SENT BY:

T-30-97 112:05PM SCOMPETITION TRIBLNAL- i 1/19

T~ 9d/0/f

THE COMEPETITION TRIBUNAL RCT/ Gre

FAXLINE % 950

IN THE MATTER OF an Application by Southam Inc., er al., under
section 106 of the Comperition Act, R.8.C, 1985, ¢, C-34, as amended;

AND IN THE MATTER of the direct and indirect acquisitions by

Southam Ing, of equity interests in the business of publishing The
Vancouver Courier, the North Shore News and the Real Estate Weekh:

COMPETITION TIBUWAL

TRHOUNHAL DX LA CONCURRENCE p
BETWERN: | 5
| y b 28 1997 234 »
SOUTHAM INC. P REGINLiMN =  RECUSIRAIRE '1

LOWER MAINLAND PUBLISHING LTD. =
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YELLOW CEDAR FROPERTIES LTD.

NORTH SHORE FREE PRESS LTD.
SPECIALTY PUBLISHERS INC,

ELTY PUBLICATIONS LTD.
Applicants
- and -
THE DIRECTOR OF INVESTIGATION AND RESEARCH
Respondent

NOTICE OF APPLICATION

TAKE NOTICE THAT the Applicants will make an application to the Competition Tribunal

{the "Tribunal") pursuant to section 106 of the Competition Act, R.S.C, 1985, ¢. C-34, as
amended, ("Act") for:
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{a) a variation of the Divestiture Order issued by the Tribunal on March 8, 1993, to strike
the requirement that the Applicants divest themselves at their option of either the North
Shore News or the Real Estate Weekly, and

(b)  an order that Southam divest itself of the North Shore Edition of Real Estate Weekly to
the Delesalle partnership.

AND TAKE NOTICE THAT:

1. The Applicants will rely upon the Statement of Grounds and Material Facts
attached hereto as Schedule "A", the Affidavit of Oswald Jurock, and such other material as
may be filed or that counsel may advise.

2, The Applicants request that the Application be heard in the English language in
Ottawa,

Dated at the City of Ottawa, in the Province of Ontario, this 28th day of July, 1997,

Ol 75 Guienee
Tolin J. Quinn

Blake, Cassels & Graydon
Barristers and Solicitors

199 Bay Street, Suite 2800
Comnerce Court West

Toronto, Ontario

MSI. 1AD

Telephone: (416) 863-2648
Facsimile; (416) 863-2653

Counsel to the Applicant, Southam Inc.
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THE REGISTRAR
Competition Tribunal
600 - 90 Sparks Street
Ottawa, Ontario

K1P 5B4

DAVIS & COMPANY

2800 Park Place

666 Burrard Street

Vancouver, B,C.

Vot 227

Auention: Mr. Stanley Wong

Counsel for the Director of Investigation and Research
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SCHEDULE "A"

THE COMPETITION TRIBUNAL

IN THE MATTER OF an Application by Southam Inc., ef ¢l under
section 106 of the Competition Act, R.8.C. 1985, c. C-34, as amended;

AND IN THE MATTER of the direct and indirect acquisitions by

Southam Inc., er al. of equity interests in the business of publishing The
Vancowver Courier, the North Shore News and the Req

i Estate Weckly
COMPETIION TRIBUNAL
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YELLOW CEDAR PROFERTIES LTD.
NORTH SHORE FREE PRESS LTD.
SPECIALTY PUBLISHERS INC.
ELTY PUBLICATIONS LTD.

Applicants

- and -

THE DIRECTOR OF INVESTIGATION AND RESEARCH

Respondent

STATEMENT OF GROUNDS ANI} MATERIAL FACTS
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L MATERIAL FACTS

1. The Applicants allege the following material facts as the basis of this Application under
section 106 of the Competition Act (the "Act") for a variation of the divestiture order dated
March 8, 1993 (the "Divestiture Order") issued by the Competition Tribunal (the "Tribunal™).

A. The Parties

2. Applicant Southam Inc. ("Southam") is a diversified Canadian communication company
whose principal business is newspaper publishing. Through its Pacific Press subsidiary,
Southam currently owns two Vancouver-aren daily newspapers: the Vancouver Sun and the
Province (the "Pacific Press Dailies™) which circulate in the Lower Mainland' of British
Columbia and throughout the rest of the Province. In a series of transactions carried out in
1989 and 1990, Southam and the other Applicants acquired a direct or indirect controlling
interest in thirteen community newspapers in the Lower Mainland, including the North Shore
News ("NSN"), As well, they acquired three distribution businesses, two printing businesses
and the Real Estate Weekly ("REW™), a zoned real estate advertising publication circulating
throughout the Lower Mainland. Prior to the acquisitions, there were two independent
competitors in the North Shore market for print real estate advertising: the "Homes"
supplement of the NSN and the North Shore edition of the REW, After the acquisition,
Applicant Lower Mainland Publishing Limited ("LMPL") owned and managed both of these

publications.

3. The Director is the officer appointed under section 7 of the Act and is charged with the
administration of the Act.

! Capitalized terms used herein such as Lower Mainland and the North Shore are defined in the Tribunal's

Reasons of June 2, 1992, (See Director v. Southam, (1992) 43 C.P.R. (3d) 161).
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B. History of the Proceedings in Director v. Southam Inc., et al.

4. In its decision of June 2, 1992, (the "Tribunal Decision"), the Tribunal held that the
common ownership by LMPL, one of the Respondents in that proceeding, of the NSN and
REW, resulted in a likely substantial lessening of competition in the market for print real estate
advertising services in the North Shore. The Tribunal found that the relevant geographic
market was the North Shore area of Vancouver. The Tribunal also concluded that the NSN
and the REW were the only effective competitors in the narrowly-defined market of print real
estate advertising services in the North Shore. The Tribunal Decision was based on the

competitive environment as it existed in the summer and fall of 1991.

5. In 1991, the REW was a tabloid publication devoted exclusively to real estate
advertisements placed by real estate brokers and agents. The REW was delivered free, door-
to-door, on a weekly basis, in 14 separate zoned editions. In total, the REW circulation area
encompassed all of Vancouver and most of the Lower Mainland. The North Shore edition of
the REW ("REW-NS"} accounted for $1.164 million, and roughly 11% of the REW's total
revenue in 1991, This edition was distributed to approximately 50,000 households in the
North Shore per week.

6. In 1991, the NSN was a community newspaper distributed free door-to-door on the
North Shore three times per week. Its circulation was approximately 62,000, and the Friduy
edition of the paper included a real estate insert, the "Homes" supplement, which contained
only real estate advertising, primarily for resale properties. The NSN's total revenue from real
estate advertising was $1.284 million and represented approximately 12% of NSN's total
revenue in 1991,

7. As stated earlier, the Tribunal held that LMPL's ownership of these two North Shore

publications resulted in a likely substantial lessening of competition in the market for print real
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estate advertising services in the North Shore. This conclusion was based on a number of
determinations regarding the relevant market and other statutory criteria. First, the Tribunal
excluded cable, television, and radio from the relevant service market based on its finding that
these electronic media were not close substitutes for print real estate advertising; it found that
realtors spent very little on advertising in these media, and regarded them as having little

effectiveness in attracting either prospective buyers or new listings.

8. Second, the Tribunal considered whether the two Pacific Press Dailies were
competitors in this narrowly-defined service market. In making this evaluation, the Tribunal
determined that the print real estate advertisements placed by Vancouver realtors served (wo
purposes: the sale of the property being advertised, and obtaining additional listings for the

agent or firm.

9. The Tribunzl determined that the REW and Homes supplement were distinct from the
Sun and Province in that: (a) their advertising rates were low enough that agents' pictures
could be used, while such advertising was in general too costly in the two Dailies; (b) the
REW-NS and Homes supplement efticiently reached the vast majority of prospective purchasers
since the individuals and families who account for approximately two-thirds of total sales in
the North Shore are already residents of the North Shore; and (¢) the Pacific Press Dailies
were used sparingly by realtor advertisers, primarily for the specialized purposes of

announcing open homes or attracting out-of-town buyers.

10, Io short, the Tribunal concluded that the Pacific Press Dailies did not provide close
substitutes for the advertising services provided to realtors by the REW and Homes supplement.
Moreover, since the Tribunal had found that there were no acceptable substitutes for print
advertising services, it concluded that there was no effective competition remaining in the
North Shore once the NSN and REW came under the ownership of LMPL.

7018
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11.  Since the Tribunal found that it was only on the North Shore where the Director might
be able to demonstrate a likely substantial lessening of competition in the relevant service
market, it examined the relative difficulty of entry into the business of supplying print real
estate advertising services in the North Shore. The primary barrier identified by the Tribunal
was (he need for credibility with real estate agents and firms. The Tribunal found that past
attempts by major realtor firms to introduce competing real estate publications had failed
because other upaffiliated agents (i.e., prospective advertisers) were not convinced that such a
real estate newspaper would be operated in an unbiased manner. The Tribunal found that there
was no convincing evidence that entry could be achigved in the North Shore market without
both significant risk and investment and, therefore, held that there would likely be a substantial
lessening of competition in the supply of print real estate adverttising services on the North
Shore.

12. Two alterﬁativc remedies were proposed by the parties. The Director submitted that
the complete divestiture of either the NSN or the REW was the only effective remedy, while
the Respondents proposed the sale of the Homes supplement of the NSN, including certain
optional rights and proposed ancillary agreements which would permit the purchaser of Homes

to retain the efficiencies and goodwill generated by an ongoing relationship with the NSN.

13.  The Tribunal evaluated the two proposed alternatives on the basis of whether they
would likely restore the pre-merger competitive situation in the relevant market; this legal
standard for divestiture remedies was subsequently rejected in the Supreme Court of Canada's
decision in this proceeding. The Tribunal examined the proposal for divestiture of the NSN's
Homes supplement to determine whether it would “ensure the existence of a real estate
publication with both financial viability and competitive vigour” (Tribunal Decision at p. 247).
An important issue for the Tribunal was whether a potential buyer of Homes would be able to
replace (by some means) the benefits which the real estate insert realized as an integral part of
the NSN. 'The Tribunal noted that the value of the Homes supplement was enhanced by its
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being inserted in the NSN, as evidenced by the fact that its advertising rates were somewhat
higher than those of the REW-NS. As well, the Tribunal noted that the North Shore was a
relatively costly area for door-to-door distribution and that distributional efficiencies were
realized in the joint delivery of the Homes supplement with the NSN, Finally, with respect to
the general cost structure of the Homes supplement, the Tribunal noted that it could not be
assumed that its overall cost structure would remain the same post-divestiture, and that its
post-divestiture cost structure would vary depending on the purchaser's resources and

capabilities that might complement the Homes business.

14.  After evaluating the optional production, printing and distribution agreements offered
by the Respondents, the Tribunal rejected any divestiture remedy that depended for its likely
effectiveness on long-term supply contracts between the only two competitors in the North
Shore market. Unless a prospective buyer of Homes could purchase competitively-priced
production, printing and distribution services from suppliers at arm's length from the
Respondents, or had the capability to self-supply, the Tribunal did not believe that 2 stand-

alone Homes supplement would be a vigorous competitor for the long run.

15.  Tn short, the Tribunal held that the Respondents' proposed divestiture remedy was not
able to satisfy what it viewed as the minimum acceptable standard--that it restore the pre-
merger competitive situation. As a result, the Tribunal ordered the Respondents to divest
cither the NSN or the REW in their entirety. The Tribunal also found that the Respondents’
proposed remedy did not meet the threshold applicable to divestitures in consent order
proceedings (I.e., that it would not likely eliminate any substantial lessening of competition in

the market),

16.  In August, 1995, the Federal Court of Appeal allowed the Director's appeal against the
Tribunal's findings on the likely effects of the Respondents' newspaper acquisitions on

competition in the market for print retail advertising services, and substituted its own finding

v 9718
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that daily and community newspapers were in the same relevant service market.> With respect
to the Divestiture Order, the Court of Appeal dismissed the Respondents' appeal completely,
holding that it found no basis upon which to disturb the Tribunal's findings regarding the
appropriate remedy.?

17.  In March, 1997, the Supreme Court of Canada held that the Tribunal's findings, while
perhaps not correct, were certainly reasonable and, therefore, should stand;” as a result, the
Supreme Court upheld the Tribunal's definition of the relevant service market and the
Divestiture Order. It took issue with the Tribunal on only one significant legal point, The
Supreme Court held that the appropriate test for a merger remedy in a contested proceeding
was the same test that had previously been applied in consent proceedings before the Tribunal
(i.e., whether the proposed remedy is likely to eliminate any substantial lessening of
competition that the merger may have caused), However, the Supreme Court noted that the
Tribunal found the Respondents’ proposed remedy did not meet this lesser threshold either
and, therefore, it declined to order the Tribunal to reconsider the necessity for the Divestiture
Qrder.

18.  The Divestiture Ordet permits the Respondents 180 days to divest, at their option,
either the NSN or the REW as a going concern to an arm's length purchaser. The Tribunal
stayed the Divestiture Order pending the Federal Court of Appeal's disposition of the parties'
appeals. The Respondents then obtained an order from the Supreme Court of Canada staying
the Divestiture Order until the final disposition of appeals by that Court. The decision of the

 63CPR. (3d) 1.
3 63 C.P.R. (3d) 67.

4 See Canada {Director af Investigation and Research) v. Sautham Inc. (March 20, 19973, ("8.C.C, Decision)
unreported décision of the Supreme Court of Canada, File No, 24915,

#10/19
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Supreme Court of Canada was released on March 20, 1997, and that triggered the 180 day
period for finding a suitable buyer pursuant to the Divestiture Order.

11. STATEMENT OF GROUNDS
A. Section 106
19.  Section 106 provides:

Where, on application by the Director or a person against whom an order has been
made under this Part, the Tribunal finds that

(a)  the circumstances that led to the making of the order have changed and, in the
circumstances that exist at the time the application is made under this section,
the order would not have been made or would have been ineffective to achieve
its intended purpose, ..

the Tribunal may rescind or vary the order accordingly.

20.  In interpreting section 100 of the Act, the Federal Court of Appeal held in Director v.
Air Canada that the words “the circumstances that led to the making of the order” involve:

a determination by the Tribunal of the existence of a simple causal
relationship between the circumstances and the order, but no more.
It is not necessary that such relationship be "direct" or
"demonstrable” other than in the very limited sense that the Tribunal
must be satisfied that it exists. Nor is it necessary to relate the
circumstances to the purposes sought to be achieved by the order
although it is of course always legitimate to look to such purposes as
a guide to identifying some of the circumstances leading to it.’

Canada (Director of Investipation and Research) v. dir Conada (1993), 40 C. PR (3d) 417 at 426, Fed. Cr.
of Appeal, per Hugessen,

i#11719
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21,  We submit that the Tribunal's power to vary an order is constrained only by the same
conditions which must be satisfied under section 92 to make the order in the first instance.®
Without the consent of all parties, the Tribunal is limited to ordering the dissolution of the
merger (subparagraph 92(1)(e)(1)) or the divestiture of assets or shares (subparagraph
92(1)(eXii)).” On an application to vary an order under section 106, therefore, the Tribunal
may rescind the order or direct the dissolution of the merger or the divestiture of shares or

assets.?

22, As indicated earlier, the Supreme Court has held in this proceeding that the appropriaie
test to apply to a proposed remedy in a section 92 case is whether the remedy is likely to be
effective in eliminating the substantial lessening of competition causally attributable to the

merger.”

23.  The purpose of a section 92 order is remedial, not punitive. At page 245 of the
Tribunal Decision, the Tribunal stated:

There can be no dispute that orders under Part VIII of the Act should be designed

solely as remedies and not as a punishment. The tribunal is of the opinion that g
remedy is not punitive unless it goes further than pecessary to be effective. In the

tribunal's previous reasons, it commented (p. 266, at pp. 306-7 C.P.R.):

The wribunal is aware that the North Shore edition of the Real Estate Weekly
and the real estate section of the North Shore News each account for only 10-

15% of the:ur respectwc revenues. m;hﬂlgngg__wm_hup_dmsg_mm

14,
Ibid., at 430,
8 .

Ibid. at 431.

8.C.C. Decision at paragraphs 84 and 85,

#12718
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These remarks were meant to convey the tribunal's willingness to consider remedies

that effecmvely restore compe.tntlon in the relevant markct without affecting more of the
! ge. (underlining added)

24.  In Canada (Director of Investigation and Research) v. Air Canada, (1993) 51 C.P.R.
(3d) 143, the Tribunal held that it is reasonable in making a section 92 order to do it on terms
that are the least harmful to all parties consistent with protecting the public interest in

competition.

B.  Grounds for Section 106 Application

25.  The circumstances that led to the making of the March, 1993, Divestiture Order have
materially changed since 1991 and, in the existing circumstances, the Divestitare Order would
not likely have been made.

26.  These material changes in circumstances since 1991 relate to three aspects of the case
which were pivotal to the Tribunal's decisions with respect to both the substantial lessening of
competition in print real estate advertising services ont the North Shore, and the alternative
remedies: (1) the existence of new competitors in the market identified by the Tribunal; (2) the
availability of products or advertising services which are substitutable for real estate
advertisements in home delivery newspapers on the North Shore; and (3) the existence of an
actual purchaser for the REW-NS on terms that would make the REW-NS a vigorous competitor
to the Homes supplement. If these circumstances had existed at the tite the Tribunal was
considering the appropriate remedy, we submit that the Divestiture Order would not likely
have been made,

1#13/18
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(i) Growth of Competition in Real Estate Advertising on the North Shore

27.  The strength of competition from both new competitors in home-delivered print real
estate advertisements, and alternative products, is evidenced by the fact that there has been a

significant increase in real estate advertising in the North Shore since 1991.

28, Significant changes have also occurred on the "demand side" of the market for real
estate advertisements since 1991, Not only has the demand for real estate advertisements
increased, but there has also been a move towards alternative advertising media that did not
exist in the North Shore in 1991, The reasons for these changes relate to changes in the real
estate industry and, in particular, to the move from "traditional houses” to "100% houses”.

Jurock Affidavit - paras. 10-23 (Sch. 1).

(ii)  New Competitors in Real Estate Advertisements in Home Delivery

Newspapers

29.  Two new competitors, the North and West Voice (the "Voice"), and Vancouver
Lifestyles (a magazine style product), have entered the market for real estate advertisements in
home delivery publications on the North Shore since 1991. The Voice is a general community
newspaper published twice monthly and distributed via its own distribution network to homes
for free throughout the North Shore. Vancouver Lifestyle is published 10 times a year and is

distributed free door-to-door in West Vancouver and selected parts of North Vancouver,

Jurock Affidavit -- paras. 24 & 25 (Sch. 1).
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(it)  Introduction of New Products

30.  Since 1991, a number of alternative products have become available which are
reasonably close substitutes, and in some respects even superior options, to home-delivered

print publications for real estate advertisements in the North Shore. These include:

(@) Rack Publications

31. A new form of print publication offering real estate advertising exists now that did not
exist in 1991. So-called "rack publications" are provided for free on rack displays and are
distributed in real estate offices, businesses, banks, street boxes in high traffic locations, and
other locations such as retail stores and restaurants. These "rack publications" are effective
substitutes for home delivery newspapers in the provision of real estate advertising services in
the North Shore.

32.  There are presently two English-language rack publications circulating in the North
Shore devoted exclusively to real estate advertisements: the Real Estate Guide and the Condo
Guide. Both of these are owned and operated by Hebdo Mag International, which is 57%
owned by Torstar Corporation, a large public company with over $1 hillion (Cdn.) in revenue
in 1995, Each of these publications contains individual sections covering most areas of
Vancouver and the surrounding communities in the Lower Mainland, In both cases, the

product offered is substantially similar to home-delivered newspapers.
Jurock Affidavit -- paras, 26-32 (Sch. 1).

(b)  Chinese Language Newspapers
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33.  In addition to the above rack publications, there are three Chinese language
publications which provide real estate advertising in the Lower Mainland, two of which are
dedicated exclusively to the provision of real estate advertisements. These publications are
increasingly important on the North Shore with the significant growth in the Chinese language
population since 1991, and are likely to become increasingly competitive with existing
English-language publications. The three Chinese language publications are the Ming Pao
Froperty Gold Pages, the Sing Tao Realty Digest, and the World Journal.

Jurock Affidavit -- paras, 33-37 (8ch., 1).

(©) Internet

34.  The Applicants submit that the Internet is another new source of effective competition
to the REW and Homes in the provision of real estate advertisements on the North Shore. The
Internet was not used in 1991 for this purpose. Real estate sites for both private companics
and trade associations were created from about mid-1995 to the present. The Internet offers
several advantages over conventional print advertising, including allowing prospective buyers
to search for real estate from home by area, by realtor, by price and by feature usually via a

"¢lickable" map, and offering pictures of homes.
Jurock Affidavit -- paras. 38-41 (Sch. 1).

35.  The Internet also offers advantages for self-promotional activities by real estate agents
over conventional printed advertisements, including allowing more detailed listing of
individual or firm achievements, client testimonials, and complete inventories of homes sold.
36.  The growth of the Internet as a provider of real estate advertising is as a "virtuous
circle": as more Internet users use the Internet to search for homes, more real estate agents
will advertise on the Internet, which in turn means that users of the Internet will find even

more information available to them on-line.
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37.  Realtors currently advertise on the Internet through professional organizations, private
real estate advertising services, real estate company home pages, and the personal home pages
of individual realtors. The number of listings on the Internet continues to increase
geometrically, as is fully explained in Mx, Jurock's expert affidavit evidence schecluled to this
Application.

Jurock Affidavit -- paras. 42-48 (Sch. 1).
(iv)  Proposed Buyer of REW-NS

38.  The final material change since the Tribunal’s decision has been the identification of a
buyer for the REW-NS who fully meets the concerns originally expressed by the Tribunal when
it considered a sale of the Homes supplement to an independent, unidentified buyer. In
summary, these concerns were: a) the valuc of the Homes supplement was enhanced because
it was part of the NSN, including goodwill and cost advantages associated therewith; and b) if
the Homes supplement had to be supported by supply contracts with LMPL and its affiliates,
this option was not acceptable because the REW-NS would be the Homes supplement's only
competitor on the North Shore so that such a supply arrangement would not be conducive to

restoring competition.

39.  The Applicants submit that the buyer it has identified for the REW-NS has the financial
resources and the publishing experience to make the REW-NS into a vigorous, arm's length
competitor to the Homes supplement. The proposed buyer is Mr. Michael Delesalle, who has
no affiliation with the Applicants. Mr. Delesalle has recently acquired a substantial interest in
the Voice, the twice monthly home-delivered North Shore community newspaper described
above. He is also the former owner of Lumberland, a retail company which, among other
things, published flyers for itself and other retailers in the Lower Mainland. In addition,

through his acquisition of the Vaice and his business plan to acquire other components of the



SENT BY:

7-80~97 312:12PM COMPETITION TRIBUNAL- #18/19

215 -

niche publishing business, he has shown his commitment to community newspaper publishing.
Mr. Delesalle intends to make the Voice a weekly community paper by combining the business
of the REW-NS with that of the Voice, In contrast to the Applicants' original proposal to
divest the Homes supplement, Mr. Delesalle's acquisition of the REW-NS would permit
significant synergies relating to the sales and cost advantages of association with the Voice.
This new North Shore publishing business would not bave to rely upon a competitor for the
supply of services such as production and distribution, Finally, the proposed variation means
that the real estate publication (the REW-NS) with the higher circulation (ag compared to the

Homes supplement) would be divested.

Letter to Applicants' Counsel from Counsel for Mr, Delesalle dated July
23, 1997, attached as Schedule 2.

{v) Conclusion

40.  Given the foregoing material changes of circumstances since 1991, the Applicants
submit that the Divestiture Order would not have been made in the existing circumstances,
First, the changes in the competitive environment (i.e., the introduction of new competitors
and new products) that have occurred since 1991 have eliminated any substantial lessening of
competition in real estate advertising on the North Shore. Second, if the Tribunal determines
that the changes in the competitive environment have not eliminated the substantial lessening
of competition, we nevertheless submit that the Divestiture Order is no longer the least
intrusive, effective remedy available to eliminate the substantial lessening of competition due
to the ability and willingness of Mr. Delesalle to acquire the REW-NS. The Divestiture
Order's requirement that the Applicants dispose of either the NSV or the REW in their entirety
is now a remedy that goes beyond the product and geographic market within which the
Tribunal found a substantial lessening of competition, i.e., the market for real estate

advertising services in the North Shore. In view of Mr. Delesalle's proposed acquisition of



SENT BY: 7-80-97 ;12:15PM SCOMPETITION TRIBUNAL- #19/18

216 -

the REW-NS, the Applicants submit that the Divestiture Order is punitive under the existing
circumstances because it goes considerably further than necessary to provide an effective

remedy.

IIl. RELIEF 5QUGHT

41.  The Applicants hereby apply for a variation of the terms of the Divestiture Order to
strike the requirement that the Applicants divest themselves, at their option, of either the NSV

or the REW, and to order instead that the Applicants divest themselves of the REW-NS to Mr.
Delesalle.

2036056402



SENT BY: 7-30-97 ;12:25PM SCOMPETITION TRIBUNAL- v 1773

: CT-90/1
THE COMPETITION TRIBUNAL

IN THE MATTER OF an application by Southam Inc.
under Section 106 of the Competition Act, R.S.C., 1985,
c. C-34, a5 amended;

AND IN THE MATTER of the direct and indirect
acquisitions by Southam Inc. of cquity interests in the
business of publishing The Vancouver Courier, the Ngrh

Shore News and the Real Estate Weekly. COMPETITION TRIBUNAL
TRBLNAL DE LA COHCURRENCE

BETWEEN: % dut g 1997 /28

RS --1, 2 0

REGESTRME  HELISTRAIRE

¥
SOUTHAM INC. OTTAWA, ONT, {IM.

LOWER MAINLAND PUBLISHING LTD
RIM PUBLISHING INC.
YELLOW CEDAR FROFPERTIES LTD,
NORTH SHORE FREE PRESS LTD.

SPECIALTY PUBLISHERS INC.
ELTY PUBLICATIONS LTD.
Applicants
- and -
THE DIRECTOR OF INVESTIGATION AND RESEARCH
Respondent

AFFIDAVIT OF OSWALD JUROCK

I, OSWALD JUROCK, of the City of Vancouver, in the Province of British
Columbia, make oath and say:

1. I have been practicing in the Canadian real estate indusiry for 28 years; 24 years of
which have been spent in the Vancouver arca, I was employed for 20 years with Royal LePage
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(Residential) Real Estate Services and left that organization as President. I have also served as
President of National Recal Estate Services, Datum Real Estate Management Co. and Royal
LePage Asia, Lid. The latter two organizations were based in Taipei, Taiwan. I was President
of the New Westminster, Burnaby, and Coquitlam Division of the Greater Vancouver Real
Estate Board from 1978 to 1979, and have had varions other real estate-related directorships and
positions in British Columbia, Ontario and abroad.

2. I worked as Regional Manager and General Manager for A.E. Lepage from 1950-1985
and was in charge of offices located throughout Vancouver and British Columbia. Of particular
relevance, I supervised two offices on the North Shore uniil 1984. When A.E. Lepage merged
with Royal Trust in 1984 to become Royal Lepage, the four North Shore offices were under my
direction, In 1990, I became President and CEO of NRS BlockBros, a national franchise
organization headquartered in Vancouver and, again, oversaw two North Shore offices.

3. For the last four years, I have been primarily active as a consultant and provider of rcal
estate-related services. I have given over 120 presentations and seminars in Capada, the United
States and China on issues relating to real estate, For the fast four years I have been a regular
guest oq CKNW's "Money Talks", a puest on Rogers TV's "Personal Finance™ for the last two
years, 2 weekly guest on BCTV's "Money Talks" for the past year and, during the last 18
months, a weekly guest on BCTV News discussing real estate trends. Finally, I appear from
time to time on CBC's “Businessworld" and on Peter Gzwaski’'s "Morningside™ .

4, In addition to my public presentations, I hold 4 "in-house” real estate seminars per year,
each atrracting 500-700 auendees. I currently publish a monthly newsletrer, a weekly fax
information service and publish and maintain an internet site, which, among other things, leases
advertisement space and web pages to realtors and provides a forum for discussion of real estate
related Issues and topics. Our internet sire has grown from 10,000 hits per month in May, 1995
to 550,000 hits in May, 1997. Attached as Schedule "1* to this affidavit is a copy of my
curriculum vitae, |
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5. I was retained by the Respondents in June, 1997 to advise on the current state of the
market for real cstate advertiscments in the North Shore and the various alternatives to home
delivery publications for the provision of real estate advertising. In particular, I was asked to
comparc the current state of competition for the provision of these services with the marker
situation in 1991,

6. To this end, ] have done original rescarch relating to the existing competition in the
market for real cstate advertisements, conducted surveys of realtors active in the North Shore
market, reviewed relevant information provided by Lower Mainland Publishing Lid's
management and staff as well as drawn on my experience and expertise in this area. In my
opinion, a significant change in circumstances hag occurred since 1991 which has dramatically
increased the level of competition for the provision of real estate advertisements in the North
Shaore.

A. stori vel 0m tion

(2) Market jn 1991

7. I have reviewed the reasons of the Competition Tribunal (the "Tribunal™) with respect
to their evaluation of the market for real estate advertisemnents in the North Shore and
substantially agree with the Tribunal's findings to the extent that they found a lack of alternative
print or non-print media which were competitive at that time with the sdvertising services
offered by the Respondents.

8. I further agree with the Tribunal's finding that there was no significant home-delivered
print competition for the North Shore News Homes supplement ("Homes") and the Real Estare
Weekly North Shore edition ("REW-NS™) for the provision of real estate advertisements in the
North Shore.
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9. In 1991, home delivery of zoned weekly newspapers was the dominant method of
providing print real cstate advertissments to the public in the Lower Mainland. Moteover, in
the North Shore therc was not any siguificant delivery method other than home delivery by
which realtors could advertise either their listings or themselves,

B. an etitive Enviropme
(a) in te Marke:

10.  The Vancouver real estate market has undergone a significant decline since 1991. 1992
was the peak in the Vancouver real estate market; overal]l market (i.e. Lower Mainland) unit
sales volumes are down over 27% since that peak. Within this context, the real estate marker
within the North Shore has been more successful - down 20% in North Vancouver and down
15% in West Vancouver gince the peak year of 1992. Attached as Schedule "2“ to this affidavit
are market summaries for North Vancouver, West Vancouver and the Lower Mainland markets
for the years 1991-1996 which I have obtained from the Greater Vancouver Real Egtate Board's
historjcal database and which provide detsiled Information with respect to sales volumes, listings
and prices.

11. While sales volumes have decreased over the six year period since 1991, prices have
risen dramarically since that time. In Morth Vancouver, the average price of a detached home
has riscn from $260,050 in 1991 to $380,116 in 1996 (-+46%). Similar increases in average
sale prices were realized in the attached home (+34%) and aparmuent (24 %) segments of the
North Vancouver market. In West Vancouver, the increases in average selling prices have been
even more dramatic, The average sale price has increased from $491,456 for detachied homes
to $737,768 (+50%). As well, attached home prices have increased from $402,229 in 1991 to
$607,200 in 1996 (+51%) and apartment prices have increased on average from $298,756 to
$332,358 (+11%).
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12. It is my opinion, based on my experience and researcl, that there has been an increase
in rcal estate advertising in the North Shore over this period. As one indicator of this trend, the
total number of advertising pages in Homes and the REW.NS has increased approximately 5%
over the period and the new competing publications discussed infra have added additional
advertising pages to the total amount of print advertising sold in this market although the variety
of publication frequencies among these competitors makes direct comnparison of additional
advertising pages in the market difficult.

13.  In my opinion, the market for real estate advertisements increases in response to trends
in the underlying market for real estate. When real estate markets are more active, listings do
not need to be advertised for as long or as often; when market activity declines, inventory is
carried longer and incressed advertising expenditures are required. It is this trend which
explains the increase in total advertising for listings in this wmarket while unit sales have
decreased over the period since 1991,

(b) es in i ate Tnd

14.  In its reasons, the Tribunal found that, in 1991, the industry was composed of two basic
types of realtors. The first, "traditional” houses, consisted of firms which operated in a
ceniralized manner and paid agents based on a S0/50 split of the commission; the managers of
these traditional firms purchase advertising for all of the house's listed properties and realtors.
The Tribunal noted that non-traditional arrangements, such as *100%" houses, were becorming
mors commoen at the time of the hearing.

15. In “100%" houses, the agent receives [00% of the commission but pays for office space,
makes his/her own advertising declsjons and pays a set rate to the agency or firm upon sale of
a property. The Tribunal found that, on the West Side of Vancouver, “100% " houses accounted
for approxirpately 25 - 30 percent of the licensed realtors practicing in that area.



SENT RBY: 7-80-97 312:28PM ;COMPETITION TRIBUNAL- #6739

.6 -

16,  Since that time, the growth of "100%" houses noted by the Tribunal has continued and
these types of arrangemenis have become the norm among North Shore licensees., In fact, it
may be more appropriate 1o say that “traditional” houses no longer exist once one cousiders the
introduction of incentive splits and bonuses to the S0/50 commission split by virtually ail the
“traditional” firms operating in the North Shore,

17.  This change has bad a profound impact on the market for real estate advertisements in
the North Shore in two distinet ways. First, with respect to the total demand for such services
and, gecondly, with respect to the type of advertising services being demanded.

18.  The increase in “100%" houses has led to a greater number of purchasers of real estate
sdvertising services. Under the old “traditional" system, centralized adverdsing decisions
restricted the number of market participants demanding real estate advertising services in the
North Shore. As well, centralized purchasing decisions reduced the inceptive on managers
responsible for making firm-wide advertissment purchasing decisions to fully advertise the
listings of any individual agent within an office. |

19. However, individual agents at "100%" houses, with control over advertising decisions,
have an increased incentive 1o fully advertise their Hstings and to do so in ways that highlight
the distinctive attributes and achievements of the individual realtor. A$ indicated above, this has
led to an increase in total demand for services within the market as the number of potential
advertisers has increased and also provided an increased incentive for alternative advertising as
individual mearket participants try to maximize their returns from advertising expenditures.
Attached as Schedule "3 is a survey of the page counts of REW-NS and Homes over the relevant
period which indjcates the enormous growth ia advertisements placed by individual realwors.
The decline in representation by “traditional” houses, denoted as corporate in Schedule "3, is
made even more clear when one observes the information related to REW-NS and Homes
combined. Over the period 1991 to 1997, the page count of corporate advertisements bas
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declined from 27.1 to 4.7, Whereas the page count of individual advertisements has increased
from 62 to 85 pages.

20.  With respect to the types of advertising services demanded, the market transformation
from "traditiopal" to "100%" houses has also had a profound effect. In 1991, real estate
advertisements consisted largely of pictures and text related to the actual listings, as well as a
banner promoting the "traditional™ house to portray & consistent institutional presence, While
there was some advertisement of individual agents, the "traditional” houses typically attempted
to reduce the promotional efforts of individual agents and subordinate these types of individual
promotion to the promotion of the real estate agency itself, Within the "100%" agency
structure, individual agents have a much greater incentive to self-promote. This has led to a
greater demand for self-promotional feamures within real cstate advertisements. By this I refer
to a greater demand by individual advertisers to include pictures and/or text describing
themselves and their accomplishments as well as degcribing their listing.

21.  In 1991, the Tribunal noted a similar treod; however, at that time, it felt that the primary
rationale for personal promotion was based on the distinction between the advertising of new

" homes versus resale homes. The Tribunal found that it was advertisements for resale homes in
which a greater incentive to advertise the agent existed. In 1997, incrcased personal promotion
is instead based on the rige of the "100%* house.

22, There were 1,191 realtors licensed at the end of 1991 on the North Shore (North
Vancouver = 695, West Vancouver = 496). That number has dropped by 18% to 972 (North
Vancouver = 510, West Vancouver = 462) by 1996, While the overall licensed realtor
population on the North Shore has declined since 1991, the nced for the independent realtor o
distinguish him/herself from competitors - even within the same office - has increased
dramatically. It now has become vital to create “institutional” advertising for the individual.
The need to advertise a realtor’s achievements, picture, performance and current size of

inventory is now permeating the indusiry,
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23.  This impetus to increase personal advertising and to “stand out from the crowd” drives
realtors to seek out and utilize alternate advertising vehicles that were not available in 1991. My
survey (attached as Schedule "4" is 2 summary of the methodology and results of my survey)
found realtors that now advertise listings over the internet, create theic own homepages on the
internet, advertise in the Chinese newspapers and in other non-traditional media such as the
Yellow Pages.

(<) W ito ome Deliv

24.  Since 1991, there have been a number of entrants into the market for the provision of
home-delivered print real estate advertisetnemts in the North Shore of which two are currently
active competitors in this market. The North and West Voice (the *Voice") is a community
newgpaper published twice monthly with a circulation of over $7,500 copies distributed free
throughout the North Share. This newspaper entered the market in July, 1996 and has published
as an active competitor o the North Shore News ("NSN") on a regular basis since that time.
It is owned by Chris Andersen, a local entreprencur. At present, the Volee is not as established
in the North Shore as the NSN; its distribution is not proven in the commnunity, but it is still
offering a competitive option to realtors. The Voice does not publish a real estate supplement
similar to Homes, however there are regular, although -not exrensive, yeal egtate advertisements
in the issues which I have reviewed which are o:umpamﬁle in nature to the advertisements
contained in REW-NS and Homes.

25.  Another new home delivery publication is Vancouver Lifestyle which is published ten
times a year and distributed free door-to-door in West Vancouver and sclected parts of North
Vancouver. This publication was first introduced in 1993 and has a circulation of approximately
25,000 of which over 9,000 are distributed door-to-door in West Vancouver. This publication
is owned indirectly by Micheal Parker, who is also the publisher. This publication also jncludes
some real estate advertisements with a mixture of both new and resale homes in the samples
which I have reviewed. As well, the advertisemeprs in this publication contain significant self-
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promotional materials. Again circulation is not as extensive as the REW-NS and Homes, but it
is a competitive alterpative,

(d) etitors terng edin

26. In 1991, the Tribunal found that there was no competitive substitute for home delivered
community newspapers for the provision of resale real estate advertisements in the North Shore.
At that time, the Tribunal exatmined the competitive attributes of the traditional daily newspapers
and cable television and I agree with the Tribunal's findings on this point. However, in 1997,
many alternative media have developed which are equal, apd in some respects superior, to home-
delivered print publications with respect to the delivery of resale real estate advertisements in
the North Shore. I will discuss some of these developments below.

{e) Com i ck Distributi blications

27.  The alernare print medium most directly comparable to the home delivered community
newspaper is the rack publication. This type of publication is not distributed door-to-door, but
is instead delivered to the public in rack displays located in real estate offices and other locations
such as retail stores and restaurants. As noted above, publications of this type did not exist in
1991 and are new to the competitive eavirotutient in 1997,

28. The Real Estate Guide (the YRE Guide") is published bi-weekly and distributed free
throughout the Lower Mainland. This publication was launched in 1995 and focuses on resale
real estate advertisements. Unlike the REW, it is published in one edition which contains
separate sections dedicated to the individual communities of the Lower Mainfand, It should be
noted that the RE Guide's Narth Shore section was re-launched in April, 1997, so it should be
considered as a new entrant with respect to advertisements in the North Shore.



SENT BY: 7.580-97 ;12:30PM ;COMPETITION TRIBUNAL~ i#10/773

- 10 -

29. I have been informed by Gord Trembath, District Sales Manager of the RE Guide and
Condo Guide, and do verily believe that the RE Guide faced similar hurdles in many of the
regions - such as Bumaby - which it has entared as it does in the struggle to be competitive in
the North Shore. In cach case, the RE Guide introduced a section relating to a specific region
in which bome delivered publications dominated the market for the provision of resale real estate
advertisements. Within a fairly short time, the RE Guide, through the use of aggressive
marketing techniques, has developed into a viable and vigorous competitor in these regions.

30.  There are no features of the North Shore market which lead me to conclude that the RE
Guide could not meet with similar success in this community. The RE Guide is also planning
to introduce an internet edition of its publication to further its competitive strength sgainst the
REW,

31. The Condo Guide, also a rack publication, is substantially simnilar 1o the RE Guide, but
is devowed to the advertisement of condominiums. This publication was launched in Qcrober,
1993, While this publication is devoted to a more focused segment of the real estate market,
it has proven to be a successful, viable and vigorous competitor to the REW-NS and Homies with
respect 10 ¢condominiurn advertisements, The Condo Guide has also Lanched its own website
which displays listings (ptimarily new developments) as a frec “added value” (o advertisers,

32.  According to Gord Trembath, some 35,000 issues of the RE Gidde apd some 30,000
issues of the Condo Guide are distributed to approximately 1,600 locations including businesses,
real estate offices and varfous public locations. Both of these publications are owned by Hebdo
Mag International, which is in turn 57% owned by Torstar, The remaining 43% is held by the
McBain family and employecs. Based on my review of these publications, and of similar
publications, it is my belief that they provide competitive options for the provision of resale real
estate advertisements in the North Shore. The product offered is substantially similar to home
delivered print publications and provides an equal opportunity for realtors to advertise listinlga
as well as themselves.
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33,  An additional distribution channel for real estate advertisements, which have entered the
market since 1991, arc ethnic community newspapers, specifically Chinese language
publications. Attached as Schedule "5" to this affidavit is a table indicating the approximate
growth in Chinese language population in the North Shore and Lower Mainland between 1991
and 1995, As can be discerned from this table, the growth in this ethnic community has been
significant in the North Shorc. In response, the Ming Pao Property Gold Pages and the Sing
Tao Realty Digest have both been introduced to advertise to members of this cornmunity.

34.  The Ming Pao Property Gold FPages was launched in February, 1994, Every Thursday
30,000 issues of this supplement are distributed with the Ming Pao newspaper to subscribers.
Each Friday, a further 16,000 copies are distributed free in racks located in stores, restaurants
and realtor offices. This supplement provides an excellent coverage of real estate listings in the
North Shore and the Lower Mainland specifically targeted at this ethnic group.

35. The Sing Tap Realty Digest is also a weckly Chinese language publication dedicated
exclusively to the provision of real estate advertising. This paper is distributed free every
Thursday in racks located in stores, restaurants, sewsstands and tealtor offices. It is also
delivered to the homes of subscribers to the Sing Tao newspaper. Approximately 45,000 copies
of this real estate newspaper circnlate in the Lower Mainland. Both of these publwauons are
owned, indirectly, by corporations listed on the Hong Kong Stock Exchange.

36.  The World Journal is a daily Chinesc language newspaper which has been published since
the early 1990*s. Approximarely, 20,000 copics of this newspaper are delivered to subscribers
or sold in stores. This publication is distributed throughout the Lower Mainland 2nd is owned
by United Newspaper Company, & large Taiwan-based publishing corporation.
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37.  Inmy opinion, these publications are effective substitutes for the REW-NS or Homes with
respect to real estate advertisements directed towards the Chinese language community. In
consideration of the continning growth of this comrounity within Vancouver and the Lower
Mainland, Chinese language publications will become increasingly competitive with the existing
English language publications.

(& terpet

38.  The internet is a “network” of computers connected together which provides access to
an enormous amount of information and computational power. While the internet has origins
tracing back w U.S. academic and military sources, it i3 presently used worldwide by a large
variety of people. Most peaple aceess the internet through the World Wide Web (the *Web”)
or through c-mail. It is the former application which creates a competitive advertising medium
to rival traditional print publications. I will describe the intermet in more detail in my
supplemental affidavit (also refer to the March/April, 1997 issuc of the Jurock Real Estate
Investor, attached ag Schedule "6"); however, to illustrate the growth of this medivagy, in 1991
there were less than one million hosts on the Web and by January, 1997 there were sixteen
million. According to a receat Nielsen Internet Demographic Survey, of the 220 million people
aver the age of 16 in the US and Canada, some 23% are using the Internet, and 17 % are on the
Web. Moreover, 73% of Web users search for information about products and services and
some 3.6 million people or some 15% have purchased goods or services on-line.

39.  While the intemet is a fluid environment and is constamtly cvolving. one thing is clear--
the ugeroet is here to stay and will impact all businesses, but, in my opinion, partcularly the
real estate business. Real estate marketing will be radically changed because of the advent of
the lomernet, The commercial nature of the Web began to emerge by the end of 1994 and real
cstate sites, for both private companics and trade associations, have been created from about
mid-1995 to now. This represents a material and significant change in the way real estate is and
will be marketed and advertised in 1997 and beyond.
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40.  The next five years will see a huge shifr in how real estate is appraised, assessed,
marketed, sold, distributed and registered.  Vast amounts of information are and will be readily
avajlable in increasingly useful formats and will be cheaply distributed worldwide. Advertising
for North Shore real estate takes on a new perspective when a prospective buyer may be located
in North Vancouver, Toronto or overseas.

41.  Animportant aspect of the ability to obtain information over the internet is the ability to
scarch in relative privacy and comfort. As the rate of data throughput (£.¢. the "speed” of the

 Web) increages, features such as 3D modelling and video tours of propertics will become
available on the internet. As more information becomes available, consumers will be able to
narrow their real estate scarches to a select few properties before ever walking our the door,
Additionally, the internet provides cfficient communication to realtors who can provide
assistance with respect to specific properties or areas. This ability to find the information for
aneself will increasingly motivate consumers to use the internet and thus will drive increasing
numbers of realtors to utilize this medium.

42.  ‘While not exhaustive, most realtors advertise on the internet in one of four basic ways:
professional organizations; private real estate advertising services; real estate companies; and
personal pages. There are thousands of organizations, companics and individual realtors on the
internet now, with more coming on daily. Attached as Schedule 7" is a list of North Shore
realtors who have an internet presence. This is only meant to be a representative sample as the
number of existing real estate-related sites is constantly prowing. A recent search using the
Infoseek search engine using the terms "real estare advertising ~ Vancouver™ listed over 87,000
enfries,

43.  The toral oumbers of listings on the internet would be impossible to determine, but in a
recent newsletter, I conservatively estimared the total properties listed on the internet in North
Ameries at over 1,9 million. The information available for these listings varies from simple text
descriptions to detailed information and pictures. Also, many listings are linked to individual
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realtors and other real estate-related sites which permit a searcher 10 access more information
about the selected property, financial or legal services or other properties which may also be of
interest.

44.  As mentioned above, the scope of the internct is an anormous advantage for real estate
advertisers and purchasers. An advestising market is no longer restricted to the geographic area
surrounding a property or the distribution of print advertising media. Distributiop of information
on the internet is global and it is as simple for a purchaser in Taipei to get information about
a listing in the North Shorc over the internct as it would be for someone in Burnaby.
Advertisements on the internet, therefore, are able to reach a much broader audience of
prospective purchasers.

45,  From the point of view of a prospective buyer of property on the North Shore, the scope
of listings available on the internct greatly enhances its value as a real estate reference souree.
As opposed 1o being restricted to the listings contained in the local newspaper or other print
publication, almost all listing are available over the internet. Some of the large print
publications already publish all their listings on the interpet, as does the Greater Vancouver Real
Estate Board. The impact of this increase in the listings available is made even more significant
once one congsiders the increase in the utility of the information available with respect to each

listing.

46.  The actual amount of information with respect to a specific listing which can be placed
in an internet advertisement is enormous compared to the information available in a print
publication. By utilizing linked pages, an advertiser can permit a searcher to get ever-increasing
levels of detail and focused information with respect to a property, the realtor and related
services such as appraisals, mongages, etc. Additional links can provide access to community
services or government agencies which can provide information relating to the community in
which a property is located. This ability to link information also allows individual realtors to
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self-promote in a manner not possible with print publications, including providing easy contact
through e-mail or internet paging.

47.  Information contained in internet advertisements can also be more accessible and
functional than print advertising. Listings can be located through search engines, searchable
databases, égcu:s or morc advanced java applets which locate and organize listings based on
criteria selected by the user. For instance, a search could be done for all properties in a certain
arca with a given number of bedrooms or other features and a list of these properties would be
available for review with links to further information,. Additionally, many "map-based systems”
are now in the final stages of preparation which permit a user to bring down a satellite map,
zoom down to ever-increasing Ievels of detail to find a specific house and obtain all the relevant
data about it - when it Jast sold, for how much - etc. Qne Vancouver-based company is now
in the process of installing this rechnology on a test basis with BC's major credit unions.

48. In summary, in many ways the‘ internet provides a superior medium for real estate
advertising than do print publications. I believe that internet advertsing is already a viable
alternative to traditional print media and that it will become increasingly more competitive and
important as htcrnet usage increases. While I do not believe that the internet will replace all
print advertising, 1 do believe that, particularly for real estate, the ability to search for the
reattor, the comnpany and the indlvidual properties will make it imperative for realtors to have
a strong internet presence for the foreseeable future. The new internet buryer is a real estate
buyer that realtors cannot and will not overlook in the furure.,
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49.  In conclusion, it is my opinion that a significant change in circumstances has occurred
in the market for real estate advertisements in the North Shore which has led to a substantial
increase in the number of competitive altematives available to vealtors for the provision of these
advertising services.

SWORN BEFORE ME at the City

of Vancouver, in the Province :

of Britighl Columbia, this 25th day —
of Tuly, 1997. ) W

OSWALD W

Nt Yot St Nt gt St gt v’

within British Columbia

CHRISTOPHER R. BACON
Barristar & Soliciar
#2114 = 1015 Austin Avo.

ilam, B.C. V3K A8
Talaphone: 838-8321
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QZZIF. JUROCK

Publisher/Editor, Jureck's Real Estate Investor (monthly),
Jurock's Facts by Fax (weekly)
Jurock International Net

Qzzie Jurock has a distinguished 28-year career in the Canadian Real Estate industry. He served
formerly as:

President, Royal LePage (Residential) Real Estate Services - 20 years with this company -
President, Chairman and CEO of National Real Estate Services - 3 years with this company -
President, Datum Real Estate Management Co., Taipei, Taiwan

President, Royal LePage Asia, Ltd., Taipei, Taiwan

Qzzie Jurock served on dozens of different boards and associations throughour his career.
Some Past Positions:

Judge, "Entreprencur of the Year" for Emst & Young (Pacific Canada) - 94/95 -

President, Canada Taiwan Trade Association -92/94

Director, Arts Umbrella - 94 -

Director, Real Estate Institute of Canada - 91/95

Director, U.B.C. Real Estate Research Bureau -90/94.

Director, Real Estate Council of B.C. - 91/92 -

Director, Quality Council of B.C. - 90/92 -

President, Vancouver Real Estate Board - Coquitlam, Bumaby, New Westminster -78 -

Chairman, Arbitration Committee, Vancouver Real Estate Board

Member, Toronto Real Estate Board

Director, Real Estate Management Association of Taipei, Taiwan

Ozzie Jurock has addressed audiences throughout Canada, the U.8 A | and the Republic of China. As
one of the most highly regarded authorities on real estate in Canada today, Ozzie Jurock has been a
member of almost every real estate organization in British Columbia.

For the last 4 years he has been a popular monthly guest on the high profile CKNW "MoneyTalks"
show and for the last 18 months he appears every Wednesday on the BICTV News discussing real
estate trends and outlook. Ozzie Jurock holds over 80 seminars and speeches per year to general
audiences, industry associations and in-house financial institutions.

Currently, Mr. Jurock publishes a monthly newsletter, weekly fax service, and a powerful Internet
listing service.

Yor more information, contact:

Jurock's Real Estate Investor
Address: Suite 200 -1311 Howe St., Vancouver, B.C, V6Z 2P3
Phone: (604) 540-8055 or (604) 683-1111 Fax: (604) 683-1707 Email: ozzie@jurock.com
Internet: http://'www jurock.com
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Ozzie Jurock Real Estate/Financial Gutlook Seminars

He's available for business functions as a forecaster on Interest rates, economic outlook with a

definite bend on real estate related issues. As one of Canada's leading business motivators, Ozzie

has a unique approach to the nineties. He has a no-nonsense presentation, that allows for facts,
forecasts and motivation with humour.

Having manaped large corporations (in excess of 500 million in revenue) with sales forces over
7,000 people, and having fived and worked in Asia he has a unique perspective of what is needed
in the ningties.. not just in the real estate sector, but business in general,

Seminars in 1997

June 24
June 18
June 11
June 5

June 3

May 22
May 2
April 2

March 22
March 14
March 8.9
Jurock Internet
seminars
March 4
February 28
February 27

February 20
February 15
February 5

Januray 27, 28, 29,

30, Feb 1

January 16
January 16

Seminars in 1996

December 5
MNovember 29
November 24

Outlook on Real Estate - Vancouver

Westel - Top Procuder Motivation -

Outlook on Real Estate - White Rock

Westminster Credit Union senior Managemnet Board and Board of
Directors, Victoria, BC

Advanse International - French Construction Professionals - Real Estate
Canada -

Sales and Marketing Executives of Vancouver - “Top Producer Seminar®
Kaootenay Real Estate Board, Nelson, BC

JREI seminar: "The Low down on Low down - even No down "
Westin Bayshore Inn, Vancouver, at 7 PM
Niho Land conference, Vancouver

Governors Land Corporation, Vancouver

Real Estate Expo, Vancouver

"Hands on"...no really, "Hands on" March 5,12, 19 7-9PM, sold out
Rogers Cable Network 9 - 10 PM
Cariboo Real Estate Board, Prince George - Real Estate Outlook"
Cariboo Real Estate Board 9-12 am, Prince George - Real Estate Business
Planning, 30 unique ideas and the Internet”

The Hongbank "Outlook 197" keynote, Victoria, Union Club, 7-10 pm
JREI, Landrush full day conference. Westin Bayshore Inn, Vancouver
Internet Workshop

Financial Outlook Conferences in Prince George,

Calgary, Victoria, Vancouver

North Vancouver, Chamber of Commerce, Lunch -Qutlook 1997 -
Sales and Marketing Executives of B.C., Victoria, Union Club, Dinner

UBC Real Estate Outlook Conference
Ldmonton, The Westin Inn, 7 PM, - "Real Estate Qutlook 1997"
Credit Union Outlook Conference

V#19/73
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~ November 23

November 22
November 21

November 14
November 8
November 7

Movember 6
Qctober 14
Oct. 7

Sept. 21/22
Seattle
Sept. 17
Sept. 14

Sept. 14
Sept. 10

August 14
July 24
Tuly 16
June 28
June 6

May 30
May 13

April 24
April 23
April 18

April 17
April 10

April 6/7/13
April 4, 6,7, 8

April 4
April 3

March 9/10
March 2
Feb. 21
Feb, 22

T-30-97 112:34PM SCOMPETITION TRIBLNAL- PE20/73

Financial Qutlook Conference, "Mortgages"

Anmual BC Credit Union Conference, 2 - 4 PM, Keynote, "Outlook 1997"
Abbotsford Centennial Arena (sponsored by Windermere Realty and the
Fraser Valley Credit Union) 9 am to 12 noon. "Realtor 19905 seminar”
Rolfe/Benson - Real Estate Qutlook Seminar, Robson Media Centre
Chilliwack Rotary Club, 12 noon

RE/MAX / TD Bank - Real Estate Outlook Seminar, Abbotsford
{sponsored by Re/Max and the Toronto Dominion Bank)

The Phoenix Club, Georgian Towers Hotel; 7:30AM, "Economy and BC*
Real Estate Securities Conference, Vancouver

Vancouver - Jurock's Real Estate Investor Seminar Real Estate Qutlook
1997 with Ozzie Jurock, Economic Qutlook with Michael Campbell

Real Estate Expo, Seattle. "Real Estate Qutlook Pacific NorthWest"
Calgary - Real Estate Outlook 1996/97
BC Assessment Authority "MAKING CHANGE WORK FOR
YOUY, Nanaima
NB Appraisers Annual conference
Vancouver - Real Estate Outlook 1996/97
Lunch, Rotary Club Abbotsford
Evening, Northwest Investment Property Seminar,
Vancouver
Real Estate Outlook for Vancouver
Real Estate Investment Nework -Real Estate Qutlook 1996/97
Edmonton "Alberta Qutlook"
Victoria: Real Estate Outlook 1996
" The Internet is your future"Whistler; Insurance Brokers Association of
BC
Vancouver City Bavings Credit Union: In-House Management group
*Outlook for 1996"
“How to Buy Property from the Government”, Jurock Real
Estate Investor Seminar
Oak Bay Hotel in Victoria: "B.C.'s hottest markets"
Oak Bay Hotel in Victoria: "B.C.'s hottest markets"
Urban Development Institute 15th annual Financial. Forum: Panel Speaker -
"Dutlook 1996: Residential"
Appraisal Institute Vancouver: "The Internet and You"
The Home Buying Show: "How to Buy a Condominium"
and "Real Estate Qutlook 1996"
BCTV: Money Taltks - '‘Buying in Vancouver’
Rogers Cable TV Personal Finance: "The Internet and
You"
Internet Show: 'Personal Finance'
The Vernon Real Estate Board "Real Estate Outlook 96:
Business Planning, The New Realtor of the nineties, 40 Unique Ideas for
Realtors and The Internet"
Vancouver Real Estate Expo 2 days
Landrush 96, all day Conference
Vancouver Real Estate Board Computer Show
Kamloops Real Estate Board: Keynote Address: General
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Meeting
Feb. 10 Financial Outlook Conference: North Vancouver
Jan, 26-28 Financial Qutlook Conference with Michael Campbell
Jan. 15 JREI Seminar. Michael Campbell of CKNW, Westin Bayshore Inn, 7:00
Jan. 17 White Rock Pacific Inn: R.C, Seminar
Jan. 18 Sales and Marketing Fxecutives of Vancouver
Jan. 19 UBC Asia Pacific Conference
Jan. 11 RRSP Qutlook '96

Previous Seminars in 1995

Dec. 30 Michael Campbell CKNW 'Money Talks'
Dec. 10-17 Business Seminar Cruise with Ozzie to Mexico
Nov. 22 Mortgage Brokers on the Internet
Nov. 23 Lawyers on the Internet Conference
Nov. 24 JREI Seminar, Qzzie features Peter C. Newman, business
columnist for McLeans, Vancouver Hyatt Hotel,
Nov. 29 International Women's Conference Panelist
Naov, 30 Fraser Valley Appraisers Internet Conference
Nov, 16 Financial Planner Conference, Kelowna
Nov. 15 Canadian Property Tax Assoc.
Nowv. 3 Penticton Real Estate Conference
‘Real Estate Qutlook for 1996’
Oct. 27 Victoria Real Estate Board Conference
‘The Future of Organized Real Estate'
Oct. 17 Real Estate Board of Vancouver - ICI Division
"Real Estate Outlook for 1996
Oct. 5 Richmond Asia Pacific Business Assoc.
'Real Estate Qutlook for 199¢'
Sept. 15 West Coast Market Conference

Luncheon Speech - 'How to
make the Internet work for you'

Sept. 17 New Westminster Conference
Dinner Speech - 'Real Estate
Value in 1996
Sept. 18 Jurock Real Estate Investor Conference
'How to profit from foreclosures
Sept. 20 Internet Superconference 10am
‘How to create a commerically successful web site'
Sept. 21 Vantage Securities 7-9pm
Real Estate Qutlook 1996¢'
Sept. 25 Canada-Taiwan Trade Assoc. Lunch
"The turmoil in Taiwan and it's effect on real estate values in B.C.
Sept. 26 Jurock International Net ‘Internet Conference’ 7-10pm
'‘Commerical applications on the Internet’
Sept. 27 Real Estatc Institute of B.C. Lunch

'Real Estate Qutlook for 1996

OVER 80 MORE.... 93-95
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Vancouver (West) Salcs Summary

1991 1992 1993 1994 1995 1996
Detached New
Groes Salex ffa 512244 M $16537M 518931 M 5177.49M 51927t M
Unite Listed nfa 294 3199 1546 473 518
Units Bold n/a 141 17% 204 159 18%
Avernge Price n'a $E68, 399 592,876 $923,003 31116026 R1,025,053
Detached Kesale
Gross Sales na 51.207H 51063 B $1.336 8 51.090 B 595828 M
Units Listad na 3,386 3,329 3,024 2,969 3,21%
Unitz Sold n/a 2,143 1,667 1.924 1,450 1265
Average Price na 5563,443 5637615 694,377 ¥752,084 $737,533
Total
Grozs Sales %1181 B jLaon 51218 0 £1.525 13 51268 B $1.151 8
Usits: Liwpod 3,497 3,680 3728 2,380 3,442 3,737
Units Sold 1,309 2,284 1,844 2128 1,60 1,453
Average Price £511,611 $582,269 665,371 716,774 £788,048 3792147
Attached New
Grous Sales wa 51638 M 2850 M J27.88 M $2021 M $31.15 M
inity Listed a, 130 128 164 182 176
Unita Sold nia 50 L1 a7 54 23
Average Price nin 5317624 335 247 5415,118 $374,330 £317.818
Attached Resule
(iross Sales wa $14133 M B117.16 M S13840 M 511968 M $12301M
Units Listed na 813 820 763 723 669
Uhits Sold n/a 498 g 452 354 373
Averags Price n/a $183,799 £300,400 $306,202 $338,076 $328,285
Taodal
Groos Salen B159.205 M 3TN M 514565 M S166.28 M 51980 M 15425 M
Lnits Listed 227 943 57 LYy 905 845
Units Sold 03 548 475 519 408 473
Aversgs Price 264,088 $287,79% $306,636 £320,391 $342,874 $326,116
Apartment New
Croas Sales n'n $107.44 M SI1B46IM S135.75 M 313082 M $I04.95 M
Uniis Listed twa 1,041 1,902 1,336 1,84% 2,632
Linils Sold (173 L4 781 517 GaG 1,458
Average Price na B251,008 B236,407 26,580 $202,511 $309,154
Apartment Resale
Grosg Sales na 8BAIM MTIEM $336.84 M 527156 M $IBTI6 M
Units Listed n/a 3,451 3,501 3,365 3,215 3.46%
Units Sold e 2,049 1,613 1.659 1,352 1,872
Average Frice wa. $177,340 £196,640 $202,036 $200,854 $207.13%
Total
Groan Sales $368.2 M $470.81 M SI0LEIM HI239 M $402.38 M $692 7V M
Eliuity Linted 3,686 4,452 3,403 4,10} 4,867 6,100
Linitg Sold 1,981 2477 1,394 2,175 1,998 3,330

Averape Price 5184382 £190,073 $209,613 $217,183 $201,3%0 $208,021
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Vancouver (East ) Sales Summary

1991 1992 1993 1994 1995 1996
Detached New
Gross Salea wa S99 M $150.61 M $I1R444 M 9621 M 59062 M
Unitiz Lixted na 5té 782 642 595 154
Lnits Sold wa 318 351 k12 210 204
Average Price n/n, $384.456 $923.576 $4535,755 B458,123 $444.211
Detached Reaule
Grogs Sales /s $959.5TM $R30. 40 M SRIBEOM 548335 M £632.04 M
Units Listed /a 5,847 5,167 4,859 4,575 4,576
Unity Sold wa 3,778 2,831 2,675 1,509 1,995
Averags Price n‘a 5253,987 $296,501 £320 965 $320,312 $316,813
Total
Cirops Balea $822.80 M 51LOR1 B £990.03 M 5041 B B5IW.50 M 577266 M
Uit Listod £,123 5,363 5187 550 5170 4,941
Uity Sold 2548 4,094 2,831 3,071 1,719 2,159
Avernge Price $231,903 5264058 296 501 £119,639 $337,147 5328632
Attached New
Groxg Sales wa $16.23 M 351735 M 51688 M SI7. 75 M 34033 M
Units Listad na 52 209 176 247 249
Unitx Sold wa 76 23 &9 ™ 157
Avernge Price s 213609 520,044 5244, 581 $245,.530 $256,860
Attached Resale '
Ciross Sales na 554.30 M B4TREM 545,74 M 527950 M 546.60 M
Linits Listed i 464 a7 330 323 3387
Units Sold na 158 35 204 129 213
Average Price nia £179.604 $203,650 $224.208 216,286 £218,744
Total
Grous Sales 413 M $50.53 M 36521 M 562,62 M 84565 M 386.92 M
Unils Listed 464 546 588 s06 570 636
Tlnits Bold 240 434 318 273 201 370
Averags Frice s183.872 $185,359 £205,058 5239382 $227,119 £234,018
Apartment New
Grosa Sules nia $27.19 M 565,06 M $63.07 M $44.73 M $59.65 M
Unity Listed Wi 30 977 HFE] 794 7638
Uity Sald o 178 455 414 kr 412
Average Price wa $132,169 $132.904 5152349 139,775 $144,781
Apartment Reaale
Crresa Sules wa 61,10 M 55539 M $67.37M 535,74 M 57244 M
Unita Listed na 1,036 1,142 1,33 1,33% 1,339
Unita Sold na 560 475 548 441} L)
Average Price nfa £109,101 $116,605 $121,154 126 671 $134,401
‘Tota]
3rozs Sales 5TL5TM $ER20 M 512044 M 512044 M $100.46 M $132I10M
Utits Listed 1,200 1,366 2,119 2,306 2152 2,107
Units Sold 662 738 941} 97 76 951

Average Price £108,108 $11%,633 £128.131 134,474 £132,188 $138, 808



SENT BY: 7-80~97 312:36PM COMPETITION TRIBUNAL- #28/73

Burnahy (East) Sales Summary

1991 1992 1493 1994 1995 1996
Detached New
Gross Sales na $19.50 M £21.63 M $16.64 M $6.81 M $3.78 M
Utnita Lixted nig 114 Los 98 48 28
TUnits Sold na 54 49 g 16 a9
Aversge Prics [ $360,972 $441,453 $437,839 5425415 $419,555
Dhotached Resils
Cirozs Bales na S7LIIM $70.90 M $7T1ATM 53516 M 541 M
Lnits Listed n/ 301 503 459 434 468
Tnits Sold ' nfa 297 252 213 112 150
Average Price o/ $239.429 SIR1.359 £305.%02 313,534 $302,704
Total '
Ciroge Sales $69.60 M 040 M $RLEIM 2401 M 54122 M $49.10M
Units Listed 6436 G158 &09 367 482 496
Units Sold 34 351 1 1 128 159
Average Price $£221,640 258,128 £307.421 $32%,044 £327.520 $309.319
Attached New
Grons Sales n/a $0.23 M 85.10M S5.00 M 026 M S1L22M
Units Listed na [y 8 43 74 ks
Lniits Sold o/a 01 3 18 4 37
Average Price wa $230,000 $243.054 $177.822 $272,101 $303,282
Attached Reanls
Gioas Bulos n/a $2.94 M 5270 M $728 M §5.55M 51243 M
Units Listed na 42 bt &7 o1 123
Unitz Sold na 20 18 34 5 55
Average Prics nfa $146,803 5149466 214,123 221,591 235,967
Total )
Gross Bales $1.65M ST M $7.80 M $1LIZ M 14850 M $23.65M
Unita Listed 27 49 57 no 166 161
Uhits Sold 12 2 3% 52 b 92
Averige Price £137,250 £150,852 5199 860 236,171 $250,825 257061
Apartment Now
Gross Bales n/a $302M $0.64 M £00.00 M $2.02 M 300.00 M
Units Linted nn sl 13 05 12 [1]§
Units Sold n'a 17 04 ot 1 [1])
Awverape Price wa $177,156 S1L59,028 S0l $168, 174 $00
Aportment Rexale
Gross Sales nfa M 5078 M SLATM 5116 M £3.06 M
Tlnits Listod wa 27 15 26 38 56
Units Sold nfa 14 05 og o9 26
Averago Price w2 123,292 £12%.750 $158,675 128,600 £117.636
Taotal
Oross Salen 5053 M 375 M 5141 M 2T M I8 M $3.06 M
Uniils Listed 14 55 28 %41 50 57
Uits Sodd [V 1

31 10 g 2 W%
Average Price $88,083 133,160 F141.460 §158,675 £151,214 F117,626
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Burnaby (North) Sales Summary

1991 1992
Detached New
Choss Hales nx $2598 M
Uity Listed na 133
Units Sold n/a 67
Average Price n/n $387.83%
Dwisched Resale
Gross Saleg na 530569 M
Unitg Listed /s 1,648
Unijtx Sold n/a 297
Avernge Price nla 3298812
Todal
Gross Sales $255.49 M 535167 M
Unity Listed 1,739 1,784
Uhnita Hold 263 1,090
Average Prics $265.252 £304,784
Aitached New
Grogy Salen o sha0M
Units Listed nfa 10
Units Sold nwa a6
Averige Prios na, $253,266
Attached BEenale
Gross Sales na 7134 M
Units Listed wa 580
Units Sold Wa 474
Average Prico wa 5163,174
Taial
Gross Salox 35219 M 5784 M
Units Listed 504 590
Unity Sold 344 480
Average Price 3150852 $164,050
Apartmnent New
Cross Sales n/n 5041 M
Units Listed na 12
Uhits Sold i 03
Averago Price: a $136,633
Apartiment Resale
Ciross Sales nin $7760 M
Units Listed wa 1,048
Units Sold n/n 645
Average Price n/n 5120313
Fotal
CGroas Sales 55030 M SIMOLM
Tnits Lixted 6% 1,066
Lnits Sald 451 S48

Ayerage Price 311,521 $120.089

530.19 M
151

a7
S450,525

$292,38 M
1,543
1,023
$362,303

32257 M
1,704

874
368,066

$137TM
29

16
$210,812

$53. 08 M
429

M0
5171,560

$56.56 M
448
326
573,471

19
5168936

F11.00M
L
572
5124,118

§M21M
1,068
59t
£173,559
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1994

$39.35 M
214

74
$531,781

526886 M
1471

807
¥385,188

| S08.21M

1,595
77
$399,240

S2.16 M
49

1t
$196,626

$53.24 M
434
284
$187.479

B3 AM
443
295
5187820

5333 M
84

21
138,397

55831 M
§30
455
F128,160

FlL2TM
1]

0%
138675

1595

33,76 M
240

b+
£572,144

F181.38M
1,411

446
5572144

521514 M
1,651

508
£462,010

453 M
2
21
5115519

328 M
444
207
5182835

LITM
470
228
5185845

172,291

559 M
508

278
129,428

$38.50 M
B73
250
$131,102

1H26/73

1996

$26,50 M
164

43
£588,645

F191.60 M
1,438

434
5396,051

520818 M
1,602

ek

412 4754

5194 M
16

03
$242,375

$48.70 M
432
265
183,786

550,64 M
498
X713
$185,503

50,62 M
12

04
SL54,700

$46.52 M
762
sl
£122,107

T4 M
T
385
123,446
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Burnaby (South) Sales Summary

191 1992 1993% 1994 1994 199
Detached New
Oross Sales n/a £20.24 M 2013 M 33216 M 528467 M $21.63 M
Thnits Listed o/a 108 108 138 170 110
TUhnits Sold wa 47 43 60 49 40
Avernge Price nwa $430,567 S469,4582 535,925 558510 $540,843
Detached Resale
Cheoss Sales nfa Baas.01 M 524364 M 323548 M $158.08 M 517008 M
Units Listed wa 1,173 1,211 1,180 1,194 1,276
Units Sold nfa 750 (1.3 608 190 434
Average Frice na $300,112 $355,685 £388.582 $405,207 $391,896
Totak
Gross Gales 320201 M $2145.32 M £264. 77T M 526764 M $IB6 M $I91L.72 M
Units Listesl 1,294 1,281 1,31% L3l 1,364 1,386
Uity Sald 759 7 730 £66 434 474
Average Price $262,805 $307.803 $362,7060 5401 856 $425,295 $404,466
Attached New
Gross Sales i $3.86 M $242 M 3498 M 2837 M 511.57 M
Units Listed na 22 18 44 82 161
Units Bold na 19 10 13 22 41
Avecnge Price na $303,184 $242,050 $3R2973 $323,013 $aR2.221
Attached Resads:
£iross Sales n/a $17.07M S18.95 M $18.3a M $14.39 M SETASM
Uhits Listed n/a 122 153 141 148 165
Units Soid na 97 9% ER &6 80
Awerage Price e 5175,958 $199.421 $217,402 $118,034 £216,881
Tuatal
Gross Bales 52005 M 3N M 52137M S 11 M $23. %M 528902 M
Uity Listed 148 144 17 125 230 2646
Ulnits Sold 116 116 135 | i 121
Averaps Price S172,820 $180,417 $203,48) 5238707 $250,081 5239021
Apartment New
Crots Saules n/a 546,02 M $21.38 M F1420 M 18I M $26.85 M
Units Listed n'a 418 147 192 151 219
Uhnits Sold na 233 97 4 60 139
Average Price nfa 5197498 $220,460 $121,810 $196,908 $193,178
Apartment Resnle
CHoss Sales n/n 5149 M $33.58 M 9578 M $59.26M $70.10 M
Unils Listed nfa 202 297 933 TRY 839
Units $old o/a 16 473 528 338 397
Average Prica n'a $£154,051 5176709 $183.299 51753319 $176,577
Trital,
CGross Sales 398,78 M F125. 51 M 10497 M 511098 M $71.08 M $9695 M
Units Liswd 1,144 1,320 1,144 1,115 40 1058
Unite Sold 613 749 370 602 el 336

Average Price $160,622 5167,567 51B4,154 SIR4. 348 R178,550 %180,882
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Coquitlam Sales Summary

Detached New
Gross Sales
LUnits Listed
Units Sold
Averige Price

Detuched Resale
Giross Sales
Units Listed
Units Sold
Average Irice

Total

Civoss Solen
Units Listed
Units Sold
Avemge: Priow

Atiached New
Gross Sules
Uhita Listesd
Unity Sold
Averags Pries

Attached Resale
Goss Sales
Units Linted
Uita Sald
Avernge Price

Total

Cirean Bnles
Unita Listed
Unita Sold
Average Price

Apartmient New
Gros Salcs
Unils Listed
Unity Sold
Averagr Price

Apartroent Fesale
Crross Saley

Unitg Listed

Units Sold

Avenge Price

Total

Giroes Sales
Unita Listecd
Uhnits Sold
Average Prive

1991

ta
na
na
wa

na
n/a
HWa
wa

FINL28 M
3083
L35
$201,067

nfa
i
na
n/a

na
e
n/a
n/a

560,67 M
567
435
F13,532

na
na
nn
n/a,

na
n/a
n'a
n/a

S5 4TM
649
426
£106,742

19492

30420 M
582
116
$298,161

$431L47M
2,729
1,939
$222,520

552569 M
3281
3,255
$133.120

523.94 M
177
118
202,439

56443 M
450
428
$150.543

3837 M
ay7
S48
$161,845

F1339M
137

o8
3157016

$41.08 M
576
364
112,852

S5GATM
753
4612
$122,220

19493

18003 M
410
213
$378,750

$390.3R M
2,343
1,491
5261525

$470.42 M
1953
1,704
$276.066

$12.36 M
121
64
$193,173

$50.59 M
411
290
$174,457

$52.96 M
saz
354
5177840

§25.84 M
32
'
149,362

S45TEM
72
363
51256,107

$71162 M
1,098

336
$153,613

1994

S8vi2M
59
199
$447,834

539588 M
2,522
1,436
5275681

$484.99 M
3,091
1,635
§296,534

£12.02 M
107

b+
$382.923

553.81 M
459
1
$184,903

5o 83 M
566
348
S188,528

§21.59 M
98
138
£136,403

M8ATM
£94
378
129,356

$70.56 M
1,082
38
E136,796

1995

flo5.00 M
6544

233
$446,823

$265.54 M
2,488

964
$275,457

537054 M
3,132
1159
$309,044

$238,062

$390 M
300
e
K182,157

$46.49 M
596
146
$188,974

$14.60 M
222

97
$E50,532

$36,34 M
855
285
$127.508

55094 b
1.077
382
133,254

28773

1996

8657 M
457
210
$412,255

$I16.39 M
2,464
1,140
527,714

$403,17 M
1,821
1,350
$298,643

$11.64 M
110

4%
42,404

5800 M
04
1R
%124,287

$10.24 M
Gl4
o6
$191,90¢

33038 M
308
200
$140.672

739 M
B48
77
$126,235

§775T M
1,156
580
$134,438
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Maple Ridge/Pitt Meadows Sales Summary

Detached New
Orosz Sales
Units Listed
Unity Sold
Averags Price

Defsched Besale
Cirosa Salea

Uhnits Listed
Lnits Sold
Average Price

Tolal

Ciross Sales
Unita Listed
Unita Sold
Avernge Price

Attached Now
Gross Sales
Units Listed
Undts Sold
Average Price

Attached Beaals
Ciross Sales
Units Listed

" Unitz Seld
Average Price

Total

Gross Bales
Units Linted
Uity Sold
Avorsgs Frice

Apartment New
Grogs Sales
Units Listed
Units Sold
Averape Price

Aparinent Resale
£irons Sales

Vlnits Listesd

Unitz Sold
Average Price

Total

Cross Saler
Units Ligted
Linids Bold
Averape Prive

1991

n/a
na
wa
n/a

na
na
n/a
na

$289.72 M
2,641
1,827
BISR576

wa
na
[
na

n/a
nis
na
Wi

$63.42 M
T35
3y
$122,203

n/a
iwa
w'a
nin

$14.85 M
120

161
$92.233

1992

L4581 M
a4
¥
$207,282

$383IM
2,284
1,736
$183,373

6415 M
2,598
1,957
£186,073

55450 M
413
157
$152,680

S4585 M
435
353
5129434

510046 M
848

T2
$141,094

51020 M
185

9
812,096

$9.68 M
137

92
£105,216

F19.88 M
323
1B
5108637

1993

1586 M
17
145
247,288

F199.30 M
2329
1,407
$212,725

£335.16 M
2,606
1,552
$11%5,954

$26.04 M
226
157
516,870

5$48.55 M
s12
328

148,030

£74.60 M
738
485
$153,80%

£25.81 M
244
211
$131.238

5114791

£34.09 M
44
285
$119,509

1594

$37.61 M
454
142
$264,880

530209 M
2,330
1,341
5225274

332971 M
2,784
1,483

£229 067

53519 M
395
0%
$171,670

$4R.04 M
563
317
$151,54]

$83.33 M
A5g
522
$159, 446

$1037 M
185

77
$134,652

$10.22 M
217

94
$108,740

$20.59 M
402
m
5120426

1995

52931 M
212
L1t
$264,081

521594 M
2,071

266
$221,471

§243.25 M
2,283
1,077
£225 862

52091 M
138
127
Sleap7y

53414 M
68
237
$144,061

$55.06 M
706
364
$151,254

810,73 M
as9

81
130,37

¥MTIM
222

47
5101013

$1348 M
181
129
$119,971

1#29/73

1995

33898 M
255
151
5258, 148

525965 M
1,948
1,204
5215,657

E298.63 M

2,203
1,358
5220392

2213 M
192
148
$136,312

55536 M
623
377
$146,832

578,49 M
B13
523
$149,504

$12.40 M
186

94
$130,512

1223 M
279
117
$104,514

42453 M
463
212
5114164
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New Westminster Sales Summary

Dotached New
Ciross Sales
Unite Listed
Unitg Sold
Average Price

Detached Renale
Crosg Sales

{Units Listed
Units Sofd
Average Price

Tainl

Ciross Sales
Uloits Ligted
Uity Sold
Axernge Price

Attached New
Grosx Sules
Uhitx Linted
Unitg Sold
Average Prica

Attached Reawln
Cross Sales
Uhits Listed
Uhnite Sold
Avernge Price

Tota]

Cirosa Sales
Lnits Listed
Units Bold
Average Price

Apartment New
Ciross Salcs
Units Listed
[nits Sold
Awerage Price

Apuctoert Rexale
Giross Sales

Units Listed

Units Sold

Average Price

Tolal

Gross Sales
Units Listed
Units Sold
Average Price

1991

nfa
n'a
n/s
na

na
n/a
w'a
nn

£26.94 M
787
306
191,396

na
wa
n/a
s

na
na
nfa
n/a

M
43

245
$188,366

$£54.60 M
89
424
$128.904

1992

5301 M
44

11
$279,754

$113.00 M
762

b3 1
$218,138

RM160TM
306

529
$219.419

$L23M
12

04
804,665

$5.62M
45

28
$200,771

56.85 M
57

34
$201,458

215 M
202
107
$197,642

$652.5T™M
1,000
484
5129286

$83.720M
1,203
bl |
Fl4L661

$124,603

$102.84 M
703

405
$233,933

$LI226 M
163

434
$258.655

§180,025

2324 M
41

13
$246,730

#.9IM
56

17
$231035

£37.80 M
s
210
$179,593

518 M
948
418
$138,318

12562 M
1326

628
£152,254

5364093

Slols1M
8

385
5263916

$107.07 M
184

400
%267.671

$216,540

$5.90 M
36

24
¥2435,847

1240 M
£2
34
220,565

$16.47M
194

86
5191,557

58427 M
1210
539
$143,06%

$100.74 M
1,404

675
$149,246

1995

$2.78 M
81
o8
5308833

¥84.20 M
731
317
5265902

$37.0TM
812
326
$267,087

3538 M
107

23
5233,013

$8.25M
181

53
5130,93%

$54.18 M
262
m
§142,963

362,43 M
1,143
442
S141,248

V30773

1994

$9.16 M
33

aw
Ss8

$91.34 M
GRS
347
$263.232

510050 M
T3R

36
%207,285

8047 M
29

0
£235.200

$730M
56

1
£321,103

$1TTM
&5

3%
5221.948

1846 M
266
126
$1446,530

$63.81 M
1,019
474
5134,826

$82.37M
1,285
H00
$137.284



SENT BY:

Port Moody/Belcarra Sales Summary

Detached New
Gromn Baleg
Units Listed
Units Sold
Avernge Frice

Detached Resale
Gross Sales

Units Listed
Units Sold
Averaga Prica

Takal

Gross Sales
Uniita Ligted
Unite Sold
Average Price

Attached New
Grosy Saley
Units Listed
Units Sald
Average Price

Agtuched Resale
Cross Sales
Units Lizted
Unitz Sold
Averags Price

Total

Cirons Fales
Unitx Listed
Unita Sold
Averagn Price

Apartment New
Groas Sales
Uhits Listed
Unita Sold
Average Frive

Apartonent Rexade
Ciross Sales

Unitz Listed

Unita Seld

Average Prico

Tokal

Gross Sales
Unita Listexd
Dnits Sold
Average Price

129

1/a
na
/s
n'a

na
nfa
nfa
n/n

$74.45 M
647
345
$215,790

/s
f/a
wa
nfa

wa
nfa
nfa
/.

52694 M
293
207
3130,144

wa
na
nin
na

5155 M
34
19
$81,600

7-30-97 ;12:38PM SCOMPETITION TRIBUNAL-

1992

$13.09 M
69
43
$304,366

SETITM
369
3as
$238,824

£100,26 M
638

408
$245,731

1L0TM
62
51
$217,009

LXL R B
334
287
$137,007

$50.39 M
396
Jig
$149.079

nfa
1w
wa,
wa

wa
wa
n/a
wa

5186 M
47
21
$88,257

$358,520

$3LIBM
553
287
$286 341

$BREI M
386
305
$290,601

$s7.nM
33

31
$232,663

$30.54
268

193
$158,262

33796 M
301
24
5168 559

£00
o
00
$00

SA3M
70

26
$88,853

231 M
it
25
$58,253

£366,787

57372 M
482
254
$190,276

$77.05 M
5
263
$292,958

$203,757

54151 M
344
230
5180469

S43.98 M
3l
242
$181,723

$0:02 M
1)1

o
$180,000

5199 M
85
20
59,205

2216 M
87
21
$103,061

1995

$9.91 M
112

26
$320,983

BR2LEAM
A58
174
$302,515

56254 M
k113
200
313,76

3113 M
31
04
188,000

23169 M
312
189
5167673

$3r82M
M3
195
5168,298

5363 M
&7
14
$134,36%

$LI9M
11
24
391,364

5583 M
153

51
B114,235

VE3L/TD

19%6

5901 M
0

al
$433,956

$66.40 M
494
27
$292,515

515,12 M
364
248
305338

3LI2M
a0

a5

$257 600

53311 M
280
189
$175,16R

53429 M
)
194
$176,777

112 M
47

-
$135,443

5184 M
45
19
¥96,735

$9.56 M
52
76
$125,771
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Port Coquitlam Sales Summary

Detached New
Giroas Sales
Units Listed
Unity Seld
Average Price

Detached Resale
Grnss Sales

Units Listed
Unitg Sold
Average Price

Total

Ciross Sales
Units Listed
Uhnita Sold
Averago Prica

Attached New
Gross Sales
Units Listed
Units Suld
Average Price

Altached Feanle
Gross Sales
Unila Listed
Tinits Sodd
Averago Price

Total

OGrots Sules
Uity Listed
Uity Sold
Averaps Price

Apartmeni Now
Groas Salex
Units Listad
Units Sold
Averags Price

Apsrtment Reanle
Croas Sales

Unila Listed

Unitz Seld
Average Price

Totsl

Ciroan Sales
Uhita Ligted
Linite Sold
Aveeape Price

199

nfa
na
n/a
na

$193.58 M
1,540
L088
$177,760

n'u
nfu
n/a
nfa

na
wa
n/a
na

54039 M
462
289
$139,767

n/a
B/a
s
n/a

na
n/a
n/a
na

510,79 M
131
100
5107911

1992

$232,361

$202.8TM
1,285
1,026
197,144

524680 M
1,456
1,215
S203,129

B12.66 M
78
30
$158,243

8108 M
288
239
8155207

LAUNARY
364
e
$155.968

.70 M
LA

Ju
$130,419

$8.24 M
125

34
508,149

51294 M
220
130
£107 830

1993

$12i6 M
211

T
$2180,566

$178.36 M
L1gS

740

$228 664

$200.52 M
1,400

gso
5233,437

$183,428

$ia54 M
330
214
$172.262

3950 M
373
2328
173,262

£2281 M
424
181
$126,011

5643 M
150

&6
£103,475

52064 M
374
My
5119911

1994

$41.55 M
280
134
$310,0%54

$176.80 M
1,134

727
$243,197

$218.35 M
1,394

861
$2153,602

Si1.60 M
o
39
196,619

$36.64 M
252
198
$185,069

MRIAM
81
257
$187,721

$40.34 M
437
a2
sasart

072M
198

99
08,171

550,06 M
[x3
421
5114,903

1995

$22.68 M
186G

70
5324,005

311617 M
1,043

489
$237,563

SI3R83 M
| Reedy

559
5248387

51092 M
131

52
£209,967

$24.20 M
a9
136
$177,913

501 M
450
188
$186,779

$12.27TM
209

99
$123,9719

$10.29 M
234

#4
$109,450

$22.56 M
443
193
$116,907

PEAR2/T

1996

§20.25 M
10

64
5318,430

514536 M
259

618
$235,203

S165.61 M
1,060

682
$242,827

$26.26 M
1%
123
205,120

33634 M
311
107

$175,543

6259 M
490
333
#134,844

S12At M
194

98
5126,686

1331 M
294
123
$108,203

523,72 M
488
221
5116,390
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Richmond Sales Summary
1991 1992 1993 1994 1995 1996

Detached New
Gross Sales n/a $190.15 M §191.83 M §215.25 M $150.62 M $164. 18 M
Units Listed n/n 732 759 872 886 586
Unita Sold nia 519 430 403 183 kx 1
Average Price n/a $366,376 5456,744 5534019 $532,253 54BR.628
Detnched Resale
Giross Sales na $675.8¢ M 51142 M $ET.00 M 539399 M 5$432.09 M
Units Listed nia 3,346 4,004 4,089 3,540 1,586
Tnits Sold n/a 2,377 2,254 1.829 1,021 1,198
Average Price na $284,334 $359,992 $381,08% 385,884 $355,687
Total
Gross Seles $581.49 M 585600 M SLO03 B $912.26 M B544.61 M 560229 M
Unity Listed 3,629 4,078 4,763 4,961 4,416 arm
Units Sold 2,273 2,896 2674 2232 1,304 1,594
Averags Price $257,144 299,017 £375,189 £408,719 £417.648 £392,415
Attached New
Giross Sales n/a $26.95 M 533,16 M 7362 M 35338 M $83.26 M
nits Listed n/a 143 198 433 106 459
Linits Sold wha 111 113 288 200 3
Averags Price n'a 242,257 $249 142 5253635 F265 YO8 $349,266
Attached Resale ‘
CGroes Salez o/’ S158.84 M SI4REBR M $138.04 M 39442 M 513962 M
Units Listed ne 1,082 1,200 1,124 L1156 1,115
Units Bold /A 265 216 906 442 645
Avermge Price wa R183747 $2213,085 3233628 £213,623 $216,45%
Total
Civoss Babes FISLITM 518589 M 18104 M F2116TM F147.80 M $222.87 M
Units Listed 1333 1,223 1.200 1,387 1,552 1574
Units Sold MG 976 %16 906 642 7%
Averape Price $169,500 $190,458 523,085 233,628 $230 213 227,651
Apariment New
Chronn Bnlew na $34.29 M $3404M $172.39 M 51940 M $34.40 M
Lnits Listed n/a 299 341 253 440 478

© Ulnitw Sold i 196 210 104 110 177
Avetags Price wa $184,378 $142,093 167230 £176.388 5194348
Apartent Resade
Croes Salex nfa $169.68 M 512017TM 210955 M $76.45 M 9709 M
Units Listed n/a 1,964 1,563 1,670 1,606 1,474
Linits Sold nfa 1,357 .14 780 a7 750
Average Price wa, $125,042 $135,323 5140447 £134,907 $129,455
Total
{irons Balos $109.90 M $203.98 M 315421 M $126.94 M 395.90 M F13LA9 M
Units Listed 1,506 2,363 1904 1,923 2,046 2,050
Uniits Sold 941 1,543 1,098 fi4 677 927

Average Price $116,793 $132,195 £140,443 143 598 $141,647 141,845
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Sunshine Coast Sales Summary

1991 1992 193 1994 19495 1994
Detachied New
Oross Sales wa 5923 M Sl M 5844 M $6.40 M 5434 M
Units Listed nfa 121 128 118 76 32
Unils Sold s 653 64 40 32 32
Average Price na $146,456 $181,664 $211,004 $199 990 F197,.050
Detached Resale
Cirosn Sales n/a L322 M SRZAR M 9163 M 576.56 M $05.51 M
Ungta Listed na 1019 1,149 1,107 1,124 1,121
Lnits Sold nfs 584 519 463 39t 433
Average Prica na B156,192 5170, 480 $197,905 5195768 F197,751
Toral
Cieoas Salos $13.40 M $100.44 M 20011 M F100.07 M 58296 M £99.86 M
Units Listed 1,061 1,140 1,277 1235 1,200 1173
Uita Sold 563 647 58% 503 424 505
Avarape Price 5118488 $155.244 171,717 5198947 B156,106 519,729
Attached New
Grss Sales /A $5.54 M 53.40 M $1.22 M £0.56 M 5401 M
Uit Listed wa 41 23 10 3] 24
Units Sold wa 42 23 09 04 R
Avernge Frice " $131.949 136,020 £115 944 $139,850 $182,154
Attached Heanle:
Cirows Sales nwa £3.54 M 5503 M 55,40 M $431 M 5384 M
Units Listed nia 7 83 82 67 70
Linits Sold n/a 33 40 ) 41 32 28
Awerage Price wa £107,340 %128,715 $131,680 $134,754 5137264
Total
Gross Sales B06M $HOEM IS M Bh62M S4.87M 5785 M
Unita Listed 145 a8 106 22 132 94
Unita Hold 84 73 63 b11] 36 0
Averags Price 5107.873 $121,132 $131,524 $132,456 13500 $157,01%
Apartment New
Groas Sales na $LI5M 5328 M $453M 5275 M 3513M
tnity Listed 1EY 33 1311 73 74 106
Uity Sold n'a 13 30 5 16 0
Avernge Frice n/x 588, 1446 5109,495 5125731 $£171,793 $1°70,932
Apartment Resule
Cirass Salea n/a 30 $0.96 M $0.77TM S108M 5076 M
Unitz Ligted n/a 03 12 23 39 T
Units Sold nfa i1] a7 07 07 o7
Aversge Price n/a 00 135,914 $109,328 51%4,428 5109225
‘Tutal
Cirona Sales 50,53 M SIS M $4.24 M $5.29 M 2]8IM B3 M
Units Listed 10 k1] RO oy 113 143
Uniiy Sold [47] 13 3 43 13 3t

Awverage Price $263,150 SH8. 144 £114,682 123011 FLe6.508 $159,260
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REW North Shore Page Count
Realtor Listings Realtor Total Other Total
Date Tokal | Corporate | Individual | Devitopnent | Developer | Duvelopment Ad Ad Pages | Non-Ad ] Total
3-May-91 48,625 14.375 34,380 2875 3.000 S.B75 54,500 5500 | 60000
10-May-91 52.750 18.875 33.875 2.375 1.000 3,378 56.125 2875 80000
17-May-41 46,125 19.250 26,875 4,250 2.500 6.750 51875 3125 | 56,000
24-May-91 47.750 19,250 28,500 3125 2.000 2125 652875 3125 56.000
31-May-91 47 875 17 875 30.004 2125 2,000 4.125 52.000 4000 | 56,000
May-91 48.625 17.925 30,700 2950 2,100 5.050) 53.675 3.925 | 57600
1-May-92 61.875 16,625 45.250 3.625 2750 6375 0.125 68,375 7825 | 76.000
8-May-92 61.750 21.0080 40.750 750 1.000 3.750 3125 B .65 3375 J5000
T 5wl y- 442, 549.500 20,575 39.125 £.000 01.500 4.500 0.125 4,125 3875 68.000
22-May-82 63.125 23,128 40.000 1.000 2.750 3.750 0.125 67.000 5000 72000
28-May-92 64,250 24.250 40.000 3.000 1.250 4.250 Q0,125 68.625 3.376 | 72.000
May-92 62.100 21,075 41.025 2.875 1.650 4.525 0.725 67.350 4.650 | 72000
7-May-93 77.125 15.750 61.375 1.500 4.250 K750 0.125 83.000 1.000 | 84,000
14-May-93 B1.625 23.750 57.875 2,000 £.875 B.875 0125 90625 1375 92.000
21-May-93 76.375 22.250 54125 1.500 3.000 4.500) 0.375 81.250 2750 | 84000
B-May-93 83375 17,250 66. 17 2,125 500 3.628 0.250 #9250 2750 1 92,000
May-53 79.625 19.750 59.876 1.781 4.406 6.188 0.21% #6.031 1,969 | 88.000
t-May-94 77875 11000 66875 1.875 a.750 5.625 £3.500 4500 | &8.000
13-May-44 79,500 9,750 69.750 1750 3.750 5.500 85,000 3.000 | 88.000
20-May-94 73.375 5.000 68,375 0.250 3250 3.500 76.875 3.125 B0.000
27-May-94 73.375 §.125 65.250 1,000 5875 6.875 0,250 20.500 3.500 | 84.000
Iiiay-gsi 76.031 8469 67.563 1.219 4,156 5,375 $.250 81.469 3.531 | 85.000
5-May-95 68,250 5.875 62,375 0.750 6000 6.750 - 754000 1.000 | 76000
12-Ma y-95 74375 6,625 67,750 1.500 5.000 £.500 - 40875 3125 ) 84.000
19-May-495 h6.75) 4875 51475 1,500 6,250 7.750 . 64.500 3,500 68000
Z6-May-95 71.000 7.375 63.625 0.500 5.500 6.000 - 77.000 3,000 | B0.000
May-95 67.554 6,188 61.406 1.063 5.688 6.750 - 74.344 2656 ] 77.000
3-iviay-96 487750 4.750 64.000 2.500 1.750 4,250 - 73,000 3000 | 76.000
10-May-96 75.750 5.625 70125 4 875 I R7S 8.750 0.125 84.625 3376 | 88000
17-May-96 61,750 4.000 57.750 5.000 2250 7.250 - 62000 aone | 72000
Y-Mlay-96 73.750 4.875 68875 4.250 3.000 7.250 - 81.000 3.000 ] 84.000
31-May-96 74.625 3.625 71.000 5,625 3.000 9.625 0,125 84,375 3626 1 BB.O00
May-9G 70.925 4575 66,350 4650 2775 7425 0,050 V8400 22001 81600
2-May-97 74.500 1.876 71625 1.000 3250 4.250 0.125 78.875 5126 [ B4.000
G-May-97 71.750 2750 65,000 2750 2.500 5,250 - 77.000 3000 80.000
16-May-97 60,000 2125 57.875 2250 1.750 4.000 0.125 64.125 3.875 | 6B.000
23-May-97 71,375 2.125 69.250 4.500 0.500 5.000 - 76.375 3.625| 80.000
30-May-97 1 67625 2375 65250 2.500 2.750 5,250 - J2B75 | 3125 76000
May-97 69.050 2,150 &6.800 2,600 2.150 4.750 0.050 73 850 3960 | 77600
REW Morth Shore Fnsu Count gummuq .
| Realtor [ dstings Total T Total % %a
Date Total | Corporate %o Individual ]Development| Ad Pages Realtor | Developer
May-91 48625 17.925 36.9% 30.700 5.050 53.675 H.6% Q4%
May-92 62,100 21.075 33.9% 41.025 4.525 07 3 2% 6.7 %
May-93 79625 19.750 24.8% 59475 6.188 86.031 6% 7.2
May-94 76,051 8459 111% 67 563 5375 B1.469 |  Y3.3% 6.6%
May-45 67 594 6.188 2.2% 61.406 6.750 74344 | 0S% 9.1%
May-26 20925 4,575 6.5% (31.35() 7.425 78.400 90.5% 9.5%
May-97 69.050 2.250 3.3% 66,800 4750 73 Bhi 93.5% 6.4%,

7/24/97
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SENT BY: 7-30~97 :12:41PM SCOMPETITION TRIBUNAL-
[HOMES Page Count
Realtor Listings Reattor Total Other Total
Diate Total |Corporate| Individual] Development Develmpgr Davelopment Ad Ad Pages | Non-Ad | Total
3-May-91 34%.250 6.750 32500 1.250 3.750 5.000 44250 3750 1 48000
10-May-91 32,500 4.875 J2.625 2375 3.250 5.625 43,125 4875 | 48000
17-May-41 36.750 7125 29625 0.375 1.750 2,125 38875 5126 |  44.000
24-May-51 34.250 3.750 30.50¢ 1.500 2000 6.500 40750 325800 44.000
31-May-21 35135 3.125 32.000 2625 3.000 5.625 40.750 3.250 | 44,000
May-91 36.574 5.125 31.450 1,625 3.350 4,975 41.550 4.050 | 45.600
1-May-52 42,625 5.250 37375 2.500 2,250 4.750 47.375 4,625 { 52000
B-May-52 41.128 5.500 35.625 2750 3.000 5750 46,875 5135 52.000
15-May-92 43.875 7.000 36.875 3.250 1.750 5000 AR.A75 3126 | 52000
22-May-42 40.000 4.750 35.250 3,500 1.500 5.000 45.000 3000 | 48400
29-May-92 40.500 5375 35.125 3.750 2.500 6,250 46,750 5,250 | 52000
rMay—QZ 41.625 5.575 26.050 3.150 2.200 5.350 46975 4,225 | 51.200
7-May-33 40.875 5375 35.500 1.250 1.875 3.125 44 000 4.000 | 48.000
14-May-93 45260 4125 41,125 1.750 3.250 5,000 50.250 5750 | 56.000
21-May-93 46,877 4.000 42.875 2750 1.750 4. 500 51.37% 4,625 | 56.000
Z8-May-93 39.250 2.750 36,500 3.750 2000 5750 245,000 3,000 | 48000
May-43 43.063 4.063 39.000 2375 2219 4.594 47.656 4344 | 52000
&-May-94 36.750 5250 31,500 1.500 5.500 7,000 43750 4250 | 48.000
13-May-94 33775 4.375 29.400 1.750 4,750 6.500 40.275 3725 44.000
20-May-94 32875 3.000 26,875 1.375 5.000 6375 39.250 47650 | 44.000
27-May-94 31.500 2375 29,125 2.250 4.250 £.500 38.000 6.000 | 44.000
33.725 3.750 29.975 1.719 4.875 6,504 40.319 4,681 | 45.000
<8125 2,125 26.000 4.750 3.500 8,250 3,375 3625 | 40000
27128 1.875 25,350 4,000 3.500 7.500 3,625 53751 40000
26.000 2.125 23875 4,500 2.500 7.000 33.000 3.000 | 36.000
21,625 1,625 20.000 3250 4,000 7.250 28875 3125 | 32.000
25.719 1.938 23,781 4.125 3.375 7.500 33.21% 3781 | 37.000
24.500 2.625 21875 5.780 4,500 10.250 34.750 5250 | 40.000
10-May-96 21.875 1.625 20.250 3.750 6.750 10.500 32375 3625 | 36000
17-May-96 22.500 2.500 20.000 5.750 7.500 13.250 35750 42501 4D.000
24-May-%6 19400 1.625 17.375 5,000 9.75 14.750 33,750 2250 1 36.000
31-May-96 24.875 1,750 23,128 5.500 7.500 13,000 7875 2025 | 4D.000
May-96 22,550 2025 20,525 5.150 7,200 12.350 349000 [ 38007 ARAD0
May-97 19.500 1.625 17875 1.500 3.000) 4.500 - 24.000 4.000 | 25.000
9-May-97 21.250 2250 19.000 3.250 2.875 6.125 - 27.375 4.625 | 32000
16-May-97 18.000 1.500 156.500 3.000 3.375 6.375 - 24.375 3.625 | 28.000
23-Muy-97 19,375 2.750 16.625 3.625 2,625 6.250 - 25625 2375 28.000
30-May-97 23,250 1.500 21.750 3.000 2.250 5.250 0.1:25 28.625 .375 | 32000
MayS7 20.275 1.925 18,350 2,875 2825 5700 0.025 26,000 3,600 | 29.600
[AOMES Fage Count Summary -
Realtor Listings Total Total % Y%
Date Total | Corporate %o Individual {Development| Ad Pages Realtor Developezﬁ
May-921 36.575 5125 14.0% 31.450 4.975 41.550 88.0% 12.0%
May-92 41.625 8,575 13.4% 36.050 K.350 46975 AR.a% 171.4%
May-93 43.063 4063 2.4% 39.000 4,594 47,656 | 90.4% 9.6%
May-94 33725 3.750 11.1% 29,975 £.594 40.319 B3.6% 16.4%
May-95 25,719 1,938 7.5% 23.781 7.500 33.119 7T 4% 22.6%
May-96 22.550 2028 9.0% 20.525 12.350 MO0 | 64.6% 35.4%
May-47 2275 1928 9.5% 18.350 5700 26.000 78.0% Z1.9%

7/24/97
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o REWRS HOMES COMBINED o
REALTOR LISTINGS

Date Total Corporate Percentage Individual
May 91 85.200 23.050 27.1 62,150
May 92 103,725 26,650 25,7 71.075
May 93 122,688 23.8.3 19.4 08.875
May 94 109.756 12,219 11.1 97.538
May 95 93.313 8.125 8.7 85.188
May 96 93,475 6.600 7.1 86.875
May 97 89.325 4,175 4.7 85.150

20B67170.01
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SCHEDULE 4
Methodology and Results of Realtor Survey

Over Jung, 1997, I conducted a survey of realtors operating in the North Shore
in order to efficientily obtain a reasonable sample of the viewpoints of the 972 realtors
operating on the North Shore with respect to advertising. A (otal of 23 realtors were
contacted of whom 2 declined to participate in the survey. The first 11 interviews were
conducted from a sample of realtors whor I sclzcted on the basis of their length of practice,
their record of performance and their stature in the industry. Among that number, I also
contacted a real estate manager and two owners or part-owners of realty companies,
Subsequently, I interviewed additional realtors who were actively advertising in such
publications as Lifestyles, the North and West Voice, the Condo Guide, the Real Estate Guide
and various Chinese publications or who had personal home pages on the Internet. By
selecting realtors in this fashion, I felt that I succeeded in achieving 2 good balance in the
sample as the participants in the first group would be expected to be more set in their
advertising practices whereas realtors in the second proup would be expected to be more
inclined to advertise in newer media.

I devised a questionnaire which I felt was suitable for extracting relevant
information from the realtors with respect to their advertising practices and also provided
information to participants regarding the reasons for conducting the survey and the identity of
party whom I was working for. I made this information clear to each of the participants.

‘While the responses varied considerably I feel that the following accurately
summarizes the results of the survey poll. North Vancouver realtors seem to prefer the
North Shore News; whereas West Vancouver realtors seem to prefer the Real Estate Weekly.
On balance, realtors expressed a strong preference for the Real Estate Weekly or North Shore
News (between 70-90 percent) and very few used the Vancouver Sun or Province and even
then only for special gituations. However, several realtors indicated that they had tried in the
past, are presently trying or will try in the future, alternative media including: the North and
West Voice, the Condo Guide, the Real Estate Guide, the Deep Cove Crier and various
Chinese langnage publications,

With respect to advertising purchasing practices, some of the realtors who
operated in 1991 alluded to the fact that, at that time, the companies they were affiliated with
paid for advertising, Presently, the realtors pay for their own advertising. The realtors also
indicated that, while some will continue to advertise in alternate publications for extra
exposure, they were generally loyal to the North Shore News and Real Estate Weekly. The
main reasons for this appear to be concerns with respect to the delivery schedules and stated
circulations of the other publications. As well, many realtors were concerned about the costs
associated with spreading advertising expenses over multiple media outlets.

The realtors surveyed were generally aware of the effects of the Internet on
their practice and those who did not already have a home page were seriously contemplating
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getting one. Generally, the realtors surveyed had listings on a variety of Internet sites
including the Greater Vancouver Real Estate Board, the Real Estate Weekly, the Condo
Guide, company sites as well as personal homepages. Some realtors advertised the same
listings on multiple Internet locations.

With respect to advertising content, the realtors surveyed generally use text, a
picture of the listing and picture of themselves and other self-promotional material.

I have attached as Appendices "A", "B" and "C", rcspectively, a list of

realtors contacted and their addresses and affiliation, the questionnaire and the responses
which I obtained.

0363327.01
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Questionnaire:

Hi, 1 am Ozzrie Jurock and | am calling you today to - hapefully
= enlist your aid in answering some 7 questions, | have been
hired as an expert witness and will call between 25 and 35
Realtors and ask them some general questions about how
they use advertising today as opposed to having used
advertising in the past. | expect the interview to last only a few

minutes. Would you be comfortable with that?

O.k.

Here is the first Question,..Proceed to go into the
questionnaire.

Well, | guess so Ozzie, but who are you representing?

Of course. My client Is the publisher of the Real Estate
Weekly, Lower Mainland Publishing Limited. The results of
this survey may form part of the evidence in a haring before
the Competition Tribunal Jater this year. If this evidenca is
placed before the Tribunal, I hope to be qualified as an expert
on real estate matters including advertising. In order fo
prepare my testimony, I am attempting to gether information
on what high quality Realtors such as yourself actually do
every day in the markei place.. Could I read you the first
question?

Well ,Ozzie, I really do not wish to get involved, I do not want
my name published or attend any hearings or have any
lawyers call me.

| understand how you feel. | wish to assure you that the
lawyers for my client have assured me, that they will not file
“any confidential Information from you on the public record”.
Your name may be submitted to the Tribunal on a confidential
basis only as part of a list of the Realtors I surveyed and the
only question you may get is, whether or not Qzzie actuaily
did talk to you. Could | read you the first question?
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~ ADDENDUM * *
Question 1 : During the last few years have you advertised listings in the
North Shore Market?
Question 2 : During that time what media specifically did you advertise

in?

The North and West Voice?
Vancouver Lifestyle?
Real Estate Gulde?

Condo Guide?

Internet?

The Sun?

The Province?

Other?

Question 3: How would you describe your advertising patterns (i.e.
frequent, occasional, infraquent)?

Question 4: You have been around a while. Were you with the same company
in 1991 as you are today? ‘
(For those that did switch companies: Did you do anything different
in your advertising with your other company in 19917?)

Question 5: Do your Ads contain the real estate listing only, or do you
generally include your picture, and your achiavements as
well?

Question 6: Do you have your own website?

Response 1a: No...

Follow-up Question: Do you use any other Internet providers? l.e. The Real

Estate Board, others?
Response 1b: No...
Question 7: Did you adveriise in 1991 in the North Shore Market? If yes,

different media did you advertise in?
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Growth in Chinese Population in North Shore - 1995/1991

199591
1991 1905 Growthin
Chinese Chinese Chinese
Mother 1991 % Chinese/| Mother 1935 % Chinesef| Mother
Postal Coede (Area Tag_;;gg Fjg:ﬂjhm Population Tnn;rue Fﬂp_;:_lﬂé.ﬁ_ﬁn Population ngu_en
V7G North Vancouver 170 9,325 1.8% 252 9,845 2.6% 482%
V7H North Vancouver 285 10,780 26% 411 1,485 36% 44 2%
h7y North Vancouver 25| 13775 1.6% 320 14,574 23%|  488%
V7K Worth Vancouver 220 11070 200 3lé 11,408 28% 43.6%
V7L Worth Vancouver 255 19,110 1.3% 370 19,236 1.9% 45.1%
VM Morth Vancouver 205 14,760 1.4% 315 14,875 2.1% 53.7%
N North Vancouver 400 13,855 2.5% 663 15378 4.3% 65.8%
iy North Vancouver 145 8700 1.7% 230 9344 2.5% SB.6%
!\77R North Vancouver ) 13,810 2.6% 505 14 529 35% 38.4%
V75 West Vancouver 770 9,220 8.4% 1,094 8,659 12.6% 421%
V7L West Vancouver 135 7470 1.8% 208 7an 28% S4.1%
VTV West Vancouver 214G 14510 1.4% an 15,290 24% 77.1%
VW West Vancouver 45 8025 05% 122 SA4ARD 13% 171.1%
Al Vancouver CMA 130675 1,598,030 8.2% 185,233 1,738,764 107% 41 8%
All Lower Mainland 1,751,145 1913578
Seurce: Compusearch Micromarketing Data and Systems and Stats Canada.

6/23/97
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- CAST THE NET AND PROSPER...
IGNORE IT AND GET GUTTED

For the investor, the Internet is now mandatory

information about the New Age, the Internet, E-mail and the
shift from a have/have not society to a know/know not global
community. Today, talk of vechnology permeates everything,

But why?

Again, one word: information, But only a certain type of informa-
tion; ready, accessible, useful. Instantly ready. Inatantly accessible,
Instantly interactive.

The availability of this information, when coupled with a new no-
nomsense ‘tell-me-how-much’ conzumer, have changed the world. It
can easily be argued it was the free-flow of information which quietly
corracled the Iron Curtain and finally oppled the communistic world.
Today, that same flow of information is utterdy transformiog eur own,

From the collapse and painful transformation of an ideology, 1o
supplying consumers, the world is fragmenting and solidifying into
niches and megn-niches. A world where consumers will drive miles to
save a few dollars at Cosico...and then go reward their frugality with
a $6 cup of coffee at Starbucks.

Meanwhile, the middle-ground players hnd themselves stranded on
a killing ground. Why isEaton’s in trouble? As a department store, it
tried vo be everything to evervone and became nothing to anyone.

What happened? Why did we consumers change so much?

Wi learned. Thanks to the information explogion, we can compare
before we commit. Service, warranty, quality, it's all laid out before us

N OT A MINUTE goes by where we're not peppered with

in thosc niches. Rather than being loyal to one supplier, retailer,
government or even ideology, we can now compare and either embrace
— ot discard — the various bits, Truly, the sum of the parts is no
longer greater than the whole.

The information explosion has driven down prices,
raised quality and killed non-aligned competitors by the
thowsands. It still is. It's also killing off the nowary or those unable or
unwilling to change.

Bad or good, it’s also quite likely affected your own life, Gentle
Reader. Buzzwords and buzz saws, the concepts of ‘down-nsizing’ and
*right-sizing’, ‘down-shifting’ ane ‘up-marketing’ are all drven by the
new consumer -you and I. Finicky, fed-up and armed with 1 aw
information, we're doing it 1o ourselves,

Okay, you ask. What does the Internet and Boris Yeltsin's woes
have to do with real estated

L.ots and lots (pun intended}.

The next five years will se¢ a huge shift in how real
estate is heing appraised, assessed, marketed, sold, distrib-
uted and registered, And all because of readily-available new
information distributed to the same consumer over ever-faster highways,
received hy ever-mare knowled geable, ever more demanding consumers
on ever cheaper and ever faster computers, The comparative informa-
tion which drove the cost of a can of Clamato juice down by a dollar
and commissions on stack Lransaction to fractions of a percentage, is
now shaking up the real ¢state and related industries top to bottom.

When the ‘founding fathess' of Vancouver's real estate companies-
Henry and Arthur Block - ran Black Broa in the |970s. they
owned the market, For several years in a row, Block Bros, outper-
formed its 10 biggest competitors collectively. It was a giant looming
above the vertically-challenged.

Wha Block Bros. that good? Dhd it have better salexpeople, a better
vision? To a point, yes. But its biggest weapon was information.
Jealously guarded information bundled up in a comprehensive
catalogue accessible to its own people and only them; rght throngheut
the 1970z, Black Bras. did nat list ite properties on MELS. When it did
co-operare with the competition, it did 2o only on its terms,

And then along came 1980, The competition and the real gstate

Keproduction wiibowi. permlsion stricily profibited
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boards finally woke up, took a page out of
Blotk Bros. and created its own MLS real-
estate catalogues. At the same time, Fortress
Block Bros, caved in to the continual and
intense pressure from within, and allowed its
own salespeople to pick up some extra
commssion and lst MLS ax well,

The wall was breached, the competition

iced.

But while all the other biggish guys were
happily shifting infarmation - real inventory -
to the real estate boards” MLS services, they
hadn’t reakized they were actually shifting
their real power -~ control of the crucial

information —- out into the hands of the real

estate boards, The real estate salesperson
became mare and more independent as he/
she owned the information. Real cstate
compaties changed and changed to 1ry and
accomodate the ever increasing demands by
its salesforces...but alas, the big weapon,
access to information was no longer nwned
by them. Rather like the invention of the
crassbow, it put real killing power into the
hands of the foot soldiers and a real shock -
Yiterally - - into the hearts of what had been,
up to then, invulnerable armared knights,
nobles and kings. The democracy of the
banle field grevailed.

Until the early 19905, the slug fest raged
on. Big real estate firts were collapsing
everywhere, bled dry by salespeople who
played off their “employers’ nne against the
other. Armed with full acress to information,
demanding and getting all of the cormission,
loyal only to themselves, essentially freelanc-
erd despite the banner under which they vode,
the salespeople controlled the feld.

Hence the joke: 1know why you're a
broker; you're going broke. (Indeed. At a
recent seminar | attended, of the more than
100 broker/owners in the audience, only
eight conld admit to ¢arming maore than
540,000 in 1995, Mast of the vest aciually
lost money.)

(By the way, | am making no value
judgments here, Just laying the foundation for
my argunent about real estate selling in the
future. Events unfolded as they should
and as they had to, given the
unstoppable flow of information and
the evolution of the wall-prepured,
fickle, well-educated consumier, in this
case the Realtor comsumer - the saletperson.)

L the world of tomorrow, if you
wish to earn mopey 83 a disseminator

of information, you can only have a
future if you're either:

a) the ORIGINATOR of the
informiation — no one else has it or;

b) the INTERPRETER — no one
else sees it quite ke you. Your
vaigue inberpretaticon.

Simply baviog and hoarding readily-
available information will be less and less
worthwhile.

For example, the whole question of easily
comparing the costs of a transaction -from
legal fees, home inapection costs, MLS and
appraisal fees, to mortgage conts ~will force
the industry to be more efficient and more
cost sensitive. Mortgage lending will also be
seripusly affected by the new tele-communica-
tionz now that the more resourceful lenders
can onginate Joans through the Internet,

For nstance, take a luok at On-Line
Mortgage Explorer
(. themortgage.com), On-Ling
offers a total mortgage lending process from.
educating the bowmower as to terms, calculat-
ing various mortgage options and actually
shopping mortgage rates from various lender,
all in their own home, On.Line’s president
Jason Smith says the aim is simplicity: “1t
is 11 o'¢lock at night and you are wondening
aboyt your moitgage. You go to most kenders
and you are asked 1o Bll out 2 30-page
application, We: don't ask that. Just enter a
brief qualifier, get your answers and come
back later to fill out details.™

According to Smith, On-Line Mortgage
is unigque in that it does nst give advice, but
rather “creates a forum for financial
institutions to present their case to the
eustomer” Some |1 financal insttutions
have signed up so far. Adds Smith: *"There is
much less brand loyalty today. OneLine is
impartal, institubons sell themselves on a
competitive basis, But the consumer has truly
unbiased pne-stop shopping.”

As more and more consumers take move
personal responsibility for thelt investment
deasions gencrally, expect the world o
change even move. ["he most astounding
change (particularly to Intemet nay-sayers
has tp be the explosion of on-line stock
purchazes, A year ago NO ONE bought
stocks via the Internet, woday OVER |
MILLION customers are buying stocks
direct from financial institutions, forcing big
brokers 1o offer the same services,.. All driven
by a consumer i a gquest for lower and lower

costs, fewer and fewer muddlemen, . spell
Liroker. (Locally, the Bands of
Hongkong's new Intemet stock-buying
service 15 rumoved now to do up to 10496 of
the bank’s stock transactions after only being
up 7 months. Stock brokess take nove; there's
a silicon chip now snapping at your deals.)

Information always had power in
the hands of the few. Today, informa-
tion distributed to millions in a nano-
second adds power to all. Real power.
If we aecept the premise that control of
information is everything and accept the facl
this infortaation is now unconteollable and
will become move and more accessible W all,
then elearly the real estate industry will be
undergoing a huge shift, a huge transforma-
ton.

The 1970s belonged to the big real
estate companies. The 1980s be-
longed to the real estate salesperson,
The 1990s will belong to the con-
;uner,

But not quite yet, There is some breathing
room, a window for smart real-estate firms
and agents to adjust, to shift, to benefit from
the coming change, Many real-cstate boards
are sniffing the wind and are leaping aboard
the Internet wagon m a mad bid just to ‘be
there”. (“We don"t know how we're going to
make it pay, we don't koow the resuls, .but
we gotta do it,”)

It's all rather like the 19805 when all the
hungry big fiems and their leads Gncluding
me) pushed their agents aboard the MLS
system. And with possibly the same results.
Onmly this time, it's the agents’ turn, IE's their
power - the access to the ‘product and the
ability ko see, touch, evaluste, rate and decide
commissions —- which will be handed off
onte the consumer.

Many big companies are using technal-
ogy to boot oyt the middle man. Many
industries will come under enormous pressure
— particularly the real-estate related service
industry. For example, Canada Mortgage
and Housing Corporation’s new
EMLL.Y. computer program with its four.
level market evaluavion (local area stats,
provineial stats, economic outlook, lender
criteria) will chiminate ALL residential
appraisals for CMHC-insured properties in
1997/1998| Talk about pressure on the
apprasal industry,

But don't deapair. Instead, prepare
your gronnd,

Keproduction withowt permisalon steletly prohibited
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Sure, although the information is mdeed
more and more readily available and in a
first-class way (check out the high quality
Vancouver Real Estate Board
{www.realtylink.org or the easily travellable
Real Estate Weekly twwwirew.be.ca)sites)...
the consumer is not otally ready, the ahy is
not falling,

Says John Collison, Publisher of the
fine real cotate paper Real Estate Weekly;
“When the radio cama, they thought
newspapers would die, when TV came
they thought radio and newspapers
. would die now the Internet is here
and some are forecasting the demise
of all other media again. It won't
happen.” Collison sees the Internet ads on
his site as an extension to the weekly paper
(In fact, the Real Estate Weekly is the only
papser that adds real estate ads automatically
on the Internet as well). The Real Estate
Waekly site features some 4,000 propurties
from Liong Bay to Chilliwack, He adds:
“We are constantly revising our site to give
consumers easier and faster access to evaluate
and compare real estate listings. But it is
clear that the main advertising vehicle for our
clicnts remains the printed media for now.™
Indeed. According to Stats Can, only
about 32 per cent of Canadian households
awned a computer in 1995, Of these. only
60 per cent are squipped with a modem.
Translation: at any one fime, about 20 per
cent of the population could have potential
access to the Internet, In turn, Ontario-based
11Corinfo Research says only 10 per cent
or 1.1 million Canadian homes are con-
nected to the Net, (Bt then again, it also
predicts that 2.6 million households will be
on the Net by the year 2000. ) British
Columbia leads the per-capita pack with
some 200,000 households on the Net.

Whichever number iz right, it 1s more
important o note the kind of person on the
Net. According toAmeriea On-Line stats,
he/she is tmore educated than the average
(66 percent have college education), enjoys
a higher income ($48,000 plus) and ix
between 25-49 (the prime home-buying
agel. Which means they have no qualms
about using the Net to find that home.

But clearly most houscholds aren’t there
yet. The majonty don't have access and don't
plan to for awhile. There iz still time o
reflect, to adjust, to think, Butif you're a
Realtor, don't dawdle too long, As Na-

tional Assaciation of Realtors econo-
mist John Tucillo warns: “Real estate
agents who don't get wired into
computer technology could find
themaelves out of n job.”

But for those who are wired. ...

Glenan Ternes, the new president of the
Real Estate Board of Greater Vancou-
ver believes the information higway is here
to stay: * Websites like the Board’s
MLS®Realtylink can help clients and
customers gain access to high quality
information. The MNet is a great prehminary
and initial source of infarmation, and the
public’s seed for move information and
greater efficiency will be well-seeved by the
Internet,” he says. “When buyers start
ont they just want to have the opporiu-
nity to look, not immediately talk to
someone, [deally, when a buyer looks
for » property in Vancouver they can
view a map of the city on the Internet,
Zero in on an aren such as False
Creek, search for a two bedroom unit
with the amenities they want, and
determine their price rangs. At that
point buyers will need a professional
to guide them, Realtors must be the
maost trusted source of ndvice and
information bocause this is the largest
single purchase most people raake in
their lives.”

Realtors are the experts at negotisting a
price and have the knowledge to inform
clients about the actual market value, In
eondominiums FHealtors will know the
relevant strata corporation issues, In indus-
trial sitex they will advise on soil contamina.
tion. It one thing to know a home, but what
about the changing neighborhood? What
glse is planned 10 be built there in the future?
If you have a view, what new building may
block it? Whal about the units’ location
ngide a building? What of building and
bunlder quality? Realtors will keep you
informed on an ongoing basis.

Tor help Realtors stay informed Temes is
nlso high on Intranets (soe specifics
about what an Intranet is further on). “The
Board is creating an information resource
center far Realtors that 1z organized,
comprehensive and will operate in a secure
environment, No one person can know
everything,” he acknowledges, “The Feal
Estate Board's Intranct will berome a
veritable warehouse of information for the
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(2 Charge off addosss? Do runl migs the next issug of
Jurack's Real Eatale Investar, To imewre prompt safe
delivery ploage include buth your old and new address
(with neve postal code),

O New subscription/renewal: to odat of renew
Jureck™s Real Letate Invesior, till in this farm and
return it wlih a ¢cheque or Visa, Amerbran Expiess oo
MagterCand numiber,

1 Want Infarmation on Jurock's Interaational Met.
Wiitg for detailed infoarmalion, pavkage!

Mama

Street

City Tal.

i, Fostal Code

Crodit Carg ¢
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professional Realtor and for the benefit of the public. ™ “We must not
fear technology,” avows Temes, “Like any othe, it is a tool that can
be mastered.”

Peter Laduer, publisherof Businers in Vanconoer
(e, biv.com}, aprees. Although Ladner sees great problens
uhead for some unique information providers such as mavel agents, he
allows that Realtors “may be saved by the underlying complication of
buying a house. Peaple atill wan| someone to hold their hands.”

Meanwhile, millions of people are getting lost, tangled up weeping
in the Weh. The Internet is still disjointed, it is atill frustrating, there
arcstll a bewilderiog array of sites without much information, there
are o bewildering array of sites with tons of information but wathout
clarity or direction. Some are overly elaboeate, others have been
extremely expensive o build but then ire not menitored. Ladner says
many Website owners have been disappointed by the slowness of
advertisery o got aboard and the subsequent lack of antiespated
revenues, [t's not the gold mine ag fivst touted.

(For some, it's been a near geave. Witness JCI Technologies,
Funded in part by Yorstar and Socethons to the tuoe of $7 million,
the MLS site (www.onls.cu} created was fully envisioned as being
totally driven by advertising dollars, [t wasn't. Lo fact, the Canadian
Reol Extate Associatioey (CREAYound itself fonding the
electronic exarcise i the tane of $20,000 a month -even though some
heavy-weight real-estate board members such as Vapcouver and
Toronto chose not to use JCI as their provider bnt instead chase a
competing Internet service. An interesting situation for all concerned -
some membens of CREA supporting CREA' bid to compete with
themselves!.)

But any mine requires alot of surface work first. While frustrating
now, within the next theee vears the Net will clasfy, panfy, and
amulgamate itself into a cohesive new consumer-daven information

Rystemm.

Clearly, the Internet is & great resvarch tool for those
having the stomach to do the digging. As a professisnal
involved in the industry, it's vital for you to get in there with your
showel,

The point of this JRET issue: showing you where ard how to dig,
how to find stuff, how tn create a site that s powerful for you, future
outlooks and predictions.

This is not meant iy be a comprekensive ‘everyone you need to
know" wolbox. We cauldn’t list everybody and yes, Jorock Interna-
tional Net (JIN) is prominently featured, but if you follow the
attached you may find the “searching” more easy. (It will cextainly
beak typing ‘veal extare’ on a worldwide search engine and being
Hooded with millions of sites.)

For the sake of brevity {and our poor overtaxed typesetier), we've
assumed you know to type: in front of every www. site and won't bore
you with the repetition. As well, note that all sites featyred in thes issue
can be accessed through wonw jarock.com inan casily “travel-
able” format. No access is more than three layers desp.

And 5o, onto the meat.

REAL ESTATE DIRECTORIES (OH) MEQA SITES:

Find links to hundreds even thowsands of sites with real extate
listingn, Fleaktors. real eatate companies and edisrial commenis, A one-
stop shopping envivoment for xeal estate.

wiww jurock.com Jurock International
Net. Winner of three major international
awardy and dozens of special mention awards,
Lists residential, commerical, recreational, and
businesses for sale. Hot Tips, Flot Deals, Hot
Real Estate For Sale, Recommended Realiory,
Recommended Feal Estate Firms, Developers,

Builders, Lawyers ctc. Links to developments, JIN WINS

investment opportunities, information from the nmauuﬁ '3K
o ' . R ,

financial industry, legal industey and vanoua A-Nl:l cmA "

businesses in B.C.
www yahao.com/Business_ond_Econamy/
Real_Estate/ Yahoo's Real Estate Page
www.ired.com The International Real Estate Directory is
excellent for access to qualily real estate sites sround the world, A
directory of more than 8,000 real estate home pages.
wunw.canvest.com A great place to begm if lovking for iovestment
opportunties. Links to stock, real estate, financial sites.
www.homefoir.com Home Buyera Fair. A directory of cost of living
and hausing data on 450 U5, cities, info for frst-time home buyers,
mortgage data, new-home guides for 24 cites and links o 100,000 real
pRtake agents,
winwneosoft.comfcitylink/ USA CityLink provides links o city-
based pages throvghout the United States.
Real Estate For Sale lxtinglink,com. ListingLink has more than
120,000 listings for properties all over the Linited States, Warking with
the California Aussociation of Rulmrs, lhl‘:y have information from
appmnmalely 25 Muluple Listing Services acus the State,

t.com HomeScout offers a search cogine for nding a
home I:ly wpplng data Liases oa muny other home listing services.
unein Reodioracom The Bealiores Information Metwork, operated by the
Mational Assodiation of Realtors, LJSA listings www.us-digatal comd
homewel, LS. Digital Corp mcludes nativowide listings, profiles of real
eatate compunies, financing and mortgage information.
wewer.fuxury-real-estate.com. Luxury deals, mulumillion-dollar
properties around the world.
www jurock.com/chinass/ Jurock International Asin Nt
provides over 1,000 properties in BC and clyewhers in full Chinese
htrsl langunge. Chinese law firms, sccounting fiem, the Canadin/
Takewan Trade Axsociation, and more. Download your own Chincse
languags progeam, visit local Chingse newspapers and hot Asian links,

BRITISH COLUMBIA SBITES:

There arc thousands of sites, Flere are a few:

wuny redconline.com A professional real cstate auction Aem with
branches in Canada, United States, Taiwan and Japan.

wnw sunsexraalty.com Brivsh Columbia’s home-gmwn real estar
firm, Sussex Realty has offices all aver B.C. lta webaite has listings in
MNosth and West Vancouver, Greater Vancouver, Sunshine Coast,
Abbotsford, Whistler, Gulf ledands, Langley, Fraser Valley, Cueen
Charlotte laland, Maission, Harrison Hot Speings., Updated daily.
www.ivyrealty.com Vancowver based bt very low key full Service
Reat Egtare Company. If you haven't heard about them, they'd done
their job, Their website has a very interesting current issues link.
weow.hallmarkproperty.com - Halloark Property's web site is fealures
the pulse of the Kerrindale community of Vancouver,

st feghnckinnon.com - This site in a one stop shop for those who
are seeking the real extate and insurance needs of White Rock, B.C.
This company has been in existance sinee 1909, wiww.arron -
readty.com - this site featores the peojects Anson Fealty is currently
marketing some examples are T'he Pinnacle, SunRidge Townhouses in
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werew. windermare.com - Their corporate site
wwntroyellepage.eom - Their corporate site

winw.rannis.com This beautiful site features Special Projects in
Vancouver

waw.homelife.com Their corporate site

www.remax.com Their corporate site

e royallepage. som Royal Lepage

wune.realtyworld.com Realty World

www.coldwellbanker.com Their corporate site

wuwar.sutton.com - Their corporate aite

wwwewibb.com - Vancouver Island Business Brokers has an enine
buyer profile form if you are secking a busioess to buy, they can help you
find one. As well, if you arc interested 10 seeing what businesses are
available for sale, it is also on their site.

wnovejuroch.com/pas htod - President Asian Enterprises Ine.'s web
site is promobng their developraents. President Flomes on the Westwood
Plateau and Townhomes in Coguittam, - Violas on the Pranes,

WL N . com/) f Coast Realty Group's website really pives
you the pulse of the Comox Valley on Vancouver [sland.

www.biv.com - Business in Vancouver - features articles, stories on and
about real estare

wiwew redtorld. com/eybechome/ CyberHoneOnline Magazine
MoanterMall.com/moneyftalke/ Michael Campbells high powered
financiol site

wnowjiroch.com - This site will give you listings from all over the world

7-30-97 ;12:49PM SCOMPETITION TRIBUNAL~
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in English and in Chinese

wunw.reurbeva - Real Estate Weekly covers listings that appear in
their newspaper publication which covers the Vancouver area,
wew.realtylink,arg This is the Vancouver Reul Estate Boards web
site, It is a grent place bo start if you ave intereated in buying property in
the Vancouver wrea, Aa of March 6/1997 this site features 19,000
propesties - from Teawassen w West Vancouver and a caleulator on every
listing!

ww.mis.ca - This is the Canadian Real Estate Association site. It
will give you access to the listings available from real astate hoavds across
Canada but not Vancouver. You will find the Fraser Valley Board here
and quite a few boards throughout BC. Currently, mla.ca stares thar it
features 139,000 lishngs

wwwciviloabe.wa/beer/ BC Construcsion Roundtable, The
Roundtable tnes to Foster dinlogue between owners, financiers, develop-
cri, conteactors, architects, engineers and the design comounaty.

wnw, panconverproperty.com This Vancouver based [ndusieial and
comerival listings site, broughl to you by Steve Horovitz and Gerdan
Urguhact of Turner Meakin, will give you a hirds eye view of property
available for sale and lease.

wuns.ceim.eem The home page For the CCIM

JUROCK INTERNATIONAL NET HOY REALTORS

Burnaby
condinued on page 6
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www jurock.com/morneau.hirmd Kevin Moyneau
wunegarock.com/ray/ Michael Ray

wuw jurock.com/santora/ Antonietta & Linda Santoro
Windermere Westburn Realty

www jurock.com/steffens/ Sylvia and Bob Steffens
wunn jurock.com/yim_skal.html Vivian Yim and Dan Skalnik
Chilliwack

wwre jurock.com/newlove! Harry Newlove
Coquitlam, Port Coquitlam, Port Moody

wuno juroch.com/francis/ Sheila Francis

wrew jurech.comy/vattoy/ Harvey MeCallum

unpw jurock.comfoatioy/ Banri; Vattay

Langley

wuno furock.comfiwaniul! Peter bwasiuk Your Country Homes
& Acreage Realtor

wwnw jurochk.com/ffarvis/ Brian Jarvis

Maple Ridge

wnoww, jurock.com/ambrose/ Ken Ambrose

wnow jurock.com/prokop/ Monika and Franz Prokop
Mission snd Area

wwwjuroch,comfherbertf Chris Herbert

wuw juroch.com/bestsganer/ Ben Gaver and Associates
e jurock com/Towcks! John Loucks

wuww jarock.com/retbin/ Michael Reibin

www jnrock.com/roberts/ Brent Roberts

www siroch.com/moriand/ Ray Tremblay

Vancouver

unvw urock.com/Paul_Apostolif Paul Aposioli

wauno gurock.com/Bepburn/ Chistna Croner
wwowgnrovk.com/hepbarnd Tony Hepburn

toow jurock.com/realnet/ John Jennings and Enc Chastiansen
wavw gurock.com/shinner hEml Pam & Alan Skinner
www jurock.comtrosalinda/ Rosalinda Voth

White Rock

www jurock.com/oswald/ Ralph and Montka Oswalid
Gulf Islands

Salt Spring Island

www jurack.com/li_read/ Liane Read Real Estate
Kootenays

winp.hootenay.net/business/remax/ Bill Russell and Tom
Cawryletz

weno funclion.net/poatheommy Annetic Denk, Veroon
Sunshine Const

whand jurock.com/dfuchs Dorothy Fachs

whow jurock.com/sawyer itmd Sieve Sawyer

weewn jurock.comflauris/ Launs Talmey

Squamish

wuww jarock.com/theberge/ Donng, Theberge

Whistler

oo Jurock.comkouskitmi Dons and Aare Kuusk

wirw. jurock.comfursala/ Ursula Marel

Vancouwwer Island:

Courtenay, Comox

wuww. oguest,com/coasten/marty Marty Douglas, Courtenay

wiw.milz.com/agent/gibson/ Rick Gibson, Comox Valley
Nanainto

wuww, ieland.net/~joycam/ Joy Camercn

Victoria

wwie.mis.ca/realtors/twe/ Daryl Ashby and Linda Andrew
wunnronkubeli.com Ron Kubek

BUSINESS BROKERS

www jurack com/zindell/ Derick Sindell

wrow jurock,.com/vibb/ Vancouver Island Business Brokers
RECREATIONAL REAL ESTATE SITES:

womit.nitho.com

www,furoch.com/istings/recreational/ This site will givi you access
to reacreational properties for sale all across B.C.

BEST BC REAL ESTATE PHOTO SITE

wone.uxriteair.com Donald Waites' ternfic mega BC airphoto site,
Travel, download and buy a scrollable one-stop air-photo database.
APPRAISERS, ENGINEERS AND SURVEYORS:
wasiw.realworks.com/aif U 5. Appraisal Institute

e joroch.com/gbw/ Glen Watanabe Consulting Municipal and
Highways Engineers covers development issues. A resource for develup-
&rs.

i fiercde. comfmorgenstewcort! Morgan Stewnrt and Company
land surveyors and eogineers pordolio.

www jurech.comd/varcamera.hitmd Canamera Appraisal Group Inc.
nffers a general market overview, what's hot and what's not, real estate
tips. Ask the experts here,

wuwnw,campbeall-pound com Quite comprehensive. Learn a Jot about
the company and its services,

wwew. axipmet.com/appraizal/ Collingwood and Assocates Vancouver
webr site covers market news, Creater Vancouver IC] Statisties & Recent
Sabes.

PROPERTY MANAGEMENT

wi gotewaywest.com ~ They manage commerical and residential
properties with offices across Canada, www.morland.com - Commercial
property Management specializing in stripmallsand mixed use commer-
cial buildings.

BUILDING AND CONSTRUCTION/DEVELOPMENT FIRMS
waw, borilduortc.com Escellent site for builders, they are alse
distributers for Blus Maxx snd Conferation Log Homes,
www.rykon.com Top quality buildens this web site gives you a view of
their recent projects

www, trilogydavelopment.cam Ou their site you can view their
pertfolio - from the recently sold-out Weatin Graad to other top of the line
developments in Whistler B.C.

wunw.cressydevelopment.com On this site you can also view their
pantfalio. www.cancordpacific.com - Concord pacific uwaes theie weh site to
let visitors kaosy what's going on with regards to their developments.
STATISTICS:

wuseJurock.com/atats 10.htmd Summary real eatate statistics back ta
1966 for Vanzouver and Tovanto. Current sales, listings stats for major
centres in Canada.

ALBERTA

Calgary

wanat.mis.ca - look for Calgary Feal Estate Doard listings. The Calgary
Buoard also featares a great Commercial site

wuw jurock. comfives/viveroigw. ftind Riverview Estates, Calgary
Fiverview Estates boasts conerele guadity in a superh Calgary location.
wno.agt. net/public/dkotecha/doris 1 htm Dovis Kotscha
www.cadvision.com/Home_Pages/accounts/siemenas/

Repraduction without permission strictly prohibited
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eldon.htmi Eldon Siemens

/wuoro_calgaryrealestate.com Brian Strong

Edmonton

www.albertainvest.com Alberta Internet lovestment Directory
sosna nde.ca - ook for the Edmaonten Real Estate Boand,

werew jurovk.comy/raczhowskiliztings. feml - The deal maker. Jerry
Raczkowski's Listings

SASKATCHEWAN

witow, anibase.com/—maroae/marose 1 htnd Macnse Property
Management Ltd., White City

w ca.con/ b/areurerew hitm Home Search Sagkatoon
MANITOBA

wwo. centary? Imb.com Century 21 Carcie Realty Lid,

e rubicon et/ ~adoanees Advance Really Lid. & nmigration
woww. mbnet.mb,cafleblanc/alain himl Alain LeBlane, Foval
Eepage

ONTARIO

weers.renc.ign.nel/ ~gthompson/ Pleasant View Park, Luxarious
Mobile & Modular Homes

www,realestate. ca/toronto/savemoney/ John D, Couke
home.sprynet.com/interserv/sothlaw/ Canada Farm Estates, Estates
antd Farems in the Ottawa Valley

weveedoiwartd. cam The Market [CI Woild Real Cstate Nawark,
Toronto

nataccess.oncofaccel/ Axcel FReal Estate Serviges, Ontario
netaccess,on.ca/~remaxotm/indexhtrn REMAX OnThe-
Mountain Realty Inc., Hamilton, Ontario
wwwndaniels.on.ca/daniels.home Danigls, Home Builders, Toronto
. vo.org/ ~tomt! Tom vaers‘. RE/MAX, Brampton, Ontarin
wune.onramp.cofrealestate/ Toronto Real Estate

NOVA 5COTIA

wnw, nati.calcybermallireales tate Stomd Maciners Anchorage (Nova
Sicotin)

novarco.comiat-home! A Home [n Nova Seotia

NEW BRUNSWICK

ansno.gayrday.com Guy R. Day & Son, Lid.

PRINCE EDWARD ISLAND

wwwjurock.com/Bburke/ Burke Investments Lid.

e pei-realty.com/brightvide/ Brightside Realty

QUEBEC

wid. curm.ong/ ~oybriex/realestate-immobilier/ REAL ESTATE
IMMORBILIER,

wunw. fvanhoe.ca [vanhos

wiew . meguigan-pepin.com MeGuigan-Fepin, Chartered Real Estate
Broker

wodyssee. nel! ~mbighang/gagnone/ Sevaces Immobiliers CGl

L1 [

CANADIAN REAL ESTATE BOARDS

All roal estate boards and asancintinng provide some form of
statistics, lstings and editarial content,

ALRBRERTA

wwl.abrea.ab. oo/ Alberta

wune.mis.ca/boards/calgary/ C algary Real Fatate Board Co-
Cperative Lid

wuwie.mit.ca/boards/edmonton/ Edmonton Real Estate Board Co
Op Listing Bureau

BRITISH COLUMEILA

yiwld. com/yield/stats/index.rtem! Vancouver [sland Real Frtate
exchange Hsting/selling stals.

7-80-97 12:52PM ;COMPETITION TRIBUNAL -

www. helix.net/berea/ Brtsh Columbia Real Estate Association

wenp. mlr. ca/boards/eariboo/ Canboo Real Estate Association

wwrernimls.catboards/chilliwack/ Chilliwack & Disimet Real Estaie

Board

mindlink. be.cafForeb/ Fraser Valley Real Estate Board

wune.mis, caboarde/bamivopa/ Kamloops & District Real Esrate

Association

e vealtylink.org Real Estate Board OF Greater Vancouver

wt . mly caboarde/sovthokanagary South Okanagan Real Estate

Roard

wiww.mis.ca/boards/vireb/ Vancouver laland Real Estate Board

wivew.mly.ca/boards/vreb/ Victoria Real Estare Board

MANITOBA

unvie.mis.ca/bmerds/manttoba/ Manitoba

wnenw,mip ca/boards/Brandon/ Brandon Feal Estate Board [ne

wiwn, by, ca/boarndsiwinnipeg/ The Winoipeg Real Estate Board
continued on page 10
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THE NUMBERS,

TORONTO .

Toronto i shill scorching ahead. Sales are up 29% to
5,200 units, the average price rose from $192,000 last
February to $208,000 (+8%) this February and listings
are down by 21%. We expected it and it is happening.
Multiple offers are reported everywhere, but particularly
downtown and Westside/Etobicoke areas.

Felh/97 Foh/98
Units Sold 5,200 4,207 +249%
Avg. Price $207,500 $193,000 +08%
Active Listings 18,500 23,900 22%

Mujor Point: Early March results indicate on in.
crease in activity over February . Actton is even increas-
ing in the higher price ranges. Still, be cautious, the market
is still full of good deals. IF you buy there, wo look at it.
Make sure property management is i place and you an
trust I

EDMONTON

Prominent Realtor Mary McLean of Coldwell
Banker (403-483.0601) predicted it tast fall: “we are the
place to watch in 1997”. We wrote apout it last February
in the story “Edmonton pechaps” and pointed out a
number of available deals, Mow the Edmonton Real Estate
Board announces that February was the best home sale
month in five years. 1,012 homes sold on MLS, best
since February 1992, up 26% over 1996 and 42% over
1995. The average sale price is up 29% (well, that 1s a lot
for Edmonton) to $121,678 {dreol) and the average price
of a duplex/townhouse increased by 11.8% to $102,500
since 1998 (condominiums are down 1.8% to $70,900).
Half of the sales are still under $100,000 but all price
ranges have seen an increase in sales.

Feh/97 Feh/96 %
tinits soid 1,012 801 +26%
Avg.Price 108,200 109,000 0%
Active Listings 5,450 4,750 +05%

Major Point: Edmonton has 3 number of low down (5.
89) cash to mortgage deals on single family homes with
suites in the basement, cash-Aowing better than 15%
annually. There are also a number of “rent-to-own™ situa-
tiong in place - tenants and all - for potential investors under
$120,000. Call Ozzie for details.

THE NUMBERS

CALGARY

The Calgary Real Estate Board reports a strong
February and a strong early March, Particularly in the
single family home market under $150,000 prices are
tightening. |.istings are staying firm and prices are edging
up.

VANCOUVER

Sales were 13% higher in the Vancouver Reol Estate
Board area during the month of Feb/97 over the same
period last year. Not as high an increase as Nov/96
(56%}, Dec/96 { 69%) or Jany97 { 27%) but an increase
nevertheless. Although single family homes registered
higher volumes, apartments were the winner - up by 21%.
Prices are also up at the lower end as we anhaipated.
Median prices for single family homes in Coquitlam (+2%
to $271,000), Port Coquitlam (4+3% to $239,000),
Maple Ridge (+ 1% o $218,900) are up. For the
Eaststde {$300,000) and the Northshore {($353,000)
they are even and for the Westside ( - 1% to $660,000)
and West Vancouver (-1% to 538,000} they are down.
Biggest loser? Richmond ( - 2 % at 345,000 down from
$375,000), Biggest Winoner? New Westminster (+7% to
$260,000 from $242,000 last year).

Average Price 1996 1997 %
Sgle family 386,000 387,000 +00%
Townhouses 219,000 235,000 +0T%
Apartments 162,000 170,000 +05%
Sales

Sgle family 1,219 1,062 +14%
Townhouses 397 3488 L2%
Apariments 654 795 +21%

FRASER VALLEY .

Sales in the Fraser Valley increased by 8.3% for all
sales- houses, lots, apartments, lownhouses etc. over last
February, but, sales in the single famuly home and atached
townhome categones did not nse at all. Apartment sales
rose by 14%, Prces are up (see below) and bstings dewn
{-5.6%) which is & good sign. But the heady days of
November (volume up by 45%), and January (up by
67%) are gone...

Average Price

1996 1997 %
Sgie_farnily 235,000 244,000 +4.6%
Towntiouses 165,000 171,000 +3.7%

Reproduetion withsut permission stviely probyibited
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Apartments 125,000 131,600 +5,1% include only unconditional sales. We will take a closer look
Sales next month,

Sgle family 641 647 +00%
Townhouses 140 142 +00%  OKANAGAN
Apartments 105 120 +14% The Okanagan Real Extate Board reports an

Major Point: We still have a first time buyers market in
the Valley, that’s why condo sales are higher. With the
exception of Langley, prices are all down over Jan/97's
performance, but up over Feb/90. White Rock is down by
5.39%, but was up 12% last month. Says Fraser Valley
Real Extate Board president, Mary Wade Anderson:”
Low interest rates and attractively priced inventory brought
in many first time buyers ...in 1996.”

VICTORIA

Victoria Real Extate Board President Wayne
Strandland noted that the Median price for February at
$221,400 were close to the price achieved last year when
it stood at $224,000. The average price jumped from
$231,600 in January to $254,000 in February due to 5
sales over $800,000 (2 in Oak Bay, one in Metchosin
and two on the Saanich Peninsula)

Feh/97 Feb/96 Y%change
Units sold 484 500 +01%
Avg. Price 249,800 254,000 03%
Active Listings 3,700 4,000 -10%

Major Point: Volume is sull sluggish in Victona, cven
though it’s up almost everywhere else. The Government
confounded litle old me and HIRED 1,400 people this
month. Oh, well there goes the theory of downsizing. ..

VANCOUVER ISLAND

According to Randy Forbes, GM of Coast Realty:”
The market is very similar to 1996, We can live with
that...” he adds:” Sales are up a bit, prices down a it to
constant. March-April should be the major indicator of our
somewhat unsure market place.”

February 1997 1996 %change
Units sold 457 463 +00%
Avg. Price 154,000 160,000 03%
Active Listings 4,900 5,300 2%

Muajor point: The market varies throughout the region.
Sales like Victoria are slow compared to the rest of

Canada. Monthly statistics are harder to interpret as the
Vancouver Island Board changed its reporting format to

increase in sales activity over January. True. However,
Febmary over February sales are virtually unchanged.

February 1997 1996 Yehange
Linits sold 227 233 +00%
Avg. Price 156,000 156,000 V0%
Active Listings 6,700 7,300 05%

Major Point: The Okanagan is recovering, but like the
Island lags the general market recovery somewhat. Activity
remains i nthe lower price ranges.

Final Major Point; As reponted last month the first time
buyer showed more ronfidence in taking advantage of the
current low rates. The upper end is finally starting to report
some larger transactions. ..albeit at reduced prices. (Scc
Victoria). Also we have seen some huilders at the upper
end of the scale on the Westwood Plateau, in Rich-
mond reducing prices and/or being forced to do so. The
biggest drop on the street of dreams at the Plawau, For sale
for two years at §1,6 million...sold at $800,000. (As
reported in Hotline and Facts by Fax ) As last month we
believe that some vendors will sit tight on last years prices,
50 less product will come on the market. We also expect that
the upper end market segment will stay soft in sales a while
longer. We said last month: *We balieve that interest rates
will rise this year andl perhaps sooner than we think.” Ax
time of writing (March 20) it is expected that the Federal
Reserve will raise rates first on March 25/97. That may
spur the market into further activity initially but dampen it
later on. If you have things to sell, put it on the market now.
Investors, our advice remains: You make the mast
money on the day you bay, thus buy only the deal of a
lifetime, This buyers market has legs

As you know. on April 2/1997 is the first sub-
scriber seminar. FREE to you, $10 for your guests (We
gotta pay for that coffee). It is an unusual seminar for us ; ©
The Low down on the Low down.” But hopefully we will
be able to get some high quality adwvice on whether or not
the whole low downpayment scene works or not. And how
to make it work for us. It should be a great evening. 4
speakers and over 100 properties that can be bought with
nothing or little down. See you there. ®
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NEW RRUNSWICK

eres.univensal.ca/met/egi-bin/reb/nb/fredREB/index. hém! The

Real Estate Board of Fredaricton Area Inc

NOVA SCOTIA

were.miv.ca/boards/halifox/ HalifawDartmouth Real Estate Board

ONTARIO

wwiee, orea.com/ Ontario Feal Estate Associalion

wuww.miv.co/boards/barrie/ Barrie & District Real Estate Board [ne,

www.realeatate.eajtoronto/home.him Dutham Region Real Estate

Board

www.mis.ca/boavds/leoveb! Kichener-Watedoo Real Estate Board

[oe

realtors.mlv.co/london/ London & 5t Thomas Real Estate Board

gww. reafestate.co/toronto/home. htm Mississauga Real Estate
|

unene. mis.ca/boardforidlial Ovillia and Distric) Real Estale Board

Inc.

wuno.mly. ca/boards/peterborough/ Pewetborough Real Fatate Hoard

Ing

www. gl ca/~rebeamb/ Real Estate Board Of Cambndge Ine.

it ottewarealestate.org Real Eatate Board OF Otawa-Carleton

waw, ottawarealestate. org Fenfrew County Real Estate Board

wieww.mlaniagra.com/mbifhome/home fitml St, Catharines District

Real Eatate Board

www.realestate. ca/torento/home.htm The Brampion Real Fatate

Board

wipi.mly.ca/boardy/omdreb The Qakville Milken and Dhistrict Real

Estate Board

www.realestare.ca/tarontosfome. ktm Toronis Real Estate Board

wun. realestate.calftoronto/heme iem York Region Real Estate

Baard

QUEBEL: wunp.mils.ca/boards/montreal/ Chambre immobilizre du

Grand Montréal

SASKATCHEWAN

www, rarkstar.ek.ca/board/ The Saskatoon Real Fatare Board

www.mly.ca/boards/princealbert/ Prince Albent Real Estate Board

wesw,mie.co/boards/regina/ Association of Regina Realtars Inc.

REAL ESTATE RELATED GOVERNMENT SITES

British Colusmbin

wwiw.beasressment.gor.be.ca, BC Assessments new site. Jurock
Imernational Net also carriea BC Assessment Anthority info bulletins,
we.beae br.ea British Columhbia Securities Commission
wuww.gov.be.ca Covernment of Brtish Columhia Home Page
hoshi.cic.afu.ca/~pep/ British Columbia Provincial Emergency
Program (PEP) (Victoria)

wiw.env-gov.be.ea Minstry of Environment Lands & Farks
. env.gon.be.ca/main/melp_overview/
fand_ond_water_mgmnt/findex.hdml B.C. Lands
wonetbe-sct.go.ca/th/rp/brpm/brpmO2e. hitmi Bureau of Real
Property and Materiel

freenet.vancouver.be.calocal pages/weel/statuten/ 5402 him!
Industrial Development Act

Freenet. vancouver.be.ca/local_pages/weel/statutes/5423. tml
lslands Trust Act

wiow. islardnet. com/~bemay Briush Columbia Museums Assoria-
tion: Museums, Art Galleries and Historic Sitex m BC (Vicwria)
Freenet.vancouver.be.co/local pagesiwee Roles and Lows I/
stetriten/ 5430, html Loand A
freenetvanconver.be. coflocal pogessiwvel/statutes/5435. eml

FAGE 10

Land Tites Auxt
freenat. pancouper be ca/local pagesfweel/statuten/ 5609 . html
Municipal At

wenw,ven. be.calweel/ Frvironmental Legal Information Base
bbs.gp.gov.be.cafbemabibeagweb hitm Brilish Columbia, Ministry
of Agriculture, Fisheries and Faod (Victoria)

wiwrs. edue.gov. be.ca British Columbia, Ministry of Education
{Victoria)

mofwww. for.gov.be.ca British Columbia, Ministry of Foresis
Wiclona)

wienn, tbe.gov.be.ca British Columbia, Ministry of Small Business,
Tonrism and Culture

winw, bears.gs.gov. be.ca/bears. html British Calumhbia Archives and
Recnrds Service

freenet. pancouver.be.co/local pages/weelistatutes/5302.html
Fovironment and Land Lise Act

freenet.vancouver.be.callocal pages/weel/atatntes/8384. html
Golf Course Development Moratrium Act

freenet.vancouver. be.ca/local pages/weel/seatutes/535 7. html
Cireen Belt Act

freenet.vancouver.be.vaflocal pages/weel/statutes/5534. heml
Park Act

freenet.vancouver.be.caflocal pages/weel/statuter/6366.html
Hame Owner Grant Amendment Azt

wunaaft,ploforestry.ca Advanced Forest Technologies Program
freenae.vancover.be.ca Vancouver CommunityMes

freenet victoria.be cafvifa.htmd The Victona Telecommunity
Network

Government of Canada

cicnel.ing.enia.com - Immigratian Canada. all things to do with
immigration

ewnens Jibh uwaterloo ca/discipline/Government/Can Guide/
Canadian Government [nformation on the Inkernet

weow, stabean.ca Satisties Canada

wuww. ele.easabou_eng.htm Canada Lands Company Limited
info.ie.ge.cn/champlain/champlain. htmi Champlain; A global search
utility for Canadian Goverament Information.

wiew.ie.ge.cafic-data/ lndusiry Canada

MORTGAGE SITES

Canada/B.C.

wipw jurock.com/robinson Residential mortgage broker offers pre-
approved mortgages . usually at rates lower than what major banks oflwe.
Cireat mortgage calculator ton,

www furoch. com/hartmann Access W a specialist in arranging
commercial mortgages. with extensive investment and lending experience
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both in Canada and the Far Enst,

weow morigageworks. com The Mortgage Markeiplace is the most
convenient, in-depth mortgage site in ovberspacel Best source for
mortgage info, terms and definitions, morgage-payment calenlator, whar it
takes to qualify for & mortgage, the documentation your lender needs from
you te close the loan.

www.mortgagecty.com The Mortgage Group Western Canada's very
interactive site fall of mortgage tips and news,

unpw. thamorigage.com An exvellent site. See which major banks or
trust company will pre<approve you and at what rate. If you wanted, vou
could then go ahead and get pre-approved in minutes. (Netseape 3.0
required 10 access this site, Netscape zan be downloaded free from the
lnternet.)

United States Independent Sources:
wrow.hah.com/today.-html FISH Asiociates, Mortgage statistical data
wate

s boyairarte coers Monitors bank rates (data updated daily)
wvrs bog. frbbedius The Federal Reserve Board historical stats on
intereat rates to help you decipher indices on adjustable.rate mortgages.
wiow.heh.com/mort_cale.html Caleolate mortpage payments and
interest rabeg

wipw.fasiriemae.com Fannic Mee, informalion on morgages and
related subjects at Home Mortgage [nterest Deduction (IRS).

wnes, ngtrany,gov/treaner y/bureau/irs/taxforme itmi Tax rol]
infarmation

wune. ired. com/dirftoole. it Real Estate Tool Kit

U.5, MARKET EVALUATIONS

www,dataquick.com Dataquick Information Systems, La Jolla, Huge
government data base.

wepw. invure.com/home/ Insurance News Network, LLC Huge US
database.

USA AND OTHER LINKS

Ramaey Connty, Minn, vambines its property tax records with the
listings of the 5t. Paul Area Asvociation of Realiors. Just launched |,
uners say the [RIS new parcel map based on-line syzter will change
the way real estate transactions are handled and the way county/officials
calculate apd collect property taxes.
wio.dre.cahwnet.gov/default him - The California Department of
Real Estate

wiew,nosa.gov NASA Headquarter's

wiow.censuxgou LS. Bureau of the Census Home Page

v atratupub.com/rtates.tml « US Legal Met at wow legal.net
includes reliable acticles and reports on real eate law.

USA REAL ESTATE SITES

A sample of available sites:

CALIFORN1A

s jurock.com/rede/rede. html California Land Liquidation, Real
Estate Disposition (B.C.) Ceaparation

remaxhink.com is the RE/MAX of California & Hawaii site. 12,000
listings for properties. remax.com is the RE/MAX International site.
wnenw.papworth,com Chris Papworth, Top Realtor (Mantecn)}
wirepoleris.net/miatral Mistral Estate Services www, real-estate-
online com/indes. htm Creative Real Estate On-Line
weww.biasup.org The Building Industry Association of Supenor
California

wiain hetreseleot. com National Associalion of Realtors
runirk.comfmmink/dovsievs/ern Jumi Realty Referral Network

openhonses.com/ Homes and Open Houses
quiknet.comialearr.htmi Real Estate Alternative, Ine. Sacramento
wwew. baynet com/honeer BayNet World Homes

wrew. homefinder.com National Virtual Realty Inc., Pale Al
membars.nol comfonenminnte/century? 1 Rades.himl Ralph
Weeks, Century 21, Oceanside

wewi, fractale, comfraalestate tmd Fractals Real Estate Pages
ww.internet.ix com/refoity.html Four Circles Realty Demo
wuw. thunderbivdrealastate.com Thunderbird Real Estate, Santa
Cruz

COLORADOD

wiow, homereleet.corm National Association of Realtors
www.bbai.oramp.net/bbai/pinon A tm Pion Realty, Colorada
Springs

FLORIDA

www, i netfwego/beach. hemd Beach Realty of Brevard Inc,
wenw, stroudeorp. com The Strond Corporation’s Home Page

witne zoom.com/June Nye/ June Nye, Bay Area

wwew. homeselect.com National Association of Realtors
rewhomer.com/tampabay/index.htmd Mew Home Advisory Tampa
Bay

wen, polaris.netiservicas/real-eatate/ Polary Real Estate Listengs
HAWAII

wierer, ivyrealty. comfvacation.htmd Vacation Reatal Condo in Maui
ilhawaii.nethames Hale Kona Realty

wns maui.net!/~reman/estate html Hawaii: Maui
hookomo,aloh.net/--vheath/read htnt Hawaii
hoohana.aloha.net/hapab/re_mag/ HAWAIl REAL ESTATE
NETWORK

wwiw. adoha.com/ ~saviobhg/ BE TTER HOMES & GARDENS
o, Aappy-towes. cormiHappy-Towrs Condominiums / Hotebs in
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HAWAN

IDAHO

windarmere.com Windemere RealEstate

MICHIGAN

www,ap.net/~nprealty/index.htmI The U.P. Real Estate Connec-
won

woni.steve-hatfivld.com CENTURY 21 Cuman & Johnson Steve
Hatbeld, Realtor

MISSQLUIRY

wipw aysteme.com/kisswore/ KWW Web Real Estate -listings in the
Ouarks in Midwest UBA in Missouri & Arkansas.

MONTANA

woww, jurock.com/cryatallakes/ Crystal Lakes, Montana, Welcome to
Crystal Lakes, located in the northwest Montans Rockics, 45 minutes
north of Whitebsh.

NEW JERSEY

wenv.interstot. net/remax) RE/MAX To-County
wyapnobleaction.eom: Noble Action Real Estate Metwork
NEVADA

wuoiwr, baynet.com/oacotion/vacation. hitm] Vacation Properties
NEW YORK

wwew.intertal.com Home MNet

branch.com/sylvan/sylvan.hitml Seventeen Siate Street, NYC
OKLAHOMA

wwar.remazoke.com RE/MAMN Preferred Properties

OREGON

wiotrw, i, orgd ~venus/ Lane Country Living, Eugene
opendovr.com/real_extate Paricia Sprague Real Estate, Ashland
TEXAS

v bestRealtors.com Best Realtors, Houston
www,aqustinre.com/vhex.ktm Vacation Home Exchange

o atinre.com Austin Real Estate
www.aastinre.com/habitat.htm Habiat Hunters, Austin

wivw. bizpro.com/bizpro/hemiller htmi Heney 5. Miller Fcalty,
Augtin

wwee. bizpro.cony'bizprofremaxcen REMAX Capital City Morth,
Aunstin

www.metronat.com/cawley! Cawley & Associntes, [nc.

UTAH

www. xmission.com/~Realtor 1/ George Dodga’s Home Page
dol.meer.netflocns/saltlake/vealest/index. html Destination: Salt
Lake

WASHINGTON

wone.axienat.com/randison/ Quean front property for Sale, Blaine
won, speakeaxy, wrg/therrien-price/guide. htend Seatde Real Extate
Resource Canide

www.halcyon.com/squire/realest.himi Seattle Residential Feal
Estate

wwewhalcyon.com/reman/ Donaldson, Michael
wwwrhaleyon.com/nala/bd. hitml Drcchaler, Brian

wrew, deaa.com Dupre + Scott Apariment Advisors

wanw Juxury-realestate.com/Rroa/euring o Ewang and Clark, Inc
wnow.senttie-homes.com/shicks/ Hicks, Steve

unow, holiday-timeshores.com Haliday Resales

i, adattle-home.com/homereal/ Home Realty of Uirenter Seatde
wiew. nie,comicgi-bin/house_of_the minute.cgi House of the
Minute

branch.com/stimach/stimach.heml Janet L. Stimach, [nc.
wund.saybdk.comfitallentitml Joan Tate Allen
oneworld.wa.com/realestate/scate] htm! John L. Sco Real Estate
wieeo. waybidk, comiihardy/ Joyee Hardy

home gol.com/fwmevender Nordberg, Larey - Feal Estate 2000
Corp.

www, pgroup.com Northwet Lifestyles

wwuofficefinder. com OfficeFinder

wevw. haleyon.com/datacore/domus/Realtors/purcellb htm!
Purcell, Barbara

wuwe.mageos.com/tom/ RE/MAX Mewro Realty, Tom McGough
www. wolle.net/~approiss/ Bon Belter at Sanders Appraisal

www, saybdk.com/sloncast. kim! Sendi Lancaster Real Esate

}uww.hahym-#Wdatwm/domm/wmmfnmhhi.Mml Bmith,
anice F.

wepro sayBdk.com/{fulie.html Smyth and Knudisen Real Estate
wene. sayfth,com/sfindley html Sue Findlay Real Estate

www lindal.com Lindal Cedar Hames Inc, Seattle

wunw, seanet.com/Bazar/RealEstate/houses. htmi Scanct, Seattle
weons. seanet.comy/Baxar/RealExtate/houses. html By Ouner,

Beattle

onsworld. wa.cont/realestate/scott ] htend Scoty Sells Seattle

tranch.comiatimuch/stimach. htmd Janet Stiach

useatile. wspan.com/servicas/ ToraKelly/thelly Joomtl Tom Kelly,

The Real Estate Advisor, Seattle )

e realiynet.eom/USA/WA/Seattle/Goli hitml Gregory Laycock
@ Grubb & Ellis- ICI

wunp.seanel.com/Bazar/RealEstate/hauses. html Scattle Home for

Sale

xenisgion.com/~wwwods/vacation fitm ! Vacation Raalty Inteena-

tiona)

produnt.com: F0/0hjwren/home himIWREN- Washington Real
Estate Network

oneworld.wa.com/realestare/scort 1.html Scors Sells Seattle

product.com/wren/home_htm{ WA Real Estate Network

RealEstate.neat-serve.com The HOME Page, Greg White, Tacoma

wiow branch.com/stimach/ Janet Stimach Real Estate Scartie

wernw pacifier.com/realest/placcsmn html Places to Live, Vancou-

wer

o, seadty.net Realty Met, Seatile

. olymspus. netivoadestate/ritywrld/rltywrld it Realty World

Port Townsend Realty, Inc

www. sequin.com/eentury2 eentury2 1. himi CENTURY 21,
Peter Black, Sequim

THE WHOLE REAL ESTATE WORLD IN YOLUR HOME
AUSTRALIA

s squirrel.com.au/~realbiz Banking & Finance sites

wnw. world. wet/professionals/ Sustralisn professionals

COSTA RICA

whow,goldnet.co.cv/th/tkhome.iml TK. Realty
wuw.cool.co.cr/usr/portfolio/portfolio.himl Portfolio Properties
CZECH REPUBLIC

wune, potnet. ex/weww/IPREALTY INTERPROSPEET Consult-
ing - Real Estate Lad

FRANCE

wuhw. french-property.com lnteraet French Froperty

wuw, polaris.neat/mixtral Wistral Fstate Services, castles, vinevards
luxury homes

wwno ETnet fr/not-net/nindex.hem French Notaries' Real Estate
www, pogenel. co.uk/property/france/ Propery Ling, France
GERMANY

wiow, ownership. com Ovwnership.com

www.gecho.de GECKO GmbH, Rostock
anww,dnai.com/~ted'castle itml Castles for Sawitiihedanpage 14
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PACK UP YOUR OWN KIT BAG:
MUST-KNOW THINGS FOR THE DEVELOPVIENT OF YOUR WEB SITE

. m‘ﬁﬂﬁ SROAD H‘ﬁ’ﬂ‘m""m R W LN bl

by Iris Ho

Many individuals understand the Internet is a powerful marketing
too! and have made the decision to set up a web site and bave & goal
in mind. But given the time and money that can gy into inplementing
this new marketiog arm, there's no room for mistakes,

The Internet learning curve is steep. fou must learn a new
vocabulary, Jearn how to use the software and then learn how to apply
the sechnology as a buziness application, It can be just overwhelming,

But where to begin? Having very litdle knowledge of the world
witle web design and storage market, many people don’t have a clear
idea whether the rates and services quoted are reasonable. This guide
will help you seleet a quality Lnternet Presence provider by azking the
right questions, ‘

First Things First; Knowing your goal is eritical, White it down.
What do you want your web site to do? Educate? Market your goods?
Do you want repeat visitors or do you want to create a shopping mall
to sell your products? Ask yourself, what do [ want to communicate
here? Step in the shoes of your potential visitor.

SYEP 1: ASSEMBLE OR CONTRACT A PROFESSIONAL
WEB DESIGN TEAM

The right people who can effectively design a webs site that revalves
argund your content,

Ewery web site requires at least four team members.

The 1eam begins with you — without your content and guidance,
the site 1 just someone elae’s idea of your business. Next, you'll necd:

b) A creative team leader with a full understanding of Intermet
technology as a business application and who will work with you to
understand how your business works. This person will have the grand
vision for the site, help you identify the goals for the web site and in
turit work with the technical members to give your site life.

€) A programming member up to speed with the latest plug-ins and
design layout. This person must be an expert in HTML and can do
CGI, java scripting, has knowledge in search engines, creating farms
and image mapa, (This will enable the programmer to make sure your
sike is usefyl, informative, and interactive.)

d) A graphic designer fully famdiar with the latest computer-baseed
design and the fibles of the Web. This will ensure that even though
your site looks beautiful, it won't take an hour to download.

Linfortunately, many web sites fail to incorporate enough utility or
interactive value in their sites. For it o generate results, your web site
should revolve around your content, what you want to communicate,
and the kind of goals o be achieved.

Yous site is a part of your corporate image. It may be someonc’s
first impression of your company. First impressions count. Conse-
guently, it must be & memorable one! But io a positive way. Ensure the
graphics and the site design 15 in keeping with the image you would
Like to portray:

a. Beware of cookie cutter sites. Arc you not unigue?

b. Beware of handing the whole job off to a graphic artist. When
architecting a site, the business goals must to be keep in mind.

<. Beware of handing the whole jobs off to a programmer. Techni-
cians don't necesganly know colour co-ordination or how the average
non-expecienced Internet userwould relate to your web site,

Bottom line, crealing an effective web presence require much
placming and the right team to make sure your web site becomes part
of an overall marketing strategy before any construction ia to begin,

STEP Il: CLAIM YOUR DOMAIN

Having your own domain name can add vizibility/name recogni-
tion op the MNet and portahility (the ability to take your name with you
to new site if you wish), Your domain name can be up to 24 charac.
ters. A good domain name will inform peaple about your business or 1t
can be your company name, an acronym, ar what your customers
identify your company with,

STEP |ll. SELECT THE BEST WEB SERVER

The web site is done. Now it's time to find it a *home’, Think of &
web sites ag essentially a eollection of files stored 1n one folder. The
storage provider is the file cabinet. But of course, therea are efficient
tabinets and clunkering, dust-stewn, sticking problesms. If people can't
easily access your folder, it's vscless, And darn frusteating,

Key questions to ask a web sue provider:

1. Will my mie be stored on & dedicated web server so it won'the
competing with direct dial users for bandwidth?

2. What kind of a connection does the server have to the Internet, Is
it a pokey lithe T} line (1.54 megabytes) or a proper! 0-megabyte
connecton? The issue here is bandwidth; the difference determines
how fast visitors can download your web pages.

3. What is included in the installation fee?

4. With your monthly rent, how much web space do you ger? How
much trafbic i allowed and what are the charges if you go over?
Generally, a complex multi-page site requires at least 5MB to [OMB
and traffic fees should be based on a per-kilobyte basis which sigmifies
total data traffic generated by your site.

5. What extra services are provided? Real audio features, auto
respanders, E-mail alias, ecure server for financial transactions,
password protected sites, search engines ete.? Sure, you may not need
all these features voclay.— but as your site grows and develops, it's
comforting \u know these options are available.

6. Will you have your own CGI permissions? This will enable you
to stove scripts (order forms, transactions, ssarchable databases ete.)
on your sike.

7. Will you have your own FTF access with vour own password to
change your filea? If sp, how often?

8. 1t's usclul knowing how often visitors “Wt” your site. What kind of
a satistic package is provided? Daly, manthly» What kind of detnils?
Number of hits? The visitar's origin

9. Customer suppor. Is there a human voice on the other end if
and when you expericnce any technieal difficulties?

10, A big one. You want all the above services at the best rate

continued on page 14
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passible. Depending upon the “size of file cabinet”, competitive rates
arc usually $150 for hasic ingtallation and $ 100 a month for
maintenance,

MARKETING YOUR WEB SITE:

Congratulations. The site is beautifil and useful. You're on the
world wide web, ready for business.

But sorry, it’s not over yet, For visitors to find you on the Internet,
they 'l need paths. Creabing this awarcness, scatteriog the bireacd
crumbs is very different from tracitional “in your face advertising”

The Intomet is huge, 2 vast ficld on which people can wander lust
and utterly unaware of vou, This means you must make it easy for
them to find you. What you need to do is maximize your web presence
at a price that iz affordable to you:

I. Find out how many search engines o which your designer plans
to register your site. The more, the better.

2, Will the site be Found under selected key words G.e. commencial,
office space, project marketing, Vancouver)?

3. Seek gut partners. Exchange links with any ather sutable sites.
This will generate more exposure 1o your site,

4. Join directories or ‘cybermalls’ to create synevgy. You will benefit
from the collective traffic that is drawn to it. But be prepared to pay in

order to be assaciated with the best,

5. Bet aside a budget to pay for exposura by way of buying
advertising space via a banner on other high-profile related sites.

6. Integrate your marketing. Be sure to include your URL (web
site address) and E-mail address on all your corporate litevature
(letterhead, business cards, invoices, newsletters, print advertising,
radio and tv).

7. Educare all your smployecs on the goal of the web site. Shan:
with them why their vormpany has decided to establish a web presence,
Word of mouth advertising is a powerful tool. The mare that yonr own
pruple talk about your wel site, the more chance other people will
realize it's out there and accessible.

If no one cones to your site, don't dump it. Instead, rethink it.
Perhaps you're simply not giving it the tools and epportunity needed
for it ta wark for you.

Y, setting up vour wob site is an amazing learning curve. Aand
yes, there are many spols along the way which can tum into problems.
But if you do your research and know what to ask, then when and if
these problems do occur, they will be much easier to dead with. As thas
ireclium changes and grows, you will be all the more prepared to move
and change with it. W
Iris Ho is the Internct Marketing Director for furock International Net

eontinued from page 12

wwiwimmeoelt de Immobilien \elt

e estate.de Estate Met www.immmahilien24,de/ Immobilien 24
www wegrew. com/livn il Immobilien Vermierungs und Seevice
CmbH

ikit_wnow.igd. fhy.de/odenwald/gelbseit/gelbimmo.him Gelbe
Seiten Immobilien

wwrr.eureal.de EUREAL, GobH European Feal Estate Agents
(Cerman)

wrove,enreal.com English Version www.infopatk.de/cs/ Immobitien
Claus Stbunmlymer X

wwrow. logos-verlog.defimmaobilien/ Logos Immobiliensesten
wrvrw. bbit de/siele) Ziche Hyusverwaltung
members.aol.com/noorestatefindex. futed Noor Online Service
wiow, top-invest.com/germany/ger.hitm Top [nvest - Germany
www.allgaeu.crg.de/shop/terrafindex.htmnl Terra-Media
lmmobilien

wow.aitinat,de/DIVY Schmider Datenbank Immobilien
vunworld. compeareroe com/homepages/baumeistarimmaobilien/
Bawmenter Inmobilien Munchen
184.77.207.133/Hartmoann_fmmohilien/ Hartmann Immobilien
seit 1961

GREAT BRITAIN

wuwip, estatestoday.co.uk Estates Today Commercial Real Estate
Directocy

wns. vosanet, couth/praperty! Proporty Line
propertvinad.co.uwk Property Find Horeepage

snino. . pipex.com/pwave/ The Property Wave

HOLLAND

valley.interact.al{av/com/hometip/Home html Hometp, Duich
salea/rentals

HONG KONG

www.hkland.com.hk Hong Kong Land

INDIA

wuw. bajoinet.com/eskay/ Eskay Business Service Centre

wwaw . webindia.com/cant/india/cds/eds itmi Sooth Madras,
[ealdeeYes Eatates Pt Litd

e phoin.com/pbe/ Pahls) Bajaj 5 Co.

IRELAND

uiwu.execpe.com/~busirexa/eirerent.Atml Tir na nOg, Ireland
ITALY

italnet.com/italia/mg/index. html MetroOnadro Real Eutate,
Florence

i enpero WATTICHhomen. hitil Studio Adtrici

JAPAN

wurw.campark, oo jp/miglenglishimitswi Rl MITSUL
FUDOSAN, Real Extate in Japun

KOREA

www. koreamis.com Korea Multiple Lishng Service

NORWAY

www.oslonett.no/html/adv/NE/NE.htmi Oslo Real Egtate
PORTUGAL

wiee, vossnet.co. uwl/property/portugal! Peoperty Line, Portugal
SINGAPORE
waonegingnet,com,eg/~kevinpirecd_sutarefooml The Singapore
Real Estate Page

SOUTH AFRICA.

wwer.onl.igocess. zafpgp/ Fam Colding Properties

wwe homes.com/Welcome htm{ Homes and Land (Nationwide)
witw.azltec.co.xa/exinet/property/property Riend ExiNet
THAILAND

antadir.com/Real-estate/Thai/Reale. heml Thailand’s Real Estate,

If you can't find what your kowking for you can slways use Real
Estate Talks (www jurock.com/talks/y. Ozzie will he happy to
answer any subgceriber’s questions. See you in cyberspace. M

PAGE 14
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PROOFS OF THE PUDDING: THE NET WORKS

“Thank you so much! My daughter's estate in Ireland was sold to
a Taiwanese family that found the listing on the Inteenet, They
contacted my danghter and made an offer over the phone, They had
always wanted o live in Enniskerry, County Wicklow. ] am so
grateful.” Angela Conway (604) 2545088

*I believe that some people prefer using the [ntemet to scarch for
properties, [ listed a sawmill for sale in Washington State on the Jurock
system and my buyer was a citizen of Vaneouver, He just sold bis
hurober yard and was searching for a new business. He saw my listng
on the net and after seeing the site, he hought the place.” Rod
MacNeil RE/MAX 2000 Surrey (604)585-2000

“Your site ‘s excellent and it is only regretable that we ‘poor little
E.nmp(:nnf;” are not able o prmluc.t-: as good and effective Net media
for real estate. There really is a business for it, more especially given
American interest for European real eatate investment and re-
financing.” Marianne, Paris, France mpgrand @ qualisteam.com

“Several months ago we received an E-mail from a gentleman in
Singapure who showed interest in one of our listings. He wanted more
in-depthinformation so we made some inside photos along with an
information package and sent it to Singapare, Over the next several
months we kept E-mailing back and forth. A couple of weeks ago we
reccived a call from this gentleman and we were asked if we could
show his fanily some homes up in Westwood Plateau that allernoon!

He had just arrived the night before. [ made arrangements 1o view
hormes that aflteraoon and the next day. A few days later they bought a
beautiful brand new home! HAPFY SURFING!IT™ Dan and
Vivian Skalnik, dshalnik@direct.ca

“WHO SAYS THE NET 1S ALL JUST HYPE? A
Realtor in Loz Angeles saw my page on the web and referred his
[lienl 1o me. We made telephone contact and [ faxed to him spees on
spme polential warehouse buildings. He called back and set a date
when he was going to be in town. We lovked at bwo buildings he ok
ane. If only all the deals were this simple!! Thanks Ozzze and crew,
keep up the good work.” Derick Sindell, Sussex Realty
deindellgidirect.ca

“Felican Point - Florida Investment Conda's, We sold 2 - 4 units
directly from the net. Considering the cost to gel the site ap and
rining it was definitely worth it. We will be doing more business
togcther.” Al Galbraith, Crosby, Galbraith & Associates Ltd,
sgalbrai@ axionef.com

“A writer found our site on the net and then saw our advertising in
veal estate guide. He then arranged for an appoinment to view the
development and then bought one of our units. We've rald now wp to
four units from your website since we started six months ago and we
are very pleased with the results.” Richard Simmons, Sunshine
Valley, reemmons (vancouver.net B

THE PLUG ON THE END OF THE WIRE

o matter what your view of the world, ri matter the douliters

o you ain't seen nothing yet, Michael Camphbell,

Canada’s top business analyst and host of the best business
shows. in the media - CKNW s Moneytalks and BCTV
Moneytalks: “The Intemnet will be increasingly valuable for real
estate consumers, More and more searches by price, location, map
based real estate data bases. Not 1o speak of high speed ISDPN and
ASDL lines, Internet cable providers, mega speed increases... all will
change the real estate indusirvy vapidly, In the futue, a veal estare
agent's suctess will be more incumbent on his/her ability to add
value." He adds:" Tm‘lﬂy, most viden clips still need to be downloaded.
Within this year we will have rcal time, real on line video. You can
watch a | - 5 minute video on any property in the privacy of your own
home. It will change how we buy real catate forever.” Indeed.

A tremendous ncean of change has swepl the industry already.
Since 1896 some 20,000 real estate offices in the Llnited States have
shut down. 2,300 offices in Canada fell by the wayside, The Realor
population in the LS shrank from 1,050,000 in 1989 15 650000
i 1996, In Canada, Realtors oumbrered 99 000 10 1989, last years
number was 68,000, 3.C."s Realtor population shrank lrom 20,500
in 1992 ta 16,500 today. Change 15 already upon us with a venge-
ance, lechnological change, Working from home change, Transac-
Lioas are fewer, Baby boomers are staving in homes longer (kids are
still with ug, you know), We have a more mature market. Relocations
have shrank by over 709 in the fagt 10 years, Why, Because you and
I are undergoing the greates) transformation ever, More access to

Reproduction without permission strictly prohikiled

infoomation, means more informed decision making, means lower
prises lar information. The power of the past - THE MLS CATA.
L.(:)GUF: -. The puwer af the future - THE INTERNET.

What's in store for Realtors? Fewer, more independent salespeople
doing more deals for less commission. The commission payment may
shift more and move to the sell side from the listing side { it has already
in the new home and Condominium sector).

Investors? Easier, faster aceess to deals. Buyee's agents will become
more prevalent as consumers understand their funetion beter

Everybady? Everything will become more pecfarmance based as
Loday s fickle consumer demands more service for loss payment,
Hauwever, for the “add value™ Realtor, the new fresh company that
interpeels information, the savvy investor, the new world will also have
new rewards. The Internet - and real estate displayed on it - will take
onan ever increasing role of iImportance,

We at JIN see ourselves as a *third generation” company;
three years in business is a lifetime ag far as bur an the Met s con-
eemned, Over 60 real estate sites that started three years ago have gone
by the wayside, more will Follow. Meanwhile, we'll be here — growing
with you, Within one year, expect to see live-action viden ¢lips on the
JIN network, map-based real estate searches including satellite
phatos and all sorts of useful stuff. Stay tuned. Stay plugged in, ®

“Only those with the willingness to change
and adapt wmsnruiva o '

g '». ' Diavid Vogt
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ADDENDUM

Real Estate Companies on the Internet on the North Shore

With the exception of Angell/Hasman and Henley & Associates ( they are in some directories, but do
not appear to have their own site) all North Shore Companies have large Real Estate Internet Sites.
Some (Re/Max, Windermere, RoyalL.peage, Coldwell Banker, Sutton) have Mega National and
International sites. Others (Sussex) have extensive local sites. Some let all agents advertise for free
{currently Sussex and Windermere) others charge a fee.

Some offer their salespeople their own homepage or link existing homepages that salespeople designed
for themselves to the company site,

However ALL North Shore companies are now using the REBGYV site as well as (those with
electronic uplink) the REW site.

Here are North Shore Realtors and their companies, if they either have an individual URL or E-Mail:

Care Realry, 700 E. 7th 8L, North Vancouver, 983-2366
No homepage , but 1 realtor has 1 email and 14 listings listed on "hitp://www.rcw.be.ca".

Coldwell Banker Argosy (Capllens), #105 100 Park Roval, W Vancouver, 922-6166
Part of Coldwellbanker mega site at - www.coldwellbanker.com - Also | agent at axgosy@uniserve.com

Coldwell Ranker Avgosy (Lonsdalz), #101 - 1200 Lonsdale Avenue, North Vanconver, 988-6131
Same as ahove.

Four Sails Realty Ine, 29754, Palmerston Ave, West Vancouver, 926-7223
Have listings with bath MLS and Real Estate Weekly but not their own website,

Maucdonald Realtor {Macdenald Realty), 113-100 Park Royal South, West Vancouver, 926-6718
44 realtors most ads with Real Estate Weekly,

ReMax Crest Realty, 101-2609 Weslview Dr, North Vancuover, 933-1321
Total 64 Realtors, 21 have homepages, most are on Real Estate Boards and some on Real Estate Weekly site. Some on
Jurock site.

ReMax Masters Really, 200-1455 Bellevue, West Vancouver,926-6233
All Re/Max offices are part of www.remax.com mega site

Royal LePage Real Estate Services Lid, 1221 Lonsdale, North Vancouver, 985-8544
Total: 19 Realtors, 6 have email and personal homepages

Rayal LePage Real Estate Services Ltd, 2407 Matine, West Vancouver, 985-9544
Total: 21 Bealtors, All RoyalLepage offices are part of www.royallepage. com

Susyex Realty (North Vancouver), 2996 Lonsdale Ave., North Vancouver, 984-9711
Total: 85 Realtors Homepage at -www.sussexrealty.com - Extensive, all company listings. Currently undergoing
redsesign. 11 individual Realtors have email, 3 have personal home pages.

Sussex SRC, 2397 Marine Drive, West Vancouver, 925-2211, Total: 71 Realtors,
2 have ersail, 1 has persomal home page, as above

Sutton Group - Seymour Realty, 200-3650 Mt Seymonr Parkway, North Vancouver, 924-0693
Total; 39 Realtors, 17 have email, 9 have personal home pages
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Sutfon Group - West Coast Realty ltd. , #101 ,133 West 15th Street, ,Nonth Vancouver , BC, V?M 1R8 , 986-9321
Total: 148 Realtors, 22 have email, 9 have personal home pages. Company has own page at htip:/Avww sntton.com/sg/
westcoast/realtors.asp

Suttern Group - Semtinel Realty 300-1497 Marine, West Vangouver, 925-1111, Total: 113 Realtors
6 have email, 2 have personal homepages

Windermere Real Estate, 901 W 16th $t, North Vancouver, 986-3808

Total 31 Realtors, 14 have email

All have a "generic-template-style" homepage supplied by Windermere. Windermere has a US mega site and a BC site,
Each of these "generic" homepages link to each of the realtors' listings, Listings are awtomatically compiled from a
central database,
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PRED/T

Samples of Realtors having their own homepage in addition to their company homepage at Be/Max, Sutten, Sussex and
Rayal Lepage in North and West Vancouver. There are many others -such as Windermere Realty - , which we lisied in
the summary of real estate companies, but not with jheir individaal Realtors:

Susgex:

Moo Lun
Sadru Mitha,
Rosalinda Roth

htep: Hrovwrwe, cunt, comy/ 1/menmlum, il
http:/fwww realiylink, orpgfapens/ AGOD1 371 HITM
htip:/fwww. jurock. com/rosalinds/

utton G : Bentinel Realt

Brent Francis
Tim Wiggins

http:/forww.sutton. com/se/bfrancis/
htip: f, igring/

Satton Grroup: Sevmour Realty

Wayne Cleland
Sheila Colvig-Bartleut
Tom Hutchinson
Roger Jung

Darcy MeClary
Evelyn Paulik

Terry Tang

Len Wilson

Doug Yen

hitp:/f sutton el

hitp:/fwww.sutton. com/sg/scolvigbartlett/
hitp:/f'www sutton com/sg/thutchinsor/
hitp:/www.sutton . com/sg/rjung/

hitp: fhwwrw.sutton com/sg/dmeciary/
hutgn/fwww, sutton. com/se/fepaulilk/
http:/hrwew. sutton. com/sg/tang/
hitp:fiwww.sutton. comysg/lwilson/

htipe//fwww sutton n/

Sutton Group: West Coast Realty

Darelle Anderson
Penny Coaper
Magid Eslami

Judy Killeen

Nagy Rita

Mira Flecko

John Spencer-Nairn
Bob Stevens

Ann van Oeveren

Other Realtors:

Collingwood & Associates

Robert (reene
Ed Mess

Elizabeth McCQueon &

hitp:/fwww. sutton com/se/dandersen/
hetp:/fwww suttan com/sg/peooper/
hitp:/orww suiton, com/se/meslami/
http:/ sutton cor/sp/ikill
http:/iwww. sutton.com/sg/rnagy/
hitp:/fwww. sutton com/sp/mplecka/
him: n istaim/
hitp:/fwww . sutton. com/sg/hsteyens/
it fwww . sulton. com/sp/avanoeveren/

hitp: ipnet, com/appraisal/

hitp:/iwww.vividgraphics, com/rgreene. himl
http:/l .online e

Micael Rasummssen REMAX hitp-/fwww cafe nel/com/mequesn

Tangram Developments

Tom Choy

httpe//vanbe wimsey.com/~sfitz/
http:/faspac, co hov/

Joel Chamish & Suzzete Costello  hitp:/fwww.replace.com/can/jchamish/index. htmi

Malcolm Fraser®
Selina Jansen

Fred Wallace

Jim & Jayce Williams
Jim White

T.andMark Realty

http://www.ani; rin, t/malcolm him
http://www.imag net/~seling/

hitp:/fwww infostufF comvfreddvbear/home htm
http:/www, jimjoyce.comvrealestate/

hutp:/fe2 Leomplete comfaliimwhite
http./, Jandmarl-realiy. com/realtors/
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BPaniel Campbell
Mario Iia Roza
Paul Dreger
Gayle Eddic
Pam Bliot
Valerie Fedora
Tim Follcmann
Anne Geary
John Humphreys
Lauren Jackson
Tim Jorgenson
Frank Karabotos
Holly Kaufinan
Frank. Keamey

Eileen Lyons-Smith

Gladys McKinney
Joseph Megas
Deanna Nuesslein
Vanessa Perren
Melody Richards
Daryl Rusin
George Rusin
Myette Siren
Alan Skinner
Carplyn Smith
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hitpd remaxcrest. com/realtor bell. ht

hitp:/www. remaxcrest, coﬂrmltms/mmg daroza htm
http: Herww.comaxorest. comdfrealtors/paul_dreger htn AND http:/fwww, pdreger.com
http:/fwww remaxcrest com/repltors/pavie eddie. htm
http:/www.remaxcrest.com/realfors/pam cliot htm
N realtoy erie fedora htm
hitp:/www. remaxcrest com/realtors/tim_follimann. htm
http://www.remaxcrest. com/realtors/anne_geary him
http:wwwy remaxcrest comy rsfiohn hun htm
hitp: dwwwy. remascrest.com/realtors/lauren jackson him
Bap/iwsew, remaxcrest. com/realtors/iim_jorgenson. htm

hitp://www.temaxcrest. com/realtors/frank karabotsos.htm
http://www.remaxcrest.com/realtors/holly kaufinan him
http: L COL nk_kearney.him
hitp:/Awww.remaxcrest.com/realtors/eilcen lyonsmith. htm
mg Jwww, remaxcresl cnnﬂmaltomg adys mekinney.htn
[In) h_megas him
h i TETAXCTE eqarge_rusinhitm

hitp:.//www.remaxcrest. com/realtors/vanessa peoren. htm
http:/www.remaxcrest.com/realtors/melody richardg him
hitp://www. remaxcrest. com/tealtors/gecrge rusin him

htp; ¢ eotge rusin htm

hitp/iwww, remaxc:rest com/realtors/mivette siren hitm
2lh . comvekinner, wml

hitp:/ yolvn_smith.hitm

Royal LcPage — Lonsdale

http:/fwww.royallepage. ca/rip/agents/devineanndes him

Anndee Deving

Doug Elliot hup: 1l ] ts/ellipttdoug. him
Sue Gedge http; I 1} edgesue htm
Harxy Cireenberg http:/eewrw.voyall calripvapents/greenber tm
Mark Greenberg hup:/fwww ! rl nber gk htm
Irene Mandzok http:/forww.royallepage. ca/rip/agents/mandaukirene hto
Margaret Suchanska huto/fwww rovallepase. ca/tin/agents/elliottdoug. htm
Other Areas

Sutton Group:  Broadview Realty

Shelley Cox tp; on.comvsp/scon/

Wally Corrin http: sutton ITi

Ron Dublanko http:/www.sutton. com/sg/rdublanko/

Vig Jang hitp://www.sutton. com/sgfviang/

Nancy Wu hitp:/fwww. sulinn. com/se/nwy/

Lawrence Yang http.www. sutton. comnysetyang/

Sutton Group:  Elite Realty

Marna Belanic hetp:/www.sutton. comy/se/mbelanic/

Chuck Dunn http:/iwww.sutton. corr/sg/fedunn/

Ed Kinnear hup:/fwww. sutton. com/sp/eldnnear/

Oak-Bae Loo httpy /v, sutton, com/sg/oles/

Dimitrios Nivolianitis heo:dwerw, sutton, com/se/dnivolianitis/

Jean Oughitred hitp:/ivewrw sutton, com/sgfjousditred/

Bonnie Pation hitp:/fwww.gutton. com/sp/bonniep/

Eileen Smith hitp:/www. sutton, com/sgfsmithe/

Lisa Van Gool suiton. co 00
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Francis Wan hutp:/www. sutton, com/sg/fwan/
Frank Yeung hutp://www.sutton.com/sg/frenng/

Sutton Group:  Heritage West Realty

Susan Ackerman hitp:/wwyy. sutton com/sg/gackerman/
Debora Bryant http://www.sutton. com/sp/dbryant/
Patrick Chiu hitp://www.sutton.com/sg/pehin/
Richard Cruickshank  hitn://www. sutton com/sp/rerpickshank/
Virginia Lai http: sutton, L

Patrick Ming Leung hutp:/fwww sutton. com/sp/mlsunp/
Keith McolColl hitp:fhwww sutton. com/s cooll/
Tracy McTavish htp: [fwww.sutton.con/sp/tmetavish/
Andrew North http:/fwww.sutton.com/sg/anorth/
Clarence Shek http/fwww.sutton.com/sg/cshek/

Sutton Group:  Killarney
Marrily Hackett WA tton. comv/killarney/

Sutton Group:  Langara Realty

Esther Chung http://www. sutton.com/se/echung/
Fritz Freisen hitp://www.sutton com/sg/ffriesen/
Sandra Magid hittp: /www.sutton. comysg/smagid/
Gregory Rahn WA b/
Pedro Sha bitp; n L
Andrew Wei http:/fwww. sutton. com/sg/awei/

Sutton Group:  Locarno Realty
Fierre Sonncy htip; n 5 TH
Suttem Group: Garden City Realty

1.0uis Tse http:/www.sutton comy/sp/Tise/

Sutton Group:  Seafair Realty

Mary Fraser ; 1 ex/
Coty Parent hittp:/fwww. sutton. com/sg/cparent/
' Patrick Sereda http:/lwww.sutton.comVsg/psereda/

Sutton Group:  Excel Realty

Boris Cast htp:/fwww sutton com/sg/bkass/
Satnam Reehal hitp: satton com/sg/sreehal/

Sutten Group  Priority Realty

Dave Buchmann hitp:/fwww. satton.com/sg/dimchmanny/
Ben Catalano hittp://www. sutton. com/sp/beatalano/
Marnie Chapman hup:/ 8 . 5 man/
{George Deol http://www, sutton. com/sg/pden)/
Hilda Doig https/fwww. sutton com/sefhdoig/

Len Edwards hiip:/ _sufton com/s I

Bill Escalante http://wew.sutton. com/s lante/
Larry Groberman hitp . ranasy
Wayne Guidone http://www. sutton. com/sg/wguidone/

Geoff Jarman hitp:// com/sg/sjarman/
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Satman Johal
Vincet Kirpal
Asad Lalji
Ken Lee

Gene Lim
Rosemary Liu
Bonny Mackay
Robb Mann
Bruce Miller
Grant Murray
Rajinder Pandher
Brian Power
Sherman Quon
Mick Refe
Amrik Sohota
Serge Saugha
Don Shaw
Roland Tecson
Les Vasey

Ed Wolosnick
Joyee Wong
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iwww, sution so/iohals/
o/ sw/alaliil
http://wyvw sutton cony/se/klee/
Bty /fwww. sutton, convse/glim/
hitp: sutton.com/zg/bmackay/
http: sutton.com/sg/rmann/

http:/fwww. gutton. com/sg/millerb/

huip: Sy sutton.comysg/gmurray/
http:/fwwrw sutton. comvsg/pan /

hitp: ton.com/sg/tpower/
http:/fwww. sutton.com/sg/nrefe/
hup://www,sutton.com/sg/asahota/
hitp://www. sutton.com/sg/ssangha/
hup:/fwww.sutton.com/se/rtecson/
hup:/feww sutton. com/sg/lvasey/
hitp:Hwww. sutton.com/sg/ewolostick/
http:/fwww. sutton com/sp/jwonsy/

Sutton Group:  Sterling Realty

Sandy BrownJohn
Stan Burt

Bernice Dean
Mark Edmonds
Diane Hanze]

Eric Huffy

Anar Janmohamed
Pluto Kwong
Michelle MoGarry
Milo Mc(arry
Margarat Mehan
Rod Poole

Mike Whelan
Paul Young

hiep:/fwww.sutton com/se/sbrownjohn/
hitp:/fwww.shtton. com/sg/sburt/
hitp:/fwww sutton, ean/
hitpeffwrwrw sutton com/s monds/
http:/feww sutton com/sg/dhanzl/
http:/fwww. sutton. com/sg/hoffey/
http: 5 i
http:wrarw sutton com/sg/pkwong/
bttp: ey sutton conysgmuncgary/
hetp: Fwww. Sutton. com/se/mepariyin/
hup/feww sutton com/sg/mmehan/
http:/fervew.sutton.com/sg/rpoole/
huto:/fwww . sutton. com/se/mwhelan/
hitp:/fwww. sutton com/sg/pyouns/

med!

Sutton Group:  1~Wast Realty

Len Ashton
Dave McDonald
Ted Yeoh

http:/fwww, subton. com/sg/lashion/
htip/Awvww. sutton.comy/sg/daveny/
http: sutton. com/sg/tyeoh/

Sutten Group:  City Gate Realty

Jolly Daliwal
Jay Toor
Michael Williams

hitp:ifvwww. § m/sg/idhaliwal/
http://www, sutton.com/sg/jtoor!
hitg:/Awww. satton. com/sgimwilliams/

Sutton Group:  Guilford Center Realty

Everyane here has a homepage, the list is at:

htty:Hwww. sutton. com/aa/puildford/realtors.asp

Sutton Group:  Medallion Realty
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Rajinder Toor hitp:/fwvww sutton.com/sg/rioor/

Sutton Group:  White Rock Realty

June Gauntley arww. sutton.comy/sg/fjgauntley/

C. Dave Medonald hitn: Sution. cmcdonald/

Chris Myring hittp:/] n ‘crmiytin

Royal LePage - Other

Leah Baynes hitpe/frerww. rovallepase, ca/tl esleah.itm
Hubert Chang M A age, /] anghybert. htm
Phil Claridge hittp:forww rovallepage ca/rlp/agents/claridgephil him
Masim Jiwa http:/fwww rovallepage ca/rin/agents/jiwanasim hitm
Marco Radunz http; Tovall .ca/rlp/agents/ marco. htim
Michael Ray http://www.i html

Heather Clifford Jwww rovallepage. ca/rip/agents/cliffordheather him
Theresa Gold Jheww toyallepage.ca/rl nis/goldtheresa. htm
Willi Issck http; rovallepage cafrlp/agents/i illi,htm
Jeff Harrison hitbp/h royall /1] 31] njeff htm
Luc Preville hitg/ioeww royall Hp/apents/previllelnc. htm
Enda Bardell sl lepage. ca/tip/agen rdellenda.htm
Dianne Bitk http://www.royallepage ca/rip/agents/hirkdianc htm
Maureen Chan Lty /f lepage ca/rip/agents/chanmaurecn. htm
Gaye Leggat hupi/fwww, rovallepage. ca/ripfapents/legeatgave. him
Edmund Mak hup: 1 JLa/rlpfagents/makedmund b
Annette Schroeder hitp:dwww, rovallepage ca/tln/agents/schroederannette hitm
Helen To http:/fwww.rovallepage ca/rip/agents/tohelen, htwm

Ronald Sorensen ttp./fwww.rovallepage ca/rlp/agents/sorensenronald. htm
Royal LePage - White Rock

Tim Copp hitp:/fwww. rovallepage ca/rip/agents/copptom, it

Mike Evans Jlwww. rovall ca/ripfagents/evansmike. htm
Verne Mackenzie http:/f T Ip/azems/mackenzie hym
Paul Northey hitp/iwww. royallepage ca/r] ts/northeypaul htm

Jim Russell http://www.royallepage ca/rip/agents/russelliim. htm
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