of Contracting Out,
1995.

“Voice and Exit in New Zealand Health Care Reforms” University of Auckland Research
Journal.

“The Canadian Internal Trade Agreement” (with Behboodi), in Schwanen and Trebilcock,
Getting There, CD Howe Institute, 1995.

“Testing the Limits of Freedom of Contract: Commercialization of Reproductive Technologies
and Materials” (with Martin, Lawson, and Lewis), Osgoode Hall Law Journal 32, 613, 1994,

“Reforming Trade Remedy Law in North America” (with Boddez), Minnesota Journal of Global
Trade, 1994.

“The Medical Malpractice Crisis: A Comparative Empirical Perspective” (with Dewees and
Coyte), Law and Contemporary Problems 65, 217, 1991.

“Taking Stock: Consumerism in the 1990s,” Canadian Business Law Journal 19, 412, 1991.

“The Role of Private Ordering in Family Law: A Law and Economics Perspective” (with
Keshvani), University of Toronto Law Journal 5, 41, 1991.
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“The Efficacy of the Tort System and its Alternatives: A Review of the Empirical Evidence”
(with Dewees), Osgoode Hall Law Journal 57, 30, 1992.

“Making Hard Social Choices: Lessons From the Auto Accident Compensation Debate” (with
Chapman), Ruzgers Law Review 78, 44, 1992.

“Smaller or Smarter Government?” (with Howse and Prichard), University of Toronto Law
Journal 40, 498, 1990.

“Trade Restrictive Policies and Democratic Politics: A Proposal for Reform” (with Chandler and
Howse), Public Law 1, 234, 1990.

“An Empirical Analysis of the Application of Canadian Antidumping Laws: A Search for
Normative Rationales” (with Hutton), Journal World Trade 24, 123, 1990.

“Punitive Damages: Divergence in Search of a Rationale” (with Chapman), Alabama Law
Review 40, 741, 1989,

“The Future of Tort Law: Mapping the Contours of the Debate,” Canadian Business Law
Journal 15, 1989.

“The Case for Free Trade,” Canadian Business Law Journal 14, 387, 1988.

“Incentive Issues in the Design of No-Fault Compensation Schemes,” University of Toronto Law
Journal, 1988.

“The Role of Insurance Considerations in the Choice of Efficient Civil Liability Rules,” Yale
Journal Law Economics and Organization, 1988.

“The Social Insurance-Deterrence Dilemma of Modern North American Tort Law,” San Diego
Law Review 24, 929, 1987.

“Economic Mobility and Constitutional Reform” (with Lee), University of Toronto Law Journal
268, 1987.

“Restrictive Covenants in the Sale of a Business,” International Review of Law and Economics,
1984.

*“The Law and Economics of Contract Modifications” (with Aivazian and Penny), Osgoode Hall
Law Journal 22, 173, 1984.

“Communal Property Rights: The Papua New Guinean Experience,” University of Toronto Law
Journal 34,377, 1984.
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“Products Liability and the Allergic Consumer — A Study in the Problems of Framing an
Efficient Liability Regime” (with Rogerson), University of Toronto Law Journal, 1986.

“Regulatory Reform and the Political Process” (with Hartle), Osgoode Hall Law Journal 20, 643,
1982.

“The Prospects of Law and Economics: A Canadian-Perspective,” Journal Leg. Ed. 33, 288,
1983.

“The Administration of the Federal Hazardous Products Act” (with Shaul), The Canadian
Business Law Journal, 1982.

“Lawyers Advertising” (with Hudec), The University of Western Ontario Law Review, 1982.

“The Choice of Governing Instrument” (with Hartle), The International Review of Law and
Economics, UK, 1982.

“Compensation, Transition Costs and Regulatory Change” (with Quinn), University of Toronto
Law Journal, 1982.

“The Deregulation Debate,” Canadian Marketer 10, 9, 1979.

“An Economic Analysis of Limited Liability in Corporation Law” (with Halpern and Turnbull),
University Toronto Law Journal 117, 30, 1980.

“An Economic Analysis of Cost and Fee Rules and Class Actions” (with Dewees and Prichard),
Journal of Legal Studies 10, 155, University of Chicago, 1981.

“A Tax Credit for Public Interest Groups” (with Engelhart), Canadian Taxation,1982.

“Judicial Control of Standard form Contract: An Economic Analysis” (with Dewees), in
Veljanovski and Burrows, eds..

“A Consumer Perspective on the Anti-Dumping Act” (with Quinn), Canada-US Law Journal,
1979.

“An Economic Approach to the Doctrine of Unconscionability” (in Reiter and Swan, eds.),
Essays in the Law of Contract, Butterworths, 1979.

“The Doctrine of Inequality of Bargaining Power,” University of Toronto Law Journal 26, 359,
1976.

Class Actions and Private Law Enforcement” (with Prichard), UN.B.L.J. 5, 27, 1978.

“Regulators and the Consumer Interest,” Canadian Business Law Journal 2,101, 1977.
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“The Pathology of Credit Breakdown,” McGill Law Journal 22,417, 1976.

“Winners and Losers in the Modemn Regulatory System: Must the Consumer Always Lose?,”
Osgoode Hall Law Journal 13,417, 1975.

“Market Considerations in the Formulation of Consumer Protection Policy” (with Cayne),
University of Toronto Law Journal 23, 396, 1973.

“Manufacturers’ Guarantees,” McGill Law Journal 18, 2, 1972.

“Private Law Remedies for Misleading Advertising” University of Toronto Law Journal 22,
1972.

“Protecting Consumers Against the Purchase of Defective Merchandise,” Adelaide Law Review
4,12, 1971.

“Consumer Protection in the Affluent Society,” McGill Law Journal 16, 263, 1970.

“Reform of the Law Relating to Consumer Credit,” Melbourne University Law Review 7:4, 315,
1970.

“When does a Settlement ‘Take Effect’?,” Australian Law Journal 42, 308, 1969.

“Company Law Problems in Family Tax Companies,” Australian Law Journal, January/
February/March 1969 issues.

“The Liability of Company Directors for Negligence,” UK Modern Law Review, September
1969.

“Re-opening Hire-purchase Transactions,” Australian Law Journal 41, 424, 1968.
“Effects of Alternations to Articles of Association,” The Conveyancer 31:2, 95, 1967.
“Rights on a Bill of Exchange,” University of Tasmania Law Review 2:3, 270, 1966.
“Company Contracts,” Adelaide Law Review 2:3, 310, 1966.

“Taxation of Assigned Income,” The Australian Lawyer 4, 121 and 145, 1963.

“Section 260: A Critical Examination (Income Tax),” Australian Law Journal 38, 237, 1964.
(Discussed and applied by the New Zealand Supreme Court in Lewis v. Commissioner of Inland
Revenue, New Zealand Law Review 634, 1965.

“Scope of the Defence of Provocation in New Zealand Law” New Zealand Law Journal, 619,
1963.
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“Finders Keep — How True Today?,” New Zealand Law Journal, 276, 1962.

PUBLISHED ACADEMIC REPORTS
“The Role of the Civil Justice System in the Choice of Governing Instrument” (with Howse). For
the Civil Justice Review, Ontario Ministry of the Attorney General, 1996.

“The Limits of Freedom of Contract: The Commercialization of Reproductive Materials and
Services” (with Martin, Lawson, and Lewis). The Royal Commission on New Reproductive
Technologies, 1993.

“Medical Malpractice: An Empirical Analysis of the Canadian Experience” (with Dewees and
Coyte). Federal-Provincial Task Force on Malpractice Liability, 1989.

“Adjusting to Trade: A Comparative Perspective” (with Chandler and Howse). Economic
Council of Canada, Discussion Paper, December 1988.

“The Politics of Positive Sum” (Courchene et al., eds.). For Ottawa, Money and Power, Ontario
Economic Council, 1985.

“A Survey of Industrial Policies in Selected OECD Countries™ (with Chandler). Macdonald
Royal Commission, 1985.

“Case Studies in the Choice of Governing Instrument” (with Hartle, Prichard, and Dewees).
Economic Council of Canada, 1981. (Working paper)

“Public Participation in Collective Decision-making: The Question of Funding” (with Engelhart).
Economic Council of Canada, Regulation Reference, Working Paper, 1981.

“Policy Options in the Regulation of Asbestos-Related Health Hazards” (with Tuohy). Royal
Commission on Asbestos, 1982,

“Public Strategy and the Canadian Motion Picture Industry” (with Lyon). Ontario Economic
Council, 1982.

“The Choice of Governing Instrument” (with Hartle, Prichard, and Dewees), Economic Council
of Canada, 1982.

“The Role of the Private Sector in the Economic Development of Papua New Guinea.” Institute
of Natural Affairs, 1983.

“Public Enterprise in Papua New Guinea.” Institute of National Affairs, 1982.

“Land Policy in Papua New Guinea,” (with Knetsch). The Institute of National Affairs, Port
Moresby, 1981.
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“The Scope of Section 260 of the Income Tax Assessment Act.” South Australian Annual
Convention of the Taxation Institute of Australia, 1967.

“Good Faith in Contracting, Unconscionability, and Disclaimer Clauses.” Ontario Law Reform
Commission, 1973-1974. (Three papers)

“A Study on Consumer Misleading and Unfair Trade Practices” (with others). Information
Canada, 1976. (Two volumes.)

“Prices and the Poor.” (Position paper) Under contract for the National Council of Welfare,
1973.

“The Problems of Product Quality in the Consumer Marketplace.” (Report) Under contract to the
Canadian Minister of Consumer and Corporate Affairs, 1971.

“The Law Relating to Consumer Credit and Moneylending.” Report to the Standing Committee
of Australian Commonwealth and State Attorneys-General as member of Adelaide Law School
Committee, July 1969.

MAJOR WORKS IN PROGRESS

“The Law and Economics of Canadian Competition Policy” (with Ralph Winter, Paul Collins
and Edward Iacobucci). This manuscript has been accepted for publication by the University of
Toronto Press.

“Mostly Smoke and Mirrors: NGOs and the WTO.” Paper presented to an International
Conference at New York University in March 2000, commemorating the 200th anniversary at
Library of Congress. This paper will be published in a volume of conference papers.

“Trade Policy and Food Safety.” With Julie Soloway. Paper presented at the University of
Chicago Law School (February 2000).

“Government by Voucher.” With Ron Daniels. A book-length manuscript currently nearing
completion.

“Law and Development: An Overview of the Evidence.” With Kevin Davis. Accepted for
publication in the Third World Quarterly.

“Ethnicity and Development.” With Kevin Davis. Accepted for publication in Law and Policy in
International Business..

“Law, Institutions and Development.” With Kevin Davis. A much longer version of the Third
World Quarterly paper, presented at an IMF Conference in Washington in November 1999 on
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Second Generation Reforms, and currently under revision and elaboration, potentially with a
view to producing a book-length manuscript.

“Economic Shocks: Defining a Role for Government.” With Edward Iacobucci. Accepted for
publication by the C.D. Howe Institute as a book.
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BODY:
Safety is tops on Canadians' lists when choosing a tire.
The good news is it's virtually impossible to buy a really bad tire today.
Industry regulations and standards eliminated that years ago.

If safety is a high priority for your next tire purchase, here are a few tips
to keep in mind:

* The vehicle owner's manual lists the correct tire size for the vehicle.
Downsizing a tire for price is a dangerous mistake. Tire size is key to safety
and proper handling.

* Shopping for price doesn't mean compromising safety. Most tire
manufacturers produce a wide spectrum of top-quality tires in a range of prices,
whatever the season.

* Tire speed rating is very important for sporty or performance cars. The
higher the rating, the more robust the construction of the tire. Dropping a
speed rating on your replacement tires compromises your safety. An inferior tire
may not stand up to the vigorous workout you've come to expect from your
original equipment tires.

* The safest tire suits the driving conditions best. Tires are designed for
long distances, high performance, ride and comfort, driving in rain, snow or a
combination of all. Many Canadians habitually switch from all-season tires to
snow tires in the late fall and back again in the spring. A snow tire offers 25%
improved traction over an all-season tire in deep snow. Choose the correct tire
for your common driving conditions.

NOTES :
Winter Car Care
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Good for most driving.) A COMMISSIONER FOR TAXING AFFIDAVITS

BODY:

Under most conditions, all-season tires should be more than adequate on a
sport-utility vehicle with four-wheel drive. Tires with a deeper, more
aggressive tread are likely to be overkill.

We tested all-season tires because that's the type that comes on many SUVs,
including the Chevrolet Blazer, Tahoe, and Tracker; the GMC Jimmy and Yukon; the
Jeep Grand Cherokee; the Suzuki Vitara; and the Toyota Land Cruiser and Lexus
RX300. These tires are designed for reasonably good performance on dry, wet,
snowy, and icy pavement.

Some SUVs, however, come with all-terrain tires, designed for both on-road
and off-road use. That's an important consideration, because most SUV
manufacturers advise using only the same type of tires that originally came on
the vehicle. Mounting the wrong tires on an SUV can be especially dangerous.
Ford, for example, warns that switching types or sizes on some of its SUV models
could seriously hurt the handling, possibly causing loss of control or a
rollover.

Before you buy new tires, read the owner's manual and any supplemental guides
that came with the vehicle, and look for a warning label on the door jamb or sun
visor.

We tested six brands: BF Goodrich, Cooper, Dunlop, Goodyear, Michelin, and
Yokohama. We didn't include other major brands because they lacked an
appropriate model or because a replacement for an existing model was due soon.

We bought the tires in size P225/75R15 and mounted them in sets of four on a
1998 Jeep Grand Cherokee Laredo with selectable all-wheel drive. (We did the
testing in two-wheel drive.) All the tires have an S speed rating, good for
sustained speeds up to 112 mph. The Ratings give the most weight to our safety-
related tests, but we also included performance on snow and ice.

RECOMMENDATIONS

For the factors we weigh most heavily - braking, cornering, handling, and
resistance to hydroplaning - the BF Goodrich Radial Long Trail T/A, $ 80, stands
out as the best overall performer.
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Consider your driving conditions and check the Ratings before selecting any
of the other tires, despite any all-season claims. For example, the Yokohama
Geolandar H/T, $ 75, is an excellent choice where winters are mild, but it
provides inferior grip on ice and snow. And the Dunlop, $ 76, while very good
overall, was unimpressive in snow. The Michelin, $ 105, also performed very
well overall, but stopping distances on dry pavement were the longest in the
group.

RATINGS & RECOMMENDATIONS

SUV tires

The tests behind the Ratings

The overall score is based primarily on performance on dry and wet
pavement and on ice and snow. Scores are on a scale of 0 to 100:

81 to 100 is excellent, 61 to 80 is very good, 41 to 60 is good, 21
to 40 is fair, 0 to 20 is poor. Snow traction is how quickly the
test vehicle accelerated from 5 to 20 mph on level, packed snow.
Braking tests were from 15 mph on ice, 40 mph on wet pavement, and
60 mph on dry pavement. On ice and on wet pavement, we tested with
the antilock braking system (ABS) engaged and disabled. Cornering
is a measure of grip in turns. We drove around our
200-foot-diameter skid pad as an accelerometer recorded the maximum
dry and wet cornering force. Emergency handling simulates a swerve
to the left to avoid an obstacle, like a child darting out, and a
swerve back into the original lane. Hydroplaning shows how well the
tires resist skimming on the surface of standing water; the higher
the score, the better. Rolling resistance measures the time needed
to coast from 40 to 20 mph; the longer the time, the higher the
score. We also measured ride comfort and noise on smooth and coarse
pavement. All scored 3 for ride comfort; most scored 4 for noise on
smooth roads and 3 on coarse roads. Price is the estimated average,
based on a national survey.

Can't find a model? Contact the manufacturer. Phone numbers are
listed in the report about "Brands."

Overall Ratings

5 - Excellent; 4 - Very good; 3 - Good; 2 - Fair; 1 - Poor
BRAND AND MODEL
LISTED IN ORDER OF OVERALL SCORE
BF GOODRICH

RADIAL LONG YOKOHAMA MICHELIN
TRAIL T/A GEOLANDAR H/T LTX M/S
Key no. 1 2 3
Price ($ ) 80 75 105
Overall score 85 81 75
Snow traction 3 1 3
BRAKING
ICE
w/abs 4 2 4
w/o abs 3 2 4
WET
w/abs 5 5 4
w/o abs 5 5 3
Dry 5 5 3
CORNERING

Dry 4 5 S
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Wet 2 4 2
Emergency handling 3 4 3
Hydroplaning 5 5 5
Rolling resistance 3 4 5
COOPER
DUNLOP DISCOVERER GOODYEAR
RADIAL ROVER A/T RADIAL STE WRANGLER RF-A
Key no. 4 5 6
Price ($ ) 76 78 115
Overall score 72 58 50
Snow traction 2 4 3
BRAKING
ICE
w/abs 4 4 4
w/o abs 2 3 2
WET
w/abs 5 3 3
w/o abs 4 3 3
Dry 3 3 3
CORNERING
Dry 4 4 4
Wet 3 2 2
Emergency handling 4 2 3
Hydroplaning 5 4 4
Rolling resistance 4 4 4

Details on the models

~-1- BF Goodrich Radial Long Trail T/A $ 80

An excellent tire for all seasons. Outstanding braking performance
across the board.

-2- Yokohama Geolandar H/T $§ 75

A three-season tire, with outstanding wet and dry braking
performance. Excellent where winters are mild, but not a good bet
for snow or ice.

-3- Michelin LTX M/S $ 105
A very good all-season tire, but expensive. Excellent cornering
grip on dry pavement and the best rolling resistance.

-4- Dunlop Radial Rover A/T $ 76

Very good overall. Especially competent on wet and dry pavement,
but unimpressive in snow. The manufacturer says it's an all-season
tire despite its A/T {(all-terrain) designation.

-5- Cooper Discoverer Radial STE $ 78

If winter performance is the most important to you, the Cooper
delivers; it provided the best snow traction in the group. But it
falls down on wet pavement, and it handles sloppily. AVAILABILITY:
Being replaced by the Cooper Discoverer H/T.

-6- Goodyear Wrangler RF-A $ 115

Good but unexceptional. Tires for the front and rear have different
tread designs (rear tread shown), and the manufacturer doesn't
recommend rotating them. Noisier than most on smooth pavement.

Page 4
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GRAPHIC: Photograph, easy does it. Braking on ice was an important measure of
performance for these SUV tires; 6 non-captioned photographs; 1 table.
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We test five

all-season models A COMMISSIONER FOR TAKING AFFIDAVITS

for family cars

STAR STAFF

When your car needs new tires this fall, do you simply buy on
price, or do you look for quality and some innovation?

Although all tires are round and black, a newer design should
perform better.

That means shorter stopping distances, stronger grip in corners,
a quieter ride and longer tread life.

When the newer rubber arrives, older designs move down the price
ladder until they are discontinued - or are reborn as cheap
off-brands.

Are these tires bad? Of course not. They once were
state-of-the-art, after all.

But this tire test is for buyers who want new technology at a
reasonable price - for regular family-car duty.

Each comes from the lower end of the manufacturer's price list
for the size we used - P205/70-15.

After a visit to Tiremag on Keele Street in Concord and the loan
of some stylish CSA alloy wheels, our driving tests began on
GTA's highways and byways.

Tires are listed in the order tested, prices guoted are for the
P205/70-15 size.

GOODYEAR INTEGRITY

The Integrity replaces the older Intrepid, Conquest and Invicta.
It is available as a replacement tire in 24 sizes ranging from
13- to 16-inches - primarily in 70 and 75 aspect ratijos.
Integrity's big innovation is '‘ultra-tensile steel.'' Goodyear
calls it ''the world's strongest tire reinforcement material.'’
Goodyear uses a single belt of this steel to replace the
commonplace two-ply polyester belts.

Four circumferential grooves drain water.
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A solid centre rib enhances straight-line tracking. A highly
bladed tread design delivers an all-season rating.

New designs have shorter stopping distances, stronger grip in
corners, quieter ride and longer tread life

Handling seemed quite good in heavy rain or standing water.
Braking was drama-free up to the point when the ABS took over.
But in light rain or on damp roads, the tire was a bit skittish.
The ABS was invoked too often, indicating the tread compound
prefers either wetter roads (so the grooves can pump the water
away) or dryer pavement (where the compound can grab some road
texture) .

Dry grip was very good for a regular-duty tire.

It held the Lumina in curves at speeds higher than most drivers
would care for.

And Goodyear has finally come to terms with ride gquality. This
Integrity rides like a cream puff over most small road
imperfections.

It takes a serious bump to feel the hit through the steering.
Unfortunately there are still way tooc many of those on GTA roads.
Straight-line stability in ruts is good, too.

While the tire is not totally silent, any road rumble is gone by
50 km/h.

Screech from the long-wear tread compound can be induced by
approaching the cornering limits. Then it sounds to warn the
driver to ease up on the gas.

This same squeal can also sound when starting from a stop light
with a little too much gusto.

The Integrity lists for $ 157.30 but is discounted to $110 at
Tiremag.

YOKOHAMA AVID TC320

The TC320 is the junior member of the Yokohama AVID (advanced
vehicle integration design) family. It is an all-season tire with
a number of innovative features - including a lot of paperwork.
A set of four tires comes with a two-year roadside assistance
plan anywhere in Canada or the U.S.

The tires have a pro-rated five year, 130,000 km treadwear
warranty. If they wear out too soon, you only play part of the
replacement cost.

A five-year pro-rated road hazard warranty is also part of the
package.

These tires are also part of Yokohama's 30-day trial program. If
you don't like them, go back to the dealer and you will get a
credit.

These tires offer a very smooth ride under almost all conditions.
The sidewall and bead area absorb most road joints and cracks.
This pavement interaction can be heard as the tire slaps road
imperfections down.

It takes a very deep sharp crack to send a signal all the way to
the steering wheel.

While bumps have been conquered, not so noise.

The tread growls noticeably at low speeds. By 60 km/h it is no
longer prevalent. At speeds above that, wind noise around the car
overpowers the tire's song.

Page 2
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Wet grip - either on water or on damp - is superb, thanks to a
good balance of tread compound and water evacuation routes.

There was never a question of not knowing what the tire was
doing&semi; feedback was excellent.

On-centre steering feel on 400-series highway ruts was very good.
Maximum dry grip was easily achieved and maintained.

A howling screech warned the driver whn to back off the throttle.
The TC320 is available in 19 sizes, from 13- to 15-inch and in 80
to 65 aspect ratios.

It sells for $99 at Tiremag in Concord, discounted from a list
price of $145.60.

UNIROYAL TIGER PAW AQUAGRIP

The AquaGrip is Uniroyal's latest design.

Deep standing water is handled very well by wide circumferential
and deep lateral groove.

The AquaGrip lives up to its promise.

Handling in the wet is excellent and resistance to hydroplaning
is very good. The car was never unsettled by severe braking or
rapid steering inputs.

The rubber compound also delivered a reasonable amount of grip on
damp surfaces. Dry grip was moderate - fine for a family car, but
not outstanding.

The ride was soft, but the tires didn't absorb bumps from
sharp-edged potholes well.

Tire noise was minimal. Under hard braking the tires only gave a
deep growl as they stopped - appropriate for a Tiger Paw.

Severe lateral loads caused the usual squealing and drama in
steering control, but only when the Lumina got to unreasonable
body lean.

Tracking over highway ruts was less than ideal.

This is not a tire to be driven with one hand on the coffee mug
and the other on the cell phone. But that's a bad idea anyway.
The AquaGrip is all-season rated and comes with a 130,000 km
pro-rated tread life warranty.

It usually sells for $105 at Tiremag in Concord, discounted from
a list price of $152. It is available in 21 sizes from 13- to
16-inch diameters and aspect ratios from 75 down to 60.

PIRELLI P400 TOURING

Pirelli believes in performance, even for family car tires.

The P400 is grippy in the wet. In deep water or dampness, braking
always felt secure - stopping distances were short and sure.
Control feedback was quick and clear, making it easy to drive
right up to its cornering limits. If these limits were exceeded,
control came back as the tire was slowed. Wet cornering was very
good.

In the dry, the Pirelli showed above-average grip for a tire of
this type. Controlability was very good, with only sharp bumps
throwing it off its stride in corners.

Once the sidewalls compressed under the side load, the tire was
able to take a lot more steering input. Steering response felt
quite sporty, with a tight, ready-to-turn feel.

Dry stopping distances were shorter than average.

The muscular sidewalls did make the tire feel somewhat harsh over
small sharp cracks in the pavement. And it transferred big sharp
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bumps directly to the car's suspension.

Noise, sometimes a problem on tires with big tread blocks, was
reasonable. A low growl on smooth pavement changed to a
noticeable rumble on coarse asphalt.

Pirelli has chosen to make the all-season P400 from an
all-synthetic compound to ensure better grip in all temperatures.
A flat footprint helps disperse water evenly under the tread.
P400s in 60/65 aspect ratios carry a pro-rated 115,000 km tread
life warranty - 130,000 for 70/75 aspect ratios. They are
available in 28 sizes, from 13- to 16-inch diameters.

Louie Solarino at Sam's Garage in Markham sells the P400 for $98,
installed and balanced - discounted from a list of $152.
BRIDGESTONE BT70s

This is one of Bridgestone's newer tire designs. It features what
the company calls UNI-T (the Ultimate Network of Intelligent Tire
Technology) - fancy way of saying several new features are used
in combination.

The result: a smooth-riding, quiet tire that asks little of the
driver but smoothness in steering and braking inputs.

The tread rubber compound is good at helping cushion impacts.
These tires use a newer compound with a different carbon black
ratio to give them strength. So the cushy ride should not mean
faster wear.

The soft ride may be helped by the keyhole-shaped sipes.

The fat part of the keyhole is under the rubber you see. As the
rubber wears and the remaining material gets tired from heat
cycles, new, wider sipes are exposed to help wet traction - a
very good thing.

The driver is kept busy making steering corrections on highway
ruts. This could be due to the deep tread, the keyhole sipes and
our hot summer.

If that's the case, this characteristic should fade as the tire
wears.

Dry grip was good, but the driver needed to work to get it all.
Initial response to steering felt slow, but as the weight of the
car transferred to the outside wheels and the tires' sidewalls
took the load, the response sharpened markedly and grip was high.
Using slow, gentle, planned steering and throttle moves, this
tire delivered high stick.

Approaching its grip limits, this tire howled like a banshee -
enough to cause even the most stout of heart to lessen throttle
pressure.

Wet traction was very good. The car's ABS didn‘'t kick in
prematurely on panic stops. Brake pedal feel was good enough to
make wet stops comfortable. Stopping distances were better than
average in both light rain and heavy rain with standing water.
The Bridgestone BT70s8 is available in 13- to 15-inch sizes and 70
and 65 aspect ratios.

It comes with road hazard protection and is part of Bridgestone's
30-day trial program.

The 205/70-15 lists for $ 162.60, but Tiremag discounts it to
$110.

All prices quoted include installation, balancing and disposal of
the old tires.

John Mahler, a Star staff photographer is also a professional
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driving instructor and Wheels' resident tire tester and expert.

GRAPHIC: JOHN MAHLER/TORONTO STAR

STICKY FIVESOME:

John Mahler tests five all-season family car tires on the best and worst GTA
roads have to offer.
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The all-season tire market has not been a hotbed of development of late. And the
fact we get many letters asking for reviews of "ordinary tires" prompted us to
look at this market segment.

What is an "ordinary tire" in today's marketplace is really quite a
complicated question. As automakers have been adding content to lower models and
moving them upmarket, "ordinary,® too, has moved up.

With "ordinary" in mind, we decided to do the tire testing on a 2002 Honda
Civic LX sedan. It has been Canada's best-selling car each year since 1998. In
January, 2002, Honda sold its 1 millionth Civic. So that's the people's vote.

Civic's prices > they start at about $16,000 for the DX > have broad appeal.
Average prices of new cars sold last year were around $24,000 to $25,000. So the
Honda was a natural test bed.

The stock tire size is P185/65R15. That is rather ordinary, too. But it is H-
rated, which is a tad upscale, but the Honda does have the speed capability. It
is also a way of providing safety and added value in a small sedan.

All the impressions below come from everyday driving situations in a variety
of conditions. No high-speed, closed-course environment was relied on. The same
paved and gravel roads were used for all evaluations.

A couple of generalizations about the tires tested. All are all-seasons: none
was great in snow. The best to be hoped for was an "acceptable" rating, and even
then I recommend taking them off for the winter. None of these tires was
exceptionally quiet. That may be a function of the Honda's sound insulation, orx
it may be that I'm just getting tired of noise and have less tolerance for it.

Also, there is neither an overall winner, nor any losers. Each tire has
strengths, and to gain those it gave up something in another category. As I have
said many times in answering reader questions, there is no "best tire." The
driver has to decide what is most important to him or her, and find a tire that
has those attributes. That is the "best" tire.

Lastly, the characteristics described below for this size may not necessarily
be the same for a tire of the same brand in another size. The tire companies



sometimes may engineer a gpecific tire size differently than the rest of the
model line, so that the tire model works better for a specific car that needs
that size of tire. Prices quoted below are for a P185/65R15. Here are the tires
reviewed, in the order they were tried.

DUNLOP SP SPORT A2

This tire was chosen by Canadian Tire to represent them in this spring tire
review. It is a new product for them, fitting in well with the Motomaster group
of tires. However, it is not exclusive to or manufactured for Canadian Tire;
other tire retailers will also carry this model.

This Dunlop, introduced in June, 2001, has rounded shoulders, which indicates
its leanings toward the sportier side.

Straight-line stability is excellent. The three wide centre ribs, one of them
solid, resist all road ruts. Dry grip is very good. As the limits approach, very
loud howling suggets further use of the gas pedal will be counterproductive.
Recovery, after overindulging in cornering speed, is good.

Wet traction is handled by two big circumferential grooves. In straight line
driving, these handle water easily. Wet cornering must be a more cautious
undertaking. The tire seems to work better in deeper water than shallow;
probably this is a function of rubber compounding. The rubber has a high silica
blend to help traction under different weather and operating conditions.

The Dunlop's ride was firm, but well within the tolerance range. Different
pavement types caused the tire to buzz and sizzle, but the noise was never
excessive no matter how rough the pavement got. The Dunlop's steering response
and feedback through wheel and brake pedal were excellent.

Traction on unplowed snow was less than notable. It could move but wheel spin
was always a hairs breadth away.

By the way, the tire is asymmetrical but not directional, so it can be
flipped on the rim as well as rotated to increase tread life.

The Dunlop Sport A2 has a treadwear rating of 420, a traction rating of AA
and a temperature rating of A. It is available in 27 sizes for 14- to 17-inch
rims and comes in aspect ratios of 70 (taller) down to 50 (shorter). The tire
carries an 80,000-kilometer pro-rated tread life warranty.

The tire changeover at the Canadian Tire shop in Aurora was quick and
efficient, in and out in less than an hour. However, the installer overinflated
the tires, setting them to the maximum pressure on the sidewall > a big no-no;
this is for high loads only > not to Honda's specification in the owner's manual
and on the door jamb assembly plate. The selling price for this special order
tire is $115.99, plus installation.

GOODYEAR EAGLE HP

The Eagle HP is a sporting tire, and it behaves as such. Its directional
tread pattern, reminiscent of the first Eagle "Gatorback", gives water a chance
to exit sideways through angled grooves or out the back via four circumferential
grooves.

Dry grip levels are very high. Large rounded shoulder blocks on the tread
ensure that control loss, when it comes is gradual and controllable. Linear
tracking in even the deepest ruts is exemplary. The tire is very quick in
responding to steering inputs with no initial lag. It just turns with precision
and goes.

The downside is a sports-car stiff ride, even in the Honda Civic.



The HP mostly filters road noise, but many of the types of pavement around
the city can cause the tire to sound buzzy.

The Eagle HP pumps out a lot of water and slush. But it is does slip a bit
when the pavement is damp instead of wet. The tire's treadwear rating of 380
(higher is harder) is an indicator of why, as is the 80,000 km warranty.
Traction rating is A and temperature rating is also A.

The tire is available in 27 sizes, in aspect ratios of 70 down to 50 and rim
sizes of 14 to 17 inches.

The day-to-day selling price at Goodyear stores is $109.70 plus installation.
PIRELLI P4000 SUPER TOURING

This is not a new Pirelli, but through constant upgrades and tweaks, the
P4000 can still compete with the new kids on the block.

The P4000 bridges the gap between touring and sports. In terms of ride
quality, it is a definite tourer. On good pavement, it just floats along. On bad
pavement it has an amazing ability to soak up bumps and cracks > the only price
paid is a loud thwack as it impacts. The very soft sidewall takes the
punishment.

But this sidewall flexibility does not hinder steering response. The steering
is not as razor sharp as a sports tire, but it is plenty fast enough for a
sedan.

Dry grip levels are high. The cornering limits are approached quietly, a
feature the inattentive behind the wheel may not like. If grip is overused,
recovery is easy: the tire reacts quickly to less throttle and steering inputs.

Wet traction is handled by good compounding and four large circumferential
rain grooves. The tire worked well in wet conditions, maintaining good contact
in slight and heavy rain. Past experience with this tire has shown though, as
tread depth drops near the wear bars, rain grip is seriously hampered.

Cooler temperatures did not lessen the grip on wet roads. But snow was
another matter; there are not enough biting edges to make it a serious winter
contender. For winter use, consider it a city tire.

The Pirelli Super Touring is available in 43 sizes in aspect ratios of 70
down to 50 and rim diameters of 14 to 16 inches. Tireworks in Mississauga sells
the P4000 for $105.48 plus $15 for mounting, balancing, new valve and old tire
disposal. This is reduced from a list price of $162.27. Its UTQC industry
standard lists treadwear as 320; traction and temperature are both A rated.

YOKOHAMA AVID H4

Yokohama is best known in this country for its sporty tires. But this small
company also provides bread-and-butter tires for the clients it has brought into
the fold with its more aggressive offerings.

The AVID H4 is just such a tire. An open-tread directional tread pattern,
with lots of sipes (small splits in rubber surface) and two huge circumferential
grooves, promises good wet performance.

And the tire does deliver, very good wet grip both in straight lines and
under cornering load. Braking distances in dampness were a bit longer on average
than I would have liked. Damp grip, unlike wet grip, is a function of rubber
compounding, rather than tread construction.

So this may be a case of a slight tradeoff: less grip for more mileage. I had
tried a long-term test of the H4 on a Chevy Lumina, and at 30,000 km the tires



showed very little serious wear or grip loss. My expectation was that they would
exceed the 100,000 km mark in tread wear.

Dry grip was very high; on long sweepers the tire allowed the basic Honda to
achieve sporty car speeds. The tire generally howled under these loads and sound
frequency went up severely as speeds increased.

In fact, the tire liked to growl on many types of pavement. It was a constant
low sound. I had not noticed this during the Lumina test. Whether there is less
sound absorption in the Honda or the natural harmonic frequency of the tire that
does not work with the Honda is unclear.

Ride quality on smooth pavement was fine. Expansion strips were this tire's
Achilles' heel. The tar strips caused a loud thudding noise.

The tire generally felt heavy in its steering feedback. That is not to say
that it did not respond quickly and well, but rather that it took more pressure
on the steering wheel to change direction of travel.

An AVID H4 lists for $182.30, but Wheel and Tire Zone on Yonge Street in
Richmond Hill discounts this down to $119, including mounting, balancing and old
tire disposal. It is available in 30 sizes, in aspect ratios of 65 down to 40,
and rim sizes of 14 to 17 inches.

Treadwear rating is 360, traction A and temperature A. There is no treadwear
warranty.

BFGOODRICH TOURING T/A HR4

After driving only a few blocks on this tire, its smooth ride tells you it is
a touring tire. Ride quality is very good for an H-rated tire. Road
irregularities are scaked up with just a thud under the car. And most cracked
pavement types cannot bother the T/A. The tire has a continuous spiral wrap so
there are no seams where various belts join in the carcass. Of course larger
sharp-edged potholes do make their presence felt.

The V-block tread design and varied pitch sequences of the blocks try to keep
the ride quiet. But success is only partial; there is a steady hum on almost all
types of pavement. Grip was not the highest in any category, but there was more
than enough in the dry to produce cornering speeds that were higher than most
Honda drivers would ever want to deal with. High cornering speeds produced a lot
of noise drama but none in the steering. The tire was controllable at the limit.

Steering response was quick, but in true touring tire form, a little of that
was given away to keep the ride smooth. Feedback of impending brake lockup was
good.

The wet performance was a little less predictable. Wide rain grooves and open
shoulders, made for good water evacuation of standing water in the rain. But
grip was only reasonable in the wet. This tire was introduced in 1997, and its
rain grip then was above average. But rubber compounds have moved along since
then. This wet weakness also showed up in snow. Just below freezing, with
several centimeters of wet snow on the road, the car's ABS had to be overly
active.

The Touring T/A HR4 comes in 13 sizes, in aspect ratios of 60 and 65. It is
available for rims of 14 to 16 inches. The UTQG treadwear rating is 380, with
traction and temperature ratings both set at A.

A BFG H4 lists for $128, but Tiremag in Concord sells it balanced and mounted
for $115. It is also available in sizes for small sports trucks.

BRIDGESTONE TURANZA LS-H



This is Bridgestone's newest tire. Introduced just two months ago, it is
chock-a-block full of all the company's latest thinking.

It is a premium-grade touring tire. Its design focus went beyond just grip,
and added road-noise reduction, smoothness and wet traction to the list. The
Turanza LS family replaces the Turanza Revc, and Turanza T lines.

Bridgestone groups all tire technical features under the acronym UNI-T, for
"Ultimate Network of Intelligent Tire Technology." Under that heading, this new
tire's features include many sub-acronyms of which I think the most important is
AQII. It is Bridgestone's attack on the wet.

Tires with AQII feature "Super EPO" (Super Extended Performance
Optimization), which involves "Super EPC" (Super Extended Performance Compound)
and an enhanced version of the dual-layer tread. The Super EPC contains an anti-
hardening resin and link-stabilizing agent that helps reduce the normal
hardening process that occurs as tires age.

The dual-layer tread feature does seem to work. I'm currently on year two of
testing some Bridgestone SO-3s that have this and their wet performance is as
good as new. As the original layer of rubber wears, new tread compound rubber is
exposed little by little as older rubber wears away. This new rubber has better
grip than the old aged rubber. This is a seamless process; there is no sudden
grip change.

Another new feature of the Turanza LS is a better-designed version of water
evacuation channels dubbed "HES" (Hydro Evacuation Surface).

All of this technology shows in the tire's performance. It is grippy in the
dry and exceptional in the wet. Water never produces a problem, whether going
straight or taking on an off-ramp. The Turanza was stable and gave a secure
feeling. Under hard cornering, the tire howled.

Ride quality was very good with some thumping feeling over sharp-edged
irregularities.

The sidewalls absorbed a lot of the rough road, but could not soften the
heaviest of bumps. Noise levels were generally low but some buzz was heard on
certain pavement types. Squeal was pretty well non-existent.

Straight-line stability in ruts was not as good as some of its other
attributes. The tire needed a fair bit of steering control to keep it on track
on the right lane of the 401. It wanted to walk out of the ruts.

The touring tire status was also apparent in relatively slow steering
response when first entering a corner. There was no question it would turn, but
it did not have the razor responses of a more sport-oriented tire. Once the tire
got turned and had some load on the sidewall, it was very happy, providing good
grip and linear response to steering inputs.

The Turanza LS-H is available in 18 sizes, in aspect ratios of 55 to 70 for
wheel diameters of 14 to 16 inches. It carries a treadwear rating of 400, a
traction rating of AA and a temperature rating of A.

It carries an 80,000 km pro-rated tread life warranty.

Tiremag in Concord sells the LS-H for $180, including installation and
balance. Its list price is $212.



GRAPHIC: PIRELLI P4000 SUPER TOURING GOODYEAR EAGLE HP DUNLOP SP SPORT A2
YOKOHAMA AVID H4 BFGOODRICH TOURING T/A HR4 BRIDGESTONE TURANZA LS-H

LOAD-DATE: May 4, 2002



FOCUS - 34 of 39 DOCUMENTS

Copyright 2000 Crain Communications, Inc.
Tire Business

January 17, 2000, Monday
SECTION: Pg. 10
LENGTH: 1238 words

HEADLINE: Toronto: one competitive tire town; Canadian dealers' problems mirror
many of those south of the border

BYLINE: Miles Moore, Washington reporter

BODY:

TORONTO--Canadians enjoy a reputation for civility, particularly as compared
with their brash American neighbors.

In the Toronto tire market, however, all bets are off, as a large number of
mass retailers, price clubs and independent dealers fight for the motorist's
dollar.

When dealers gather in Toronto Jan. 26-29 for the quadrennial convention and
trade show of the Tire Dealers Association of Canada, they will be in the midst
not only of Canada's largest metropolitan area, but also what many consider to
be one of the most competitive tire markets in North America.

Canadian Tire Corp. Ltd., the Toronto-based retailing giant, is the main
competition in the mass tire market, Toronto independent dealers agreed. But
names well-known south of the Canadian border--such as Costco and WalMart--also
are establishing themselves here.

"Any consumer can phone 20 of us in this area to find out who has the best
price," said Jamie Kelly, president of Ron Mitton's Tire Service Ltd. in the
Toronto suburb of Scarborough, Ontario. )

"Toronto is probably the most competitive market in Canada," added Paul
Hyatt, president of Superior Tire Auto Fitness Centres in Scarborough. "A lot of
American visitors say it's one of the most competitive in North America: Los
Angeles, Miami and Toronto--the three toughest."®

Andr Picard, co-owner of Scotia Tire Service Ltd. in Mississauga, Ontario,
characterized the local tire market as "dog-eat-dog," although circumstances are
slightly different in the commercial tire market, the aspect of Scotia Tire's
business that Mr. Picard oversees. "On the commercial side, independents are the
main competition,” he said.

Ralph Chiodo, president of Active Green + Ross in Mississauga, attributes the
fierce Toronto competition to "a number of players constantly wanting to
increase their market share and, in so doing, driving competitors down."

While Canadian Tire and other mass marketers have the biggest impact on
competition, auto service chains such as Midas Muffler and Speedy Muffler also
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are starting to carry tires, Mr. Chiodo noted. Even without them, though, the
market would be tight. "The quality of tires is so good, they're lasting so much
longer, and nobody is willing to lose market share," he said.

Along with the large number of players in the Toronto market, Mr. Hyatt sees
basic changes in the tire industry as behind the fierce competition in his home
town.

"Many of our problems are universal," said Mr. Hyatt, a former president of
both the Ontario Tire Dealers Association and the Tire Dealers Association of
Canada who now serves on the executive board of the Tire Association of North
America. "Competition is still competition, whether in a small town or a big
metropolitan area. We grew up with it, developed our own niches. Many survive
and do well; some don't."

Nevertheless, things are very different from the days when tire manufacturers
served Toronto dealers directly, Mr. Hyatt said.

"Manufacturers don't have any passion any more," he said. "It's a different
industry. I think, too, that a North American economy is developing. There will
be much closer ties between Canada and the U.S., with cross-border shopping and
the Internet. Tire company policies will promulgate that.

"Pretty soon, independents such as myself will be shopping in the U.S.," he
added. "Instead of being cousins in the business, we'll be brothers in the
business. Today, it's easy to plug in a few numbers and get tires shipped,
whether from Akron, Montreal, Vancouver or Seattle."

Asked how they could stand out from the crowd in such a vast and rapidly
changing metropolitan market, most of the dealers contacted said what Mr. Picard
did: "Service, service, service--more service, better service.

"We're a Michelin dealer, and that gives us the edge," he said. *Everybody
has access to our product, but we have a sales force on the road that stops in
and checks up on accounts. Location is a big factor for us, too--we have three
outlets in Mississauga."

Ken Simkins, Mr. Picard's partner at Scotia Tire, agreed that service and
inventory--the dealership carries more than 3,000 tires--are just as important
for the company's passenger and light truck business as for its commercial
accounts.

"We don't try to compete on price," he said. "Instead, we appeal to the upper
end of the market. We're in a marketplace where we can afford to do that. We'd
rather sell 10 tires and make $40 on each one than $20 each on 20 tires."

For Superior Tire, "knowledge is our No. 1 competitive advantage,” Mr. Hyatt
said. "Between Canadian Tire and ourselves, we have all the tire brands, but
they don't have the people who know the sizes and the applications."

Active Green + Ross' management style gives it a competitive edge, Mr. Chiodo
said. Twenty-five of its 30 stores are franchises, with "hands-on" owner-
managers, he said.

As for problems Toronto dealers face, most agreed that finding competent,
motivated personnel is a major hurdle.

"Getting qualified people is an ongoing challenge," Mr. Chiodo said. "We
spend more time on that than we'd like."

Some dealers said they deal with the problem by taking matters into their own
hénds. "You can't get trained help, so I have my own training program," said Mr.
Picard. "We train them from scratch--that's the most efficient way to do it."
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Mr. Kelly said he also trains in-house. "When I hire new people, I teach them
my way, or else it's goodbye," he said. "We work as a team--I don't have one guy
do one vehicle."

Nevertheless, it is difficult to get tire servicers to stay in one place, Mr.
Simkins said.

"The people we hire tend to be a very transient group, not long out of school
and with no families to support," he said.

"We try to keep them by treating them properly and not laying anybody off.
But some of them still jump to the mass retailers when they find out they can
earn more per hour there. We try to explain to them that when the slow periods
come in those places, they'll be laid off--but they won't be (laid off) here."

For Mr. Hyatt, "the No. 1 challenge is coping with change. We have regular
meetings on coping with change. It's a personal challenge to understand the
relationship between dealers and their suppliers, and it's difficult, because
suppliers don't really seem to understand it. Loyalty ceased to be an issue a
number of years ago. Things just evolved that way."

If the concerns of Toronto dealers seem identical so far to those of their
brethren south of the border, there is one concern that seems much less
pronounced in Canada: government regulation. No dealer contacted expressed any
fear of government edicts, whether national or provincial.

"We're a very clean operation, so we have no problem with regulations," Mr.
Picard said. "Keeping your shop clean--I was the first one to push that. It
reflects on your operation if you're clean.”

In some cases, government regulations have been an aid to business, the
dealers said. A prime example is Ontario's "Drive Clean" program, which requires
certification of cars for safety and emissions.

The Ontario Environment Ministry instituted the Drive Clean program in
January 1999, Mr. Chiodo said. "We got on the bandwagon early, bringing new
cugtomers to our stores," he said. "All our 30 stores are licensed to perform
the tests and equipped with the necessary testing apparatus."

GRAPHIC: Active Green + Ross, left, and Superior Tire Auto Fitness Centres,
right, are among the numerous independent tire dealerships in the Toronto area.
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BODY:

AKRON--When Ford Motor Co. initiated a major advertising campaign last summer
that billed each Ford and Lincoln-Mercury dealership as "America's newest tire
store," independent tire dealers in the U.S. were upset, as one might expect.

Ford said its goal is to sell 6 million tires per year by 2001 through the
service departments of many of its 5,000 U.S. dealers.

While this retail channel may be relatively new to U.S. tire dealers, their
compatriots in Canada have faced this challenge for a long time.

Canadian tire dealers now say auto manufacturers there are becoming more
aggressive in advertising tire sales--and in developing wholesale tire business,
too.

Don Frisby, owner of Frisby Tire Co. Ltd. in Ottawa and past president of the
Ontario Tire Dealers Association, said he's noticed auto dealers promoting tire
sales more and more in the last two or three years.

"When they start advertising, you know they're serious," he said. In Ottawa,
the advertising is primarily in newspapers, he added.

"A lot of pressure (to sell tires) is being put on car dealers, especially by
GM (General Motors Corp.), in this market,” he said.

Mr. Frisby hasn't noticed any effect on his dealership's retail business, but
he estimates his sales to auto dealers have dropped 10 to 20 percent in the last
two years.

One car dealership that has gotten into the tire business in a big way is
Dueck Chevrolet, Cadillac, Oldsmobile Ltd. in Vancouver, British Columbia. Dueck
has a tire department with annual tire sales of about $1 million and is the
largest Michelin/Uniroyal outlet in western Canada, said Jeff Davidson, tire
department manager.

Mr. Davidson, who previously worked 10 years for an independent tire
dealership, said Dueck's tire department sells about 10 sets of tires a week to
walk-in customers. However, the auto dealership also serves as a wholesale
outlet for about 20 tire dealerships in the Vancouver area.
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The tire department's operation is integrated with the service department,
Mr. Davidson said, and Dueck's five service trucks make daily deliveries of both
auto parts and tires to area service facilities.

Most of Mr. Davidson's wholesale customers are dealerships that want to sell
Michelin's brands, but don't want to join the Michelin Alliance (formerly called
the Royal Care) program in Canada. That program requires that more than half of
a dealer's tire sales be Michelin brands.

Mr. Davidson said non-Alliance dealers are "willing to pay an extra
(percentage) point or two" to get Michelin products for their customers.

Located in downtown Vancouver and serving dealers within about a 20-mile
radius, Dueck's tire department can deliver special orders within a couple of
hours.

Mr. bavidson's department also provides aftermarket wheels and tires for the
dealership's new-car customers. He said "sizing up”" to 18- and 20-inch wheels
and tires is becoming popular with Dueck's customers who don't like the original
equipment.

Upgrading the tires and wheels on new cars is "one of the few things we can
do without altering the new-car warranty," Mr. Davidson said. Dueck's auto sales
personnel also receive a commission on tires and wheels they sell.

"Most people don't equate auto dealerships as tire shops,” Mr. Davidson said,
and Dueck hasn't advertised very much for walk-in tire customers. However, Dueck
plans to construct a 180,000-sq.-ft. facility by the middle of 2001, he said,
which will include a 6,000-sq.-ft. tire warehouse and a more visible tire
department.

"Walk-ins are not a market we pursue aggressively," he said, "but in the new
location we will.”

The Big Three auto companies (GM, Ford Motor Co. and DaimlerChrysler A.G.)
all have active programs in Canada to promote tire sales through dealers.

DaimlerChrysler's program has been in operation for about 30 years, a company
spokesman said, featuring Michelin brands and a private brand called Autopar,
which is made by Michelin. The company said all of its 555 Canadian dealers sell
tires.

DaimlerChrysler considers tires an important part of its service to
customers, the spokesman said.

Reg Kehler, vice president of Western Canada Tire Dealers, the regional
dealer association, and owner of Reg's Tire Service Ltd. in Brandon, Manitoba,
said DaimlerChrysler actively wholesales the Autopar brand to small tire
dealerships in rural Manitoba. They even provide these dealers with inventory on
consignment, he said, at very little risk to the dealer.

Ford's tire program in Canada began in 1991, originally promoting Firestone
tires, a Ford spokesman said.

More than 300 of Ford's 568 Canadian dealers participate in tire sales, he
said, and now offer Goodyear, Michelin and Uniroyal brands, as well as
Bridgestone's popular Blizzak winter tires.

He was unable to provide specific sales figures, but said, " (Tire) sales are
brisk."

GM of Canada began a tire program for its dealers in 1994, a company
spokesman said, and dealers can order tires through GM's parts sales system.
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The "vast majority” of GM's 800 dealers participate in the program and can
order products from each of the three tire companies (Goodyear, Michelin North
America and Bridgestone/Firestone Inc.).

Unit sales of tires increased 32 percent in 1999 over 1998, he said, and
1998's unit sales were 14 percent greater than the previous year.

"There's been a push on for Goodwrench service advertising," the spokesman
said, and a lot of that advertising has promoted tire sales. The amount of
advertising for the Goodwrench service program has been increased each year
since 1994 in an effort to build recognition across Canada.

Canada's independent tire dealers are concerned with the quality of service
auto dealerships provide tire buyers and the ways they advertise tire service.

"Auto dealers are selling a fair number of tires," said Dale Parsons, owner
of Grasons Excel Tire in Vancouver, "but they're misapplying them like crazy."

He said most car dealers aren't experienced at selling tires and some of
their customers are being shortchanged. For example, he said, an auto dealer
convinced a customer to put a set of Uniroyal ASC passenger radials on a
Chevrolet Astro commercial van, and the tires wore out in about 10,000 miles.

Mr. Parsons said auto dealerships' tire advertising is strictly price-
oriented, often featuring low-priced tires solely to build traffic. Mr. Kehler
agreed.

In November and December, "GM heavily blitzed the Winnepeg market like a
Goodyear campaign," Mr. Kehler said. GM's ads appeared on TV, radio and in the
newspaper, he said.

"GM has been by far the most aggressive to date® in terms of tire sales
advertising, he said.

The recent GM advertising blitz featured Uniroyal tires, but also promoted
other major brands.

Mr. Kehler said GM's advertising has affected his dealership's sales and
margins. Customers would see GM's TV ads and ask him, "Can you match this deal
on Tv?"

Ford hasn't made "a big splash yet," he said, but based on what Ford is doing
in the U.S., "we're expecting it."

Tire-selling by auto dealerships does represent a competitive threat, and
tire dealers shouldn't close their eyes to it, said John Goodwin, executive
director of the Ontario Tire Dealers Association. In London, Ontario, where Mr.
Goodwin is based, this type of advertising is appearing in the newspaper two to
three times a week, he said.

"There's a lot more (advertising) in Toronto," he said.

Mr. Goodwin said the OTDA has a committee investigating the ads auto makers
and mass merchandisers are running. Some ads claim to sell tires at 50 percent
off list price, but he asks rhetorically, "Who sells at list?"

He said Canadian law forbids advertising discounts from a specific price
unless a vendor has sold a majority of units at the undiscounted price before
the advertising begins.

Mr. Goodwin acknowledged that auto dealers are starting to gain a small
amount of market share in tire sales, probably increasing a couple of percentage
points in the last four years.
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Mr. Parsons said he doesn't think he's lost any retail business to auto
dealers in Vancouver, but he said tire dealerships have lost wholesale business
because the tire makers are selling directly to auto dealers.

"The rubber companies aren't doing the independent dealer any favors," he
said.

Mr. Frisby of Ottawa was more blunt: "I consider this a very, very serious
threat to our business--the most serious in the last 10 to 20 years."

LOAD-DATE: January 17, 2000



the bést NBA players.
Oakley drove five hours from his off-season home in
Cleveland to attend yesterday’s news conference, which

GEI'TING H’S Gln' Power forward Charles Oak-

ley, who officially re-signed with the Raptors on Tues-
day, slices into a cake madae In his honour yesterday.

o e e ey o e Sliey aaear ae i ssiae pae) sty §Mide 44
you want to shoot g0and then shoot 100, you're going to be
disappointed. P'm not coming here with a big head or an ego.
P’'m coming in to fit in and make the team better. Guys don't
baye_to_cater. to.me. I will cater to them. I'll make things~
easjer by bringing something special to a team.”

In Oakley’s case, that means toughness'and a high level of
basketball intelligence.
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signs. !
- avallable from Oakville GO
station. .
Schedule: Today, 7:30 &.m.~
8 p.m.; Sunday, 7:30 a.m,-

[ Hekata: Today: $50; Tomor
row and Sunday: $55; Tourna-
ment Pass: $120.

cevernsasies [Today: MiX of sun and cloud
with wind out of the weat, Hmh
near 21.

JORE:

Saven-iron not
Hte enough to

and, )
7y back pin 150 with former Canadian Tour hvn’t W&aﬂ
rds away. Solid,. ! player Trevor Dodds. ’ wwin.Andiu dovh,mnrm
hill 4&-dooter for ] Sunday: Mainly sunny. High Thave to have five good over $2 milllen for g
‘{‘,’:‘"ﬂ fortap-in l’ near 23. Precipitation uniikely. ;f‘:kﬂ’“t: ihmm‘g::’: lwlli;ﬂ.ln m-mmn 1 ”m
ceisaesenaes X i . tmaywell I need to shoot :
€R's ! ’Sﬂﬁ& TN Y PO + good scores.”
ORE: o ratable’ - - Janzen has been in'sight of
Dfo':o down the ‘ paydirt a variety Dr:rlh;“ g;xis :
ddle than ham- Yyear, in position to wil
rba::d I nlaved a gteﬂya relwholles to go k;ut hasn't
tinge i been ahle to close the deal,
l‘rin'r:.ﬂbkdnal sn"d mlmd, I shAt t%euh]du‘?' }:;wuo:ek‘
e’ ot off the lead with nine ho!
r1day. l"st dldn l to play and finished tied for
TTITTIreIes 14th. The next week, at Hilton
SGOI'G Wﬂll ’ Head, he was close again with
— Mike Weir after his - nine hole‘l ta play and finished

opening-round 73

: He’ujmu upectalnrl!ka the
restof

“it's taward the end of the
year and I really need to play
well if I'm going to make the

top
30,” the two-time United States

Open champ said*"Thisisa
good week to start.”
Jesterday, pparently.¥ias
e\f day to stact. Jnnzen
offa slx-undgr -par 66
yuluday to grab ashare of the
first-round lead at Glen Abbey

. a'emmmmyaumm
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Tennessee nmmumt Eddie

After an off-season of opti- George fared no better 3.7),
mism and enthusiasm, ima- while New York's Curtis Mar.
glne seeing one of your vet. tin was worse (251,
eran leaders injured on the Smith declined to talk 1o re.
frst offensive play of the porters alter the loss,
season. . . Team officials are acing a di-

m“ﬁ“%t’ lemna, Do they continue Lo fea-
bodyin ew els or- ture a passing attack that
ganization is shedding a tear waza't a good enough J‘N‘o
for the Bilis. saatch them a viclory r

The Jets were Do they revert toa power nm.
the fashionable game and, il so, which
pick of many pre- ﬁmem«mw .
5eason prognos- . w 33 changing whatwe
ticators, inciud- do, [ don't know." Flutie said
“ing that of The yesterday. “Maybe we'll goto
Toronio Sun's more of a two-back set. | don't
NFL reporter, to know. I8's up Lo Joe (Pendry, of-
represent the co-ordi 3
AFC in Super Flutie will start the
Bowl XXTV. Jets, although
Oops. Guess you agitated when about that
can flush that se- by a Toronto reporter after the
lection right inte loss to the Colts. Apparently
%e Hudson frustrated at mllanuy being

iver. grilled i

Gone for the season is situation involving Flutie and
Jets quarterback Vinny Rob Johason, Phillips
Testaverde, who ruptured Dot answer the question and
his Achilles tendon in New left the podium muttering,
York's 30-28 loss ta the New {s regarded as one
England Patriots. Gone is the inthe
third-down back Leon Joha- n yy but {n this case h:;:a fuelled
son, who ripped ligaments - speculation about his quarter.
in hisleft knee JUSTIN TIME ... Doug Flutie of the Bllls unioads a pass as Jason Belser of the Colta applies the pressure  backs instead nuquo.ldmn.
. Gﬂné. realis| gocally.i;re on Sunday at the RCA Dome. Problems with the running game may force the Bllis to throw mors often, JFiutie's magic carpet i of

ang Green's hopes o Commn e eemme e e is e

ok unless Johason in
gfzmgﬁl the way, un J“u,e fountainof tleb two desperate teams looking ~ Doug Flutie. eason, Yet, to ignore the ob-

uf to avoid an 0-2 start. Jonathan Linton steps into Thomas' vious for some

“It's disappointing to me to mias the “Seriously, I hate to see a good player role as a third-down back Linton's claim named Flutie the starter just last week.
season,” Testaverde saidyeslerdayashe  8et hurt,” Bills caach Wade Phillips said to fame early in the pre-seasol was his ps 2aid his team was “shocked”
addressed the media for the first time yesterday. "l cant worry about the Jels but  penchant for fumbling. ud:g;lr‘hml on the RCA Dome
since the Injury. “All off season { travelled 1 know (Testaverde) is a good guy, We're And what about Antowsin Smith? Ayear  pyt being levelied by Colts defensive
“phm{”mﬂmp, lownrkout,togo goingto worry about ourselves first.” alterm.shinge 1,138 yards, his confl- Nﬁmmau,mmmm
to meetings, And now this. There are plenty of things to worry dence must be plummeting with every incid ‘tan inger of

The this Sunday between the Jets ~ about. pass xﬁ; L muemahdvroltbem
and Bills in Buffalo’s home opener was ‘Topping the list is Buffalo's lack of a run- off-season, Smith malt ot
conaideredtobeuhowdown{orﬂrst ning game, a problem that ballooned with the Buhwmmmnuemd R
place in the AFC East, the NFL's toughest Thomas’ injury. Buffalo managed just 47 free agent La whose per .
dmnon. Instead. it nowhubeeome abat- Yyardsonthe gmund 24 by quarterback sonal bawge couldfilla pol!ee blottar. L4 Page
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DELAHOYA  yearstherewilibemare
Hispanic-Americans liv-
Confident ing tn this country than

Alfrican-Americans. By the year 2040, 25 of
people living in this country will be of His-
panic heritage,

“The future is theirs and Oscar symboliz-
es all their dreams.”

Sgmehow, the athletic atraction that is
Oséar De La Hoyn — the fighter who geo-
graphically and politically transcends his
game — has managed Lo slip by quietly and
miss our Cahadian sensibilities. We don't

geles, fought for the United
States at the Olympics. won a gold medal.
turned professional. got rich. got famous
beating almost nobody. and belore him now
is this lorce named Felix Trinidad. 26.

Trimdad. ~ho easily could win this ight
is the other gus inthering, I De La Hoya
hardly registers with the Canadian heant-
beat, then Trinidad doesn't register at all,
Not without a Tobayn,

He is a quict fighter of tremendous skill
The native of Pueno Rico is unbeaten. like
De La Hova. with u resume of more power

where he fought earlier this year, A wasas-  style," DeLa Hoya said ~ D0~
nwnudbeuﬂmwﬂdcgin’uin -Asdthatl's coming for. St
public at a minorJeague baseball park. ward, putting pressure on you. But | dont
day, 10,000 peopie showed up in the rain to d:inkbe's:uhd.p_lhy:iu.l I 1land
walch him. When bis workout was moved i the right punch, be tl buckie and go down.
doors to an nt private facility, word And he will stay. -

leaked out 1,000 people showed up at
the gym.
This is how his faithfu! Hispaaic following

reacts to him. He is Ricky Martin, but his

and his inside-outside is dooe in 2 Stove Sinetuns’ OMiumns hgpaars Tessdry,
baoxing ring. One writer dubbed him “the Thersdey, Mty sad Sondey. e sns bs rasched
American dream with 3 Latdno beat.” o -l 2t

talk much about him, care much about him.  and a chiiling solitude that makes him the

i — Michae! Burns
WORK IT OUT ... Exercise rider Peter Bloomfleld takes Cape
Cross on a run over the E.P. Taylor course yesterday. Cape Cross
is a contender to win Sunday’s $1-miilion Atto Mile at Woodbine,

8y ROB LONGLEY
Toronta Sun

The Breeders’ Cup will be run at Gulfstream Park on
Nov. . but 1o get to south Florida some of the world's best
thoroughbreds will make 2 connection in Toronto.

The $1.05-mitlion Atto Mile (formeriy the Woodbine Mile
on Sunday has attracted an exclusive group of 13 grass
horses to contest the Grade | event on the E.P. Tavior Turf
Course,

Magnificent seven riding into Woodbine for Atto Mile

“It's a termific race. it comes at a good time for us,".

me;uﬂahzcamdrw-mzym.‘hm
ata time because it is perfect o set a horse up for
the Breeders Cup. hel ®
“Horses come here and seemn o nn very well over this
course and. more importantly. they seem to bounce back off

msmau»mmmmmmu%@

They can peak here and peak again at the Breeders
Because trainers and owners want to

And if the equine talent isn't enough, ‘ Horses come see how much horsepower they have at

seven of the world's elile riders will be in
the saddie to help them get there.

this crucial point in the vear. many have

enlisted the best hands in the sport toride.

From Jerry Bailey ar[!)d Pat D:a'obood%an’ here and sesm ‘0 Demm; halian ouwmd:wmlurﬂ

Stevens and Frankie Dettori ine most riding Swain off the Churchill Downs
evens and Frai ettori, un vew we“ , g

hasn'U'seen nearly such a gathering of rid-
ing talent since the Breeders' Cup in 1996,

“Generally you don't see a group tof
jockeys) like this exceg‘: for the big, big
days like the Breeders® Cup,” said Ken McCarthy assistant
to New York-based trainer Bill Mott.

In only its third running, the Mile ix cemented as amajor
prep (or the BC Mile. Inaugural winner Geri went on to fin-
ish second in the Breeders’ Cup while last year’s Mile win-
ner, Labeeb, was third at racing’s big day in Louisville.

Mott was Geri's trainer and has long been a supporter of
Woodbine’s fall stakes events, especially when he has a
horse with Cup aspirations. .

Mott thinks so highly of this year's entry, Garbu, thathe
has hired Bailey, wha will pass on two significant stakes

races in New York to ride here.

track in last vear's Breeders' Cup Classic.
will trave! from Europe to handle Godol-

—Ken MoCarthy v Racing Stables® Cape Cross, the 3.1

morning-line favourite.

Day. a four-time Eclipse Award winner, will ride Hawk-
wﬁmmmbyahadmmﬂmnmemﬁm
~ile

Stevens, the California-based rider who rode in Europe
for six months this summer, gets the call on 15-} long shot
Lonesome Dude,

And Chris Antley, who rode Ger to his 1997 Mile win be-
fore tading into oblivion with weight problems, will be back at
ougbbeed raangs W Firies i yeas when he ceppota

's big stories thi a
dma&mywmmlmmwmm
alkqess aboard Charismatic.
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ly LANC! HORNIV

MDimln-lYunhkevicbzunu the Rus-
sian league, Bryan Berard is to play
for hh own alternate team to ride out the con-
tract storm with the Maple Leafs.

“If this goes on much longer, we will look at

“Both sides just expresaed thelr love !m:
each other,” Gandler said with alaugh. -

Berard was seeking an average of about $2
million US a season, Yushkevich about $3 mil-
tion, but the sides did get a littie closer earlier
this month. .

BEWARE OF DQUG: Doug Risebrough

putting him some
place,” Berard's agént,
Tom Laidlaw, said yes-
terday. “Not as a strate-
gy, but to get him play-
ing. An International
-Hockey League team- -

NHL

Notebook

knows he will have that one-sided 10-

layer trade in 1992 with the Leafs haunt.
ing him now that he’s geneml manager of
the expansion Minnesota Wild.

virtually gave away Doug Gilmour in a
deal that set the table for 90-plus points

has expressed interest.
We'll see what happens by the weekend. It's
all g) tnow.”

ince Leafs generll manager/ coach Pat
Quinn told the pair of Group 2 free-agent de-
{encemen to stay away rather than b

seasons by the Leafs in 1992-93 and 1983-
94, but he says he 's not dwelling on the past.
“Peopie have asked about that trade a ot
and T've always said it's the best personal
thing !hat happemd Wmo " Risebro
“I

camp distraction, Yushkevich went home ho
Russia to play with his cld ¢lub team Torpedo
‘Yaroslavi, while Berard stayed in Rhode Island,
working out with a personal trainer.

‘Yushkevich, playing a kind of Ray Bourque
role with a young team in the'northern Mos-
cow suburb, scored two goals in a 3-3 tie with
Mechel Chelyabimk on Salurday while Ya-
roslavl tappled A rd Omsk 7-1y

“He’s in good shape and he’ :mcbrtocome

--- back-here-at-a moment's notice," Yushke: -
vich's agent, Mark Gandler, said.

Neither Laidlaw nor Gandler said any
progress was made in conversations late last
week with Toronto’s point man on the con-
tracts, Bill Watters.

in
I realized it's a lot different going from
a player ta a coach to a manager.”
CUP CRAZY; It was another summer of adven-
ture for the Stanley Cup, which spent some time
with each member of the champion Dallas Stars.

Jamie ufenhrunner pulled it arounda -
uth, Minn, on an inner-tube,

lake near D
though the Cup's Hockeg Hall Of Fame cus-
todian lmiste: Stanley be fitted with a life-
jacket for the ride.

Brian Skrudland sampled gourmel Nor-
weglan fish from its bowl; Mike Keane pre-
sented it to his 100-year-old grandmother; and
Pat Verbeek brought it to a service at a down-
town Dallas church.

As Calgary Flames GM, Risebraugh .

. = Mark O'Nelil, SUN
HOOKED UP ... Mapte Leats’ Jonas Hoglund losss control of the puck in feant ot Olte_ -
ars goalle Bill Ranford atter being hooked by Doug Weight in last night's pre-aeason

match at the Air Canada Centre. -

BHIE?I.Y' The Stars hrapanwulhde-
Richard Eabich aGroup 2 frée

agent, He wants $6.5 million over three years, -

lhe club is offering $10 million over five years

.. Condolences to NHL veteran Marty

McSorley, \vhole X'iﬂ'ur. Bill, died bn the .
kend . Toe Ecmontan Oles

yesterday, including Daniel -
t.mdpudmwmm :

. seven
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. James Jaunched into a diplomatic stump sald he might eéven be available for:
5“00'"" S'I'ROKE Brad Faxon putts on: . 'speedxthatbehedﬂ:eunportaneedgolfs ‘matchesadayxfhels laying well.
the 18th hole during yesterday’ s playoff with _ most pressure-packed tournament. - : A shocked at ]

Fred FunkatthaB C. Open. N o “Whﬂewewomdobwously!ikembnng ) :
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the two sides agreed on key issues like

[
y _

8y BRAD HONYWILL
City Hall Bureau
The city’s outside workers have de-
layed- their ratification vote on a ten:
tative agreement for a'week as nego-
tiators press ahead for settlement of
secondary contract issues."
~Thevote on the contract that would
give them a 7.5% Wage increase was
scheduled for this

wages and job security. Smaller items
were left for an arbitrator to settle. -
The union local boss said he’s get-
ting positive feedback from members
and expects the proposed contract
will be ratified in the vote set for
Wednesday and Thursday next week.
A special council meeting may be
called for Friday of next week to ratify

the deal.

The contract cover
collectors, water and -
ployees, parks worke:
ics. Paramedics will g
6.5% on top of the 7.5

City sources say tl
taxpayers $39 million
but will save 515 mil
some contracling ou!

week but Canadian
Union of Public Em-
ployees Local 416
president Brian Co-
chrane said it's taken
longer than expected
to tie up loose ends.
“We're trying to
“get stuif off the table
that can be resohved
prior to going to arbi-
tration,” he said.

When the deal was
reached a week ago. L.

cash

Toronto’s Catholic school

ment Commissic

Catholic
board
wants

from its public countérpart for
“an urban school-board grant.

“We urge you to recom-
mend to the provincial gov-
ernment that it establish a

educating a child in Toronto.”
board chairman Joe Martino
tuld the Education Improve-

board yesterday echoed calls.

. special grant that recognizes .
the unique needs and costsof

Unlike the p
board, which is
$500 million ove
to mitigate the
justing to amalg
the new provinc

. funding Mmodel,

-school beard ha:
any such funds.
Stewart. the boa

— Moi

',‘L‘A"' 5 } UU 120 3 AN

O
) {GFOO )

L 4Oy € OO

LI €]

r
0
-—

LI K1

¥4 < <
-

._4-';

1. (Qn Tomke n Road)
1, Ontario

& “' i
195/50/15 °
EAGLE GTII

Tormken Rd,

Timberiea

Eglinton A,z =




‘anadlan horse
Jug favourite -

Janiel Plonﬁ‘eis tantahzmgty closetoreal
g a childhood dream..
‘lissful Hall, Plouffe’s bnlIiant three-year-
pacing colt, is listed as the 3-2 favourite to
.today’s $543,980 US Little Brown Jug at :
aware, Ohio, the second jewel of. hamess
ing's Tripie Crown. )
The Little Brown Jug is one of the biggest
€s in North America,” said Plouffe, the
1er-operator of four supermarkets in Bed-
d, Que. “When I was young, I always
amed about winning it. But I'm not dream
now.”
the son of Cambest, a $47,500 yearhng pur-
ise, has won six of its last seven, including
: Cane Pace on Sept. 4 in F&'eehold, N.J.,
«firstleg of harness racing's Triple Crown.
n its last start, Blissful Hall captured the
ncoe Stakes.at Mohawk Raceway on Sept.

in a track-record time of 1:51.2 from the |

tside No. 10 post.

‘He continues to amaze me,” said trairier
:n Wallace of Milton. “We have a serious
iyer here.”

Blissfut Hall and regular driver Ron Piérce
11 start the first heat from the No. 7 spot.
nerican-owned The Panderosa, which has
»n harness racing’s only $1 million races
he North American Cup and Meadowlands
ice) will go from Post No. 6 in the opening
:at. The Panderosa is the 5-2 second choice
1t was the early favourite before breaking
nde tvace mxts last three starts. —CP

TIGER PAW
NAILGARD

. Prsmium atl'-season tlre

» Seals tread
puncturas instantly
and permanently
- Exceptional wet traction
» Three wide grooves to kR
reduce hydroplaning :
.. 130 000 km Traadwear
Warranty
-« 6-Year Free Replacement
Warranty
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Why dnve to the rest ? Bring fho:r

Erin Dodge Chrysler Jeep " ad to the best

2365 Motorway Blvd. Mississauga 905

826-2004 &§

In the Erin Mills- Auto Centre, Located on Dundas, East of 403, West of Erin Mills Pkwy.

YOU’'LL OPEN THE THROTTLE
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Wl;{ start with the
Aug. 13 last-minute

scratch of starting pitch- BASEBALL

er D¥id Wells against

the Oakland A’s. The 1*‘

Jays lost 9-8 that night, starting a
stietch of nine consecutive hame
- losses against Oakland; the Seattle
Mariners and the Texas Rangers.
“We had some big series where
we got smoked,” oulfielder Shawrr -

back from a five-run dindvantage
with two out in the eighth,
“We t Alanta and Cleve-
all-star break,” Del-
%do said *“We were going good.
en, we went from the penthouse

Green said. “And every time you
looked at the scoreboard Boston  *
and Oakland kept winning. After
that it was hard to regain our bal-
ance.”

The Jays found themselves
down three or four runs in the
early going during that skid. -

“During that stretch at home, we
didn’t get good pitZhifig

“Then we got hit with in-
juries. Joey Hamilton
went down and Chris
Carpenter got hurt.”

The injuries lo the (wo
starting pitchers hurt,
but the Jays were slip- i

ELGADO
sliding toward an eariy Failed as

grave before thal. -
Of the starters — which mclud-

penter, with a8-8 Te cordand a 4.38
earned-run average. and Roy Hal- ..
lada¥; 8-7,3.92 ERA, had sedsons;
A, thatwere above expectations.
~ This from a staff that Jays presi-
dent Gord Ash and assistant gen-
eral manager Dave Stewart pro-
nounced was the best in the Ameri-
can League after they acquired

to the outhouse.”

The Jays went through many
phases this season — from bad
starting pitching to bad defence to

t defence to no-show offence.
ne rotigh stretch came in May,
alter shortstop Alex Gonzalez was
lost for the season to shouider sur-
gery. Second baseman Homer
Bush was forced to play
short and struggled.
"You can‘t win with

players filling a void {nr
others,” Bush said. “We
never had any consisten-
cy. There were many rea-
sons why we didnt win.-
One was me playing short
for 17 games,
ateam “They pay guys mil-
lions of dollars to play
short for defence. No matter what
the healthy guy does. it's not the
same as the guy youlost.”

Every team had mjuries. No
team had more than the Red Sox
who will win the AL wild-card
with a roster which resemb

 glantquilt.

The Jays will finish with fewer
thanthe 88 wins they had last year
under former manager Tim John-
son, Will they finish at .500 going

' scraps. youcan't win with. .

¥

shraugh the motions? representa tum and L) organiza-
~Thisis probably the mostim- . tion. Those things are important.”
i i sajd he was never “for-
tunate enough to play en really

i said, “Iv's a time whenyou . good clubs” or “manage really

¢vuluate and make decisions on good clubs.”

what you're going to do next year. “How they go about thelr bus}-
‘Somelumsmoutattheau 2::3;[;“ important to me,”

star break. They keep plugging. .

There's the pride Iactor. 'ou do Jays appeared interested

llastmght.bu:meymabdwo ?-
ate.

“lthubeenadhappoinﬁngsu-- t
son,” Green said, "we were expect: ' : i
edto go tothe post-season.The .
end of last year we came on strong. |
Vs mors
well and then

"‘
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« YEAR ROUND TRACTION
« MODERH TREAD DESIGN
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Jeaper Parmnevik, Europe
vs, Tom Lehman
Tiger Woods, U.S.
.. Bam.
Miguel Angel Jimenez
. Padralg Harrington, Eurape
vs. Davis Lave Il
F 2PRyne Stewart, U.S.
. B15am,
Loe Westwood
Darren Clarke, Europe
vs. Hal Sutton
Jeft Maggert, U.S.
{Pairings for atternoar
better-bail TBA today)

.- Quotable

£ Even though
it's ateam
x- format, Sergio
- and Tiger going
atitis a golt
fan s dream §

- Tom L-hman

By KEN FIDLIN A
Torome Sun ’

BROOKL!NE. Mass. - They are the future of  la

golf and the future is now.
Notne:ayearornmmonthornextweek Now.

Like, this morning,

'I‘igerWoodsandSergjoGardamlls\epupm
the first tee at The Country Ciub this morning-in
the second foursome of the first set of matches for
the Ryder Cup. Each will have a partner — Tom
Lehrman with Woods; Jesper Parnevik with Garcla
— but the world will have eyes on.lyfar!he game's
two golden boys.

[n a blind draw yesterday afternoon, their names
came up opposite each other.

“Well, in this second slot," United States cap-
tain Ben Crenshaw said jokingly, “Mark (James,
the European captain) and I met down by the skat.
ing pand on No. 3 and worked this out (or y'all.”

{n reality, each captain subrnits his list indepen-
dently. with no kmowledge of the ather’s lineup.

~[t should provide some excitement for the first
day. Lo and behold, it came right out of the box,”
Crenshaw said.

To kick off the first round of alternate-shot
matches at 7:30 this morning, feliow Scots Colin
Montgomerie and Paul Lawrie will take on David

- Duval and Phil Mickelson.

Fifteen minutes later, Garcia and Parnevik will
Lehman.

'face Woods and

The third match pits Spaniard Miguel Angel
Jimenez and Irishman Padraig against -
Davis Love [l and Payne Stewart.

The fourth and fnal match featires
Lee Westwood and Darren Clarks of Ire-
land against Jeff ert and Hal Sutton.

Ever since Woods and Garcia hooked up from

tchup.
: --n just happened,” Crenshaw
said. "So many people want to see
it, no question about that. Raeally,
Mark and { didn't have any control,
But there it is in the first round.”

Woods made every attempt to
play down the matchup.

“It’s not one-on-one,” he said.
“It's alternate shot and you only hit
half the shots, We each have Lo rely
directly on our partners.

Both captains said that some of
the pajrings evolved naturally.
Players’ styles and persnnaluiu
all come into play. In Garcia and
Parnevik’s case, it simplyis a case
of two players being comfortable
together on the golf course.

When Garcia tum::; p;?m this his o
past spring, Parnevik under his wing.
Lehman, Crenshaw finds a solid, level-headed
Flayerwhcmnhandletheumthahm:fnl. .
ows Woods.

Andnv%hn. Joza Vah de
Vddcdew‘&d:n
Ofazabal, the

WILDERNESS AT -
P235/75R15 1058

OUTLINE WHITE LETTERS A
Fits Explorer, Blazer, Pathfinder, Etc.
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Mot —~3 : ' eben-  top at92.995 two minutes later.
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TIGER PAW
NAILGARD

9

» Premium all-season tire

+ Seals tread
punctures instantly
_and permanently

« Exceptional wet traction

+ Three wide grooves to
reduce hydroplaning

+ 130,000 kin Treadwear
*-Warranty

+ 6-Year Free Replacoment
Warranty
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~ ONE-TWO TIRE SALE

g‘ej

"THE GM GOODWRENCH

$500
3CASH

© B UNIROYAL TIGER PAW ASC 14"
= ‘One Tire For Two Tires For

95

PIEVRRISWY

SR LS

QIL,/OJ(JL /b bb/

Price includes instaliation, balancing, stems, lifetime rotation
every 10,000 km and an 80,000 km mileage warranty plus a
1 vear road hazard warranty. Limited time only.

Divorce
It’s that

-1t's no secret’ Mes
disadvan!

whe
|
while losing hard

Don't be a victim.
Ceatre is a couns
exclusively for ine
protect them from
in an unjust legal ¢
them & their child

- Learn how 1o hire

friendly™ divorce b

} ALL your rights &

access to your chit
Take control. Keey
Especi your di
Call Mon.Sun. (74
{416) 391

or free cal
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weanng Norm Cash's No. 25, eartier
il a grand skum off the right-fieid
maol a in Regge Jackson. U assure
the Tigers' 3,764th career win.

Thus wasn" about awin Fickwa
iz answer This was about mem-
ories ai s park which had 23 corunuous sea-
500S.

Thepast-game cermmony begir with a score-
board video of Tigers charnpionships and Hali of
Famers.

Fans cheernd black and white photos of Tt
Cobb. politely clapped for Sam Crawinrd and
Hughie Jennings. They roared at colour photos
of George Kell and game foutage of Al Kaline

One by nne — the only intreductinn bewna
thewr {aces and the names nn their wndoms —
Tigers greats came out of the tunnel in centre
cheers. Mark Fidrych was first He raced to tre
mound and. a= in 1976, smonthed it over

~1 said I'd do 2 360 out trere.” Fidrych sand.
“This place 1s my We This wn't a buiding it's
been my iife since 1976”7

Then, catcher Bill Freehan. first baseman

Fans uipsed tear: seeing thewr fa.
vounite plavers. A hanner fom the
naht-centre gverhang twisted Tom
Hanks' line from the movie 4
Lecgae of They Oun. ~Today there
ix crying n baseball”

“Farewel #id thend we will remember.” Hall
of Famer announcer Ermue Harwedl saic nis
voice brealcnz with armouon as the ceremorny
concluded.

Jack Moms jet Tiger Stadium w
domed stadizmns. frss Munneapolis an

tenin
then

a wind-blown homer wver
a grounder was true anc | qener
" Marmis s o s

"Hut v Car © replace 2 beautil davwith X
degrwe weatner and the smeli of hot dogs 20
izt the mound with a dome A dome cas
yucr wre e and wet Apnil and Seme:

vl eaeat on the mound a2
b and saeat mor .xca;.,.

'Emotional Pat on the back

By MIKE RUTSEY
Taronto Sun
if Sunday’s game against Cleveland was
Pat Hentgen's last at the SkyDome in a
Blue Jays uniform, hell leave town a happy
mag.

Hentgen said the standing ova-
tion he received is something
he’ll never forget.

“The ovation from the fans was
awesome,” the Jays’ sealor citl-
zen in werms of consecutive ser-
vice said yesterday from his
horwe in al.m l-.m'bor\ 'Xt

P IATINY

know if that was my last start in Toroato.
There has just been a jot of speculation and
until I hear sornething different, I' feel I'm
stil) a Blue Jay."

Jays president Gord Ash has said he will
attempt te sign both Shawn
Green and Carlos Delgado to
long-term contracts this off-sea-

son: To do that he 1l bave to create
room in the budget and Hentgen,
with his $6.5-million salary, and

David Wells, who will earn $3 mil-

lion, are the guys likely to be

moved.
Hentgen. 38. who bas been with

: mbmmu;eltgsmdbemyhn IEXTGEN theJ:dyxor ua;w-ddei;

: game ‘oronto).” orgo? was ag 217

! E‘Iomntnhstlhepmau'&m $lay or go lheLngmhnm‘ﬁ:t
appreciative support main!ngun comtract (next year E

‘i ‘and the support hnve dub for 200

' :

am el I Tt m.z,mzmunm

-_—AP
THE END ... Tigers phtcher Todd Jones makes his final pitch to Roysis Carios Belyan
tast nigitt to close out the final game st Tiger Stadium, which is closing after 88 sesstns.
the AC wasnt working. Playing in this park Through the tunned and under the river Reno
made m¢ stronger. made me whatl as a  Bertoia came for the game. as be'd done n 1963

player” when he sigoed with the Tigers after a high
Marrs. 3 World Series winner with the Ti-  school carver in Windsor.

2ers and taice a1th the Blue Javx. now has 2 “This is » sad day,” Berwia said “But if

2z ¢ut #1ih 5pots of arey inhus red beard He  you've walked into you |

mid Gibson. “Grey haur 1s better than pohair.”
Briar. Moehler. the Tigers siarer. wore Mor-
=8 Ne 47 4 tribte W the nght-hander
Hali of Fame
i dud .."n-‘nzus Ene-

| sxw Ray Boooe. whoes | hato 't seen since
1959, andlmanndhzmlwuhumemder
his wing *

Herndon hit a sclo horer off Jimmy Key to
beat the Blue Javs on the final day of the 1967

wore Hank  season and dinch the Amencan League East
i Danmn Easley “My favourite memory®” Herndon said
third Dean  ~Without a doubt it was ing the fnal out in
o R -\a.und'\gm jeft Seld. a Tany Gwynn 8y when we won
13 ames AT R2SAe's N 6 the 1684 World Series against San Diego
Crale Sapier AR nave & num- Fidryeh was 1 a cedebratory mond.

cweren o nenten s Ty Cadb's “How cannt beuad’ I'm stancing drnking
P beers with great guy
A grey-haired, d:su:\zu:sr.m mar 2endy
nudged nes way into the Zroup tallkang w Fi-
drych Fidrvah loudly saud, ~| know vou, v re
reie Howe ©
Tizers came from ad ands of dackauinds
Ko LePlore was dudonered at tne state prson
1 Jacksne, Much. by the late Jmery Butlans
maTier of the Lindell AC saloon. and soid man:
aaer By Marun on LeFloer s base-runming.
~TYus was 3 Zreat himter's park.” Leblore st
“They shouidn tear it dosT. They shoud keep
4 as amuseum ”
Gibson. the sugger. sd it wasn't a sad day
“They can dose the tadiurmn. they can tear 1t
down. That wor, ¢ change the memones. There
suuuwbegfmmmmmuu:zme b
San

in Cleveland) be something
gen said. “All [ know is | !naled
each garne like it would be rqy last game
and if 'a trade’ happens. it bappens.”

The trade lalk. however, has taken its
toll.

=1t hurts.” Hentgen said. “To me it ssys
they don't want you. Nobody in the organi-
zadon. tbougi: has said thal, nobody in tbe

front office.” Like Gibson’s upper-deck homer
Nelther has anyone told him the ru- Diego’'s fro0se (ossage to wrap up the 1984
mours were b Warld Seres i Sve zames. L makang
uheumded.ﬂmtgubopamem auhole'r:ggrs;umbdmtuuumdmhw
will remember him as a fiery Ue
“Wben I think about my time in 31 “1 grew up -a3th a childhood drearm to play i
think about two World Series, two all-star thus buniding, * CGibeon saxd “We were fortunate.,

but indnidual goals are easy W atlain leam

£0 1 want to be remersberad x3 a gLy who Roals are maore difficult
as bard asbe coaid every tinehe | “But with 2 team goal when you celebrate
the . the party is bigger.”
o Shumees ... - .,..!!I!.‘L.J :ﬂ:ﬂl—-wuma

P235/75R15 1L

JOUTLINE WHITE LETTERS 6210 Shawson Dnve

565-1 39
1-888-536-6176
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 Dance Classes Starting!
Singles & couples wekome Just Cnl’

Etobicoke Toronto
416-239-8149 416-485-8677

was malroeC
hnmkm rejected a : ot

m gave her, an

One Tire For

$

UNIROYAL TIGER PAW ASC 14"

hmnm

Mngu-mrold
Mohhoullonéaymoved the
they had attached to berin-
t:’d!dl&ﬂm'ezbecamshe
edtoadapﬂolt.lveun

'.I'he veh ad lmpulau:d the
fool with which Motola stepped

border ares hetweenThailand
and Myanmar, aise cailed Burma
“Last week, they had attached a
gleint made from metal pipe to
bad Jeg in a bid to help Ber

Two Tires For

95

nensneew

Bring us your
bald, your
air-challenged,
your treadiess.
we'li replace
‘em for you.

B @ :mv
Sam  Goodwrench e
Service
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srovisional
Ison Indy Vangouver, CART of

7 street Srcuit s106¢
ond-best time was nesated after a
t-qualifying inspection determined
ground clearance on his Honda-
vered Reynard was less than the al-
able two inches.
dbviously, Pm disappoiated and
guys will be as well,” said Tracy at

pit area after learning his llme was
wn out.

ar owner Barry Green smd the
nard passed two technical inspec-
s pnor to qualifying.

‘o, we're certainly confused as to
t happened since then,” he said.
7acy, a native of Scarborough, Ont,
have a chance to re-qualify today,
ough he'll have to run with the
ver cars in the first quahfymggroup.
t could be a disadvantage, particu-
r with many drivers saying the track
be quicker as the day goes on.
anchitti, who won last year's race
o the pole, said he had trouble get-
 free of traffic to run a clean lap in
lifying, then gambled with a new
>f Firestones,

fter we went out on the first set of

L;wmpmpnmgtoputadzmpet?
things. s
nncmrusfastmeo(oneminmc.

SHOS Eone  Firestore

TWO NIGHT
GOLF GETAWAY

VOTED THE BEST NEW
GOLF RESORT IN
WESTERN CANADA

TeamKoolGreenddverDaﬂoFrandﬂtﬁgstumtomwmemberFﬂday

nrs. I was debating'whet.hcr toput a
new set on or whether to save them for
_the race,” said the speedy Scotsman. *[
said, ‘Aw, let's try it.-and went out and
did one flying lap ... and that was it.”
With Tracy’s time tossed out, Brazil-
ian Roberto Moreno, driving the New-
man Haas Swift for the injured Chrisi-
tan Fittipaldi, was second on the provi-
sional grid in 1:01.652. The personable
veteran, who is trying to secure a ride
for next season, was so delighted to
find himself in the interview area, he
jokingly asked if he could take home

_with him the temporary name plate in

front of his microphone.

Local favorite Greg Moore of Maple
Ridge was third, getting 2 good run out
of his Mercedes-powered Reynard.

Moore, 24, has not finished any of
his previous three Molson Indy Van-
couver races.

Freesfone  Feresione
ENTER ATANY BI..ASKIN & LANE LOCATION TO

Ara GLANCE A
Facts about the 10th Vancouver Mol-

" son Indy, the 16th event in the 20-race

CART FedEx championship series:

B WHEN: :
Sunday, 1:30 p.m. MDT, CBC.

M Creum:
1.802-mile, 12-corner temporary
street circuit.

M 1998 WiNNER:
Dario Franchitti. Team Kool Green,

B PREVIOUS CHAMPIONS:

Al Unser Jr, four times; Michael An-
dretti, three times; Mauricio
Gugelmin, once.

B PURSE $1 million US.

Feresiane

J_u..j_l.l JJ x

Firestone

JDRF.
) Othe: fundraisers included the auc--
tioning of Hall-'of Famer Mike
Lachanee’s driving services on last ™
Sunday’s Nat Chnsne Memorial Sake. -
card Lachance also donated his five
percentdrivingfee. | e

A portion of Chicago driver Bnan
Pinske’s fees, backstretch donations
and proceeds from a charity auctionat -~
Wittup's golf toumament beefed up
the total.

Today’s sale of 197 yearhngs at the
Stampede Park Sales Pavilion will be-
gin at 430 pm following a shonened
eight-rac¢program.

BluesmMomingandRedSurSun-
shine, fillles sired by As Proinised,
could vie for the sale-topper honour.
The former's'afull sister to the current
multi-stakes winner Blue Star Trea-
sure; the latter’s the first yearling out
of Chocolate Flip, a former Alberta
championmare. . A
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Constmcuon of a clubhous. ’
this falkand willbe ready tff‘l’;w
He
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banqu
reducmgsome of thé need for tour-
namént play to suppoxt the course.~
Thie i6,000-square-foot clubhouse
befully 1001 he—

]eﬂ' Sh:w who has been respo
slble for celebnted courses mc!udmg

* the course. Many holes look like
: they‘re ready for pl:y now. -
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_TWO NIGHT
GOLF GETAWAY

‘VOTED THE BEST NEW

CANADIAN SUCCESS STORY Lo

‘He has to look
at the big picture,
says PGA star Price

place finish at the Motorola Western Open and a
disappointing 80 in the PGA Championship,
where he finished 10th after starting in the final
pairing of the final day with Tiger Woods.

On Sunday, he won for the first time on the
PGA Tour, pushing his earnings over s.1 million
US. He sits 22nd on the money list.

Price said Weir took the right approach af(er
his meltdown at the PGA Championship.

“It’s always a great person who turns adversity
into a positive, and that's what he’s done,” said
Price. “He didn't play well, but handled it well.”

GCOLF RESORTIN
WESTERN CANADA -

l‘;&
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Firestone

the Canadian Skins more than a year ago.

“I think we're all excited for Mike,” he said.

Good friends with Tiger Woods, O'Meara said
that Weir went through what most players go
through when put into a situation like the PGA
Championship at Medinah They suffer.

1 know it was a heart-breaking round, but it
made him tougher for (last) Sunday,” said
O'Meara. “To shoot two G4s Saturday and Sun-
day is impressive.”

Singh. who won his first major champxonslup
last year at the PGA, said winning will do noth-
ing but help Weir's confidence. Being called a
champion, is a real "boost,” he said.

Price. who won six times in 1994 including two
majors. said Weir must continue to work on the
wezknesses in his game to support his strengths.

“He has to take it to the next level,” said Price.
“And I think he will”

Freesfone

MachgaLCalgaryHerald- .
VljaySlngh.havingsomefmattheHamptons
onMondaysaysMikeWar’swinonSundayls,U,
an important boost to his confidence.
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bR mowmemek i el Introducing Progressive P
in Canadian publisher Conrad ;
wantedtounﬁxﬂnaspmofaspedalhstofhomurs. .
Bhlr'skcenmvolveﬁxntintheplantoappomtmacktotbe-
British House of Lords js revealed in correspondence from the

: hv‘mwl’mtmuuabmtmnchm;upa

. _sneehuarrestmrcbmrylgoy British High Commissior to the. Canadian government — one
. of dozens of newly obtained letters and briefing notesonthe . Matching’ peopkxo;obs.Mu:}ungmmpa
o s newspaper proprietor’s scuttled peerage. I¢'s abo le and companics
Payette on tl‘ade IMISSION |  Therecords, many with heavy deletions, were released un- ,:.’,h, \;:::S: ::,l:n. m the GB:
OTTAWA der the Access to anormanon ' D(wlopmm:ds :

L Black.whoseholdmgslndudeSouthamlnc..Camda’
Canadian astronaut Julie Payette is going from space | newspaper chain which includes the Calgary Herald, filed a
mission to trade mission. lawsuit in Angust alleging Prime Minister Jean Chretien
“‘The 35-year-old Montrealgr, who returned successfully | blocked the peerage bccause the: National Post, the company’s .
in June aboard the space shuttie Discovery, will join Jean ﬂagshlp paper, had published numerous unflattering articles
Chretien, the Prime Minister; eight premiers; three terri-
torial leaders, and about 260 business representatives on Chrenen maintains the title could not be granted to Black
a six-day trade mission to Japan which begins this Sunday. | because Canada was bound by a 1919 House of Commons reso-
lution requesting that the King refrain from conferring titles of

What'ssoﬁfferentabom

' Fo: saarters, it’s teally usy 10 e,
Thanks to the introduction of Progrestive Pr
now divided inco 3 distinct sub-secrions (C.
Career Developmens), with big bold heading
esier to find what you're looking for.

y honour on Canadian citizens. More importantly though, Progressive Posici
LandJOI'd S heart mEItS However, one briefing note prepared by the Privy Council Looking for an “Nu,;u:h P“i:::: ,Ched( ¢
KELOWNA, B.C. Office suggests the Canadian governmient hadn't completely intermediate level o technical posicion? Ch

shut the door, and needed time to study the issue.

A Calgary landlord who told a Kelowna woman she The June 18 note points otit that the last Canadian to accept a
could no longer feed and clothe the poor in her rented | peerage was Roy Thomson, who renounced his Canadian citi-
house has had a change of heart. - zenship in 1963. Since the introduction of dual citizenship in prospects more difectly.

The unnamed landlord, represented locally by Associ- | 1977, no Canadian had been offered a peerage.
ated Property Management, had told Leanne Stanyer to “For these reasons, we need time to review the implications N

- stop feeding 150 and 200 people who visit her house for'] of peerage appointments.”
Sunday dinners through fall and winter. Leanne's Lunch On June 2, the British High Comimission wrote to Canada's an
1 adle also provides clothing to those who can't afford it. | Foreign Affairs Department seeking the federal government's umn

“I've been here nine years and there has never been a | approval of a life peerage for Black.
problem,” Stanyer said Tuesday. “I have even done most Deputy High Commissioner Richard Codrington wrote that . ) R
of the maintenance. a reply was needed by June 8 to include Black’s appointment C\[ GARY l’ 1 ERALD

. Peter Baszucki of Associated Property Management | with the Queens Bmhday Honours. “As
went to bat for Stanyer, phoning the landlord after hear- | you know, our prime minister has a per- SUMMER HUMMER » SUMMER HUMMER ¢ SUN
ing from her. “He changed his mind.” Baszucki said. | sonal interest in this and would like to
“We'll work with her to enhance what she’s trying to do | gazette the award with the birthday hon-
there” ours.” .

And the real beauty is, it works as well for e
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from noon-2 pm. Stop by and sam, "Seattle's Best Colfes”
while packmg up grecn prizes from Kiss FM.

® The Kiss FM Backyard BBQ PARTY PATROL, this Fridoy
2505838 and the Party Potrol might stop by your house.

| The Opening ceremonies for the 1999 CALGARY CORI
Stadium, this Sahirday
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Tax Course
Open House

The H&R Block Income Tax
course can teach you how to .
earn money during tax
season!

You're invited to attend an
Open House Sept. 10 & 11
to learn more about the
H&R Block Income Tax
course, review class materials,
and meet our experienced
instructors.

Call 5434199

O NIGHT
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GOLF GETAWAY

Voted the best new Golf
Resort in Westem Canada
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Now showing
new siyles

FALL ‘09

from
Amatli \
Rogerto Capucti
Bandolino
fr. Seymour
f Stuart Weitzman
and
many others

Exira narrow,
narrow and
medium
widlhs
to size 12

SCOTIA
CENTRE
262-7452

BRITANNIA
243-4595

AVENIDA
278-8322

M

ANOI TG -

SIZE
WHITEWALL
P155/80R}13
P165/80R13
P1B5/75R14

PI155/80013
P175/70R12 8

P195/75R14
P205/75R15 P205/70R14
P215/75R15 P205/75R15
P233/75R1S

P235/75R15

‘69 95
109. 95

vic
5.99

o s 13

puct Fhers ond Weon
Alyinder V4G
'45.” b .99

HOHIZON AUTO CENTRL !
o e 391.620
A
uuowuncl 7
Lo w39 2-300%
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oo ot 71? 1018

NUNYING'ON Hllli
in llo sovy

'Fnrcstone ‘Flresronc

SIZE

WHITEWALL

PIS5/80R13
P175/70R13 B

9’ AUI SOUHI

PI85/75R14
P1A5/70R14 8
P195/75R14
P205/75R14
P225/75R15
P235/75R15

s&i 100,000 KM
WARRANTY AVAILABLE
WHEEL ALIGHMENT &

CTION
l.uu-t-\ = avkuctur e & e

" $39.95

dl\-dhﬁ—t-

APPOINTMENT

. HOTLINE
216-7623

8:00am - 5:00pm
MONDAY - FRIBAY
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Information Call f:
(403) 243-7225 ‘

ADPEN DA YS A WEEI(

9 p.m. ion s-mdavs
1623 Centre St. N.E.

1516 for reserv_alwns

Open straight from
$1:30am.t01
Located at 212 -

Phane: - 230-

00 .m.;

15% Off at SUSHI YOKO |

15% ot at dinner tune with this coupon. Cannot combine with :
any other coupons. Must buy S30 or over on food for this }
coupon to be valid. Coupon expires Sept. 30, 1999.

Rodia! Tires

« All-position, ail-season
* All-terrain, aggressive

* Passenger ai-season

* Whitewall sigewall styling
* Availabie in 75 and 80
SErieS (depending on size:

steel-befted radial tires

~ Double steel beits
for strength and
durability

« Polyester radial
cord body.

hanaing for 3 smooth nde

* Rrg-%og Ong 2w we 540
+ 2:ply radial polyester wih 2
Sturdy steel befts

tread design excellent
for ali-weather taction
on or off road

* Sporty white or blaci
letter sigewalls

N starung frem stamng from Startni Hrom Srung from

. [ [ ) PHRIIIEIIIALE,

119 29¥ 98 67

{ _ .. mveey Ih'v” L] lﬂ"‘ aveay M:‘.

:: See Automotive Department for mare sizes and prices

' + Instaliation « Rotation every 10,000 km R

. { EVERY TIRE + New tire valve - Nationwide warranty ’Mm;m

. PURCHASED - Fla r -+ Avakable in stores with !

. t repall | €5 LHASSLE rrer !
AT WAL-MART INCLUDES: - Road hazard warranty  Automotive Centres only. € rtan

WE SELL FOR LESS cvery day!
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Correction
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Per Eye
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SKIMOS

t Greene out
y three weeks |

‘MONTON JOURNAL
EDMONTON

. Eskimos quarterback
ene will be out two to
f after suffering a slight

anmg assignment agamst
chewan Roughriders in’
seen handed to Kevin Ma-
will be in uniform when
as put their 3-7 records on

would only be pressed into

<h Mason and Dan Crow-

cked out of the game.

the quarterbacks got hurt

have him hand the ball

lgo f}‘::t much,” saidehead . "~ B Es.r PnlcED

fatthews. i PREMIERE IV 2 ALL SEASON

vho has a better grasp of

declined to comment on SIZE SALE LI SIZE :

vents. His teammates just WHITEWALL PRICE A WHITEWALL P'“cg—

reads. | |P155/80R13 39.33 i P155/30R13 36.05

ing of the quarterback is | {py7570m138 |  49.02 BN “1Pi65e0r13 | 39.28
P185/75R14 54.15 WP, 1 P185/75R14 44.98
p1os57sR148 | 56.43 G 45.72
P205/75R14 58.71 ; : P205/75R14 49.26
P205/70R14 64.41 i N |P20s75R15 49.96
P215/70R15 70.68 (1T P215/75R15 54.25
P235/75R15 71.54 BB tL P235/75/R15 57.84

7 days a week | | [EERITRAT \ 4V R

Siots 10am to 3am : s ) [ .
Tables 12pm to 2am i
FUEL INJECTION
) Brakes  COMPUTERIZED TUNE-UP - oecansoNIzanioN SERvICE

Here’s your chance o WiN o | |1 2 Front brake pacs ~
Uip for 2 o Las Vegus!) Resurface irt rotors Front or Rear w,

Courtesy Bettor" as required
WU:ZL ;I:V‘J 2 Rear Wheel Drums $ 7 995

New Lining

4 Here's what wedo: -,
) Clean the wjectors and decarbomze valves

Computer Analysis of
ignition and Emisslon

Wl Govonal Truci o G s 32 more per plug
Inclurtes ws il of new spark plugs

and combustion chamber for better
engine performance. This will

) r improve mileage and
@ Enter dmiy between Resurtace rear drums inspect Fiers ang Wires eliminate he:i?:ﬂnn
LI September 1 1o 30. as required 4 Cylinger " swmn

Drow September 30 | 1] inspect al othes 4 Wheol Brakes s4 4°°

b | e 4998 | |55, eas ) 2092,
Must 0 s ] [ 3 99 $ 9

pmcnl o win Mos! cars 54 M-t Cars 64 OFF,._LC.‘.EJ
Fres Porking for

i customers. Check in uomon A“OZ:EIH;:;O ?‘9“]“ rjnu
with Security. 8 stk 239 5598
mcoum‘o‘t' ! HUNTINGTON HILLS N o m
. . 3 / o 1 275:5093 (htei 51. W0
Uquor Service Available 2. I CateTyd 1 2933001 \ n 276:5114
... Procszns mos 2 ‘ ‘,‘ i & 94 AVE. soutH o
Caswo arg: s-ureo Wi ) WESTBROOK . ety ,5 ST LAWN
\LeARY CranTy GROUPS it : Ce : 1 272:3268
40 Four Boa e ‘ . —

!PMK' 261-0422 |
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\I!I savs officials
Dlew three calls
in NY.-Bucs game

TN( ASSOCIATED PRESS -

The National Football Lcagut re-
viewad three critical plays from last
Sunday’s gamc between the New York
Giants and ‘Taumpa Hay Duccanccrs
and found officials made the wrong
callin each instance.

The Bues were told a “Trems Dilfer
fomble rewurned for 3 firstguarter
touchdown should have been ruled an
incomplete pass. Replays showed (hL
quarterback’s arm was mou-lm, or-
ward when he was sacked by N
Yorx's fessiv Armstead.

A second Dilfer turnover, a fourth-
quarter interception that prompted his
benching, also should have been disal-
fowd h-.wnsc Dilfer stepped out of
bounkds hefore releasing the hall.

Referce Fd Hoculi made what the
Bucs believe was the biggest error
when he reversed a fourth-quarter
cateh afier reviewing 1he play wnder
the NFL's new instant replay rule.

The 28-yard catch by Kard, Williams.
on Tampa Bay's final possession,
watild have plven the Bucs — trailing
17-13 — 3 first down at the Glants' 40,

NAT I()V/\l

Refs cited for Giant goofs

FOOTBALL LE

1net~ad the ball was oved back to
*nnipa Wy 23 Three plays later, .
the Py were ~h\_p|vm| on downs at |
their e,

"Wuh all the (cchnology we've got,
if1 ¢ 't make the right call, how can
he 3¢ in charge of a crew?” Bues coach
To 1) ungy said he asked league offi-
cials “Their response was everybody
mris mistakes,”

7 Iy Bues didnt ch:llcngc Christian
Pet-n’"s 38-yard fumble retuen lhat Fave

AGUE

~

'l‘hc n:l!-u (,mvboy: fuliback said he
has a bulging dise in his neck st
abave the two vertebrae that weresur-
gically fused in Uctabor 1997,

*This is not-the same as two years
ago, but it has the potential to be,” said -
Johnston, who may be able to avoid
another operation. “That's why there's
the nccessity to sit down lhls year and
tryto prevent thal.”

Johnston, 33, will go through s reha
bilitatian stmilar ta his last one, then

the Giants 2 7-0 bead by
o ches in the preas box didn't see re-

be re d after the scason.
L ]ackmmrllle ]aguar: lallb.ck Fred
hether to  Taylor le for Sun-

plays in time to determine
dlisot te the ruling on the fickd,

Harull reversed Williams' reception
afer the league's’ replay  aasistant
cal.o | for areview,

Cungry is not a fan of the new instant-
repiny rule. which allows coaches to
chillenge one eall per half. Replay as-
. simtants determine which plays will be
rev'c ved in the final two minutes.

“Ttere aren’t many people in the
lea e office or with us who really un-
derstand {1, or know what wo're trylng
to de. ft's not a good situation right
now.” Lungy said,

“: think you just have 10 challenge
anything; that you think is close. Don’t
warry abent the timeouts hecanse you
don't know what they're to ovmum :
an¢ what they're not”

11 ¢ ther NFL news Thursdzy
M Dazyl Johnston's season, and po«l-
_bly i1 football career, s over.

day's game against Carolina with a
sprained lef fot,

‘Thylor was injuted in the fourth
quarter of last week's win over Ban |
Francigen, 3f Thylor cant vlay. James
Stewnrt will start.

W Defensive end Dam'n Mickell
ended his 19-month retirement and
igned a one-year, $400,000 contract
S ey
ickell, 20, sald personal an
problems are huhl’:d him and he has
regained the “hunger” to play agajn.

The earliest Mickell would play s
against the Chicago Bearson Oct. 3.

M Chris Spiclman, who retired from
g:u NI, Iast month becavise of infurles
at feft him temporarily paralysed,

has been hired as a studio analyst for -

Fox Sports Net's NFL pre-game show. .

tlelmnn. 4 33-year-old former ine-
backer, slgncdalwo—yezrcomnct. ‘.

| PRE- WINTEB TIBE CLEARANCE

g, Cotnntion Press
thbridge escape s :reuble Thursday at the
i champlonships in Red Deer. He shot 2 76
four back of leadur Tom Liljicholm of the U.S.

GAMES

TR
mta officials
scholarships

‘BEST PRICED

.PREMIERE 1V Al.l. SEASON
} SIZE SALE
1 Hell x.id Young Jid so without con- WHITEWALL PRICE W”'TEWALL
uhbny: vith the Atluta school. The | {p155/80R13 39.33 P155/80R13
PN offer rvas later declined because Bell .
ene said ¢ \ IOICumu‘mt:r ~did :‘:):cw:xem P175/70R13 8 49'02 PIGS/BQRW 39'26
:lyll)' v:l:l.:lrmxsmcm to fall upon Mr. P185/75R14 54.15 P185/75R14 44-98
iwing
T canghter of lnmgrion 100 | [P19575R148 | 56.43 P195/75R14 45,72,
} memk ox al Schmitt wasalsnolfereda | [P205/75R14 58.71 P205/75R14 49,26
nmr;::,; Id(;l:llll‘\‘ :«,'holarslnp at Georgtia, but she | |ponermnnte 64.41 P205/75R15 49.96
break-  Orgzamszers_in Salt Lake City bribed | |P215/70R15 70.68. P215/75R15
yingta 10C ranbers with cash and scholar- “lp23am!
<hips n ‘rying to Jand the 2002 Winter P235/75R15 71 -54 SR1S
4 Billy Olymyi s, prompting the congres- 000 KM B&L 80 QOOKM'
zeneral - sional javestigation and resulting in. ¢ AVAILATL L LTV AL
wsses)”  the resignotion or dismissal of nine 2
Pt to 1Oy e phers, Y
¥ were P te the debay. §am pleased that \! FUEL |NJECT'ON
thcuul‘. ;\w ;-:n :1!/‘: ;:ll I:Ivc 'nlu‘o::v-."rs" :a‘;:‘! i § c UTER'ZED TUNE up DECARBONIZATION SERVICE
cresult - Reprecestative Froed Upton, (R-Mich.), "M'ﬂ‘ﬂm :
tahid whois Fruling the li""t‘-“linﬂ'i"u * Resurtace it rolers Front or Rear % ;mﬁ:':;:?'z::: mmﬁmdzcmm
Iselt al o xuid eight disputed bo f a3 sequired 4 ;" -
Shutit recores «ill t:o. n:1dr p'\:l;:;:ctlhls r:\?r:- 2 Rear Wheet D s 7995 O > Trock or Goid Phugs $2.more pei phog (] mm‘mnmmmt:::m
300 2 ing. Pisyac has fought a lawsuit by the || Newbionp : mmcg‘“l“f:ﬂ“ Tu”m"' Jmprave micags and
2 part-. Atlanta Journal-Cunstitution and Al- mnum : i i - m'm
dng.d fanea -clevislon station WSB backed. [| BrR g"k” npid
wgani- - by stzte Attorney General Thurbert "’:‘“"’"’ q4*
Baker 1o make them public, NI ake parts 20 | Vi Criinder V8 Cylinder $ oo
crewe  Hell abw said his report found “noth- Fads 320 ertes 35499 g4 OFF
all I.hu m)., abiit sex” when it came to curry- Most cars L : Most Cars . Mos)
WM ing favour with JOC delegates, but he
acknowledged the controversial boses HoRIZOH 2010 CEHIRE NOATH HILL
House  contain nalacious but unconfirmed de- 1281 RS ETA] v189-5594
stigat- - tails abSut each delepate received GTOM HILLS i

1, and - fmm ctler sourees.
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One Truck Tire - Two T'ruckTir,_’eS‘

- oo TRUCK TIRES $ oo i
1S UNIROYAL
LAREDO o
S . LT235/75R15 AWP . .

P215/75R15 AWT

Price includes installation, balancing, and valve stems.

At participating dealers only. See dealer for details. Applicabie taxes extra
Deater may seil for tess. Offer ends November 7, 1699.

When the rubber
meets the road, your
GM Goodwrench
. Dealer is there.

Goodw rench
www.goodwrench.gmcanada.com

S lpary dpeatd - Fer S@tao 99 A ) .
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CHRYSLER
Dadge |
Jeep

In our hands, this 85-point driving inspection can help
ensure a safe and problem-free driving season.

L

B e

pnbd

The “Total Check-up”
85-Point Inspection

00"

Includes an 18-point DRB il
-analysis-assisted inspection. a 12-point
under-hood inspection. a 13-point
interior inspection, an B-point exterior
inspection, a 20-point under-vehicle

inspection and a 14-point road test. 4SE Tires

Stuting,

$ 95°

[EN

1PISANORED)

Flv: STAR sEnvlcE JSE AR-Se350n Stevsi Rakal Tiees fedtuis o sheal belts, all-weather
g MSS cated vt dewpn (G sopunes.atie rarkon and handing

] e SR 4 ated Py Rowt Hazad Romanty’ Inchdot

KAk

Lube, Oil & Filter

$ 99°

1Ot velueles ey

32 esveanmentsl
andnag charps
chaded

inchudes up 10 5 ktres of Mopar Od. 2 Mopar Od
Fier. Lube {whore applicable). a fop up of breke.
powes windshield washer uds.

3 nd
andat pm'lvsudhw. .

*Offer valid at participating Cheysler, Dodge. Jeep, Retaiters. Retailers iy sell i hss. Ask for details. t Sea Retailer for details.
@ Jeep is a registered trademark of DaimierChiysler Corporatian «.ixs: ninter icease by DaimlerChrysler Canada Ing,

&

2199 Ay




Two Tires -

- -One Tire -
& B oo * PEERLESS $ oo
, , AMBASSADOR

BY BRIDGESTONE
| ' P185/75R14

Price includes installation, balancing, valve stems,

Amalfi i
prio Caguce
oy road hazard warranty and 70,000 km performance rating.
At parhicipating deaters only. See dealer for detads. Applicable taxes extra
Dealer may sell for less. Offer ends November 7, 1999.

. Seymour

If we can sell
one tire at a great
price, then we can
sell two tires at an
even better price.

+ about
L\IHﬁSS
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k their "I‘henasonhnotovubyalmgsbot," :
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Mmmm have a week to.ad- fedmyhyuuelﬁheethﬂwba-e’nbe vson-;uu
loasdAnd’enon phy!.ngxsumlson avuypodfaod:allm »

Stamps swmg
minor deal

R A | Ilnbellevuble
s qunlliy uml pmes.

from Tulane to the Hamilton Tiger-Cats in exchange for

1.1.5&:9

fisclosed future’ id G ie had joined . - .,-3
the Starmnps’ pncneemnummlymxsust. D ) in
“Hamikton had a injury,” said Stampeders general man- 000 L
ager-head coach Wally Buona. “You don't wammloseany- MM -
body, but we weren going to activate him. I was happy W m|3. 99.:‘
with what we had. But I could see that he was going tobe a . i
o t player” .
m&;a‘r’y already has import defensive tackle Mark Gunn “RES
wralting in the wings, ready if the Stamps want to make a ) )
,ch:nponthedefensvehne. " 99 -
In Hamgl lace former S " "
Gonuhﬂoyd.wbohubeenshumcdxothem)nryus( Sverguord 51 TR AllL 14 ¥
with an undetermined hand injury. Sine Soch . nk!s N
nss/on1z | aae . !
HEVRY:::)BBU]) Nz Aldi < raszsne | saee
Stamps back-up safety special-teams w nesyrsna | seee .
Henry had his left ankie fitted with a splint that _| pospronia | saoe ) 99 3
resembled a ski boot. Henry has been scratched from Sat- T205/75015 | 4499 m Is"
urday's game in Vancouver maspons | ko
Sall, it's the best prognosis. Henry expects to miss only n7srons | aase
one game. PIBS/7014 | 499 .
His first fear when he Jost his m mst Samergay‘s PIOS/70R14 | 54.99 Silv s' o
Toronto Argonauts game suffered an n05/708M | 3499 .
R A e | & erguard’
chxy said hc;s injury is tuef related, that he wasn't in- rorasne | oo ull. son 'lm !
Meanwhk.quanerbackﬂ:nryBuxmls heduled for TR0S/SN1S | o499 Maode for Sears by i -
inee surgery on 'Ihursdzy Rheies No-chorgs Load dgesions. k5
lfhcneeds he can look no further than de- i This qualty Sre i§ snow ond mud-rated
Sensive back Eddie Davis. Less than three weeks aftex ma- o Y for excalient gll-season raction. K
or surgery, Davis was working hard on the stationary bike A - - Dasignad with full, flow-through grooves
Tuesday and walking around the practice field without X ? and on open shoulder for res o
utches or 3 brace. .5 hydroplaning. #6000 saries
FroM Cl :
Save 35* o
[ 7 . e o
STAMPS: McCoy

) : Uniroysl Tiger Paw NailGard,
ready if needed S forponbeof o

Syuor road hazard wormonly *: should o

But a limping Dickenson was restricted 1o light activities NailGord tire fod 1o se0l & Fead punchors
!\:esdayleamMcOoytomnxhcﬁxsnezm offence in duph:;/lé'indiomr,S.oup:aupbu

'lpmwamedtobemt. explained Dickenson. “There 3 fot ree. " Detois in 310re. 437000 1ey
was 2 lot of fluid on the knee the day of the game and the F

lay afler. We took care of that If it’s stil} 2 problem the day rom

f the B.C. game, we'll drain it and go on from there.” P175/70R13 Semrs reg. 131.99

McCoy remains on standby. - " Othet sizes on sole; prices vory by 1ize

After playing quarterback at Utah in the same backfield ?
Mkllwedmmghckkmalhndgmn.nowohhem- ot
anta Palcons, McCoy unsuccessfully bid for work with five :
NFL teams and the Amsterdam Admirals of the World

Le; ' B

“Tve been a journeyman for a time and [ know my 77 -
opponumnesmnmningom. McCoy. “But [ imow Riig
people wmﬂdpayakxo!moneytuhxvemcoppom o o
aitles P've had. I wouldn't trade it for anything * 3 U he & e

LEARN TO PLAV
' CRAPS!!

Everyda
\ Slampod/o Casino “
100, 3:00, 5:00 and 7.00 pm {

NPOD40LSS t 1999. Sears Canmda boc. 7

Come see the many sides of Sea.s™ %,

Y

Shop Monday through Friday 7:30 a.m. to 9:00 p.m.; Saturday 8:00 3.m. to 530..

G Private Leam-To-Play .
Q;;;m ard rmally havs soma p.m.; Sunday 11:00 a.m. 1o 5:00 p.m. Personal shopping only. Limite' quantities.
North Hill diat 289-7777; Chinook Centre dial 253-6511; el
Call Dawn ot 261-0177 . . .
Aad den't focgat, enter to Martborough Mall dial 273-2323. -

\'ﬂ’l Ammznmv-w ’ Fvunm»q h:

 Comtambas eanfoa e

Sears Canada Inc. ‘Reg. or ‘Was' refer to Sears prices.

(Ula@rs Ko mted - 1arod ot D9 1Ga -~ .



A
Dean Bickne, Calgary Herald

John Rozler reaches over Kevin Wilson during Wednesday practice.

play a full season.

Regardless of the teachers’ work-to-
rule campaign, McCorquodale will
coach a team this season.

“We may have an advantage because
I'm the only coach who's not a
teacher.” said McCorquodale, who was
head coach of Bishop Carroll's team
last season.

- PREMIERE IV

SIZE
WHITEWALL

]
i

B&L 100,000 KM*
i

WANHATIT A

McCorquodale  expects 2 good
tunout when equipment becomes
available.

Lewis says that could be today or
Friday.

“We'll have equipment by the cnd of
the week,” said Lewis. “We hope to
start the league before the end of the
month.”

GOMPUTEHIZED TUNE-UP

Compuler Analysls of
ignition and Emission
H'! i $2 MQr2 P Py

4+ Cplindes

54493

VI Cythedar va Cylindar

HORIZOM AUTO CENTRE
R4 2910200
IR BFSW J&)!l
' .

Swiss cotporate law when it comes to
drug-testing, even the United
Sfot:l;andmmpefootmostcfthebﬂl
ternational competmou
said it would be prudent
to save urine and blood samples from
Olympic champions to be tested years- -
ls::’erwhcnbene:tesumil .
able.

Schultz said the samples should be -
taken “so even if 20 years from now, if
the tests are available” the samples
could be tested and violators stnpped '
of their awards.

Meanwhile, the IOC expressed a

wait-and-see attitude Wednesday to 2
request for its president to testify at a
Congressional hearing on Atlanta’s
tainted bid for the 1996 Summer
Games. :

Representative Fred Upton (R-
Mich.) said Tuesday he would ask I0C
president Juan Antonio Samaranch to
appear at hearings next month investi-
gating the “cuiture of comxpnon sur-
rounding Atlanta's winning bid. He
said he would subpoena Samaranch if
he declines to testify voluntarily.

*We haven't received any official no-
tice from the Housc subcommittee,”
the 10C's Franklin Servan-Schreiber
said. “When we do, we'll consider it.”
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DECARBONIZATION SERVICE

Here's what we do:
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Wil EosnDenon chamber Jor hetier
engine pertormance  Thes will
“nptove Heinage and
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i Mghng

HLN““G‘O“ LIIY
s tae Mu??S 5693

(!N’ﬂ! ‘T KOR'N
r,. i 176 Siig

BOY e

4 AVE scum ‘

iDRHHA\'{N
INY Tk 5 2722284

151 4004

INa T e




ULUI LW HVHICL L
CANADA CALGARY HERALD  Friday, September 24,1999 All”

& Pios7sR14B

B P235/75R15

T SiIZE S
WHITEWALL -
By F155/80R13
F175/70R13B
2 P185/75R14

~.PRICE
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' BEST PRICED

ALL SEASON
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-|P205/75R14 -
| P205/75R15
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Bl" a kes .3 COMPUTERIZED TUNE UP - DECARBONIZATION SERVICE
N :
;F ‘°"“ b“":: F’a‘ds Front or Rear [ " Computer Analysis of Here's what we do:
asc f-:«;uai‘r::d rolars s Ignition and Emission Clean the injectors and decarbonize valyes | L
2 3 ar Wheel Drums $ 95 Optionat Truck « r Sold Plugs $2 more per plug ' and combusu’on chamber for better !
New Lining Includes in: tall of new spark plugs v engine perlormance. This wil
. Insp i Fillers and Wires ; improve mileage and
Restrface rear drums A eliminate hesitation
as mguired < Cylinder and slamno .
Inspect ali other 4 w.heel Brakes : 5;.4499 '
:ﬂrukn;’nans <2 ﬁ 1 9% V& Cylinder Ve Cylinder - $
aallie pads extra $ 99 S~ /1 99.
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" own there. The FSB, 2 KGB

Chechnya ~ ot
evenplanstosctupkeybmoﬂns iy

agency, clumshensmvestmgmper
cent of his funds in the Chechen-
- Dagestani effort. The Interior Ministry

A ATV

The name to know for
new and used planos and
keyboard instruments

68TH ANNIVERSARY
HARPER'S TIRE 1931 LTD.

WHCT‘Q(S!

B LI245/7505 LTX WS IX La¢
| U2 TXNS ORLE ......5191.78
XTSRS LIS ORI LG ........ 510,78

. X e 5516 - 4 St. SE
LTX s, HRRPERS 253-8449

or TR eEnL. . yours: Mon. - Fri. 8 - 5
- Bne dome s g sy am : - - pm
o s g st Sat. 8:30 - 12:30 pm

ROAD DVE ward SERVHE
www.harperstire.com
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Self mprdvemént‘

Gain better control 6( o
your finances thisyearby |
understanding how youretaxe_d.

Classes available clty-wide -

543-4199

GEAR UP FOR A
GREAT FUTURE
WORKPLACE SECTION
Career Opportunities
run 7 days a week
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Call (403) 235-7388 or Fax (403) 235-8668 - - i L

| (‘ax&q&cf} keeoate! - Incs

&;p/. 27 "‘)‘7‘ A&




——

weeknight on -
. Each of those
num of $250.

er prize, contes-
1amount. §# that
i even more!
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THE GM GOODWREIK¢
TRUCK TIRE SALE

‘One Truck Tire Two T"”Ck':Tif_e‘S

| oo TRUCK TIRES $ oo
! UNIROYAL _
~ LAREDO e
] | PR35/ISRIS AWP |

PR21S/75R15-AWT

Price includes installation, balancing, and valve stems.

cnly See dea'er for delalds. App

When the rubber
meets the road, your
GM Goodwrench
Dealer is there.
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In our hands, thls 85—pomt dnvmg mspectlon can help
“ensure a safe and problem-free dnvmg season.--. -

ssephas anunre-- .
appreciable changes ]
The “Total Check-up”
- 85-Point Inspection
vt et  Inciudes an 18-point DRB Iit
features. analysis-assisted inspection, a 12-point
i cE under-hood inspection, a 13-point
1. interior inspection, an B-point exterior
inspection, a 20-point under-vehicie .
inspection and a 14-point road test. 4SE Tires
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S 95"
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en 3 pohiool b ~:. "~ Lonoon - -~ 4 .and transit routes, may give birth to ri- !orofRusmnmlorm. ‘western criti- _
medoamue e o L b e e vl

7 i village * -The West ismrmnsablmdmm fight’ other,” mys Frank: *Most 199496 ¢
S:udy:&:nzha Russia’s bombing o ‘partly “furter Allgemeine Zeltung said in an- - nya waz, despite blanket bombing that
L twerrs I; cd;tonal."mereacnonhmwamh - catised horrendous casualties.. . & .
tremism, but also to avoid unwelcome - embarrassed silence.” Rnsdanlmd&sh:venkmcm to

lay’s raids also
xl);scmds and sixth day of air strikes on.Tuesday on
.- theb Caucasian republic, the

fied ordinary” w&temmponsespfarhasbcena'

6 have fled 10 of un-

’ Lhauhxsltswn-wxdmsmmnﬂwukh Yeltnn.seenanhenmeas!hegumn- ’

Diplomats szywesm'nawcmments describe their "Hmited air operation”™
accept -that Chechnya is an in:enul to "ﬂgm international terrorism™ in
Russian matter. ~ - the vocabulary, of NATO's Kosovo  The

. They also understand -public pla- “campaign and last year’s US. missile .iti
surctoacugamstthebasesolg\mﬁl- strikes on Afghanistan and Sudan.
las that Moscow blames for deadly - Foreign Affairs Minister Lioyd Ax-

”bomb attacks in Ritssian cities as well  Worthy came close on Monday ta.en- -
as bloody' incursions into the neigh- dorsing Russian action, saying it was

aublic . of In-. dezstznding and qmct pleas to avoid

>sident Ruslan -ancther full-scale war.

"Nobneiscomfonablewuhthc:dea To avoxd

ugees
Vously
n home

ANGELES TIMES
I EAST TIMOR

wains above East Timor's capital,

aggy ravines, 40,000 refugees have

. wondering if it will ever be safe to

Dili far below, spread out on a plain
-y can sce the towering statue of Je-
13s though in welcome 10 nine Aus-

ful and pi
But lh: refugrcs
from that city — per-
haps a quarter of the
2] 40.000 people hiding
| here — know différ-
.71 ent. They know their

1 homes are gone, be-
cause they have seen
the plumes of smgalr;
rising from Dili
after day. Still they
ask the Falintil guer-
rillas here to whom
théy entrust their
lives: “Is it sale 1o go
home yet?”

On Tuesday,
British  Brig-Gen
David - Richards,
. cothmander of the
Royal Gurkha Rifles.
. Reuters  travelled 1o - the

* to Dill. mountains along a

serpentine road that
10f Dare to give them an answer,
safe for your people to come back
~andro Issacs, a Falintil guerrilla
ere. there will be food and water

o A™

to go home,” said Issacs, a former
:u'my and a veteran guemlla who

e from L for
drendy paid with their lives. But we

han 100 refugees boarded a truck
tange Rovers, lugging mattresses,
g or two. Then they headed down
|tvas(zled city. Many had not seen

. sent tens of-th ds of
their lives after the territory voted
dence from In:donesia.

beir repatriation masks a tunung
d multinational peaceke:pmg mis-

:arted to show hints of normality. A
lers have reappeared. Some streets

during the dzy, although almost
wtroyed and : is impossible to buy
cng:mmu Guinshots have not been

empty” Lars Backstrom, head of a
n assessing humanitarian needs in
ay. “There wasn't 2 person on the
news of the day. Dili is getting

!

bouring republic of Dagestan. -

One Tire

upsemng Prcﬂden( Bom ﬁxnywnhtemmmm(‘hcchnya.

important for Moscow to deal force- were -helping the mihhms pxtpara.

new terrorist attacks.

} THE GM GOODWRENCH
ONE-TWO TIRE SALE

Two Tires

S5

BY BRIDGESTONE
P185/75R14

00, i s99?o

If we can sell
one tire at a great
price, then we can
sell two tires at an
even better price.

Price includes installation, balancing, valve stems,

At participating dealers cnly. See dealer for detay

road hazard warranty and 70,000 km performance rating.

ARDCablio takes eatiy

Dealer may sell for less. Offer encs November 7, 1999,

Dl Herad - wed syir 3

W w. 800dwrench § nada.com



w;arylst my children to go -~ “We

andth;tth!aif::é 't necessarily ‘mto s with a par-
£y want to do research or homework.” o

'm%@h&wwumﬁpwwe}
\ageé-of customet services for the li-

-, . Critics are concerned children will be able to peek at.
porn-or other questionable sites while library employees’
are busy and not arouid to monitor access. -

Barlow said she has yet to receive a request from a parent

5 -'l‘hefmt_xsin;itforlep‘tim_alc

" Dingwall h
net has been in place for mote than a

reallybad there:

B
8

:h‘lllaqut..‘-n’s 'Q‘&id-ﬁ@‘mgw" A L

& s foolproof and pur- ~ * *We'll continié 40 do what we've dways ‘dons,
Fee _agmmdandmetbnefsmthin;’e
" formatiog they're getting in

&
said

cases* of children

; she hadn't como

“Treally don't think that this is abig issue” she L
Barlow said many libraries in Canada do not have Inter- -

ORITS YOURS!!!

CX D

CONTRACT:
- °
) Wdhnansaui she had no regms‘ ﬁx!ha( process,” she'said.
about the board's decision to Jockout  -“It will take time.”
_theteachers. - - I
“We made the best decision we
_could in the overaﬂshemt:lfts of our
hool comizunity” T o
* " - Both sides, shé noted, hiive a réspon-
sibility to try and heal the at times bit-
ter rift that opened up during the past
. 1Bmonths of negotiations,
“"As Christians we are called to for-
give and reconcile, and be role models

68™ A

FroM Bl

secretaries and

ing

sume next Spring.
While they're looking forward

MmO
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DRI DAAERIK
e BAA K

Hours: Mon. - Frl. 8- 5 pm

TRE(1831)LTD, Sni30-12aeem
ONF ek sEiEE. 5516+ 4 St SE

o Tallu.’withthesystan'smsoo teach-
support staff, as well as with its 280
caretakers are now under way. Ac-

Barpiningv.viththeteachmwinxb>

suming all their regular duties,

NNIVERSARY!

112"
s13su
nn»
o1
9"

Reconciliation

did last April with a proposal to
draw substitute help for teachers
less than three days. -
Much of the current impasse
out of that incident, be said. ~ -
“We both parties to

ather

said Alberta

tore- Oberg.

3 summit Mount
Jandie Clarke.

Lasmann on

bones and

encourage b
together in a spirit of co-operation,”
2 Learning Minister Lyle

Crek through the hot sand of Arabla’s Empty Quirter, and

;eow with four time Olymplan Silken

with-
away
arose

work

ENJOY YOUR 60 NITE

FOR ONLY
- COMEORT TRIAL! (R

e
9112
2521092

It Will Reaaken Your
Spirit of Adventure-

y!

Evirést with world famous adventurer

a through broken

iysical exhaustion to the

Offer!

P

tration 8:30 a.m.

&l‘st down a mountain at 216.7 kilometres pes hout with
former Olympic speed skier Vince Pescente, an award
winning real estate agent.

Portion of proceeds supports the Alberta Children's Hospital Foundation Y
October 7, 1999 9:00 acn 1:00 pm Qall for more information or to

of athletic achi
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reserve tic 54330351
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571-0800

rLaser Vision Cor
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rection
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Clear, natural vision for $1500
per eye. Freedom from glasses and
contacts Is within vour reach.

We're Gimbe! Eye Centre, Canuda’s

Per E'\‘U pioneer in laser vision corvecton,
and 2 name you can trust. Our doctors have performed more
than 38,000 procedures, making us an Internatlonal leader in

laser vislon correction. - - . -

Give us 2 call and vee how Gimbel can make things cear for vou.

Limited Time
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SALE PRICES END SUNDAY, GCTOBER 10, 1899, WHILE QUAHTITIES LAST

~OUR LOWEST PRICES
- OF THE YEAR.

148
tes,
: Sise
) kL risspaons | 7e99
- e1s/zsma | 10099 | 3109
Plos/75e1a | 10999 | SAAe
r205/75004 | nase | srew
r208/7518 | 12199 | 4000 . e
ras/2smis | 1299 [ 6399
nas/rsus | e | s0.ae
Brad P7s/7ORII | 9499 | 499
un PIss/7ORII | s099 | enae
rias/zonis | 10899 | syee
PIOS/70R14 | 11499 | 5499
Mza- P205/70R14 | 119.99 | 59.49
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i as RE r20s/70ms | 13r99 |- 8349
am’s N r2is/70015 | 13899

AR] ke Ho-charge haod Heaerd Warery”
' - dotody s worw

Dridgestons Dusler APY fras

Sixo

Ourlowestprices ol the |+ T sl eem

sousen i | ian) on
323005 !

 Dusler APT truck tires | ;1050015 | 20090 | 1awie9

Backed by vp jo o 100.000 km Treod 11235/75018 | 17299 { W79

W Wo *_ these 1porty tres W225775R16 | 194.99 | 12999

) ) wras/rsns | 2099 | 13599
feoiure raised outine Whiss leders or | i1235/83016 | 19499 | 12999

" Blockwol, depending on size. #44000 s i g Read Waaerd Worraty”
Ot sz aho 00 nale

“are You Can Trus
. Brakes * Wheel Allgnment
. Tune ups tmd more.

;h N«

Come see the many sides of Sears™ }
(( m\nluM Frail &
\w«ﬁhn“ CroNGY

241 usas

vl bosctenab

Shop Monday through Friday 7:30 a.m. to 9:00 p.m.; Saturday 8:00 a.m. to 5:30 p.m.;
" Sunday 11:00 a.m. to 5:00 p.m. Personal shopping only. Limited quantities.
North Hili dial 289-7777; Chinook Centre dial 253-6511;
Mariborough Malt dial 273-2323,
Sears Canada Inc. Reg or ‘Was' reler.lo Sears pnces .
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[FL start

n keeps Young

9ers lineup

OCIATED PRESS

:willsctﬂwstag:fox]éﬂ'Gat— V
ball League start against Ten-

g 1 kind of anticipated.” Garcia
ing I'm prepared to face.
:e Steve Young. I'm just trying to

t a week and possibly more be-
ision, but tests showed no signs
ama, the agent for the San Fran-
* 1id Tuesday.

adian Football League's Calgary
Grey Cup championship, was 5-
slacing Young in the second half
\rizona

confirmed Tuesday-that Young
1inimum of one week.

1g hit midway through Monday
th his fourth congussion since
iR! Tuesday and then met with
Jef neurologist at Stanford Hos-
/hen he suffered his last concus-

any of the so-called white spots,
indicative of pmsrsswe brain
“Steinberg. who is not related to
vas clear. But the doctor did rec-
aweek and possibly two.”

-to Young and that the quarter-
slay this season as soon as possi-
intention of retiring.

'TBLAMED ON‘CULT’
olde Dimitrius Underwood re-
empt that left him severely cut
mg. street, his mother blamed a
wch” i
talk and get out of bed Tuesday
iy in Lansing, Mich, said a
¥ Hospital. He was tisted in fair

l{helnﬂmtzd} siash to the neck was
: the life of the former Michigan
st-round pick of the Minnesota
sin August without explanation
nr, 353 million contract.

* him in a Philadelphia hotel,
1torn between his faith in God

'd by the Vikings. When he de-
1to support his family, the Mi-
upanwalvtrs.}{ephyed one
3, then injured his should
Eileen, told the Miami Herald
plmadluxchl]nderwoodb&
ichigan Statg. She did not iden-
se might take action against it. .
d:pastuwaunungm:{a
1¢ church are dating and then they
htemymudsebmxrmnﬂu
= I know the Bible. That's just
peop{e. It's a den of witches sit-

aucndlng Immanuel’s Temple

lbmnayear.lhelznsmgSme .

kxhnson placed Underwood on
ajury list Tuesda
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with every pair
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- . .of
3 ﬁoh'pa:ﬁ:s'brhlmto&dcnhe_‘ owned, for-profit surgery
efromitsagenda. . -patients’
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shing, natives told

THE CANADIAN PRESS
FREDERICTON

chiefs in Atlantic Canada are te!ling _zhonali-
. fishing despi n thr
ut fishery. . Co :
wound the region met on Wedbesday to re-
‘ent Supreme Court of Canada decision con-
ity right of Mi'kmaq and Maliseet people to
ar-round and without licences.
was held against a backdrop of growing turbu-
stime lobster fishery and fears of violent con-
& water between native and nop-native fishers.
d they are willing to negotiate with fisheries
ymmercial harvesters, and they're recom-
zation of a group to develop regulations for
. But they insisted they’re not going to pull
while meeting around conference tables.
only a small pumber of native fishermen out
v, we felt that this is not going to hurt the fish-
_ ny way, and it’s not going o deplete any fish
jef Lawrence Paul of Millbrook, N.S., chair-
itic Police Congress of First Nations Chiefs.
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| THE GM GOODWRENCH

TRUCK TIRE SALE

Two Truck Tires
$9900 Tuck ires &
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- Babies -
“unsafein
adult beds’

Hormone therapy
defended by doctor

Women told “n“’"’“"‘"“. -’"‘“’“““’f‘","‘,'“m‘
viates hot flushes and dryness of the
breast cancer

Consider thie Courtyards at Gandsoa Woods! ~ ~ "=
Anenclave of stylish, Jow-rise condominiiams i a,-

mature neighbourhood close o d: Here
you'll find tree-lined streees and parks, all Just 2
shonmlkfromMudalnopshopsandm'umnu.

genital tract, symptoms which affect

Y NASHINGTON vomen o saditem, it prevents oaeer | tod aly
WASHINGTON women. ition, it prevents osteo- Amenities_include an Owners-only -Recreation
- _ fears unfounded porosis and has the poteatial to prevent | Centre with indoor pool and fimess ficlliey Floor
- US. safety officials, citing new evi- heart disease and possibly Alzheimers § plans range from 743 10 1,679 3q. fi. The selection
g;:nce that infants m“.’;?.o :ll(eq; ug}h &RLILI;VN:::LE;! d;;e_;g. ] coti Tud spmmn hed o hed, and
- their parents are at risk of sutio- conc| ins p T d bedroo de: with parden’ .
cating, on Wednesday issued a strong TORONTO Wednesday were based on a British :::;: as "nmnpli:;u ‘vma pardentrface " |
warning  against  putting  babies evaluation of more than 50 studies that

younger than two years old ta sleep in
adult beds.

The study by the Consumer Product
‘Safety Commission sparked a contro-
versy over the increasingly popular
trend of “co-sleeping.” in which par-
" ents share their beds with their new-

borns. A number of prominent pedia-

tricians, including Williamn Sears, au-
thor of the best-selling “The Baby

Book,” encourage co-sleeping as a way

to promote breast feeding and in-

crease bonding between parent and

child. . .

.. Co-sleeping accounts for about 1§
deaths in the United States a year, the
study found. Other newborn deaths
are caused by children getting their
heads stuck in parts of the bed or cov-

ers.

The study said there is a risk of par-
ents rolling on top of the babies and
smothering them, said the study,
which was based on a review of death
certificates from 1990 through 1997.

“The only safe place for babiesisina
crib that meets current safety stan-
dards and has a firm, tight fitting mat-
tress,” Commission chairwoman Ann
Brown said. “Place babies to sleep on
their backs and remove all soft bed-
ding, pillows and stuffed animals.”

Bu( James ]. McKenna, a byolmal

pologist said the

recommendation “negatively unpacls
the natural rights of parents to experi-
ence their infants and children the
way they chose.”
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Hormone replacement therapy is no
more likely to cause breast cancer than
two a day or the decision to de-
lay childbirth until after age 35, says a
leading Canadian reproductive health
researcher.

Dr John Collins’ conclu-
sions come at a time when
studies indicate that fear of

AILSO SEE

examined the link betwsen HRT and
breast .cancer. He said many of the
small studies showed a strong assacia-
tion because they were based on small
sample sizes. The cumulative evidence,
Collins said, shows a2 much more tenu-

ous lis
The incidence of breast
cancer among women over

cancer is the major reason BWoreast cancﬁr out ° who are not receiving
menopausal women reject SUFYIVOISTEaC HRT is 45 out of every 1000
hormone treatment. people, he noted. By compar-

About g0v.000 Canadian
women in their sos and Gos take hor-

mone replacements, Collins told re-. .

porters on Wednesday. the last full day
of a major scientific conference on re-
productive health.

But that is only about 15 per cent of
wornen in that age group. Collins said
the majority of doctors believe alf
menopausal women should be taking
estrogen and progesterone to allcvute

and pi certain d

"“HRT is a worthwhile treatment for
women to consider and breast cancer
risk should not influence their decision,”
said the chair of McMaster University’s

vy

Anniversary! |

HARPERS
TIRE
193

AIJORDABLE WINTIA SATLTY
AND FIRFORMANCE
GLTIMALY TRACTION ON ICE &
INOW,

ison, the incidence among
women who have been on HRT for five

years is only slightly higher at 47.pec. ]

1,000, a number that rises to sy after 15
years of treatment.

Collins said having two drinks a day
or delaying child birth until afier 35
“have similar or even slightly greater ef-
fects on breast cancer risk than hor-
mone replacement therapy.” The great-
est risk factor of all, he said. is a family
history of premenopausal breast cancer.

The conference between the Cana-
dian Fertility and Andrology Society
and the American Society for Repro-
ductive Medicine concludes today.
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the way

...organizations and individuals are
tlocking to the Internet - initiating
profound changes in the way we
communicate, conduct business
and transmit knowledge.

Become part of the experience!

For further Information ebout our
courses or the Internet Business ond
Technology Consultant Certlficate,
call 777.7966 or
cbe_internet@®hotmoll.com
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2280, 906 - 12th Ave. W
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043435
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043-806 .
$a0Oct 16, 9:00 am - 4004

Net Publishing: HNTML
Fundamentals
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04)-.1.

Thu Nov 25, 6:30 - !30pm
Sat Nov 22,9.00 am . 3:005
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Williams Inc. a Salf Lake Ciry
o

“Jeast come to a long—tenn
‘arringement..
tal”

refeived -route” |-

lt is absolmely essen-

ipeline’s - “preferred 1o
cross the border from Canadi

a8, Wash,, then pass nedr Lyn-.

nd Ferndale to Cherry Point
Wash. From

of - Bellingham,
it would cross the Strait of Geor-

37 kilometres in Canadian wa-

dykminU.S.wz!m—-tocon—
vith an existing near

pipeline
mnhke.northofvicmtn o

noco withdraws .

eline application

THE CANADIAN PRESS
RUMSEY

co Canada Petroleum Co. has
mwn an application to' run. 3
e through the last intact piece of
sarkland in the world amid an-
tests from environmentalists.
the company said it may go
ith plans to build 14 kilometres
sline through the Rumsey Nat-
'ea, zbout 240 kilometres south-
Edmonton.

unique 15,000-hectares of park-
s recognized by the World

" “'e Fund.
Rumsey route is one of three

sonsidered for a pipeline carry-_ .

1ane from Empress, near the
shewan boundary, to Joffre, cast
Deer.

ridge seeks $175M

CALGARY HERALD

idge Inc. said on Wednesday it
uve 8175 million of preferred se-
i through a team of underwrit-
by RBC Dominion Securities
{ Merrill Lynch Canada Inc.
Calgary-based pipeline com-
id the money will be used to fi-
investments in ‘ various sub-
:s — such as expanding its
ian pipeline network and vari-
ternadonal ventures — and to
wtstanding debt.
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’ Gallery -
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Free Parking!
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Sudan plpehne securlty tlghtened

CALGARY Haw.n

Security on Talisman Energy Inr_s
oil development in war-torn Sudan
has been stepped up following an at-
tack on the project’s pipeli last wcek

rebel commander, but Said upressed
confidence he wouldnt be banded
over

Egyptumdhasbeenzhavenfop

polmnzns and upprcssed people. It

by anti-government rebels.
Abdel thnmm Said, deputy com-
der of .
group National Democratic " Alliance,
has claimed responsnhmty for the ex-

people,” Said
mmzrkcd.

Sudan's interior minister has vowed

‘'his country will deploy 3,000 police

officers to join other security forces to
protect the s,600-kilometre export

losion, which temp ily stopp 0Il
slupmems 1 days ago. .

Said told Reuters News from nclgh-
bouring Egypt that the blast was in-
tended to show Sudan’s Islamic gov-
emment that NDA can block oll ex-
ports at will.

Sudan will ask Egypt to extradite the

pipeli according to the German
news agency.

Calgary-based Talisman Energy
joined with the state-owned oil com-

‘panies of Sudan, China and Malaysia

to develop the st4-billion US Greater
Nile Oil Project.
Talisman spokesman David Mann

PEATORNTTORNIION K DENMTTOPMENE CORP,
NOTICE TO SHAREHOLDERS

OF RIGHTS OFFERING

PEYTO

record at the

and payment of $0.30

Weye
onl s
hatf ge.

Fheot,

FASS HNPINT O

& De

announoesim it is issuing

close-of busai
Record Date™). Rights 1o subscribe for
holder ommon Share:
common share held of record on the Record Date. Two rights
scquire one_Common
chon:e two Rights and payment ol‘ !0.17

he holder 10 acquire one Flow-Th

Rights who exercise their Rights in ful may subscribe for
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on or {ctober 15, l999 Net
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activities in the Edson, Alberta ares.
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said on Wednesday the™  pipeline;
which moves crude oil from central
Sudan to the Red Sea, is operating nor-
mally and the venture has been pro-
ducing almost xgo,ooo barrels of oil a
day this week.

About 100 Canadians work for Talis-
man in Sudan, but no one was hurt in
the blast, which took place about 280
kilometres nottheast of the capital of
Khartoumn. .

Security on the project remains in
the hands of the Sudanese govem—
menl,

“They are responsxblc for protecting
the pipeline,” Mann said. “We know
lhey ve talked about stepping up secu-
rity on the northern part of the
pipeline”

UnNiviistiy o O

: hkétobpente.bmheprefcrsno(to

name them.

“Obviously, all thesé issues cant be
tzkenhghuy bcszys."Onehastoa-
sess risks in a variety of areas and
safety of opérations is one of them. ..

~*Noplace in the world is risk-free. -
Even here in Alberta we bad alandman
killed and we've seen these acts 6f so-*
called eco-terrorism in northwestern -
Alberta. These things can happen any-
where” .

DeBoni is right, of course, These
things can, and do, happen every-
where. It's up to workers considering
employment in other countriesto. .
learn everything they can about where
they may be going and to do their own
risk-versus-reward evajuations.
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opener
training camp. He will..

after missing
ason and $1.6 million in 2000-2000
\’EM UPAFTER I5SEASONS

boplzyedfoxsutamsdunngaxs— J
his retirement . In

T accumulated 719 points including

he New: York  Rangers, Minnesota
rs, Toronto Maple. Leafs, Calgary ~
s and Vancouver Canucks. )

OES FROM BAD TO'WORSE

- sidelined for three to six weeks
o arthroscopic surgery on his left
riece of bad. news received by the:
. week Rod Brind’Amour went on
foot. Jones hadn't skated since Sept.
es with Exic in a train-
had reconstructive surgery on the

roM El

IGS: Igmla
vV up next

y doctors to play, Regehr will join
nd defenceman Cale Hulse on the

\ess for general inanager Al Coates is
returned to his off-season home in
resolution of his contract stalemate.
s also trying to get a deal done
:1 Torgajev before today, the dead-
wn starting roster. If Torgajev signs,
+ players under contract. Counting
serve, that would leave them with
cut.

adjustménts, assuming Iginla isa't
po said Coates:. ”I don’t know if he
» for our first game, apyway. That
.xsmmmeﬂlmg were to happen

d 1B-year-old in two years to crack
Rico Fata did it a year ago.
collective bargaining agreement,
dor-age players for up to 10 NHL
iing as an official season. It means
1 ohe or both Saprykin and Regehr
sed that it is in their best long-term

n, all the Flames have said to him
ame as 1 play in training camp and

sday he was under the impression
e duration of the season. That, said
depending tipon how things go in
.'plf:‘;*niﬂl( Tuesday, awaiting the *
the contract. | was just so happy
agandtalkto

rated Wednesday that, in the after-
didnt think I'd be playing hockey
why 1 thought I'd be back in Kam-
hblizisbzppenlng!odzy hopefully, 1

s here”

Cheo Fleury's former locker.

rghed Regehr.

«ates said: “The plan right now is to

game and then make a decision —

‘olutely 100 per cent ready. It's one

mage, take contact, do all the one-

ablelodosofar.ltsamtheno;et
topbylbegzme That's still ahead
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Edmonton trainers hefp Kavis Reed off! the ficld afterhe was injured in
Friday’s game agalost Hamilton. Reed felt a burning sensation after a
blindside hit, and later couldn’t feel his arms and legs.,

Kavis Reed says the decision to
puthealth concernsabove

continuiny to phay

SCTAW n\ :

Bans -

LA

one day football had to end. He also

regrets.

“1t’s disappointing to say the least,”
said Reed. "it's disappointing because
I'm hunt. It’s disappointing because |
wanted to finish the season, then
make a decision after that. However,
this is something that happened.

“I'm not going to cry about football,
I won't do that. I'll cry about my
health, but never foothall,™

said he would walk away without any |

Reed was married this offxeason and
has speat countless heurs votunteer-
ing in the community. Ahways, he has §
kept his sights on a medical carver. i

“There's a fine line between wilking -
off the field healthy amdd having to eall
it a year,” said guard Leo Groeney
gen, s a goad lesson for everyludy

~Chances of being injured Jike that
are marginal, then we s MnCone we .
care sbout go Jdown” said
Hunter, the man who bl beea pu- !
trolling the other corser. Maybe you
strap ap vour chinstrag and your pads
a fitthe tighter, but you van't really pro- |
pare forit That's tie reaiiy” .
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DHawa &?}}m  Thetnspley Soof

road to try to three-peat.
~1 owe it to'my teammates to come

. back and work hard and be ready
when they need me. I'ra supporting

anzswellash:supponcdme.

Mond,
d late y

afternoon that Griese, a second-year. |

pro who has yet to start an NFL game,

would be the starter instead of Bristet,

who had a 4-0 win-loss record as a

starter last season while replacing in-

jured John Elway, who retired i in the
ffseason

" Brister met with Shanahan for about
an hour Tuesday. It was clear there re-
main some unresolved issues.

“I'm not happy with what hap-
" pened,” Brister said. “I can't lie. I am
very disappointed. 1 was shocked.”

Shanahan, informed of Brisier's re-
marks, said. “If he wasn’t bitter and
didn't feel bad he wouldn't be made up
of the right stuff. Bubby is a competi-
tor. He's a warrjor. He wants to play. |

_want him to play. We're guing 10 need
himn,

“As 1 told Bubby, he's going to come
in and play a ot this year. Brian Griese
will have some growing pains. I think
Bubby will help tur team most com-
ing off the bench. giving us a spark.

" s Dreﬁdaﬁbgcr

4] Top quality parts inst uled by heensed mechanics
o Free written estimate and we'li never charge you more

(And, as always, we promise ta treat you fike a Somebody.

mistakes. I don't think that ; anybody

was into it 100 per cent. Jt's ptetty

vious that Lam the -
Shanahan di

Broncos® faur exhibition garnes, rwm
throwing interceptions on his first’
pass of the game. He had no ‘touch~'
downs and three interceptions, while
Gricse had six !ouchdowns and one :
interception. .

Despite that performance, anler D
said he "thought 1 earned the right to
start opening day, but Mike obvzously
doesn't feel that way.” .

Asked if he believed he could worl .
through his differences with Shana-
han, Brister said, “I don't think [ have a
grudge. I don't have to work with
Mike. Kubes (offensive co-ordinator,
and quarterbacks coach Gary Kubjak)
is my coach. I'm upset with Mike right
now, and he’s probably upset with me.
I'm upset for a lot of different rea-
sons.”

The Associated Press
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dledwﬁen urbombmtoﬂ‘omldelnmuryhoulng
of Dagestan Jate Saturday, and officials expect the death foll torise as
more bodies The bomb weiht off at about 9:40 p.m., when most of the

lnhblun(s wwl been at lmme mtehlng atelevised socoermnch.

destroy_ed in ‘terronst act’
By Mauma I:EYNOLDS

- MOSCOW — Islamic rebels in southern Rus-
sia reopened their war for independence yester-
day by launching a new incursion into the repub-
lic of Dagestan, just hours after a car bomb-ex-
‘ploded in a military housing block there, killigg
at Jeast 22 people.

- -Russian officials-said the incursion and the car
bomb were “links in the same chain,” demonstrat-
ing that despite Russian declarations of victory
two weeks ago, religious and political unrest con-
tinues unabated in the volatile Caucasus region.

The i ion by several th d rebel fight-
ers from bases in separalist Chechnya was the
.second into Dagestan in a month. In the first, the
rebels seized controt of half a dozen villages be-
fore retreating two weeks later. At the time, rebel
leader Shamil Basaryev warned that they had

* rompleted only the first phase of their campaign
to create a unified Islamic state out of Chechnya

ussSan officials declared victory, claiming

thzt (he rebels had been roundly defeated by a
aerial and artillery campaign.

“Today it seems we are witnessing the begin-

ning of the second stage,” Abdul Musayev,

spokesman for Dagestan's Interior Ministry, said

yestcrday “The fighters have thoroughly :

planned the operation. Its goal is to undermine
the constitutional order in Dagestan.”

The car bomb exploded shortly before 9:40
p-m. Saturday in Buynaksk, Dagestan’s sccond-
largest city, outside an apartment building locat-
ed in a housing compound for the Russian army's
15Gth Brigade.

By last night, 22 bodies had been pulled from
the rubble and more than 100 people were re-

- g:ned injured, 53 of them scriously enough to be

spitalized. Dozens of peaple were still miss-

ing. and the death toll is expected to risc as res-
cuers recaver more bodices.

Many residents were home at the time u[lln
blast watching a televised soccer mateh between
France and Ukraine. Many of the victims were
women and children

The bomb was one of three appare mh de-

" signed to detonate in succession, officials said,
but police managed to defuse the other 1wo min-
utesbefore they were togo off.

Hours jater, about 2 am. yesterday, as many as
2,000 rebel fighters crossed the barder (rom
Chechnya into Dagestan: seized control of four
villes ir the Novolakskoye district and began
battling Russian forces, Mr. Musayev said. The
area bs about 65 kilometres north of the one they

* lieved to include ethnic Chechens

“Chechen territory, but ne nations recognize

Cwcmtm

N unsotwunv.mmmm
complexin :

seized in eady August, and its populntion is be-
as well as the
Lak minority group, which has been increasingly
restless in recent years.

“We are sure there s a direct link not only be-
tween the terrorist act in Buynaksk and the
morning incursion into Novolakskoye but also
between today’s incidents and the August intru-
sion,” Mr. Musayev said. “These acts are links in
the same chain of attacks.”

Historical ity between R s and
various Muslim minoritics in southern Russia
has been aggravated by the grinding poverty and
the powerful influence of fundamentalist Islam
in the region.

Both Chechnya and Dagestan are largely Mus-
lim. However, unlike Chechnya, Dagestanis a
patchwork of dozens of competing ethnic
groups, many with their own languages, and
most remain loyal to Russia.

The most militant group in Dagestan is the
multi-ethnic Wahhabi scet. which has its strong- -
hold in the villages of Karamakhi and Chaban-
makhi. about 5o kilometres south of the capital, -
Makhachkala. About twn years ago, members of |
the sect declared thetwa villages to be an Islam- ¢
ic state and c.xpclled ‘Russian police and wther |
signs of Russian auihority. :

After repelling the first rebel incursion last |
month, Russian forces decided to address (h-: t

Wahhabi threatin K khi and Chab

For the past two weeks, they have been pounding
the villages using Welicopters and artilery to
roust the militants. along with any of Mr.
Basayuev's fighters lakm]. refuge among them,

*The Russian Federation has had no authority
over the villages of Karamakhi and Chobanmakhi |
for the past two years,” Russian Prime Minister H
Viadimir Putin said in 2 TV inkerview 'shrdw i

“If wo contimee to do onthing: about the situation, -
i wilt be s crime,againat Kassie This crodes the
Russian Fe dualmn from within”

Chechaya fought a two-year war for indepen-
dence from Russia that ended in 2 stalemate in
1996, Russia ms longer has any control over

asan imdependent conntry.
ay's incidents suaested that Gghting in
o is Fikely fo drap on for weeks 1o come,
On Saturday, even before the blast at the military -
i sibili-
coperation {ram the derine Minisiey
ned it to the Russian military.
Russian officials <ay they are prepared ieiake
ANY MMECASUTCS ReCeSSary b prevent the Dages.
tani conflict from escalating further.
We hiave learned our sad Jessor
dits are allowed to escape today
will e bick.” Mr. Musayev said.~\
o other opting bl to destroy them.”

The Los Angeles Timwes

Girl dies in Albany E. coli ontbreak

ALBANY, New York — An outbreak of E. culi
bacteria at a county fair is belivved to have killed
a three-ycar-old girl and sickened at least s oih-
er people in northern New York state.

. State Health Department officials were still
trying to pinpoint the source of the hacteria yes-
terday. All the victims had visited the Washing-

'bon County Fair on its last weekend, Aug. 28209,
partment spokeswoman Keistine Smith said.
““We are scrambling to find the origin, because

qpmw:muthel’womlslzsl dzy. she sai

Clifton Park dicd Ssunbay of bidacy Lilure
caused by F.colj batetia, <aick Albany Medieal
Conter Hhaspital spokesman Kivhard Pafl .
ment offivials weee Lalking,
1o patients and theis families during e weekend
to find a possible u“!\ﬂ\"ll source of the contam- 1
ination, Ms. Smith said. She said officials had a |
promising lead last dight, but waould not release
further details until 1ists were complered.

E. coli bacteria ¢dn be transmitied through
contaminated meat, but Ms. Smith said aot all of
the vncnn:ls ate meat at the fair It also can be

“passed through exposire 10 an infected person

or by ingesting tainted liguids.
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" Continued from page B1

Ear] yin l_.h'e stage, though, Fraser received a
dramatic hint that things might not work out.
‘Vans carrying the team dssistants who feed
massage the riders were passing by Fraser
 and the rest of the pack when the road suddenly

- narrowed. -

™" “Second from. the front, the van with the assis-
‘tants from Fraser's Mercury team narrowly

* avoided collision with the Jead car.

_ Unfortunately, a third van plowed into its back

- door, reducing the van to ruins and leaving Fras-

- er without support. Fortunately, no one was in-
jured.

y *I was riding right next to it,” Fraser said later.
“I'm amazed that I wasn't hit by shrapnel.”
The on-road excitement wasn't restricled to
the motorists, though.

Fraser, who left European racing for a U.S.-
based team in 1998, said the Trans-Canada tour
offers a welcome return to continental style.

“It's all Europe,” he said. “It has the flow. The
base speed is 45 kilometres an hour, not 25 like

_the States.”

The spéed did nothing to discourage attacks

yesterday. As the race moved along the Ottawa
' ' River, a Jead group managed to break away.
Among those riders was Brian Walton of North
Delta, B.C., the Pan. Am Games gold medalist

who rides for another US. team, Saturn.
. That brezk also contained a policeman. Den-
* mark’s Lars Michaelsen went up to the group to
make sure that his Frangaise des Jeux teammate
. Jean-Cyril Robin remained secure in his spot as

- the tour’s overall leader.

Not only that, but Michaelsen was also work-
" ing for an American teammate Chris Homner, the

top-ranked North American in the race,

Besides high speeds, yesterday's stage also fea-
tured numerous potholes, which caused numer-
ous flat tires and minor spills.

With about 20 kilometres to go, Fraser and the

rest of the Mercury squad began the ritual of any -

- sprinter’s team on a flat stage. With Fraser
tucked in their slip stream, his teammates began
closing down the break to set the Nepean rider
up for a bunch sprint. At least that was the plan.

Instead, a frost crack in the highway grabbed
Fraser's front wheel and threw him down.

“If it had been dry, 1 might have kept the bike
up, but once the front wheel was gone, so was L”
Fraser said.

LOWL: lVUSIOITUIE SUIKEeS wealll,
- gtar sprinter more than once

Trans-Canada Tour -

FIFTH STAGE

Results of yesterday's fifth stage of the Trans-
Canada Cycling Tour. 179.1 kilometres fsom Laval
10 Hull, ]

Top three: 1. Lars Michaeisen, Denmark,
4:03:52: 2. Volker Ordowski, Germany. same
time; 3. Jaroslav Bilek. Czech Republic, same
time.

Top Canadian: 6. Bian Waiton, North Delta,
B.C.sametime

Ottawa-area rider: Gord Frascr, Nepean, 67th

Top three: 1. Jean-Cyril Robin, France, 18:30:40;
2. Guido Trentin, Italy. 28 seconds behind. 3.
Vincent Cati, france. ons mvinute behind.

Top Canadian: 7 Mich. i Barry. Toronto, 4:02
behind

! Ottawa-arcarider: &+ f-aser. Nepean, 52nd.

:t 30:45 behind.

Best sprinter: Gord fr.:- - Nepean.

Fraser was uninjured. b his rear wheel, with
an ultra-light carban fibre rim had hecome 2
castly piece of rubble.

As Fraser's mechanics straightened out his
handlebars and replaced the wheel, other tcams
sent word of his misfortune by two-way radio to
the breakaway riders.

Needless to say, they didn't slow down and
wait. -

While the race was marc or less over for Fraser
at that point, he stilt attempted to chase with four
af his teammates. :

The jinx wasn't done, however. As the Mercury - !

team went over the Gatincau River, a slow leak
in Fraser's front wheel, which wasn't changed af-
ter the crash, rapidly reached the crisis stage.

‘By the final curve towards the finish line at the
Museum of Civilization, the tire was so flat that
Fraser had to slow to a craw! to avoid falling.

Not surprisingly, Michaclsen, with 2 stage win

- and two teammates in leaders’ jersey, loves the

tour that will cover 1,479.8 kilometres by the
time it ends in Fort Erie on Sunday.

“Somctimes you get fed up with racing in Eu-
rope,” he said. *You can be aggressive all day and
not get anything. Here it's different.”
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‘Hertawins, |Frentzenrealizes (o =1/ \/ 5 )Y e
=

. paystribute |- graqam at Monza - OO
. TtO ROdrlguez MONZA, ltaly — For Heinz-Harald l-’rcnrl.enAwinning his ‘ ’ I

. MONTEREY, California — In the | first Italian Grand Prix at Monza was a drcam come truc. R

.~ -idst of a happy celebration after a | For Mika Hakkinen, yesterday's race was a nightmare. : . . .' .
-_dominant performance in the Shell |  Frentzen,a 32-year-old German. drove his Jardan to a sur- W'“'e qmll“lhes lﬂ S'!
T 300,Bryan Heria io0k a moment to ré- | prisé victory in the 13th race of the Formula One season, - ! -

- member Gonzalo Rodriguez. while Hakkinen, the defending world champion and race

- Rodtiguez, a 2-year-old driver from | favourite. spun out while he was in thelead. . . . p .
.. ‘Uruguay, was killed Saturday-in a Hikkinen's mishap, a repeat of an sccident at Imola last -
«- - - crash during practice at Laguna Seca | May, seta thrilling scenario for thé championship title in .
s Racéway. e : the remaining three races. -

)2 . .
" Yesterday, fellow CART drivers [ The McLaren-Mercedes driver still holds a share of first
stood together during'a prerace mo- | place atop the standings at Go points, tied with Ferrari's Ed-
‘ment-of silence for Rodriguez and | die irvine. who received onc point for sixth place yesterday,

.« .- then went out 1o battle each other on |  The win was the sccond of the season for Frentzen, who
E the 2.238-mile road course. but nobody | also won.the French Grand Prix, and the third of his carcer.
... could match Herta, who won the 83- | He took the lead on the othlap. when Hakkinen lost con- .
: lap event for the second year inarow. | trol of his car after driving onto the curbs at the chicane ﬁ

Herta, fighting to keep his ride with | next to the finish-line straight.
bi

Babby Rahal's team, started from the “Winning at Monza is.the biggest suceess of my F-1 ca- . (3
.. pole ‘and Jed ali the way, beating | reenit’sa dream coming true.” Frentzen said. “Victory also superguard® 60 f.res i
Roberto Moreno to the {inish line by | came on a special day for me” - i W R
1.826-seconds, or about 10 car lengths. A team spokeswoman later said the driver had just This ok lie hos © specially iread compound for 2 rven readr - .
“I'm really happy for (ycsterday), | learncd from his wife. Tanja, that she was expecting a baby. ond outstonding naction. Elongoted siping in the shouider elome H
but our hearts and thoughts and Hikkinen, who led Freatzen by eight seconds, drove into grpping ability.in diverse weather condifions. »: s A
rayers are still with Gonzalo and his | the grass and could not restart his stalled engine. He
I",amily." Herta said. “This is a bitter- | walked past race stewards as they tried o C\\nshlﬂ:ghim and PM%OR l2 All 13" TIRES Al.l ”“ TIRES AU. ]5" HRES

. ta, 29, had come ttp with only one top- Ferrari fans burst into an ovation when Hikkinen spun
- . five finish in 20 races: third place in | off since the Finn was considered the most difficult hurdle
- April at Lang Beach, California. to Irvine's efforts to win the ltalian team its first world title
Still, he made it look easy Sunday. . in 20 years. Adding misery. they also booed the McLaren

“If that’s easy, I don't know what's | driver as he walked to the pits. .
hard,” he said. “1 was pushing 100 per Belore the race, drunken fans brawled and fans without
cent al] day long.” tickets clashed with security, leaving 95 people injured.
‘Team Rahal teammate Max Papis | Most were treated for bruises and two needed to be hospi-

wound up third, followed by Toronto’s | talized, medical officials at the track said.
Paul Tracy, Adrian Fernandez, Gil de Ralf Schumacher, the younger brother of sidelined Fer-
Ferran, Scott Pruett and Juan Mon--| rari star Michau), came in second, in a Windficld Williams,

. sweet day for CART™ irately 10ssed his racing gloves away. He then sat helplessly
Since his victory here last year, Her- | at the side of the track for several minutes. : 9 99 9 99 999 999
2 fod tod Fodh fd -

toya. Patrick Carpenticr of Joliette, | 3.27 seconds behind the winner. 7 e o u.
Que., was ninth whilc Greg Moore of Canadian jacques Villencuve, driving for the British £ !
Maple Ridge, B.C., failed 1o finish the | American Racing team, finished his second race of the sea- the wee
race. son, placing cighth. Frasysoez | 7999
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fpnce ro: Swednsh midfielder Fredrik Ljungberg,
.. aho was tripped up. by a charging Toldo. The
- keeper was booked. .

.‘- The match marked Florennna s return to Euro-
:pean compemwn “The-club was kicked out of
. .Jast season’s UEFA Cup in November after an ex-
plosive device was tossed onto the field during a
“home” match playéd away from Florence as

-part of a prior punishment.

- An international cast of stars such as Fiorenti-
na's Gabriél Batistuta (from Argentina), Enrico
Chiesa (ltaly) and Predrag Mijatovie (Yu-
" goslavia), and Arsenal’s Davor Suker (Cruatia),
- Dennis Bergkamp (Netherlands), Kanu and

" Overmars produced a fast-paced, exciting match
- -withabit of everything but a goal.
' ‘There was a key no-call play at cach end.

In first-half injury time, Suker sent a pass into
the penalty area for a streaking Bergkamp. The
Dutch striker was brought down just as he
reached the ball by Fiorentina defendcr Alessan-
""dro Pierini, who leaned over Bergkamp and
yelled at him as play continued.

No foul was called, either, in the 53rd, when de-
- fender Martin Keown tripped up Mijatovic as
the striker headed into the area to retrieve a re-
turn pass from Batistuta.

Manchester United 0, Croatia Zagreb 0

MANCHESTER, England — Croatia Zagreb

Gary Neville, Roy Keane and Dennis Irwin
joincd the Reds’ injury list and Ferguson fielded
two young players untried in European competi-
tion, defender Michael Clegg and midfielder
Mark Wﬂson

*74 Cup was Pele’s political proteat

RIQC DE JANEIRO — Soccer great Pele has re-
vealed for the first time that he refused to play in
the 1974 World Cup in Germany to protest tor-
ture by Brazil's military regime.

In a television interview, Pele. <8, said he resist-
ed pressure and threats fram Brazil's ruling gen-
crls to play.

*1 had left the national team in '71, and in "4 1
was in good shape. But that story about torture
made me desist,” Pele said Sunday on the Ban-
deirantes TV network.

“The military tried to force me,” he added. *]
was pressured with tax questions, but | decided
to stick to my position.”

The armed forces seized power in a 1964 coup
and held it until 1085. Many real and suspected
political adversaries were arrested, tortured and
killed, especially between 1968 and 1974.

The period coincided with the golden age of
Brazilian soccer, whose symbol was Dele. He was
on the national teams that won the World Cupin
1958, 19062 and 1970,

The Associated Press

Carleton soccer teams
. erack CIAU’s Top 10 rankings

BY MARTIN CLEARY

Canadian football is gone at Carleton Universi-
ty. but international foatball is alive and kicking.
. . Carleton’s men's and women’s soccer teams
. are back in the Canadian Interuniversity Athletic
- ‘Union Top 10 rankings for the first time since
. 1993
- After opening a new Ontario University Ath-
. letic season with two wins on the weekend, the
. Ravens women’s team was placed eighth on the
weekly honour roll, which was relcased yester-
day by the CIAU.
The men’s team, a regular on the ranking list in
the 1990s except for last scason, is 1oth after 2
pair of victories in the OUA.
The last time the Ravens women's tcam made
-the national rankings was in 1993. Carleton was

as high as cighth and finished 1ath for the season.
‘The club’s highest ranking was scventhin 1987
The QUA also » ized Carleton
goalkeeper Asta Wallace as its first female ath-
Jete of the week for the 1999-2000 season.
Wallace, a freshman engincering student from
Holy Trinity High School in Kanata, won the
starting job in training camp and then became
the fiest Carleton goalic in a dozen years to beat
York Yeomen 1-0 and Toronto Varsity Blues 4-1.
Erika Mayer is on the verge of becoming the
highest goa} scorer in Carleton women's soccer
history. She is tied with Kara Blanchette with 25
carcer goals and could own the record as carly as
Sept. 22 in a 6 pan. game against the University of
Ottawa.
Blanchette is an assistant coach with Ihc
Ravens' women's soccer team.
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Car Care You Can Trust)
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0il, Lube & Filter
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¢ Brakes }
¢ Wheel Alignments 1
i

* Tune-ups
* Call for Appointments!

NPOSI2090 1909, Sears Caracac. 3

Come see the many s:des of Sears™

Caringwood Auo Centre Hull Auto Centre
~ Telophome T28-2561 urt. 228 mnmmm-“
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"' sports Calendar
T0DAY
. Harness Racing: RideauCarleton Riceway. post-
CmerzSspm
: . TV/RADIO
NFL Football: Atlant Faicons at Dallas Cowboys.
) ‘New RO, ABC,9p.m. *

6URGENQ

TRucK CENTRE= 48
=3

rruck otLne 745-0024
SURGENOR TRUCK CENTRE

|
i

The ball's in your court,
whether it's Baseball, Football,
Backethall or Tennis.

And, we're also senving up

" Auto Rxing, Boxing, Go¥f,
Hockey, Horse Racing, Soccer
and more.

Your game's just a dick away!

FOUNI
s a Canadkan non-prokt organization whose
purpese is to create opportunities lor
independenca for ndivicusls whe hava
significant physical disabilities.

F She
P155/80R13
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ond an open shoulder for resistonce to
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Save 35
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Car Care You Can Trust
Brakes |
Wheel Alignments l
Tune-ups |
Call for Appointments! !

Iy
0il, Lube & Filter
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Come see the many sides of Sears™

Telephone 729-2561 ext, 218 Tolophens *77-5300 sxt. 228

iy AUTOMOTIVE HOURS — oy

R ; : of iy
BANIK T r -1
MZ0Da Getin Bemoved | ;Agl;rgam

365 Bank St. Sauth 739-3088 ' rebate

iarrevent praibisies

Wmmﬂm—!m MOR. AND TUES. 7 1.6 p.m. WED. TOFRL 7am.-9 pam.
SAT. 700 a.m.-8 pum. SUN. 12 p.m.-5 pm. N SATL. 7 a.m.-5 pm. SUN. 12p.m.-5 p
Automotive products and services are not avallabie at the St. Lawrent store.
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,éptam Crenshaw says Cup

rill be thmkmg man’s game

OKLINE, M: h

«der Cup captain Beanenshaw. .

atching how far his players dri-
ball, how sharp their irons are
- well they’re putting, He wants
> have their thinking capson.
.k the fascinating thi

uting and undulation,” Cren-
aid yesterday after teaming up
»f his players for best-ball and
te-shot practice on the historic
2y Club course. “There are un-
1g fairways, and there are
+«d greens that are very small.
st have to think your way
1 this golf course. You have to
our game.-But you also have to
how to apply it on this golf
. It's a thinking test — a fasci-
test.”

vik not too optimistic

:r Parnevik, 2 salty veteran of
2vious Ryder Cup match — the

thing about -
urse js its collection of holes .

* 1997 victory —
xh:r Lhe P areata
tage, with seven first-time players. -

“It's like every hole is the 18t in a
major tournament,” Parnevik said.
“Even more than ever before, we
should have no chance.”

Parnevik skated quickly over the
fact that the Europeans had five rook-
ies on their 1997 team, including him,
and that group contributed eight
points uo a 14413/ victory. -

“The U.S. has the strongest team I've
ever known of in the Ryder Cup,”
Parnevik said, “We just have to play
our very, very best. It’s 18 holes of
match play, so anything can happen.”

Playing in a first Cup match, espe-
clally on foreign soil. can be intimidat-
ing, Justin Leonard said. “You hit a bad
shot, and people might applaud.” he -
said. “It’s something you don t usually
hear on a golf course.™ .

Pairings for tomorrow’s opening
matches will be announced today. -

YTTAWA R CITIZEN
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FExtra
Income

CARRIER CONTRACTORS NEEDED

Je're looking for independent home delivery
ontractors to provide dependable, prompt
elivery by 6 am weekdays and by 8 am

reekends.
‘outes available:

Throughout the Municipality

of Ottawa Carleton
* 7 days a week ¢ vehicle a must
* earn S600 plus per month °

| M 5_96—7?50_ '

45 M 2 AN weominile P msanlum

by‘tbe half when Davidson

proclalmed .

NS R S

SERVICE”

¥Ylike Dooley
fotore Monager
A .
= Top-quality parts instailed by ficensed mechanics
& Free written estima nd we'll never charge you more
And, as always, we promise to treal you like a Somebody

-
.
~
i 5

AND SHOES

Taglais

See Manager Jor denalls

BRAKE PADS - .
LIFETIME GUARANTEE -

ALL MUFFLERS

o Available for most makes 210d models
of cars, vans. SUVs and light trucks
# Includes Dynomax and Z-Plus mulflers

A Speedy You're A Somet

Brakes . Exhaust . Suspension . Tires
Mm Rudintor Serwice

Aligmment - Battecrios - ON -

OTTAWA .
2285 Carling Avenue (613} 320-8433
963 S1. Laurent Bivdl. . (613) 745-0029
1608 Mesivaie Road . . . . 1613) 224-6252
1670 Bank Street . . . {613) 731-0409
54G Bronson Avenue . 1613) 236-5582
ORLEANS

2523 51 Joseph Bivd. ... .. .. :613) 837-337%
510, bool. St-Joseph ... .. ....... ... ...l 1716229
GATINEAU

372.boul. Mafoney owes!t .. ... ... ... . . 631014

§




Toak at a

i ainhd-btoo&victhns shut out o » controver-
al $1.2-billioni co sation p3 say.there
en un;mg':lgn ‘that as many- ls five ~

X coiperisate them as well. -
llready have plans to

vmhtaln!adblood before 1986 orafer ?90.

there m indications that newly elected .
governments in Nova Scotia, New Brunswick
arid Minitoba alsd'favour extending compensa-
tion to everyone in(ected through '.be blood sup-

ly.

Sm:h udcvclopmem would put pressure on the’
rgmal ng provinces to follow suit. Otherwise,
victims say the country rwill be left With a'frag-
‘mented systes that treats people differently
- Based onresidence: ©
_They.say that will requh-e federal government
“tor negotiate a new federal-provincial plan that
- : - applies uniformly. .

. .1 find v appalling here we've got a multi-
tiered: plan of assistance,"says Mike McCarthy,

vice-presi of the Canadian Hemophilia Soci-

>+ ety:*1 think the principle still is mgram:d in the

" Capadian public that all peoph: should be treated
" equally from coast to coast.”

Hep-C compensatlon

inis who were infect:.-

was the only time in which governments could.
have doné something to keep hepatitis C oul ol‘ o8
the blood supply.

Critics scoﬁ'cd noting there were blood- _~

" screening tests available before 1986 and that, for

instance, federal regulators failed as earlyas 1983

to stop hepatitis-C d blood p

from being imported from U.S. prisons ln
Arkansas and Louisiana. .

Still, the governments refused to waver.

Governments estimated there are 20,000 to -

39,000 tainted-blood victims excluded from the |
p:chge, although victims' groups'say the real
figure is much smaller.
In May 1998, Ontario established its own com-
pensation scheme for victims left out of the deal.
Ever since, Mr. McCarthy, an" Ontario hepatitis
C victim who did not qualify for the 19Bé-go

_ package, has lobbied vigordusly to have other

governments do the same.
Here is a sketch of what has unfolded:

@ Ontario: The province promised s200 million
{or the excluded victims, believing that 20,000
would be eligible. But so far, only 1,700 people
have qualified and each received s10,000.

® Quebec: In July, the province announced it will
spend up to s8o million for compensation. It
based the figure on the assumpnon there will be

. Last week:the 1986-90 package was end:

i by courtsin three prwincos. That means an esti-
mated 10,000 people will get compensation, de-
* pending on the severity of their illness, ranging
from $10,000 to 51 million.

+ -~ When they iled their ion deal
. in March 1998. l’:denl Health Mimsler Allan
- Rock and his all adopted

ts, cach iving $10,000.

o Ncw Brunsw:ck The new Tory government's
health minister, Dennis Furlong, supports com-
pensating all victims, Mr. McCarthy said.

o Nova Scotia: On July 27, voters elected )ohn
Hamm's Tories mlo office, Mr. Hamm is-on
record as supporting blanket fon

© Manitob

Last week, Gary Doer’s New De-

p parts
_'the same argument to defend their decision.
’rhey said a four-year period — 1986 to 1990 —

mocrats were elected. There are indications the
government will support blanket compensation.

‘CBC

resigns

BY COLIN GREY

<
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T The resignation of Bob Culbert, the | |
man who runs the CBC's English-lan- | |
Buage news opennons. is being de- | |,
‘scribed as a2 serious blow lo public | {,
. broadcasting in Canada. L
Former CBC executive Vince Carlin, | |«
now chair of the School of Journalism | {.
at Ryerson Polytechnic University, | |«
called Me Culbert’s resignation on Fri- | [
.

3

.

<

LY

L4

<

L}

L

1]

<

i3

13

(

da {mother blow against the spirit of
lic broadcasting at the network.
“The 've Jost 200 many peo| ewho
beheve in public broadcastin,
cause that is not an attitude that uems
to be widely shared in the upper reach-
es of the corporation,” said Mr. Calin,
the former head of CBC Newsworld.
. Mr. Culbert, a 30-year veteran who
- yose from working the night desk in
+ Winnipeg to become executive direc-
tor of television news, current affairs,
' &nd Newsworld, will Jeave on Dec. 31.
-“His depamutfollwrs the loss last De-
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Sire "y
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10499
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Inchedes No-charge Resd Hareed

Carlingwood Auto Centrs

“Wervonty deteds ia sarn

DieHard Gold® batteries,
all sizes...

99::

DisHard Gold bolteries
inchude Sears 24 howr

. Roodside Assisionce:
ask lor dotodls.

Seors tag Y00.99

sotorn of yowr okd botey Jor recychnig

withkode-in* * #30000 ser. .

I.OWEST prices|
OF THE YEAR!

172
Price

Silverguard®
Touring tires
made for Sears

by Bridgestone
Pwywd. hldcogmbnohoﬂ olo

* smooth, quiel ride clong with
supefior wet ond snow kaction.
For the molorist w'.. ~vonis o
premium fire. 862000 sees

PI75/70013
[AEA RN B NN
L2 BURY B R R
FIO870015 | 20067 . 121,09
PIBS/ASRIL | 179.00 1 107,99
£195/05015 | 180.9% | 112.99
-P205,65115 | 199.95 | 1999
msiettis | 1303 1 1aree-

" Inchiden Ho Ourge Sand Husard Weredy”
Orhes sizer oho v s

Save 40*

All ali-season passeager fires
made for Sears by Michelin®

RoodHondler T Pl (shown) is bo:hd by &r.
unlimited mileage Tread Weorout Wormonly”.

.. " Weatherwise {nol shown} is bocked by

* ©120,000 km Tread Weoroul Wotrandy',

Both inckide 244w, Roodside Tire Assisionce;

ask for detoils. 51000 seces.

o og
19

RoadHandie® o & regisered kodamork ol Seon  Copyrighi 1999. Sears Canada inc.

Come see the many sides of Sears™

and other changes, the loss of
ives with long histories in jour-.
w;n only serve to further erode
 of journalism, Me

Hilda Marion Neatby (1904-1975) went to Europe to ex-
pand her mind, then returned to Saskatchewan's wheat
fieldsio do the same to others. A historian and proftssor at
the Uni y of Saskatchewan, she upended the di

educational syslcm with her 1953 book, So Lmlr[or the ..

Mmd. pointing out that Canadian children weren't chal-
ed by their school curriculum and arguing for a return

basic, traditional education. Despite the barrage of
cnucum Ignited by the book, she became onc of the first

- women lnduc(ed into the Order or Canadainig6y. -

Telophone 728-258% st 228

CARLINGWOOD
* MONDAY TO FRIDAY 7 am.- pm.
SAT. 700 a.m.-8 p.m. SUN. 12 p.m.-5 pm,
Autormotive products and services are niot avaflable at the St. Laurent store.

SEARS

AUTOMOTIVE uouns
mmmummwmmmumm

Hull Auto Contre
Tolophene 70-0300 ext. 228

SAY. 7 am-5 p.m. SUN. 12 p.mS pm



BUT WHEN 1T COMES TO BUILDING FINANCIAL SECURITY,

BOB LEAVES THAT TO HiS TRUSTED PARTNER,

ELCH & COMPANY

LA
o
\j. rt“ h‘ KoL ampany

— £13 238-9131 — www welchandco.ca —

"KNTHONY BROWN

" Fnitha

Onawa on'-
CHARLIECATTRA.\'
. Basketba .

" Onawa, O\l B
CLARE DEMERSE
Field

- LOUISE He\YES
-« Swimminj
. Ovawa; N
" PATRICIA HOO |
= Baskerball' -
. Hunrwille, e
KEN MACDONAL D
~ Swimming - ~

Calgary. AB .
MELANIE MONAUGHT

Nepean, O Ficld Hockey
Qakville, oN

. ) CHI:KIF NICOLAS.
© Fouball
laval QC .

THE GM GOODWRENCH ONE-TWO TIRE SALE

One Tire For

95

P185/75R14WW

UNIROYAL TIGER PAW ASC 14"

Two Tlres For

95

P185/75R14WW

Price includes installation, balancing, stems, lifetime rotation every 10,000 km and
an 80,000 km mileage warranty plus 8 4 year road hazard warranty. Limited time only.

Bring us your
bald, your
air-challenged,
your treadiess.
we'll replace
‘em for you.

At your GM Dealer
wern joodwrench qmean i »
1-ROO-CIMN DL




produced his play, Really Rosie, in the -
1980:. says Moss, a former arhstlc d:- .

‘rector of the theatre. .. |
” “He 'understood that we got ()u,
work) in 2 way that American (pro-

ﬂux:grs) didnt qulte;et it? - -

Jns also benefitted !rqm an explosm
riented US. cable channelé

“few prt-school sho
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: Responding to a strong lobby by

ike Dooley
ore Manager

& Top-quility parts inst
© Free written estima

"Dnt s somednng we sorely lack in

Canada” be-says. “The CRTC has -.|
broughl that (usue) forward, and ¥ .
think it would be

a welcosié addition *

" here because there ake channelsthat .

@66t Ton kidsshows, and } thmkhds -
need more diveizity” :

“P'm not naivé enoughito think thata
o matter how -
wonderfyl they are, can hangeAmer-
ican culture,” says Milt

.“But I think that -the: pro\nde a:
sumulam. the starting t for those
changes in young kids to take place.”

by licensed mechanics
¢l never charge you more

And, as always, we pramise to treat you fike a Somebody.
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Mm-um--ﬂ-mm-mm B

ALL MUFFLERS

» eaitable fur mint makes ad sundeh
of cary, vams, ¥y light iraeks

o Includes thtmay wnd 7-Pos aufllern
o Lifetime warranty avalable

\WALKER

SRR INTA )
ahliz e B58

LS ETR RN

the g
Italian
anyth

lnsupponohheOmwaSchoolo{sPeed,me
- ArtsCourt.andV'thzrtom -

e N @

covny

Comfort & S

NOW AVAILABLE IN 4 WE}

*COIL SPRING 8-WAY HAND TIED

THUN TS HE D N s

( adieux L.

.

Lt gy S 00 0T ra

N N




mwu L 7 gt

'&hum whien (o give i'up.” says McCuaig,
£ d left-hander making his fourth bld lor
Cmadian'l‘wrcud. *“But you also have to ad-
‘wire people.that come out year after year and *
think they can do It. because ll shows alot of
dedication.”
. Like MeCyaig, 2 Nepnn tesldenl who playsat .
" Aunt- Club and teaches at ‘Lock March, -
Cloverdale Links head pro Chris Bernard has
Hived the Q.‘dnool experienculelin; short in his -
first bid for'a tour card In 1092,
. The PEL native then spent wme time

playing .
-based mini tours and fournaments in At-

U.
lantic Tariada, mcludini three, Canadian Tour
events: two Atlantic Classics, thanks to sponsor’s
exeniptions, and the Ontatio Open, for whxch he
grabbed a spot in Monday qualifying. -~
Now 31 and living in Nepean, Bernard hasa
mfeand roung child to consider, but the thrill of
competition lingers.
. *I'm getting up §i
mymmd.'henys.'lfyw umhsgtudo:hh. you
“u: have to doft full-time, and even'if 1 did get -
.+ through (q\nllryln; this week), 1 don't know If
¥l do it full-time
“*On the Clnldlan Tour, unless you're in the
Jtop 20, you barely break even.”
- McCuaigis also starting to ponder the possi-
- bility of life outside the gallery ropes. He starts s
" jobas & financial planner on Oct. 18, andwxll like~
Knpply for asan after
= e tandatory one-year waiting period—if he
doesn’t earn a full (top 1) or conditional tour
card (places16-15) after tomorrow’s final round.
“But 1 really, really want to have my card for
- my own sake,” McCuaig says, “and it could open
“ up other opportunities, that I don't know about,
inthe future. .
o want to have the card in hand to make a-
" true decision (about his future).”
. Three other Ottawa-area players, in their early
or mid 205, baven't reached the "do I or don't I

stage yet,

*For thein, the life of golf remains full of possi-
bilitiex, of final-round showdowns with Tiger
-Woods and Canada’s own Mike Weir, the patron

saint of Canadian Tour alumni.

‘Thk is‘what [ have always wanted to do, and
t!miswba(lwillbedomin(heﬁam says 23-
yexy-old Steven Oostrom of Smiths Falls. “If

. don't qualify this time, then 1 will be next time.

" .. .l keep trying to qualify until 1 do iL*

Craig Hollett, 25, of Carleton Place, and Ray-
mond Lacoste, 20, of Ottawa, say the same thing.
1f they don't get the job done this week at the

‘t00-'great to res_l

n peopledon'xbveahcpe.somepeople

0 age, wd. s will senie ~Lacoste says nothing he-has scen this week- -

~

st

MCCUAIG -~ ‘OOSTROM_ . _

Thunderbird Golf and Country Club. they Il try
again next May in lhc tour’s sprmg quahfymg
“school in B.

Hollett, an “assistant proat Mlsslsstppu has al-

OIIR;;I.OWEST PRICES
. OF THE YEAR'

ready planned to travelto the West-Coast in .
March, either to preparé for the qualifier or, i be -

succeeds this week, to ready himself for the five-
month Canadian Tour.

. Before then, he may head south in quest ¢ of ad' -
ditional competition on U.S. mini tours. .

“i puu’y thuch made the decision early in lhe
year that uwouldbemyhslyearworkingita -
_clubin'the (Ortawia Zon€ of the Canadiin Profes- *
“sional Golfers’ Association),” says the long- ball
“hitter who has twice qualified for (he Eagle
Creek Classic. * - .

‘This year, he survived the. 36-hok cqt eammg .
$718.75 after tying for 38th with a four-round total
of 2-under-par 286.

PESS/B0RTY .S
PIRs/75814 | 10499
Nos/7stia | 10999
P203/25004 | 11499
2205775018 | 12199
r5/75015 | V2899
F235/75015 | 1LY
P178/20013 00
PI85/70R13 99.99
PHIS/70014 ) 0099
PHO3/70R14 | 11409
1205/70434 | hepv
1570008 | 12699
r205/7081S N
4 rns/zonrs | 13699

cautes him 1o regret his decision to rurn pro and
giveups parunl scholan.hlp to the University of
Southern Musnsnppl “1 would try this again, 1
would try it again in B.C.
“I'd pretty much try any tour I could try.”
- His dreams and hopes, and those of the other
four, remain alive for at least one more day.
Because of storm and fog delays lasting neardy
211 hours yesterday, McCuaig (first-round 77),
Bernard {79). Hollett (79) and Oastrom (81) and
the rest of onc-half of the 126-man ficld did not”

finish the second round. dosignad for peate of mind!
They'tl do so varly this morning and then learn &yeor. ro0d hozard wartanh* *- should o
if they're among the low g players whe qualify Uewoyal Tiger Pow NotGord fira ko o -

for the third round.

Lacoste completed his round, carding a 24 for a
total of g-over 153, lc.avmg him well below the ex-
pected cut.

On the other hand. Q-school ended carly for
Ottawa’s Scott Halliday. A pro at the Raceview
club in Gloucester. he withdrew after nine holes
day, just as a thund m hit the 6,842~

Halliday, 27, shot an 86 in the first round on
M

Lndlng smong those who finished the second
round was Kent Fukushlma of Gnnd Prairie, Al-
ta

‘One of those who is lrymg to rqmn his tour
card, Fukushima marked his 20th birthday with .
an cven-par 72 for a 3-under total of 142 and 2
two-shat lead over Richard DeRond of London,
Ont.

DeRond also shot 72 yesterday.

BY XEN WARKEN

The best news for firi Fischer is the worst
news for the Hull Olymplques

chl'm. the towering 19-year-old defenceman
dominated the Quebec Major Junior Hock-
ey League while with Hull last season, will start

. the year with the Detroit Red Wings.
Following an outstanding training camp with
. Detroit, Fischer signed a three-year contract yes-

Fischer signs with Wings

Larey Murphy, Chris Chelios, Steve Duchesae,
Aaron Ward and Mathicw Dandenault, but wilt
probably earn more ice thine ag the season devel-
n"li.

While the Red Wings have the option of send-
ing Fischer back to Hull at any puint this season,
Detroit management wonders how much more
the QMJHL defenceman of the year could devel-
op with another year of junior.

Olympiques coach Claude Julicn says the leam

Tiger Paw NuailGard
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Uniroyal
The revolutionary fire,

Car Care You C
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* Tune-ups and more!
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Come see the many sides of Sears™
Carfingwood Auto Centre
Telaphene 729-2581¢ axt. 228

Hull Auto Centre
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AUTOMOTIVE HOURS
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ACOMMBSIONER FOR TAGNG AFFOATS +1 - COMPETITION TRIBUNAL

IN THE MATTER OF an application by the Commissioner of Competition
for a Consent Order pursuant to sections 92 and 105 of the Competition
Act, R.S.C. 1985, c. C-34 (as amended);

AND IN THE MATTER OF the acquisition of a majority share of Chapters
Inc. by Trilogy Retail Enterprises L.P. and the proposed merger of Indigo
Books & Music Inc. and Chapters Inc. and their respective affiliates,
Indigo Online Inc. and Chapters Online Inc;

BETWEEN:

THE COMMISSIONER OF COMPETITION

Applicant
COMPETITION TRIBUNAL

-and- TRIBUNAL DE LA COMCIRRENCE |

¥ R

1 (o]

t APR 18 2001 < o

TRILOGY RETAIL ENTERPRISES L.P. g AVR ﬂ lf

CHAPTERS |NC. REGISTRAZ — liGISTlA‘ﬂ! I,

AND INDIGO BOOKS & MUSIC INC. OTTAWA, ONT. gT / { E ’
Respondents

STATEMENT OF GROUNDS AND MATERIAL FACTS

l. INTRODUCTION

1. The Commissioner of Competition (the “Commissioner”) brings this
application for a consent order on the grounds that the acquisition by

Trilogy Retail Enterprises L.P. (“Trilogy”) of the majority of the shares of



i3

(iv) Market Shares

44, Chapters and Indigo have 92 of the 96 stores in Canada that can be
characterized as large-format. Estimates of their combined share of sales in
the relevant market vary depending on the measurement of total relevant
book sales in the country; however, the Commissioner estimates that their

market share is approximately 55-70%.

45. Indigo and Chapters have a 100% share of the superstore category in each

metropolitan area in which they overlap. Their respective shares can be
seen in Table 1.

Table 1
Number of Superstores by Local Retail Market

Montreal

3 i
Brampton* 1 1
Burlington* 1 1
Toronto* 11 7
Kingston 1 1
Calgary 7 2
Edmonton 4 1
Vancouver 6 1
Total 34 15

* Brampton, Burlington and Toronto are all part of the Greater Toronto Area retail market.

46. Moreover, Indigo was examining plans to open new superstores in several
locations, including additional stores in Edmonton, Vancouver and Montreal

as well as expansion to Victoria, Winnipeg, London, Ottawa and Halifax.



47. The Commissioner estimates that the combined market share of Indigo and
Chapters in the overlap markets, including Chapters’ small-format stores and
independent small-format stores, is as follows in Table 2.

Table 2
Market Share by Square Footage and by Sales
Market Indigo's Estimated Estimated Market Indigo's Estimated

Market Share (sf) Share of Estimated Market Market Share of

Chapters/Indigo (sf) Share (sales) Chapters/Indigo
(sales)
Montreal 17.1% 78.2% 143% 72.7%
Brampton* 37.4% 90.7% 34.1% 87.3%
Burlington* 30.6% 77.2% 26.5% 70.4%
Toronto* 25.2% 81.8% 22.1% 76.1%
Kingston 252% 84.6% 21.7% 80.1%
Calgary 16.1% 88.0% 14.2% 84.2%
Edmonton 9.1% 69.5% 7.3% 63.0%
Vancouver 4.9% 55.1% 3.8% 48.0%

* Brampton, Burlington and Toronto are all part of the Greater Toronto Area retail market.

48.

49,

(v) Removal of a Vigorous and Effective Competitor

Indigo was the major trade book retail competitor to Chapters. Both

companies saw the other as its main and, often, its only rival.

Indigo was the only serious competitor to Chapters in the race to develop
large-format retailing in Canada. Indigo was present in many major
metropolitan markets in Canada. From time to time, and possibly as late as
June 2000, Indigo planning documents showed that it was considering
opening additional stores in Edmonton, Vancouver and Montreal as well as
expanding to Victoria, Winnipeg, London, Ottawa and Halifax. Thus, the

Merger removes any potential competition from Indigo in those areas.
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THE COMPETITION TRIBUNAL

IN THE MATTER OF an application by the Commissioner of Competition for a

Consent Order pursuant to sections 92 and 105 of the Competition Act, R.S.C.
1985, c. C-34 (as amended);

AND IN THE MATTER OF the acquisition of a majority share of Chapters Inc. by

Trilogy Retail Enterprises L.P. and the proposed merger of Indigo Books & Music

Inc. and Chapters Inc. and their respective affiliates, Indigo Online Inc. and
Chapters Online Inc.;

BETWEEN:

THE COMMISSIONER OF COMPETITION

Applicant
-AND -
TRILOGY RETAIL ENTERPRISES L.P.
CHAPTERS INC.
AND INDIGO BOOKS & MUSIC INC.
Respondents
CONSENT ORDER IMPACT STATEMENT | rpimeant nrion TRIBUNAL e
= P
| o
£ iave 18 2001 41 2
° REGiSTRAR —~ REGISTRAIRE ;’
INTRODUCTION orrawa, ont. Hl [ d )

The Commissioner of Competition (the "Commissioner”) files this statement
pursuant to section 77 of the Competition Tribunal Rules. This statementdescribes

the circumstances surrounding the Draft Consent Order ("DCQ") and its anticipated
effect on competition.



V.

10.

11.

12.

13.

4-

DRAFT CONSENT ORDER

The DCO provides for a combination of structural and behavioural obligations to be
assumed by the Respondents. The DCO provides for the divestiture of nine
superstores and ten mall stores operated by Chapters and four superstores operated
by Indigo. Specifically, the DCO provides for the divestiture of: two Chapters
superstores in the Vancouver area; one Chapters superstore in Calgary; one Indigo
superstore in Edmonton; three Chapters superstores in the Greater Toronto Area (the
“GTA"); two Indigo superstores in the GTA; six Chapters mall stores in the GTA; one
Chapters superstore in Oakville; one Chapters superstore in Belleville; one Indigo
superstore in Kingston; one Chapters mall store in Ottawa; one Chapters superstore

in the Montreal area; and three Chapters mall stores in the Montreal area.

The Respondents will offer for sale, to any bona fide prospective purchaser, all rights,
title and interest of whatever character in Indigo Online, including any leasehold interest
in equipment, software and portal agreements that the Respondents or any of their
affiliates may own in respect of Indigo Online; provided, however, that Indigo Online’s
tradename, intellectual property rights, brand specific content and customer lists are

not required to be offered for sale.

The Respondents will offer for sale, to any prospective purchaser, Indigo’s distribution
facility, located at 6160 Kenway Drive, Mississauga, as long as Indigo has possession
of it.

The Respondents will offer, to any single purchaser of some or all of the assets, all
rights, title and interest of whatever character in one of the following tradenames:
"Classic Books", "Prospero" and "SmithBooks".
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Governmant  Gouvernament i
of Canada du Canada ( 'an
ContactUs

Competitton ureau

Puablications ...

Directeur des enquétes
et recherches

Bureau de la concurrence

SSBureay <Search
&1!" po—

Director of Investigation
and Research

Competition Bureau

Télécopieur -Facsimile
(819) 953-5013
Téléphone-Telephone
{819) 997-3301

Place du Portage | Place du Portage |
50, rue Victoria 50 Victoria Street
Hull {Québec) Hull, Quebec

K1A 0C9 K1A 0C9

December 11, 1998

Mr. John E. Cleghorn

Chairman and Chief Executive Officer
Royal Bank of Canada

Royal Bank Plaza

South Tower

200 Bay Street

Toronto, Ontario

M5J 245

c.c.The Honourable Paul Martin, P.C., M.P.
Minister of Finance

Dear Chairmen:

Mr. Matthew W. Barrett

Chairman and Chief Executive Officer
Bank of Montreal

First Bank Tower

First Canadian Place

100 King Street

Toronto, Ontario

MSX 1A1

The mandate of the Competition Bureau is to ensure that Canada has a competitive
marketplace and that all Canadians enjoy the benefits of competition. This requires that
proposed mergers be reviewed to determine if they are likely to result in a substantial

lessening or prevention of competition.

After a comprehensive review, the Bureau has concluded that the merger of the Royal Bank
of Canada and the Bank of Montreal (the Banks), as proposed, is likely to lead to a
substantial lessening or prevention of competition that would cause higher prices and lower
levels of service and choice for several key banking services in Canada.

Traditionally, when the Bureau concludes that a proposed merger is likely to harm
competition, it invites the merging parties to propose remedies to remove the likely lessening
of competition. Any remedies must ensure that the concerns are removed in all affected
markets. Typically, this has involved selling assets and restructuring the proposal.

http://strategis.ic.gc.ca/SSG/1/ct01330e.html

4/11/2003
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pay bills and collect receivables. Other products, such as night deposit and cash and coin
services, are generally linked to this account.

Operating Loans

Operating loans are intended for the short-term operating needs of businesses such as
financing receivables and inventory. Banks will generally not give an operating loan unless a
business has its transaction account at the same bank. This gives the lending banks the
ability to monitor a customer’s business on a continuing basis. To gauge the potential impact
of the proposed merger in this market, it is necessary to examine the competitive choices
available to firms of different sizes.

Since large corporations typically have access to more domestic and foreign suppliers and
ready access to capital markets, operating loans to these businesses were not considered
problematic. Small and medium-sized(1)_businesses generally have fewer choices and rely
on banking services at the local level. Operating loans with authorizations up to $1 million
were examined for SMEs. Larger firms in the mid- market tier also face more limited choices
than those in the large corporate sector. Loan authorizations in the $1-million to $5-miltion
range were examined for these mid-market firms.

GEOGRAPHIC MARKETS

After extensive examination of the records produced by the Banks, interviews with industry
participants, econometric analysis prepared by the Bureau, and on the advice of the experts
retained by the Bureau, we have concluded that the geographic market is local for the
relevant products listed above, for customers of personal financial services, and for SME
businesses.

For mid-market loans between $1 million and $5 million, the geographic market is regional in
scope. The Bureau has used provincial boundaries to approximate these regional geographic
markets.

The Bureau identified 112 local markets in urban areas with populations of 10,000 to
100,000, using the integrated economic areas identified by Statistics Canada as census
agglomerations (CA), and 25 urban areas of more than 100,000 people identified by Statistics
Canada as census metropolitan areas (CMA). In total, there are 137 local urban markets. The
operations of the Banks overlap in 125 of these urban markets.

In rural areas, the Bureau examined the competitive environment of all branches of the Royal
Bank of Canada and Bank of Montreal within 20 km of each other. This decision was based
largely on the banks’ documents. As a result, 99 local rural markets were identified for the
proposed merger.

In total, the operations of the Royal Bank of Canada and Bank of Montreal overiap in 224
local markets.

The Banks have argued that the market for all banking products is national. As noted above,
the evidence gathered by the Bureau, including the records of the Banks, indicates the
market is local. In the alternative, the Banks proposed that the Bureau conduct its analysis
based on 112 areas which they have argued are integrated economic areas for the purposes
of the analysis of financial services.

While the Bureau is not convinced that these areas are appropriate in many cases, it has run
a market share analysis based on these proposed geographic areas and found that very
similar conclusions are reached compared with those using the Bureau’s local market
definition. For example, where personal transaction accounts were examined, 63% of these
areas exceed the 35% market share threshold, while in the case of the local markets used by
the Bureau, 66% of the local markets exceed the 35% market share threshold.

http://strategis.ic.gc.ca/SSG/1/ct01330¢.html 4/11/2003
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Governmant  Gouvernement
of Canada  du Canada Can

Site Map What's New ftout Usg Regrstratian

Canady Site

Directeur des enquétes Director of Investigation Télécopieur -Facsimile
et recherches and Research (819) 953-5013
Téléphone-Telephone

Bureau de la concurrence Competition Bureau (819) 997-3301

Place du Portage | Place du Portage |
50, rue Victoria 50, rue Victoria
Hull (Québec) Hull (Québec)
K1A 0C9 K1A 0C9

December 11, 1998

Mr. A. L. Flood Mr. A. Charles Baillie

Chairman and Chief Executive Officer Chairman and Chief Executive Officer
Canadian Imperial Bank of Commerce Toronto-Dominion Bank

Commerce Court West Toronto-Dominion Tower

199 Bay Street, 5th Floor 55 King Street West, 11th Floor
Toronto, Ontario Toronto, Ontario

M5L 1A2 M5K 1A2

c.c.The Honourable Paul Martin, P.C., M.P.
Minister of Finance

Dear Chairmen:

The mandate of the Competition Bureau is to ensure that Canada has a competitive
marketplace and that all Canadians enjoy the benefits of competition. This requires that
proposed mergers be reviewed to determine if they are likely to result in a substantial
lessening or prevention of competition.

After a comprehensive review, the Bureau has concluded that the merger of the Canadian
Imperial Bank of Commerce (CIBC) and the Toronto-Dominion Bank (TD) (the Banks), as
proposed, is likely to lead to a substantial lessening or prevention of competition that would
cause higher prices and lower levels of service and choice for several key banking services in
Canada.

Traditionally, when the Bureau concludes that a proposed merger is likely to harm
competition, it invites the merging parties to propose remedies to remove the likely lessening
of competition. Any remedies must ensure that the concerns are removed in ali affected
markets. Typically, this has involved selling assets and restructuring the proposal.

However, in this case, as stated in the Merger Enforcement Guidelines as Applied to a Bank

http://strategis.ic.gc.ca/SSG/1/ct01339¢.html 4/11/2003
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than those in the large corporate sector. Loan autharizations in the $1-million to $5-million
range were examined for these mid-market firms.

GEOGRAPHIC MARKETS

After extensive examination of the records produced by the Banks, interviews with industry
participants, econometric analysis prepared by the Bureau, and on the advice of the experts
retained by the Bureau, we have concluded that the geographic market is local for the
relevant products listed above, for customers of personal financial services and for SME
businesses.

For mid-market loans between $1 million and $5 million, the geographic market is regional in
scope. The Bureau has used provincial boundaries to approximate these regional geographic
markets.

The Bureau identified 112 local markets in urban areas with populations of 10,000 to

100,000, using the integrated economic areas identified by Statistics Canada as census
agglomerations (CA), and 25 urban areas of more than 100,000 people, identified by
Statistics Canada as census metropolitan areas (CMA). In total, there are 137 local urban
markets. The operations of the Banks overlap in 111 of these arban markets.

—

In gural areas, the Bureau examined the competitive environment of all branches of the CIBC
and TD within 20 km of each other. This decision was based largely on the banks’

bcuments. As a result, 68 local rural markets were identified for the proposed merger.
In total, the operations of the CIBC and TD overlap in 179 local markets.

MARKET SHARE AND CONCENTRATION LEVELS

Given that the four firm concentration threshold was exceeded for at least one of the products
under detailed review in each market, the Bureau's review included all 179 local markets.

For operating loans to mid-market firms in the $1-million to $5-million range, the 35%
threshold was exceeded in Prince Edward Island, Yukon and the Northwest Territories.

In order to calculate these market shares and concentration levels for branch banking
products, the Bureau obtained the market share data base maintained by the Canadian
Bankers Association {(CBA), and supplemented it with information from many other financial
institutions and the Canadian Payments Association. As a result, the data base includes
nearly all deposit-taking institutions. For those products where non-deposit taking institutions
are significant competitors, such as insurance companies for residential mortgages, further
adjustments to the data base have been made.

This data base is the best available in Canada at this time. The Banks have raised a number
of issues relating to the CBA data base. For example, the CBA data base does not categorize
business transaction account data by size of business. This may result in some market
shares being either over- or understated for SME firms. The Bureau is willing to further
discuss these issues with the Banks.

COMPETITIVE CRITERIA
Barriers to Entry

In order to assess the effect of the merger on competition, the Bureau must consider the
height of entry bariers into banking markets. Even where a merger exceeds the Bureau's

initial thresholds, if barriers to entry are low, the merged firms will be constrained by the
likelihood of new entrants, and will behave in a manner consistent with a competitive market.

http://strategis.ic.gc.ca/SSG/1/ct01339¢.html 4/11/2003
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IN THE MATTER OF an application by the Director of Investigation
and Research under sections 92 and 105 of the
Competition Act, R.S.C., 1985, c. C-34, as amended;

AND IN THE MATTER OF the acquisition by Imperial Oil Limited of
the shares of Texaco Canada Inc.

BETWEEN:

The Director of Investigation and Research
Applicant
- and -
Imperial Oil Limited
Respondent
- and -

Attorney General of Quebec
Beacon Hill Service %?30{ Ltd.
Atlantic Refining and Marketing Employees Association
and Atlantic Oilworkers Union Local 1
Consumers’ Association of Canada
Pioneer Petroleums
Claude Harnois Inc.
Barron Hunter Hargrave Strategic Resources Inc.
Attorney General of Newfoundland and Labrador
Petroles Ronoco Inc.
The City of Victoria
Lyn-Den Distributors
Banff Bulk Fuels Ltd.
Texaco Retail Council, Halifax-Dartmouth Metropolitan Area
Cook’s Oil Company Limited

Intervenors
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questioned whether that province is properly a part of an Atlantic
market or should have been treated as separate from the Maritime
provinces of New Brunswick, Nova Scotia and Prince Edward
Island.!® (The province of Newfoundland and Labrador will
hereinafter, for ease of reference, be referred to as "Newfoundland".)
In any event, the definition of markets by reference to provincial
boundaries automatically carries with it a certain degree of

artificiality.

C) Geographic Market - Retail Level

With respect to the geographic extent of the various retail
markets, urban areas were chosen by the Director and Imperial as
separate markets. As will appear from what is said below, there is
only a limited economic rationale for this choice. = The choice
proceeded on the basis of administrative convenience in the absence

of a practical means of identifying the actual markets.

As noted above, identification of a geographic market
requires an assessment of the homogeneity of price. In defining an
"ideal" geographic market it should be possible to find that all
transactions, at a point in time within the defined market, could be
at the same price. Since this ideal is rarely met, the question is the
extent to which departures are considered sufficiently unimportant so

that transactions at different prices are still considered part of the

05ee infra at S7F.
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same market. A comparison of retail prices in the greater Toronto
area by Professor Waverman and Dr. Yatchew, showed a high degree

. . }A
of uniformity across the urban areas assessed, !

This is not surprising given that consumers of gasoline are
inherently mobile and the search for a better price is relatively cost-
free -- it can be undertaken while travelling for some other reason.
Switches in consumer demand can readily be accommodated on the
supply side since virtually all retail gasoline outlets have the capacity
to sell more gasoline and they also have the incentive to maximize
volume, fixed costs being high.  Because of the exposure‘ of
consumers to a fairly large number of retail outlets during the period
of time when they are considering a purchase, any price change in
one part of a city is transmitted rapidly throughout the urban area:
the "domino effect". The evidence of Professor Trebilcock described

the situation:

While industry data suggest that up to 70% of consumers
tend to buy most of their gasoline within two miles of
their homes, the structure of this market ensures that
price changes move both rapidly and pervasively through
most large metropolitan areas. This is because each
consumer’s two mile radius overlaps with the next
consumer’s such that a net of interlocking submarkets
spans the city. Any price decrease in one area of the

11Aﬂ'idavit of Prof. M. Trebilcock, dated July 24, 1989, Appendix 3: The Pricing
of Gasoline in the Toronto Area (May 29, 1989). A similar, more current study
surveying retail gasoline prices in both Toronto and Montreal forms part of the
confidential record: A. Yatchew, Retail Prices of Gasoline in Toronto and Montreal
(October 5, 1989).
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city is transmitted by a domino effect, to other argas of
the city through these interlocking submarkets. ...

Apart from the use of the term submarket, which could
create confusion and is somewhat of a contradiction, the description
of how a large urban market for gasoline is tied together is a
reasonable one. It becomes evident from that description, however,
that the choice of urban boundaries is necessarily arbitrary because
the interlocking "submarkets" do not stop at those boundaries but
interlock with adjacent non-urban areas. The evidence adduced
respecting one particular situation in Ancaster, Ontario underlines
this fact.!®> In the case of medium-sized and small communities,
equating the geographic market with the boundaries of those
communities understates the true size of the relevant market because
the purchasers are mobile; they clearly purchase outside the local

community as well as within it.

While it is evident that it would be a near impossible task
to accurately trace all of the overlapping areas that make up retail
gasoline markets in Canada, the deficiencies inherent in choosing
arbitrary limits, such as urban boundaries, have to be recognized.

This is particularly so given the task which the Director and Imperial

12p¢fidavit of Prof. M. Trebilcock, dated July 24, 1989, Exhibit A at para. 14.
See also Notice of application, Appendix 2: Overview of the Industry at para. 115,
which is to the same effect.

Bgee infra at 106.
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Ottawa-Carleton Region Tire Retailers

1. Belisle Chev Olds Cadillac

2. Bytown Auto Menders

3. C P Tire & Auto Refinish

4. Canadian Tire

5. Cantre De Pneus Marion

6. Carlsbad Tire (Inc)

7. Charbonneaun Auto Parts & Installations
8. Commercial Tire and Battery
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Elliott Carl Chevrolet Oldsmobile Ltd

Fastlane wom before me, . o

Frisby Tire Co. (1974) Limited dayof..... 2

Gary’s Automotive

GCR Tire Centres A
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Goodyear Auto Service

Grant Street Garage 1974 Ltd

Hanks Tire Supply

Hodge’s Service Centre & Car Clinic

In Style Auto

J P Tire Service Ltd

Jack May Pontiac-Buick Ltd

McNeil Motor Sales (Manotick) Ltd Chevrolet Oldsmobile

. Mister Muffler
26.
27.

Myers Chev-Olds-Cadillac Inc
OK Tire Stores Inc.

. Orleans Autopro
29.
30.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.
41.

Orleans Service Centre
Osgoode Tire Sales

Parker Auto Care

Pinkus Tire & Battery Kingdom
Pneus Et Accessoires S L
Pneus Rockland Tire

Robson Racing Inc.

Rump Roy & Sons Tire & Auto Centre
S & S Auto Parts Ltd.

Sears

Sunrise Pontiac Buick GMC
Tire Plus

Tirecraft Commercial

. Toyo Tire Canada Inc.
43.
44,

Treff’s Tire Centre
Union Auto parts (1997) Ltd.

Privileged and Confidential
Prepared at the Request of Counsel



Charles River Associates

45. Wal-Mart

Source: www.vellowpages.ca

Privileged and Confidential
Prepared at the Request of Counsel
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1
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1
1
1
1
1
1
1

1
2
3
4
5.
6
7
8

Charles River Associates

Calgary Region Tire Retailers

. 1 Stop Service

. A R Williams Materials Handling Ltd
. Aa-Auto Inspections

. Able Tire Services

Action Tyre Ltd

. Bareka Auto Tire Service

. Blaskin & Lane Tire Centres

. Bowness Tire 1986

Brians Tire & Auto Center Ltd

0. Brooks Tire & Retreading Ltd

1. Canadian Tire

2. Canyon Meadows Tire & Auto Care Ltd
3. Cedar Automotive & Tire Services
4. Commercial Tire

5. Drive On Mobile Tire Services

6. Econo Tire

7. Elrich Tire Ltd

8. Fairdinkum Tire Ltd

9. Fast Tire Service Ltd

20. Firestone Tire & Automotive Centres
21. Fountain Tire

22. Globe Steering Clinic Calgary Ltd
23. Gords Tire & Auto Center

24. Harpers Tire (1931) Ltd

25. K I K Tire Technologies Inc

26. Kal Tire

27. Kirks Tire Ltd

28. Leader Tire & Auto Repair Ltd
29. Lyons Tire Centres Ltd

30. Master Tune

31. Mech Check Auto Repair Service
32. Mid-West Tire Processors Ltd

3
3
3
3
3
3
3

3. MO-Tires Ltd

4. National Car Rental

5. Oil Drop The

6. OK Tire Stores Inc.

7. Payless Tire Sales

8. Pro Tire (Calgary) Ltd
9. Profile Publishing Inc

40. R P M Tire & Auto
41. Remington Tire Distributors (1977) Ltd

4
4

2. Shaw G M C Pontiac Buick
3. Siegles Tire Service

44. South Trail Tire Corp

Privileged and Confidential
Prepared at the Request of Counsel
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46.
47.
48.
49.
50.
51.
52.
53.
54.
55.
56.

So

. Southwestern Tire

Stampede Tire & Brake
Steves Mobile Tire Service Ltd
Summit Tire

Tire Direct Canada Ltd

Tire Recyclers of Calgary Inc
Tire Trax

Tirecraft

Tiretek Inc

Togo Tire Service Ltd
Tolleys Tire Centre Ltd
Wal-Mart

urce: www.yellowpages.ca

Charles River Associates

Privileged and Confidential
Prepared at the Request of Counsel
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10.
11.
12.

13.

14.
15.
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17.
18.

19.

20.
21
22.
23.
24.
25
26.
27.
28.

29.

30.
31.
32.
33.
34,
35.
36.
37.
38.

39.
40.

41.
42,
43.
44,

Charles River Associates

Greater Toronto Area Tire Retailers

. Active Green & Ross

. Albion 5 Bay Tire & Auto Centre Inc
. All Season Tire Centre

. Ama Tire & Service Centre

. AMA Tire & Service Centre

. Automotive Import Market (AIM)

. Autorite Sales & Services

. Bento's Auto Service

. Beverly Tire (Concorde) Inc

BFGoodrich

Brennan Pontiac Buick GMC Ltd
Canada Supply & Tire

Canadian Tire Associate Stores
City Tire II

City Tire Limited

Decicco & Sons Ltd

Factory Tire & Rubber Inc
Firestone Tire And Automotive Centre
Frontier Tire Systems Ltd
Glendale Tire

. Goodyear Commercial Tire Centre

H P Enterprises
High Park Tire & Motor Services Ltd
J & M Tire International Inc

. Kipling Tire Co Ltd

Lottridge Tire & Retreading Inc
Matharu Service Centre
Michelin

Mississauga Tire Centre Inc
Nantucket Tires' N'Mags
National Tire Sales & Service
North Toronto Tire

OK Tire Stores Inc.

Ossington Tire Corp

Phil's Tire Service Inc

Public Tire Sales & Service Ltd
Race Track Auto Centre
Rubber Rehab Inc

S Koundouros Service Centre Ltd
Sammy's Service Centres
Second Time Around Tire Sales
Service Plus Automotive

Sharp Cars

SKS Auto Service Centre

Privileged and Confidential
Prepared at the Request of Counsel



45. South Scarborough Auto Service
46. Steelcase Tires N Mags Inc
47. Stevestire.com

48. Sumner Tire

49. Superior Tire

50. The Tire Depot (2002) Inc
51. Tire Canada

52. Tirecraft-Attersley Tire

53. Tiremag (2000) Inc

54. Tires 4 Less

55. Toyo Tire Canada Inc

56. Wal-Mart

Source: www.vellowpages.ca

Charles River Associates

Privileged and Confidential
Prepared at the Request of Counsel



Need another reason

to shop?

Eﬂ YellowPages.

wawi

Toll-Free Numbers

Advertise With Us

Page 1 of 2

Francgals

You've searched YellowPages.ca for "Costco” in Toronto, Ontario.

These businesses serve the region specified in your search criteria.
Results: 1 -1 of 1 found businesses

Result Pages: 1

Modify Search | New Search

Having trouble locating a business? Read our Search Tips.
Costco Wholesale
3025 Ridgeway Drive, Mississauga, ON L5L 5P8
Smart Info
N

.

Map
Category: Grocers Whol

Resuit Pages: 1
Modify Search | New Search

Show businesses that start with the letter:
0123456789ABCDEFGHIJKLMNDO

To add a link or Website to your listing please click here

Find a Business | find a Perso
Affiliate Program | Report an Error |

1ttp://www.yeIIOWpages.ca/searchBusiness.do?action=homeSearch&categorySym=&business=Costco&cit...

Phone: (905)820-9300

PQRSTUVWXY Z MISC

| Toll-Free Numbers | Advertise With Us
E!nd__u_s._B.us_rms

| International Directories

9/4/2003



Page 2 of 2
Contact Us| | Bookmark this page | Francais
Copyright © 2003 Yellow Pages Group Co. Ali Rights Reserved.

Yellow Pages, YellowPages.ca and the walking fingers logo are registered trade-marks of Yellow Pages Group Co. in Canada.
Canada411 is a trade-mark of Stentor Resource Centre Inc. used under license.

Jttp://www.yeUOWpages.ca/searchBusiness.do?action=homeSearch&categorySym=&business=Costco&cit... 9/4/2003



Page 1 of 2

YellOWPageS « fi ‘i For whatever you have in mind.”

l Home l Find a Person Toll-Free Numbers Advertise With Us Frangais

You've searched YellowPages.ca for "Costco” in Ottawa, Ontario.
These businesses serve the region specified in your search criteria.
Results: 1 - 6 of 6 found businesses

Result Pages: 1

Madify Search | New Search

Having trouble locating a business? Read our Search Tips.

Costco Phone: (613)748-5973
1900 Cyrville Road, Gloucester, ON K1B 1AS
Smart Info

N

.

Map
Category: Grocers Retail

Costco Canada Phone: (819)669-4575
959 boulevard Labrosse, Gatineau, QC J8R 2X5
Smart Info

N

R

Map

Category: Grocers Whol

Costco Pharmacie Phone: (613)727-5822
1849 Merivale Road, Nepean, ON K2G 1E3
Smart Info

N

s

Map
Category: Pharmacies

Costco Pharmacy Phone: (613)727-5822
1849 Merivale Road, Nepean, ON K2G 1E3
Smart Info

N

.

Map
Category: Pharmacies

Costco Wholesale Phone: (613)727-9177
1849 Merivale Road, Nepean, ON K2G 1E3
Smart Info

N

o2

Map
Category: Grocers Whol

mp://www.yeIIOWpages.ca/searchBusiness.do?action=homeSearch&categorySym=&business=Costco&cit... 9/4/2003



Page 2 of 2

Costco Wholesale Phone: (613)748-5973

1900 Cyrville Road, Gloucester, ON K1B 1A5

Smart Info
N

3

Map
Category: Grocers Whol

Result Pages: 1
Modify Search | New Search

Show businesses that start with the letter:
0123456789ABCDEFGHIJKLMNOPQRSTUVWXY Z MISC

To add a link or Website to your listing please click here

Find a Business | Find_a Person | Toll-Free Numbers | Advertise With Us
Affiliate Program | Report an Error | Find a U.S. Business | International Directories
Contact Us| | Bookmark this page | Francais

Copyright © 2003 Yellow Pages Group Co. All Rights Reserved.
Yellow Pages, YellowPages.ca and the walking fingers logo are registered trade-marks of Yellow Pages Group Co. in Canada.
Canada411 is a trade-mark of Stentor Resource Centre Inc. used under license.

attp://www.yellowpages.ca/searchBusiness.do?action=homeSearch&categorySym=&business=Costco&cit... 9/4/2003



$11.ca: Pharmacies (1 - 3) Page 1 of 2

Ao

Let Us Put You in Touch

W FIND A DOMAIN {7} [uosr YOUR SITE ~ [ MARKET DATA {3

‘Canadian Online Directory Services Find a Domain |
Sponsors YOU ARE HERE > Find a business > Results

Listings Pharmacies (1 -3 of 3)

Costco Wholesale
2853 32nd Street Northeast, Calgary, AB T1Y6Z7

(403) 216-6690
map | driving directions

Costco Wholesale Corporation
6880 11st Street Southeast, Calgary, AB T2H2T9

(403) 255-3923
map | driving directions

Costco Wholesale
(403) 253-6152

© Jump to Top

Powgneo Bv: a
SUPERPAGES

busirressELETEER!
daia by RIBIEHE Copyright © 2002 Tamec.

Get your own !

W o W e
5. &l
YRR SIS N ST
forp woneleroe 4

Get your own £

Business Finder
Simple Search

Category (browse)

or Business Name
[Costco

City
lCalgary

Province (required)
AB *

1tp://y p3.superpages.ca/listings.phtml?SRC=411 &STYPE=S&PG=L&C=&N=Costco&T=Calgary&S=A... 9/19/2002




411.ca; Pharmacies (1 - 3) Page 2 of -

FIND A DOMAIN | HOST YOUR SITE
411 DIRECTORY | FIND A DOMAIN | HOST YOUR SITE | MARKET DATA

About Us | Contact Us | Legal Notice
Canadian Online Directory Services. Copyright © Wideport Incorporated 2000-2003. All rights reserved.

1ttp://yp3.superpages.ca/listings.phtml?SRC=411&STYPE=S&PG=L&C=&N=Costco& T=Calgary&S=A... 9/19/2002



Zostco Online

tire search results

New Search: € Search by Vehicle (Recommended) ® Search by size

size: |185 x| |70 x| |13 x| SpeedRating: W *I ‘f‘j

Click here for information on tire sizing or if you are unsurg. of your vehicles fitment requirements
For your safety, Costco only instalis authorized tire fitments.
The final decision to install a tire will be made by the Costco tire center manager or supervisor.

Search Resuits for 185/7T0R13. (click tire name to view details)
Note: All Prices Include Shipping, Handling, Installation & Disposal

more info

Name Description Price
Bridgestone Potenza RES0Q All Season $59.99 | aadto cart |"T
P18%/70R13 Performance

©1998-2003 Costco Wholesale Corporation. All rights reserved.
Privacy Statement,.investor Relations it

Wtp://Www.costco.com/tires/results.asp?catid=3960

Page 1 of 1

9/4/2003



3ramalea Tire Map and address Page 1 of |
Map and Address

Hwy 7 (Queep St)

™
o
Clark BIvd. tix
£ =
g /’_;5_ Hwy 407 -
e ]
Q
Bramalea Tire = Stee*es/

2020 Clark Bivd., Unit #1
Brampton, Ontario

(N.E. corner of Airport Rd.) / N
Hwy 407 T
Hours

Dixie

| __Finch

Hwy 427 (—

Mon, Tues,...... 8:00-5:30 1

Thur, Fri: HWY 401
Wed: ............. 8:00-6:00

Sat: ..eeeenen, 8:30-2:30

Call: 905.793.1881

1ttp://www.bramaleatire.com/map.html 9/18/2002



Comparison of Sears’ Regular Prices to Manufacturers’ Suggested

Retail Prices' **
Retailer - Tire Manufacturer’s | Sears Actual Regular Percentage
Suggested Retail Retail Price Difference Between
Price (Multiple - Single) MSRP and Retail

Sears - RoadHandler “T”

Plus (Michelin) compared

to Michelin X-One:
P175/70R13 $146.00 $94.99 - $153.99 (34.9%) - 5.5%
P175/70R14 $159.00 $100.99 - $159.99 (36.5%) — 0.6%
P185/70R 14 $164.00 $106.99 - $168.99 (34.8%) - 3.0%
P195/70R14 $174.00 $112.99 - $176.99 (35.1%) - 1.7%
P205/70R14 $183.00 $120.99 - $190.99 (33.9%) - 4.4%
P215/70R14 $196.00 $126.99 - $198.99 (35.2%) - 1.5%
P175/65R14 $167.00 $109.99 - $172.99 (34.1%) - 3.6%
P185/65R14 $176.00 $114.99 - $179.99 (34.7%) - 2.3%
P195/65R14 $185.00 $119.99 - $188.99 (35.1%) - 2.2%
P205/65R15 $197.00 $126.99 - $199.99 (35.5%) - 1.5%
P215/65R15 $205.00 $132.99 - $209.99 (35.1%) - 2.4%
P215/60R16 $210.00 $134.99 - $213.99 (35.7%) - 1.9%
P225/60R16 $217.00 $139.99 - $219.99 (35.5%) - 1.4%
P205/70R15 $191.00 $129.99 - $203.99 (31.9%) — 6.8%
P215/70R15 $201.00 $133.99 - $208.99 (33.3%) - 4.0%
P235/70R15 $221.00 $144.99 - $229.99 (34.4%) - 4.1%

mumu_ﬂi....@mzwi b'"”;

! Sears’ prices were obtained from “Competitive Profile”, x-ref. to Sears Disclosure Statement number 27.

Sears’ prices are for single and multiple tires.

2 Price obtained from Schedule A2 of the Affidavit of Production of Records and Responses by Michelin
pursuant to section 11, November 30, 2000. All Michelin manufacturer’s suggested retail prices are as of August 1,
1999. All Uniroyla manufacturer’s suggested retail prices are as of April 1, 1999. The BF Goodrich manufacturer’s
suggested retail price is as of March 1, 1999.

’ Where a manufacturer’s suggested retail price was not available for a black tire, the whitewall tire price

was used.



Retailer - Tire

Manufacturer’s
Suggested Retail
Price

Sears Actual Regular

Retail Price

(Multiple — Single)

Percentage

Difference Between

MSRP and Retail

Sears - Weatherwise
(Michelin) compared to
Michelin Rainforce MX4:

P175/70R13
P185/70R13
P185/75R14
P195/75R14
P175/70R14
P185/70R14
P205/70R14
P175/65R14
P185/65R14
P205/75R15
P215/75R15
P205/70R15
P215/70R15
P205/65R15
P215/65R15

Compared to Michelin
Symmetry:
P175/70R13
P185/75R14
P195/75R14
P185/70R 14
P205/70R 14
P175/65R14
P185/65R14
P215/75R15
P205/70R15
P215/70R15
P205/65R15
P215/65R15

$136.00
$144.00
$151.00
$159.00
$144.00
$153.00
$168.00
$149.00
$157.00
$176.00
$182.00
$179.00
$187.00
$184.00
$193.00

$139.00
$155.00
$162.00
$150.00
$176.00
$154.00
$162.00
$182.00
$180.00
$189.00
$185.00
$191.00

$83.99 - $132.99
$89.99 - $140.99
$98.99 - $149.99
$101.99 - $158.99
$92.99 - $145.99
$96.99 - $152.99
$106.99 - $167.99
$94.99- $148.99
$96.99- $154.99
$111.99 - $174.99
$117.99 - $184.99
$114.99- $181.99
$118.99 - $186.99
$117.99 - $181.99
$122.99- $192.99

$83.99 - $132.99
$98.99 - $149.99
$101.99 - $158.99
$96.99 - $152.99
$106.99 - $167.99
$94.99- $148.99

$96.99- $154.99
$117.99 - $184.99
$114.99- $181.99
$118.99 - $186.99
$117.99 - $181.99
$122.99- $192.99

(38.2%) — (2.2%)
(37.5%) - (2.1%)
(34.4%) - (0.7%)
(35.9%) — 0%
(35.4%) - 1.4%
(36.6%) — 0%
(36.3%) — 0%
(36.2%) — 0%
(38.2%) — (1.3%)
(36.4%) — (0.6%)
(35.2%) — 1.6%
(35.8%) — 1.7%
(36.4%) — 0%
(35.9%) — (1.1%)
(36.3%) — 0%

(39.6%) — (4.3%)
(36.1%) — (3.2%)
(37.0%) — (1.9%)
(35.3%) — 2.0%
(39.2%) — (4.6%)
(38.3%) — (3.3%)
(40.1%) — (4.3%)
(35.2%) — 1.6%
(36.1%) — 1.1%
(37.0%) — (1.1%)
(36.2%) — (1.6%)
(35.6%) - 1.0%




Retailer - Tire Manufacturer’s | Sears Actual Regular Percentage
Suggested Retail Retail Price Difference Between
Price (Multiple — Single) MSRP and Retail
Sears - Weatherwise
(Michelin) compared to
Tiger Paw AWP:
P175/70R13 $114.00 $83.99 - $132.99 (26.3%) - 16.7%
P185/70R13 $121.00 $89.99 - $140.99 (25.6%) — 16.5%
P185/75R14 $124.00 $98.99 - $149.99 (20.2%) - 21.0%
P195/75R14 $128.00 $101.99 - $158.99 (20.3%) - 24.2%
P185/70R14 $126.00 $96.99 - $152.99 (23.0%) -21.4%
P205/70R14 $140.00 $106.99 - $167.99 (23.6%) - 20.0%
P185/65R14 $134.00 $96.99 - $154.99 (27.6%) - 15.7%
P205/75R15 $144.00 $111.99 - $174.99 (22.2%) -21.5%
P215/75R15 $155.00 $117.99 - $184.99 (23.9%) - 19.3%
P205/70R15 $148.00 $114.99- $181.99 (22.3%) ~ 23.0%
P215/70R15 $153.00 $118.99 - $186.99 (22.2%) -22.2%
P205/65R15 $154.00 $117.99 - $181.99 (23.4%) - 18.2%
P215/65R15 $161.00 $122.99 - $192.99 (23.6%) - 19.9%
Compared to Tiger Paw
Nailguard:
P175/70R13 $132.00 $83.99 - $132.99 (36.4%) — 0.8%
P185/75R14 $146.00 $98.99 - $149.99 (32.2%) -2.7%
P195/75R14 $154.00 $101.99 - $158.99 (33.8%)-3.2%
P185/70R14 $147.00 $96.99 - $152.99 (34.0%) -4.1%
P205/70R14 $163.00 $106.99 - $167.99 (34.4%)-3.1%
P205/75R15 $171.00 $111.99 - $174.99 (34.5%) - 2.3%
P215/75R15 $179.00 $£117.99 - $184.99 (34.1%)-3.3%
P205/70R15 $175.00 $114.99 - $181.99 (34.3%) - 4.0%
P215/70R15 $181.00 $118.99 - $186.99 (34.3%)-3.3%
P205/65R15 $182.00 $117.99 - $181.99 (35.2%) - 0%
P215/65R15 $191.00 $122.99 - $192.99 (35.6%) - 1.0%
Compared to Tiger Paw
Touring TR:
P175/70R13 $119.00 $83.99 - $132.99 (29.4%) - 11.8%
P185/70R13 $126.00 $89.99 - $140.99 (28.6%) - 11.9%
P175/70R14 $129.00 $92.99 - $145.99 (27.9%) - 13.2%
P185/70R14 $135.00 $96.99 - $152.99 (28.2%) - 13.3%
P175/65R14 $132.00 $94.99- $148.99 (28.0%) - 12.9%
P205/70R15 $156.00 $114.99 - $181.99 (26.3%) - 16.7%
P205/65R15 $159.00 $117.99 - $181.99 (25.8%) - 14.5%
P215/65R15 $165.00 $122.99 - $192.99 (25.5%) — 17.0%




Retailer - Tire Manufacturer’s | Sears Actual Regular Percentage
Suggested Retail Retail Price Difference Between
Price (Multiple — Single) MSRP and Retail
Sears - Weatherwise
(Michelin) compared to
Bridgestone Turanza T:
P175/70R13 $126.40 $83.99 - $132.99 (33.6%) - 5.2%
P185/70R13 $135.00 $89.99 - $140.99 (33.3%) - 4.4%
P185/75R14 $147.90 $98.99 - $149.99 (33.1%) - 1.4%
P195/75R14 $154.70 $101.99 - $158.99 (34.1%) - 2.8%
P185/70R14 $142.40 $96.99 - $152.99 (31.9%) - 7.4%
P205/70R14 $157.80 $106.99 - $167.99 (32.2%) - 6.5%
P175/65R14 $148.60 $94.99- $148.99 (36.1%) - 0.3%
P185/65R14 $154.50 $96.99- $154.99 (37.2%) - 0.3%
P205/75R15 $170.80 $111.99-$174.99 (34.4%) - 2.5%
P205/70R15 $171.20 $114.99- $181.99 (32.8%) - 6.3%
P215/70R15 $178.50 $118.99 - $186.99 (33.3%) - 4.8%
P205/65R15 $166.40 $117.99 - $181.99 (29.1%) - 9.4%
P215/65R15 $173.20 $122.99- $192.99 (29.0%) — 11.4%
Compared to Bridgestone
BT70s:
P175/70R13 $123.00 $83.99 - $132.99 (31.7%) - 8.1%
P185/70R13 $130.70 $89.99 - $140.99 (31.1%) - 7.9%
P185/70R14 $136.80 $96.99 - $152.99 (29.1%) - 11.8%
P205/70R 14 $153.50 $106.99 - $167.99 (30.3%) - 9.4%
P175/65R14 $137.50 $94.99- $148.99 (30.9%) - 8.4%
P185/65R 14 $143.70 $96.99- $154.99 (32.5%) - 7.9%
P205/70R15 $162.69 $114.99- $181.99 (29.3%) - 11.9%
P215/70R15 $167.00 $118.99 - $186.99 (28.7%) - 12.0%
P205/65R15 $164.80 $117.99 - $181.99 (28.4%) — 10.4%
P215/65R15 $173.10 $£122.99- $192.99 (28.9%) - 11.5%




Retailer - Tire

Manufacturer’s
Suggested Retail
Price

Sears Actual

Regular Retail Price
(Multiple — Single)

Percentage

Difference Between

MSRP and Retail

Sears - Weatherwise
(Michelin) compared to
Firestone FT70c:
P175/70R13
P185/75R14
P195/75R14
P175/70R14
P185/70R14
P205/70R14
P175/65R14
P185/65R14
P205/75R15
P215/75R15
P205/70R 15
P215/70R15
P205/65R15
P215/65R15

$121.90
$135.00
$141.60
$130.20
$132.90
$151.70
$136.60
$143.50
$157.00
$164.60
$160.70
$162.20
$159.00
$165.40

$83.99 - $132.99
$98.99 - $149.99
$101.99 - $158.99
$92.99 - $145.99
$96.99 - $152.99
$106.99 - $167.99
$94.99 - $148.99
$96.99 - $154.99
$111.99 - $174.99
$117.99 - $184.99
$114.99 - $181.99
$118.99 - $186.99
$117.99 - $181.99
$122.99 - $192.99

(31.1%) - 9.1%
(26.7%) - 11.1%
(28.0%) - 12.3%
(28.6%) — 12.1%
(27.0%) - 15.1%
(29.5%) — 10.7%
(30.5%) - 9.1%

(32.4%) - 8.0%
(28.7%) - 11.5%
(28.3%) — 12.4%
(28.4%) - 13.2%
(26.6%) ~ 15.3%
(25.8%) — 14.5%
(25.6%) — 16.7%

Compared to Goodyear
Regatta 2:
P185/75R14
P195/75R14
P185/70R 14
P205/70R14
P175/65R14
P185/65R14
P205/75R15

P215/75R15
P205/70R15
P215/70R15
P205/65R15
P215/65R15

$156.75
$164.35
$153.35
$178.05
$161.55
$166.55
$181.50
$190.45
$186.65
$196.25
$182.70
$192.40

$98.99 - $149.99
$101.99 - $158.99
$96.99 - $152.99
$106.99 - $167.99
$94.99 - $148.99
$96.99 - $154.99
$111.99 - $174.99
$117.99 - $184.99
$114.99 - $181.99
$118.99 - $186.99
$117.99 - $181.99
$122.99 - $192.99

(36.8%) - (4.3%)
(37.9%) — (3.3%)
(36.8%) - (0.2%)
(39.9%) — (5.7%)
(41.2%) — (7.8%)
(41.8%) — (6.9%)
(38.3%) — (3.6%)
(38.0%) — (2.9%)
(38.4%) — (2.5%)
(39.4%) — (4.7%)
(35.4%) — (0.4%)
(36.1%) — 0.3%




Retailer - Tire

Manufacturer’s
Suggested Retail
Price

Sears Actual
Regular Retail Price
(Multiple — Single)

Percentage
Difference Between
MSRP and Retail

Sears - Response RST
Touring 2000 (Cooper)
compared to Michelin
Rainforce MX4:

P175/70R13
P185/70R13
P175/70R14
P185/70R14
P195/70R 14
P205/70R 14
P215/70R 14
P205/70R15
P215/70R15
P195/65R15
P205/65R15
P215/65R15
P215/60R16
P225/60R16

Compared to Michelin
Symmetry:
P175/70R13
P185/70R14
P205/70R14
P205/70R15
P215/70R15
P195/65R15
P205/65R15
P215/65R15
P215/60R16
P225/60R16

$136.00
$144.00
$144.00
$153.00
$161.00
$168.00
$177.00
$179.00
$187.00
$177.00
$184.00
$193.00
$191.00
$198.00

$139.00
$150.00
$176.00
$180.00
$189.00
$178.00
$185.00
$191.00
$191.00
$201.00

$69.99 - $104.99
$72.99 - $109.99
$75.99 - $114.99
$78.99 - $118.99
$81.99 - $123.99
$84.99 - $128.99
$87.99 - $133.99
$90.99 - $136.99
$93.99 - $141.99
$89.99 - $134.99
$92.99 - $139.99
$95.99 - $144.99
$93.99 - $143.99
$103.99 - $156.99

$69.99 - $104.99
$78.99 - $118.99
$84.99 - $128.99
$90.99 - $136.99
$93.99 - §141.99
$89.99 - $134.99
$92.99 - $139.99
$95.99 - $144.99
$93.99 - $143.99
$103.99 - $156.99

(48.5%) — (22.8%)
(49.3%) — (23.6%)
(47.2%) — (20.1%)
(48.4%) — (22.2%)
(49.1%) — (23.0%)
(49.4%) — (23.2%)
(50.3%) — (24.3%)
(49.2%) — (23.5%)
(49.7%) — (24.1%)
(49.2%) — (23.7%)
(49.5%) — (23.9%)
(50.3%) — (24.9%)
(50.8%) —(24.6%)
(47.5%) — (20.7%)

(49.6%) — (24.5%)
(47.3%) — (20.7%)
(51.7%) - (26.7%)
(49.5%) — (23.9%)
(50.3%) — (24.9%)
(49.4%) - (24.2%)
(49.7%) — (24.3%)
(49.7%) — (24.1%)
(50.8%) — (24.6%)
(48.3%) — (21.9%)




Retailer - Tire Manufacturer’s Sears Actual Percentage
Suggested Retail | Regular Retail Price | Difference Between
Price (Multiple — Single) MSRP and Retail
Sears - Response RST
Touring 2000 (Cooper)
compared to Tiger Paw
AWP:
P175/70R13 $114.00 $69.99 - $104.99 (38.6%) — (7.9%)
P185/70R13 $121.00 $72.99 - $109.99 (39.7%) - (9.1%)
P185/70R 14 $126.00 $78.99 - $118.99 (37.3%) - (5.6%)
P195/70R14 $133.00 $81.99 - $123.99 (38.4%) — (6.8%)
P205/70R14 $140.00 $84.99 - $128.99 (39.3%) — (7.9%)
P215/70R14 $151.00 $87.99 - $133.99 (41.7%) - (11.3%)
P205/70R15 $148.00 $90.99 - $136.99 (38.5%) - (7.4%)
P215/70R15 $153.00 $93.99 - $141.99 (38.6%) — (7.2%)
P205/65R15 $154.00 $92.99 - $139.99 (39.6%) — (9.1%)
P215/65R15 $161.00 $95.99 - $144.99 (40.4%) - (9.9%)
Compared to Tiger Paw
Nailguard:
P175/70R13 $132.00 $69.99 - $104.99 (47.0%) — (20.5%)
P185/70R14 $147.00 $78.99 -$118.99 (46.3%) — (19.1%)
P195/70R14 $156.00 $81.99 - $123.99 (47.4%) - (20.5%)
P205/70R 14 $163.00 $84.99 - $128.99 (47.9%) — (20.9%)
P205/70R15 $175.00 $90.99 - $136.99 (48.0%) - (21.7%)
P215/70R15 $181.00 $93.99 - $141.99 (48.1%) - (21.6%)
P195/65R15 $170.00 $89.99 - $134.99 (47.1%) - (20.6%)
P205/65R15 $182.00 $92.99 - $139.99 (48.9%) - (23.1%)
P215/65R15 $191.00 $95.99 - $144.99 (49.7%) — (24.1%)
P215/60R16 $201.00 $93.99 - $143.99 (53.2%) — (28.4%)
P225/60R16 $209.00 $103.99 - $156.99 (50.2%) — (24.9%)
Compared to Tiger Paw
Touring TR:
P175/70R13 $119.00 $69.99 - $104.99 (41.2%) — (11.8%)
P185/70R13 $126.00 $72.99 - $109.99 (42.1%) - (12.7%)
P175/70R14 $129.00 $75.99-$114.99 (41.1%) — (10.9%)
P185/70R14 $135.00 $78.99 -$118.99 (41.5%) - (11.9%)
P195/70R14 $142.00 $81.99 - $123.99 (42.3%) — (12.7%)
P205/70R15 $156.00 $90.99 - $136.99 (41.7%) — (12.2%)
P195/65R15 $154.00 $89.99 - $134.99 (41.6%) - (12.3%)
P205/65R15 $159.00 $92.99 - $139.99 (41.5%) — (12.0%)
P215/65R15 $165.00 $95.99 - $144.99 (41.8%) - (12.1%)
P215/60R16 $170.00 $93.99 - $143.99 (44.7%) - (15.3%)
P225/60R16 $177.00 $103.99 - $156.99 (41.2%) - (11.3%)




Retailer - Tire Manufacturer’s Sears Actual Percentage
Suggested Retail | Regular Retail Price | Difference Between
Price (Multiple — Single) MSRP and Retail

Sears - Response RST

Touring 2000 (Cooper)

compared to Bridgestone

Turanza T:
P175/70R13 $126.40 $69.99 - $104.99 (44.6%) - (16.9%)
P185/70R13 $135.00 $72.99 - $109.99 (45.9%) — (18.5%)
P185/70R14 $142.40 $78.99 - $118.99 (44.5%) - (16.4%)
P195/70R14 $152.10 $81.99 - $123.99 (46.1%) — (18.5%)
P205/70R14 $157.80 $84.99 - $128.99 (46.1%) — (18.3%)
P215/70R14 $171.10 $87.99 - $133.99 (48.6%) — (21.7%)
P205/70R15 $171.20 $90.99 - $136.99 (46.9%) - (20.0%)
P215/70R15 $178.50 $93.99 - $141.99 (47.3%) - (20.5%)
P205/65R15 $166.40 $92.99 - $139.99 (44.1%) - (15.9%)
P215/65R15 $173.20 $95.99 - $144.99 (44.6%) - (16.3%)
P215/60R16 $178.40 $93.99 - $143.99 (47.3%) - (19.3%)
P225/60R16 183.50 $103.99 - $156.99 (43.3%) — (14.4%)

Compared to Bridgestone

BT70s:
P175/70R13 $123.00 $69.99 - $104.99 (43.1%) - (14.6%)
P185/70R13 $130.70 $72.99 - $109.99 (44.2%) - (15.8%)
P185/70R14 $136.80 $78.99 - $118.99 (42.3%) - (13.0%)
P195/70R14 $145.30 $81.99 - $123.99 (43.6%) — (14.7%)
P205/70R 14 $153.50 $84.99 - $128.99 (44.6%) - (16.0%)
P205/70R15 $162.69 $90.99 - $136.99 (44.1%) - (15.8%)
P215/70R15 $167.00 $93.99 - $141.99 (43.7%) - (15.0%)
P195/65R15 $159.10 $89.99 - $134.99 (43.4%) - (15.2%)
P205/65R15 $164.80 $92.99 - $139.99 (43.6%) - (15.1%)
P215/65R15 $173.10 $95.99 - $144.99 (44.5%) - (16.2%)




Retailer - Tire Manufacturer’s Sears Actual Percentage
Suggested Retail | Regular Retail Price | Difference Between
Price (Multiple — Single) MSRP and Retail
Sears - Response RST
Touring 2000 (Cooper)
compared to Firestone
FT70c:
P175/70R13 $121.90 $69.99 - $104.99 (42.6%) — (13.9%)
P175/70R14 $130.20 $75.99 - $114.99 (41.6%) — (11.7%)
P185/70R14 $132.90 $78.99 - $118.99 (40.6%) - (10.5%)
P195/70R14 $143.20 $81.99 - $123.99 (42.7%) - (13.4%)
P205/70R14 $151.70 $84.99 - $128.99 (44.0%) - (15.0%)
P215/70R14 $160.10 $87.99 - $133.99 (45.0%) — (16.3%)
P205/70R15 $160.70 $90.99 - $136.99 (43.4%) - (14.8%)
P215/70R15 $162.20 $93.99 - $141.99 (42.1%) - (12.5%)
P195/65R15 $151.10 $89.99 - $134.99 (40.4%) - (10.7%)
P205/65R15 $159.00 $92.99 - $139.99 (41.5%) — (12.0%)
P215/65R15 $165.40 $95.99 - $144.99 (42.0%) — (12.3%)
P215/60R16 $169.40 $93.99 - $143.99 (44.5%) — (15.0%)
P225/60R16 $176.20 $103.99 - $156.99 (41.0%) - (10.9%)
Compared to Goodyear
Regatta 2:
P185/70R14 $153.35 $78.99 - $118.99 (48.5%) — (22.4%)
P195/70R14 $161.20 $81.99 - $123.99 (49.1%) - (23.1%)
P205/70R14 $178.05 $84.99 - $128.99 (52.3%) - (27.6%)
P215/70R14 $186.45 $87.99 - $133.99 (52.8%) — (28.1%)
P205/70R15 $186.65 $90.99 - $136.99 (51.3%) — (26.6%)
P215/70R15 $196.25 $93.99 - $141.99 (52.1%) - (27.6%)
P195/65R15 $179.00 $89.99 - $134.99 (49.7%) - (24.6%)
P205/65R15 $182.70 $92.99 - $139.99 (49.1%) — (23.4%)
P215/65R15 $192.40 $95.99 - $144.99 (50.1%) ~ (24.6%)
P215/60R16 $207.50 $93.99 - $143.99 (54.7%) — (30.6%)
P225/60R16 $217.90 $103.99 - $156.99 (52.3%) - (28.0%)




Retailer - Tire Manufacturer’s Sears Actual Percentage
Suggested Retail | Regular Retail Price | Difference Between
Price (Multiple — Single) MSRP and Retail
Sears - Silverguard Ultra
IV compared to Michelin
Symmetry:
P185/75R14 $155.00 $72.99 - $109.99 (52.9%) - (29.0%)
P195/75R14 $162.00 $76.99 - $116.99 (52.5%) — (27.8%)
P205/75R14 $172.00 $79.99 - $123.99 (53.5%) - (27.9%)
P215/75R15 $182.00 $87.99 - $134.99 (51.7%) — (25.8%)
P175/70R13 $139.00 $66.99 - $99.99 (51.8%) - (28.1%)
P185/70R14 $150.00 $75.99 - $113.99 (49.3%) - (24.0%)
P205/70R14 $176.00 $81.99 - $123.99 (53.4%) — (29.6%)
P205/70R15 $180.00 $87.99 - $133.99 (51.1%) — (25.6%)
P205/65R15 $185.00 $89.99 - $139.99 (51.4%) - (24.3%)
Compared to Tiger Paw
ASC:
P185/75R14 $97.00 $72.99 - $109.99 (24.8%) - 13.4%
P195/75R14 $101.00 $76.99 - $116.99 (23.8%) - 15.8%
P205/75R14 $105.00 $79.99 - $123.99 (23.8%) - 18.1%
P215/75R15 $116.00 $87.99 - $134.99 (24.1%) - 16.4%
P175/70R13 $88.00 $66.99 - $99.99 (23.9%) - 13.6%
P185/70R14 $103.00 $75.99 - $113.99 (26.2%) - 10.7%
P205/70R14 $115.00 $81.99 - $123.99 (28.7%) - 7.8%
P205/70R15 $120.00 $87.99 - $133.99 (26.7%) — 11.7%
Compared to Tiger Paw
Aquagrip:
P185/75R14 $134.00 $72.99 - $109.99 (45.5%) - (17.9%)
P195/75R14 $140.00 $76.99 - $116.99 (45.0%) — (16.4%)
P205/75R14 $147.00 $79.99 - $123.99 (45.6%) - (15.7%)
P215/75R15 $163.00 $87.99 - $134.99 (46.0%) — (17.2%)
P175/70R13 $118.00 $66.99 - $99.99 (43.2%) - (15.3%)
P185/70R14 $130.00 $75.99 - $113.99 (41.5%) - (12.3%)
P205/70R14 $145.00 $81.99 - $123.99 (43.5%) — (14.5%)
P205/70R15 $157.00 $87.99 - $133.99 (44.0%) — (14.7%)
P205/65R 15 $159.00 $89.99 - $139.99 (43.4%) - (12.0%)




Retailer - Tire

Manufacturer’s
Suggested Retail
Price

Sears Actual
Regular Retail Price
(Multiple - Single)

Percentage
Difference Between
MSRP and Retail

Sears - Silverguard Ultra
IV compared to
Bridgestone B420 (S):

P185/75R14
P195/75R14
P205/75R14
P215/75R15
P175/70R13
P185/70R 14
P205/70R14
P205/70R15
P205/65R15

$116.30
$121.60
$129.80
$142.60
$103.40
$119.50
$134.20
$142.10
$146.10

$72.99 - $109.99
$76.99 - $116.99
$79.99 - $123.99
$87.99 - $134.99
$66.99 - $99.99
$75.99 - $113.99
$81.99 - $123.99
$87.99 - $133.99
$89.99 - $139.99

(37.2%) - (5.4%)
(36.7%) — (3.8%)
(38.4%) — (4.5%)
(38.3%) — (5.3%)
(35.2%) - (3.3%)
(36.4%) — (4.6%)
(38.9%) — (7.6%)
(38.1%) — (5.7%)
(38.4%) — (4.2%)

Compared to Firestone
FT70c:
P185/75R14
P195/75R14
P205/75R14
P215/75R15
P175/70R13
P185/70R14
P205/70R14
P205/70R15
P205/65R15

Compared to Firestone
FR480:

P215/75R15
P185/70R14
P205/70R15

Compared to Firestone
FR680:

P205/70R 14
P205/70R15

$135.00
$141.60
$148.70
$164.60
$121.90
$132.90
$151.70
$160.70
$159.00

$150.10
$125.80
$146.30

$138.20
$146.30

$72.99 - $109.99
$76.99 - $116.99
$79.99 - $123.99
$87.99 - $134.99
$66.99 - $99.99
$75.99 - $113.99
$81.99 - $123.99
$87.99 - $133.99
$89.99 - $139.99

$87.99 - $134.99
$75.99 - $113.99
$87.99 - $133.99

$81.99 - $123.99
$87.99 - $133.99

(45.9%) ~ (18.5%)
(45.6%) — (17.4%)
(46.2%) - (16.6%)
(46.5%) — (18.0%)
(45.0%) — (18.0%)
(42.8%) - (14.2%)
(46.0%) — (18.3%)
(45.2%) — (16.6%)
(43.4%) — (12.0%)

(41.4%) — (10.1%)
(39.6%) — (9.4%)
(39.9%) — (8.4%)

(40.7%) - (10.3%)
(39.9%) — (8.4%)




Retailer - Tire

Manufacturer’s
Suggested Retail
Price

Sears Actual

Regular Retail Price
(Multiple - Single)

Percentage

Difference Between

MSRP and Retail

Sears - Silverguard Ultra
IV compared to Goodyear
Integrity:

P185/75R14

P195/75R14

P205/75R14

P215/75R15

P175/70R13

P185/70R14
P205/70R14*

P205/70R 14**
P205/70R15

P205/65R15

Compared to Goodyear
Invicta GL:
P195/75R14
P215/75R15

$134.90
$142.00
$149.05
$163.30
$123.55
$142.00
$151.95
$159.00
$163.30
$163.30

$139.35
$174.55

$72.99 - $109.99
$76.99 - $116.99
$79.99 - $123.99
$87.99 - $134.99
$66.99 - $99.99
$75.99 - $113.99
$81.99 - $123.99
$81.99 - $123.99
$87.99 - $133.99
$89.99 - $139.99

$76.99 - $116.99
$87.99 - $134.99

(45.9%) — (18.5%)
(45.8%) — (17.6%)
(46.3%) — (16.8%)
(46.1%) - (17.3%)
(45.8%) — (19.1%)
(46.5%) — (19.7%)
(46.0%) — (18.4%)
(48.4%) — (22.0%)
(46.1%) — (17.9%)
(44.9%) ~ (14.3%)

(44.8%) — (16.0%)
(49.6%) — (22.7%)

* Variable Depth Serration

** Extra Narrow White




Retailer - Tire

Manufacturer’s
Suggested Retail
Price

Sears Actual

Regular Retail Price
(Multiple — Single)

Percentage

Difference Between

MSRP and Retail

Sears — BF Goodrich Plus
compared to Momenta S/E:

P155/80R13
P165/80R13
P175/80R13
P185/80R13
P185/75R14
P195/75R14
P205/75R14
P205/75R15
P215/75R15
P225/75R15
P235/75R15
P175/70R13
P185/70R13
P195/70R14

Compared to Tiger Paw
ASC:

P155/80R13
P165/80R13
P175/80R13
P185/80R13
P185/75R14
P195/75R14
P205/75R14
P205/75R15
P215/75R15
P225/75R15
P235/75R15
P175/70R13
P185/70R13
P195/70R14

$71.00

$85.00

$89.00

$93.00

$97.00

$101.00
$105.00
$110.00
$116.00
$122.00
$128.00
$88.00

$93.00

$107.00

$71.00
$85.00
$89.00
$93.00
$97.00
$101.00
$105.00
$110.00
$116.00
$122.00
$128.00
$88.00
$93.00
$107.00

$44.99 - $55.99
$53.99 - $63.99
$56.99 - $69.99
$60.00 - $74.99
$63.99 - $78.99
$65.99 - $79.99
$69.99 - $83.99
$73.99 - $87.99
$76.99 - $91.99
$80.99 - $97.99
$86.99 - $103.99
$57.99 - $71.99
$60.99 - $75.99
$68.99 - $85.99

$44.99 - $55.99
$53.99 - $63.99
$56.99 - $69.99
$60.00 - $74.99
$63.99 - $78.99
$65.99 - £79.99
$69.99 - $83.99
$73.99 - $87.99
$76.99 - $91.99
$80.99 - $97.99
$86.99 - $103.99
$57.99 - $71.99
$60.99 - $75.99
$68.99 - $85.99

(36.6%) — (21.1%)
(36.5%) — (24.7%)
(36.0%) — (21.4%)
(34.4%) - (19.4%)
(34.0%) — (18.6%)
(34.7%) — (20.8%)
(33.3%) — (20.0%)
(32.7%) - (20.0%)
(33.6%) — (20.7%)
(33.6%) - (19.7%)
(32.0%) — (18.8%)
(34.1%) - (18.2%)
(34.4%) - (18.3%)
(35.5%) — (19.6%)

(36.6%) — (21.1%)
(36.5%) — (24.7%)
(36.0%) - (21.4%)
(34.4%) — (19.4%)
(34.0%) — (18.6%)
(34.7%) — (20.8%)
(33.3%) - (20.0%)
(32.7%) - (20.0%)
(33.6%) — (20.7%)
(33.6%) — (19.7%)
(32.0%) — (18.8%)
(34.1%) - (18.2%)
(34.4%) — (18.3%)
(35.5%) — (19.6%)




Retailer - Tire Manufacturer’s Sears Actual Percentage
Suggested Retail | Regular Retail Price | Difference Between
Price (Multiple — Single) MSRP and Retail
Sears — BF Goodrich Plus
compared to Firestone
FR410:
P155/80R13 $80.60 $44.99 - $55.99 (44.2%) — (30.5%)
P165/80R13 $92.40 $53.99 - $63.99 (41.6%) — (30.7%)
P175/80R13 $98.40 $56.99 - $69.99 (42.1%) - (28.9%)
P185/80R13 $102.70 $60.99 - $74.99 (40.6%) — (27.0%)
P185/75R14 $108.20 $63.99 - $78.99 (40.9%) — (27.0%)
P195/75R14 $113.00 $65.99 - $79.99 (41.6%) — (29.2%)
P205/75R14 $120.80 $69.99 - $83.99 (42.1%) - (30.5%)
P205/75R15 $127.90 $73.99 - $87.99 (42.2%) - (31.2%)
P215/75R15 $133.90 $76.99 - $91.99 (42.5%) — (31.3%)
P225/75R15 $139.50 $80.99 - $97.99 (41.9%) — (29.8%)
P235/75R15 $147.20 $86.99 - $103.99 (40.9%) — (29.4%)
P175/70R13 $94.10 $57.99-871.99 (38.4%) - (23.5%)
Compared to Firestone
FR480:
P205/75R15 $155.50 $73.99 - $87.99 (52.4%) - (43.4%)
P215/75R15 $150.10 $76.99 - $91.99 (48.7%) - (38.7%)
P235/75R15 $176.20 $86.99 - $103.99 (50.6%) — (41.0%)
P195/70R14 $135.30 $68.99 - $85.99 (49.0%) — (36.4%)




Retailer - Tire

Manufacturer’s
Suggested Retail
Price

Sears Actual

Regular Retail Price
(Multiple — Single)

Percentage
Difference Between
MSRP and Retail

Sears — BF Goodrich Plus
compared to Goodyear
Integrity:

P185/75R14
P195/75R14
P205/75R14
P205/75R15
P215/75R15
P225/75R15
P175/70R13
P185/70R13
P195/70R14*
P195/70R14**

$134.90
$142.00
$149.05
$156.25
$163.30
$170.40
$123.55
$130.60
$149.05
$144.85

$63.99 - $78.99
$65.99 - $79.99
$69.99 - $83.99
$73.99 - $87.99
$76.99 - $91.99
$80.99 - $97.99
$57.99 - $71.99
$60.99 - $75.99
$68.99 - $85.99
$68.99 - $85.99

(52.6%) — (41.4%)
(53.5%) — (43.7%)
(53.0%) — (43.6%)
(52.6%) — (43.7%)
(52.9%) — (43.7%)
(52.5%) — (42.5%)
(53.1%) - (41.7%)
(53.3%) - (41.8%)
(53.7%) - (42.3%)
(52.4%) - (40.6%)

*  Extra Narrow White
** Vertical Serrated Band




SALES NUMBERS AND PERCENTAGES FOR THE SUBJECT TIRES (the “Tires”)

1 2 3 4 5 6
Line # Time- What was the Howmany |Asa Of all the What What percentage of
frame total number of | of the Tires | percentage | singles sold, percentage of all single units sold
the Tires sold were sold of the total | how many the total Tires were sold where
by Searsinthe | as number of | were sold sold were sold | the Price Look Up
year before the | “singles”, Tires sold, | where the where the Price | (PLU) = Regular
representation? | thatis, not | how many | Price Look Up |Look Up (PLU) = | ‘Each’ Price =
aspartofa |weresold |(PLU)= Regular ‘Each’ | Selling Price? (col.
bundle of as singles? | Regular ‘Each’ | Price = Selling | 4 as a % of col. 2)
two or (col.2as a | Price = Selling | Price? (col. 4
re? % of col. 1) | Price? as a % of col. 1)
36 BF Goodrich 12/18/98 - 6.53% - 2.29% 35.15%
Plus 12/18/99
51 Michelin 11/08/98 - 3.84% i 1.30% 33.87%
Roadhandler ‘T’ 11/08/99
Plus
58 Michelin 12/18/98 - 3.81% 0.82% 21.72%
Weatherwise RH 12/18/99
Sport
59 Response RST | 11/08/98 - 2.19% - 0.51% 23.52%
Touring 2000 11/08/99
68 Silverguard Ultra | 11/22/98 - 3.22% 1.21% 37.53%
v 11/22/99
Totals 4.03% :- 1.28% 31.78%
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W SUMMARY

Chapter 18 Advertising and Disclosure

Second, where consumers can verify whether or not a firm tests, it does not test and
disclose if it fears bad results. Third, since a mandatory disclosure law allows consumers
to determine whether or not a firm has tested, a firn may not test under such a law.
Fourth, if testing is costly, a firm conducts less than the optimal amount of testing, so
disclosure laws may be desirable.

Empirical Evidence. Disclosure laws are common in financial markets, housing mar-
kets, and other markets where the quality of products is complex and sellers have sub-
stantially more information than buyers. These markets do not satisfy all of the assumptions
of the previous sections: there are many firms, consumers differ in knowledge and reasoning
ability, quality means different things to different consumers, firms can change quality,
and antifraud laws are not always enforced. Thus, disclosure laws may be useful in these
markets. We now review empirical studies in two areas where disclosure laws are
important.

~ Federal securities legislation was designed to prevent the overpricing of new stock
issues resulting from buyers’ ignorance about undesirable attributes of these new stocks
(Benston 1973, Hilke 1984). Stigler (1964) and Jarrell (1981) compare the rates of return
and the associated risks of investing in new issues before and after the 1933 Securities
Act that imposed stringent disclosure requirements. They find, at most, small differences
in relative performance across periods, although one researcher finds that fewer risky new
stocks were available after the disclosure requirements.*

Another type of study examines the purchase of consumer durables. McNeil et al.
(1978) find that the poor pay more for used cars, are less likely to receive redress for
defects discovered after purchase, and are less satisfied and more likely to believe some-
thing was misrepresented. That is, consumers may differ in their abilities to determine
quality before purchasing, in their bargaining power, and in the gains they provide to
firms when they are satisfied. This study finds that the adoption of disclosure regulations
in Wisconsin, however, did not help. In short, there is little evidence to show that disclosure
laws have been useful in either financial or used car markets.

Firms have an incentive to inform consumers about the strengths of their products and to
try to shift their tastes. In addition to advertising in newspapers, on radio, and on television,
firns may advertise indirectly by establishing brand names or otherwise establishing
positive reputations.

A firm determines the profit-maximizing amount of advertising by setting the marginal
cost of advertising equal to the marginal benefit stemming from increased sales. Existing
empirical studies find that firms generally spend more on advertising for experience goods
(goods that the consumer must try in order to determine if they are desirable) than on
search goods (goods that consumers can instantly appraise).

> Hilke (1984). commenting on these studies, questions whether the mandatory disclosure requirements of the

1933 Security Act significantly increased disclosure requirements.
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t and The welfare effects of advertising are complex and depend on the type of product ‘
\mers and type of advertising. Advertising about prices of homogeneous products typically lowers ;
law. the average price consumers pay, as shown in studies of eyeglasses and other products. ;
g, 50 These studies only show, however, that some advertising is desirable; they do not show
that firms engage in the socially optimal amount of advertising. When persuasive adver- :
tising changes consumers’ utility, one cannot determine if there is too much or too little K
mar- advertising.
sub- Advertising that leads to the spurious differentiation of goods and resuits in higher §
tions prices for consumers is harmful. Advertising may also be a barrier to entry, but the
»ning evidence supporting this view is mixed. Thus, the effects of advertising on consumer
ality, welfare are generally ambiguous. In some markets, advertising can make entry easier for
these a firm without a reputation, but it can also lead to the creation of market power. ;
s are Skepticism by consumers discourages false advertising. Paradoxically, antifraud laws {
can increase the amount of both truthful and false advertising. Society must, therefore,
stock trade off the cost of enforcing antifraud laws and the harm of false advertising against
tocks the bencefit from an increase in truthful advertising in order to determine how strictly to i
eturn enforce these laws.
rities When antifraud laws are fully enforced, firms generally have an incentive to disclose ‘
nees relevant information to consumers. Surprisingly, under some circumstances, mandatory
new disclosure laws can reduce the extent of such disclosures. The empirical studies of man- i
datory disclosure laws fail to reveal a beneficial effect in securities or used car markets.
st al. Based on the theory and empirical work to date, three tentative policy conclusions , )
s for can be drawn. First, advertising about price levels is desirable, as it often leads to lower Ci
ome- prices. Second, partial enforcement of antifraud laws may lead to increased deception.
Tnine Third, care must be shown in requiring mandatory disclosures, as such laws sometimes
ie to may be counterproductive.
tions
sure .
B Key Terms 3
experience qualities search qualities :
informational advertising spurious product differentiation b
dto persuasive advertising t
sion, i
hing i
ginal ; M Discussion Questions ‘?
sting ’ .
oods ] 1. Which industries do you think advertise excessively? 4. On balance, are more mandatory disclosure laws de- i
n on : Which do too little advertising? Why? sirable? Why? !
; 2. What are the advantages and disadvantages of truth-in- 5. Ifitis not practical to enforce the laws fully, how should
advertising or antifraud laws? Can these laws serve as antifraud and mandatory disclosure laws be changed?
; a substitute for disclosure laws? b
of the ‘ 3. Is there too little or too much advertising of prices? v

Why?
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HEADLINE: Michelin, Yokohama tops in J.D. Power Canadian study AGOURA HILLS,
Calif.

BODY:

The inaugural J.D. Power and Associates Canadian Replacement Tire and
Retailer Customer Satisfaction Study has ranked Michelin and Yokohama brand
passenger and light truck tires in a tie for highest customer satisfaction for
2001.

Michelin also earned the best customer satisfaction scores among light truck
and sport-utility vehicle owners replacing tires, Agoura Hills-based J.D. Power
said.

''As a testament to their top-ranked positions and strong product
reputations, buyers of Michelin and Yokohama tires are more likely than owners
of other brands to say they purchased these brands because they wanted a better
guality tire,'' a J.D. Power spokesman said. '‘'Additionally, nine out of 10
Michelin and Yokohama owners indicate that they will either probably or
definitely repurchase these brands the next time they are in the market for
tires.'’

The Michelin and Yokohama brands perform strongest in areas of '‘'situational
performance, such as emergency handling and traction on wet and snow-covered
roads,'' J.D. Power said, adding that, among light truck tires, Michelin excels
in driveability-such as noise level and ride characteristics at highway speeds-
and styling.

In the area of winter tire performance, Michelin's Arctic Alpine and
Bridgestone/Firestone's Blizzak winter tire lines received high scores by owners
for traction on snow- and ice-covered roads, J.D. Power said.

The Power survey also revealed that the service received at tire retailers is
highly important in terms of overall consumer satisfaction. The survey indicated
that staff and service comprises 73 percent of customer satisfaction, outpacing
such aspects as competitive pricing and selection.

It also said independent tire dealers ranked highest in customer satisfaction
among places to purchase replacement tires. Tire makers' company-owned stores
and tire chain outlets followed.

''Customers rate the independents favorably in terms of staff knowledge and
expertise as well as in the quality of work performed, '' the spokesman said. He
also noted that ''53 percent of customers say they definitely intend to go to
these establishments to acquire new tires.''
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The 2001 study is based on responses from more than 4,200 vehicle owners who
recently purchased replacement tires for their passenger cars, vans, trucks and
sport-utility vehicles.
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J.D. Power and Associates Reports:
Michelin and Yokohama Brands Rank Highest as Replacement Tires in
Canadian Customer Satisfaction

Independent Tire Dealers Lead in Satisfying Customers
FOR IMMEDIATE RELEASE: January 17, 2002
AGOURA HILLS, Calif.—Michelin and Yokohama brand tires rank highest in customer satisfaction
in a tie among passenger car and light-van owners replacing their tires, according to the inaugural
J.D. Power and Associates 2001 Canadian Replacement Tire and Retailer Customer Satisfaction
Study™ released today. Michelin brand tires also earn the highest customer satisfaction scores among
light-truck and SUV owners replacing tires.

“As a testament to their top-ranked positions and strong product reputations, buyers of
Michelin and Yokohama tires are more likely than owners of other brands to say they purchased these
brands because they wanted a better quality tire,” said Mike Tamayo, manager of research projects at
J.D. Power and Associates in Toronto. “Additionally, nine out of 10 Michelin and Yokohama owners
indicate that they will either ‘probably’ or ‘definitely’ repurchase these brands the next time they are
in the market for tires.”

The Michelin and Yokohama brands perform strongest in the areas of situational performance
(such as emergency handling and traction on wet and snow-covered roads) and product quality
(including resistance to blow-outs and the perceived safety of tires).

In the light-truck/SUV segment, top-ranked Michelin excels in driveability (e.g., tire quietness

and ride at highway speeds) and styling.
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In terms of winter tire performance, Michelin’s Arctic Alpin and Bridgestone’s Blizzak line of
winter tires received high scores by owners for traction on snow- and ice-covered roads.

“These tires also received strong ratings for their tread design, which is important because
customers often associate a particular tread design with a tire’s ability to provide good grip on snow
and ice,” said Tamayo.

The service customers receive at a tire retailer is highly important to consumers in terms of
their overall satisfaction. The staff and service of a tire retailer comprise 73 percent of overall
customer satisfaction, far outweighing factors such as competitive pricing and selection. Independent
tire dealers offer the best customer service, ranking highest in customer satisfaction among
replacement tire purchasers, followed by stores owned by tire companies and tire chain outlets.

“Customers rate the independents favourably in terms of staff knowledge and expertise as well
as in the quality of work performed,” Tamayo said. “This high customer satisfaction with independent
tire retailers is further reinforced with the highest rate of repurchase intent—53 percent of customers
say they definitely intend to go to these establishments to acquire new tires.”

The 2001 Canadian Replacement Tire and Retailer Customer Satisfaction Study is based on
responses from more than 4,200 vehicle owners who recently purchased replacement tires for their

passenger cars, light vans, trucks and SUVs.

Headquartered in Agoura Hills, Calif., J.D. Power and Associates is a global marketing
information services firm operating in key business sectors including market research, forecasting,
consulting, training and customer satisfaction. The firm’s quality and satisfaction measurements are
based on actual responses from millions of consumers annually. J.D. Power and Associates can be
accessed through the Internet at www.jdpa.com. Media e-mail contact: michael.greywitt@jdpa.com

or john.tews@jdpa.com

This press release is provided for editorial use only. No advertising or other promotional use
can be made of the information in this release or J.D. Power and Associates survey results without the
express prior written consent of J.D. Power and Associates.
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J.D. Power and Associates
2001 Canadian Replacement Tire and Retailer
Customer Satisfaction StudysM™

Overall Satisfaction—CarlLight-Van Segment

Michelin

Yokohama

Hankook

Toyo

Cooper
Firestone
Bridgestone
BFGoodrich
Goodyear
Roadhandler

Industry Average

Finishing at or below industry average in alphabetical order are: Motomaster and Uniroyal

Source: J.D. Power and Associates 2001 Canadian Replacement Tire and Retailer Customer Satisfaction Studys™

Charts and graphs extracted from this press release must be accompanied by a statement identifying
J.D. Power and Associates as the publisher and the J.D. Power and Associates 2001 Canadian Replacement
Tire and Retailer Customer Satisfaction StudyS™ as the source. No advertising or other promotional use can be
made of the information in this release or J.D. Power and Associates survey results without the express prior
written consent of J.D. Power and Associales.



J.D. Power and Associates
2001 Canadian Replacement Tire and Retailer

Customer Satisfaction StudySM

Overall Satisfaction—Light-Truck/SUV Segment

Michelin

Bridgestone

Goodyear §

Industry Average

Finishing at or below industry average in alphabetical order are: BFGoodrich and Motomaster

Source: J.D. Power and Associates 2001 Canadian Replacement Tire and Retailer Customer Satisfaction StudyS™

Charts and graphs exiracted from this press release must be accompanied by a statement identifying
J.D. Power and Associsltes as the publisher and the J.D. Power and Associates 2001 Canadian Replacement
Tire and Retailer Customer Salisfaction StudyS™ as the source. No advertising or other promotional use can be
made of the information in this release or J.D. Power and Associates survey results withoul the express prior
written consent of J.D. Power and Associates.



J.D. Power and Associates
2001 Canadian Replacement Tire and Retailer
Customer Satisfaction Studys™

Overall Satisfaction—Tire Retailers

Independent
Tire Dealers

108

Tire Company
Owned Stores

Tire Chain Outlets 101

Industry Average 100

Finishing at or below industry average in alphabetical order are: Canadian Tire, Costco and Wal-Mart

Source: J.D. Power and Associates 2001 Canadian Replacement Tire and Retailer Customer Satisfaction Studys™

Charts and graphs extracted from this press release must be accompanied by a statement identifying
J.D. Power and Associates as the publisher and the J.D. Power and Associates 2001 Canadian Replacement
Tire and Retailer Customer Satisfaction Study as the source. No advertising or other promotional use can be
made of the information in this release or J.D. Power and Associates survey results without the express prior
written consent of J.D. Power and Associates.
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